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Buildina MGT SMART Promotions

Player SMART

SATISFIED

The players came to the Kiosk with
some expectations. Were those met or
exceeded by this promotion?

MOTIVATIONAL

Did more people than expected
participate? Did they participate more
frequently?

ASPIRATIONAL
Did the play increase in order for the
players to participate at higher levels?

REACHABLE
Were the rewards of play thresholds ‘worth
it’ to the players?

TARGETED/TIMELY

Did the promotion correspond to a season
or event? Did it reach the targeted casino
population?

Property SMART

APPROPRIATE
Is this to a targeted reinvestment group?
Does it give ‘better’ players a better

SIMPLE

Was the promotion easy to explain to a
player? Could the Club explain it? Was it
simple to configure?

MEASURABLE

Did you start with a Prize Par Calculator and
work toward your reinvestment budget? Did
it perform as expected (or better than
expected?)

experience than average players?

REUSABLE/REVIEWED

A good promo configuration should allow that
promotion to be reused for the same purpose
by simply rolling the dates forward.

TESTED

Testing is a good habit to develop... and
the REAL promo should be tested and not
just a ‘test’ promo
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Promotion Process Overview

( An employee decides to run a ( MGT The Marketing Employee does a
promotion. The goal of the promotion prospectus on the anticipated
Marketjng is based on a desired result, such as > Promo Par participation level, expense and
increasing m|d—we.el.< play or increasing Calculator estlmatgd ROI.. Thc.en t.hey.determme
the frequency of visits. the desired prize distribution rate.
L .
]
A
( An employee builds a promotion that is ( MGT The Marketing Employee links the
designed to meet the determined promotion to the desired Kiosks.
MGT objectives and qualifies players for the Promo to
Promo promotion. Kiosk
. .
]
2
( . . N . .
The promotion becomes active at the Kiosk/PTS The Kiosk system queries the Player
specified date/time and players swipe Tracking System to determine a
Kiosks their reward cards at the Kiosk to > (Play'er player’s demographic information and
discover if they are eligible to Tracking gaming activity to determine if the
participate. System) player qualifies for the promotion.
L v
é When a iteri @ h ici
player meets the criteria for When a player chooses to participate
the promotion, it shows up under the in the promotion, the Kiosk determines
Kiosk promotion section of the screen > Kiosk if the promotion was configured to
allow the player to play a game to
receive a prize or offer.
. . A
|
A 2
( After the pl | ( i i
player completes the game, a If required by the type of prize, the
record is saved to the database with Kiosk will print a ticket for the player.
Kiosk specific information pertaining to the > Kiosk
prize the player received and other
pertinent information
. .
|
2
4 - 4 N — .
MGT e MGT System Manager (SM) If the prize issued requires the player
evaluates the prize issued to the to redeem the ticket, the player takes
System player, and when required, makes an » KMan the ticket to the appropriate
Manager adjustment to the player’s accountin redemption center where an employee
the Player Tracking System looks the ticket up in the system.
. L y
|
A 2
( After validation of the player’s é A Marketing Employee runs reports
information and the details of the and evaluates the performance of the
KMan ticket, the employee redeems the > Reporting promotion and, if necessary, makes
ticket through the MGT system and adjustments to increase the
issues the player their prize. effectiveness of the promotion.
. .
]
* N
The Marketing Employee reports the
effectiveness of the promotion to
Marketing management and receives tremendous
kudos from all and is promoted with a
substantial raise.
y
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MGT Promo Manager APPLICATION CONFIGURATION

A. After the MGT Promo 5.0 application has been installed, it must be configured to the MGT
Database.
B. Typically, the property IT department will make sure this has been done.
C. The configuration will look like this when Integrated Security is checked:
a. SitelD=1
b. Interface #: This number provided to IT for proper configuration with the property Player
Tracking System (PTS).
c. Server: the property MGT Server name
d. Database: will always be MGTCFG for MGT Promo 5.0
e. When Integrated Security is checked, the user’s Windows User that was used to log on to
the computer being used, is the necessary ID needed to configure and use MGT Promo 5.0
i. Aslong asthe Windows User has been added to the MGTUsers group that was
created in the property Active Directory, AND
ii. Aslong as that User has been granted necessary permission in the MGT Staff
Member application.

SitelD: 1

Ineface 8

MGT Config Database Connection

| Database: MGTCFG

User Secuiity
Integrated Securty: [V

P
o=PiopalyHG TDaaseinal Caalog-MBTCFGrlegated Secuy=SSPLParit Secay
HF\A\A yyyyyyyyyy

D. When Integrated Security is NOT checked, the User Name and Password are added by the IT
Department, and the Windows Log In is not used for Authentication.
a. The User and Password are encrypted.
b. However, the Staff Member and Active Directory rules still apply.

Site D:

et 3
JETT—

MGT Config Database Connection

Server: g

| oautse: TS

e, Caoog MTCFG Porit Soouty T Use
e o5 b3 ok NamenlY P Hapoger

&=
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E. When completed, the connection must be verified
a. Click the small box next to the Database configuration window.
b. If all the configurations are correct, the prompt will be:

RMGT.ULControls.Works x|

Test Connection Succeseded!

gl %l ]

c. Click OK
d. The following prompt will appear:

pi MGV romo Manager 1'

)/ The Application rmust be Restarted

e. Click OK and restart MGT Promo 5.0 with the new configurations.
f.  Should the Connection fail, call your IT Dept for assistance.
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REMEMBER: Every Promotion built in Promo Manager requires that
five steps be successfully configured. Manual has been created to
systematically walk you through this process.

1. An Active Master Promotion

Purpose: serves as a filter to disqualify large groups of people. Begins the process of
defining your promotion partly by defining what the promotion is not.

2. An Active Sub-Promotion — at least one

Purpose: in the Sub-Promo Editor, Scheduling takes place, not only the length and days of
the promotions but frequency of participation and the period of player activity that will be used to
evaluate levels of performance by players.

3. A Tier — at least one

Purpose: now that filtering has taken place and the Kiosk has checked to see if the
promotion is active at this date/time, the Tiers, Evaluation Fields and Low/High values, (together
with the Evaluation Range from the Sub-Promo) are used to determine if player is qualified.

4. An Active Prize or Offer — at least one

Prize: A prize is what you will give the player based on qualified play during the Evaluation
Range.

Offer: An offer is the ‘carrot’ that you dangle in front of the player to help them, 1) join the
Player’s Club and increase frequency of visits, 2) stay at the property longer, 3) increase play
activity, or 4) bring a friend to sign up for the Player’s Club.

5. AKiosk — at least one

A promotion does not have to be linked to every Kiosk on the casino floor. For example: PIT
only promotions can be linked to the Kiosks in that area; VIP promos can be linked only to the Kiosks
in the VIP Lounge; bus promos can be linked to the Kiosks near the bus drop-off area.

NOTE: though not required to make the promotion work at the Kiosk, a great next step would be to
run a Promo Design Report from the Reports/Design Reports, to preserve the integrity of the original

promo configuration.
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Understanding MGT Promo Manager

The Beginning:
1. Open MGT Promo 5.0
a. Select: Start, All Programs, MGT, MGT Promo.

b. The MGT Promotions Manager window will open.
All MGT Applications require that each user be granted specific permissions in order to open the

software.

c. Enter a User Name and Password supplied to you from IT/MIS.

X

User Mame

Pazzword

m Ok, | Cancel |

d. The MGT Promo 5.0 splash screen will appear though the version number may be different.

= MGT Promo Manager

MICAD GAMI 4G TECHNDLOGIES

Version: 5.0.0.2
1.1201.00

Copyright ® Micro Gaming Technologies 2018

“Warning: This computer program is protected by copuright law and international bieaties,
Unauthorized reproduction of distibution of this program, or sny portion of it. map result in ssvers
civil and criminal penalties, and will be prosecuted to the masimum extent possible under the law.

S ——————

2. |If your property is a single property, the MGT Promo Editor screen will open to the property
automatically instead of requiring the logged-in user to select the property from the menu.
3. If there are multi properties, you will select from a ‘Property’ option in the Menu bar and choose

the desired property.
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MGT Promotions Manager presents menu options:

1. Editors: Allows access to the following:

A. Edit Master Promo Orders

I MGT Promotions Manager
Editors | Fle  Refresh  Tools

Edit Master Prama Crders |

Tiers
et ... hat
Prizes
Time Groups Li

Zip Groups

Cmoa R

Exclusion Lisk indo

Add MNew Game

E

1) Gives the property control over the order in which the promotions are presented on
the Kiosk.

2) It does not change the order in the Promotions window in Promo Manager.
3) Opens the following screen to allow Edits to the promotion order:

/ \ B3 Master Prama Orders EI@
1.Select the Promotion to

H Pramo D escription | -
be moved in the or [ ﬁ 2015 Training with Chriz ]

& 2017 MGT Training BILL
Seniors Earn 100 Slat Pts for Free Buffet

2.Button is selected once o Merber Promo
ema for Manual
for each desired move Fulti Tier Slot and T able Prize Count

Mew Member
DEC 2017 Wed Omament Pick
Promo 4.6

H H Mew Promation
3.Promotion will now be Contralled by Tier Test

higher on the Kiosk Know Ginome

Prize: Count Test ™
. . MGET Training BILL
Pr0m0t|0ns dlSplay Rebeccas Having a lot of Fun!

Thiz Dezcription is Vigible in the Tree View
Fuen Manth Mailina Prormos

m

4.Repeat as needed to

arhiawva tha Aacirad

NOTE: In Promo Manager 5.0, the Master Promo list is now ordered at creation, with the most recently

created (highest MTGID) at the top of the list. This order cannot be changed via Edit Master Promo
Order.
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B. Tiers

1) Opens the Tier Editor

2) Allows Tiers to be created and configured ahead of the actual use by a promotion
3) Refer to Step 3: Linking Tiers

Tier Editor

Enter F\Itiiext e Filter Cancel Fiter Filter Evaluation Field . . . -
- -

Edit Tier Yaluss
1
2 #fvg Dally Thea [[] Bronze Card Tier Levels
3 Grand Slam Hone 0
4 Hame Run Hone a [ siver Al Card Tier Levels -
5 Triple Mone 0 [ Gold Card Tier Lavel 0
5 Double Hone [ [ ——
7 Single HMone il
8 wak Mone o [ iamond
9 Strike Three Mone o Tier Description
10 Segment | Hone 0
11 Segment 2 Mone o Al Players
12 Seament 3 Hone e Evaluation Field
13 Segment 4 Mone o
14 Segment 5 Mane 0 | tione =
15 Segment & Mone o
16 Seament 7 Nene a0 Low Valus High value
17 Segment & None: il 0 s=pAnde | 0
18 Segment 9 Hone 0
19 Segment 10 Mone o
0 Segment 11 Hone 0
21 Segment 12 Mone o
2 Seqment 13 Hone 0
23 Segment 14 Mone o 9993 =
7 SesllESSS il 2 ”"ﬂ—l oK | Cancel Help
VA

C. Prizes

1) Allows Prizes to be created and configured ahead of the actual use by a
promotion. The Par Value of the Prize is configured at the time of linking.

D. Time Groups
1) Allows Time Groups to be Created, Modified or Deleted without accessing a Sub
Promotion

2) ATime Group must have a Time Range linked. If no Range is linked, the following
prompt will appear:

Time Group Editor [s
Currently Selected Time Group Time Ranges
New Group
D[ StantTimne: | End Time |
Time Groups
Description D
D 1 x
Bam - 12pm 2
TarmJpm g Wy T Groups Exist without Time Ranges
Gern - dprn n €9
&am - 11am 1 " Please ensure all Time Graups have at lsase one Time Range
2omdpm 12
10arm - Bpra 13
Bad Time Group 14

Save | Cancel | Help
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3) ATime Group cannot be saved without a Time Range linked to it.
i. Solution 1: link a Time Range to the Group
ii. Solution 2: Right-click on the Time Group and Delete/Hide it.

Currently Selected Time Group Time Ranges
New Group
1D StantTime End Time |
Tine Groups -- Som—
Desciption )
AlDsy 1
Bam-120m 2
7am-3pm 8
3am - 4pm 10
Sam-11am 1
Zpm-dpm 12
A0em-Bpme 180
Ead Tme Grow i
Current User: Test Tester
07 Add aNew Time Group
P Edit this Tme Group

4) Time Groups created in Error can now be deleted.

i. Right click on the Time Group to be deleted.
ii. Click Yes to Confirm or No to cancel

I |
Hide Time Group x|

'g' Ane you sure you wank to Hide the Selected Time Group?

[ |

E. Zip Groups

1) Allows Zip Groups to be created and configured ahead of the actual use by a promotion.

F. The Exclusion List -NEW OPTIONS
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NEW: The MGT Promo Manager Exclusions function.

A. The Exclusion List -NEW OPTIONS
1) By Selecting Exclusion List from the Editors Menu you can exclude any player or employee
account from using the Kiosk.

i. For asingle player, enter an Account Number
ii. Choose a Type:

Site ID: 1 - MGT Casil

nsert Bulk Upload Upload from File

Target

t an Exclusion Target -
n

cluded Players

Acct#t Description

Resson i

All Promotions and Drawings: This player will be prohibited from all MGT
Kiosk promotions and ALL MGT EDraw drawings until removed from the
Exclusion list. The effect isimmediate after being added to the list.

All Promotions: This player will be prohibited from all MGT Promo
Manager kiosk promotions until removed from the Exclusion list. The
effect is immediate after being added to the list.

All Drawings: This player will be prohibited from all MGT EDraw drawings
until removed from the Exclusion list. The effect is immediate after being
added to the list.

Card Reprints (from the MGT CPK): this player is not allowed to access the
CPK for a reprinted card. They must go to the Player’s Club for this.

A Specific Master Promotion: when selected as Type, the Target drop-
down will show ALL Active Master Promotions (MTGID). The specific
Master Promo for the Exclusion can be chosen.
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site 1D: 1 AMGT Casino 454 - Exclude Customers x

Fie
Account Number
. msert | Bulupload | upload from File |
Type Target
Master Promolion ¥ Select an Exclusion Taiget =

Excluded from Ay Master Promations
54 MGT Trsining with Chiis

Enter a Reasan for the Exclusion 36 - 2018 Resort Credts
51 - This Displays in the Promalions Windor
52

Excluded Players

Acctt | Dessription Target [ Reason [l

f. A Specific Sub Promotion: when selected as Type, the Target drop-down
will show ALL Active Sub Promotions (TGID). The specific Sub Promo (TGID)
for the Exclusion can be chosen.

Site ID: 1 - MGT Casino 454 - Exclude Customers X

Fie
Account Number
Ertoran coune rifier . msert | bukupload | upload from il |
Type Target
Sub Promotion v Select an Exclusion Target =
7T G Frogeseive wieek 4 Sagmert® |

78+ 2018 Resot Credts - Even Months DWID 12
73 2018 Reson Credits - Odd Morths DWID 13
105 - Match Play Coupons

107 - Breakfast Buifet - 200+ Slot Points Eamed
Excl 105 - other sub =

110 - Prama 5.0 Demo Buid — 1
L 300 SPE -

Enter a Reason For the Exclusion .. .

[ Acctts | Deseription Taigel

iii. When adding an Exclusion, a reason for this Exclusion must be added.

MGT Premo x

o You must first enter a reason for the exclusion,

iv. When completed, select Insert to add the Exclusion to the list.

M Site ID: 1 - MGT Casino 434 - Exclude Customers

Lookup | Add/ Upload

Account Number
13 Insert Bulk Upload Upload from File
Type Target
Sub Prometion = 127 - Castaway Cruise Choice Free >
Reason

Player not permitted to leave the state]

Player not permitted 1o leave the state.

Sub Promotion 127 - Castaway Cruise Choice Free

2) Adding a List of Players to an Exclusion
i. Locate the list. Can be a Notepad, or Word documents

ii. Copy the list
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iii. Click on Bulk Up

. Perform upload

M Site ID: 1 - MGT Casing 454 - Exclude Customers

Lookup | Add/ Upload |

24/7 TECH SUPPORT: 702.360.8550
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load.

. Right click and paste the copied list into the Bulk Upload window

Account I

Enter an Account Identifi

Type
Master Promotion

Already received the gift

Bectd | Deseription [ Target

M@ Exclusion List

X

Upload Upload from File

Target
5 rge
132882 pdate =

trolled entry test list - Note

7 Edit Format View Help

Perform Upload

vi. The list wi

Il populate the window.

M Site |D: 1 - MGT Casino 454 - Exclude Customers

Lookup | Add / Upload

Paste
Delete

Select All

Right to left Reading order

Show Unicode control characters
Insert Unicode cantrol character

Open IME

Reconversion

s

Already received the gift

Account Number

Enter an Account Identifier ... Insert | [ sutkcupload | | Unload Fon Fic
Type Target
Master Promotion = 60- Gift Giveaway Exiravaganze Update -
Reason

36 Master Promotion
182836 Master Promation
132382 Master Promation
182319 Master Promation
182832 Master Promotion
182993 Master Promation
183002 Master Promotion
183023 Master Promation
183043 Master Promotion
183050 Master Promation
183057 Master Promation
183085 Master Promation
183103 Master Promotion
183130 Master Promotion
183132 Master Promation
183140 Master Promation
183166 Master Promotion
183168 Master Promotion
183169 Master Promation
183134 Master Promation
183248 Master Promation
183253 Master Promotion
183256 Master Promation
183348 Master Promation
183391 Master Promation

80 - Gift Giveaway Extravaganze Update Already received the gift
60- Gift Giveawsy Extravaganze Updzte Already received the gift
60 - Gift Giveaway Extravaganze Update Already received the gift
60 - Gift Giveaway Extravaganze Update Already received the gift
80 - Gift Giveaway Extravaganze Update Already received the gift
60- Gift Giveawsy Extravaganze Updzte Already received the gift
60- Gift Giveaway Extravaganze Updzte Aready received the gift
60 - Gift Giveaway Extravaganze Update Already received the gift
80 - Gift Giveaway Extravaganze Update Already received the gift
60- Gift Giveaway Extravaganze Updzte Already received the gift
60- Gift Giveaway Extravaganze Updzte Already received the gift
60 - Gift Giveaway Extravaganze Update Already received the gift
80 - Gift Giveaway Extravaganze Update Already received the gift
60 - Gift Giveaway Extravaganze Update Already received the gift
60- Gift Giveawsy Extravaganze Updzte Already received the gift
60 - Gift Giveaway Extravaganze Update Already received the gift
80 - Gift Giveaway Extravaganze Update Already received the gift
80 - Gift Giveaway Extravaganze Update Already received the gift
60- Gift Giveawsy Extravaganze Updzte Already received the gift
60 - Gift Giveaway Extravaganze Update Already received the gift
&0 - Gift Giveaway Extravaganze Update Already received the gift
80 - Gift Giveaway Extravaganze Update Already received the gift
60- Gift Giveawsy Extravaganze Updzte Already received the gift
60 - Gift Giveaway Extravaganze Update Already received the gift
60 - Gift Giveaway Extravaganze Update Already received the gift

Upload from a file

i. Select the button
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Navigate to the file to upload.

MR Site ID: 1 - MGT Casine 434 - Exclude Customers

Lookup | Add/ Upload

Account Number

Ve

Enter an Account Identifier. ..

Bulk Upload (| [ upioad from File

Type
Master Promation

[

4

60 - Gift Giveaway Extravaganze Update

Reason
Already received the gift

iii. SAMPLE: \\mgtservername\mgt\Imports\ExclusionlLists.

folder first and save the list in the folder.

Target

You may need to create this

™ Upload Exclusions

« v <« MGT-TRAINING-VM > mgt » Imports » Exclusionlists

Organize +  New folder

"~ Name

= This PC Date modified
2D Object

[ Desktop

new test list1

Deocuments
- Downloads
D Music

Type
1/28/2014 11:37 AM  Text Document

Search ExclusionLists

1KB

iv. Select the list and the Exclusions screen will populate with the configured data.

MR Site ID: 1- MGT Casino 454 -

Exclude Customers x
Lookup | Add / Upload
Account Number
Enter an Account Identifier = ‘ ‘ ol ‘ | Lol
Type Target
Waster Promotion = 60- Gift Giveawsy Extravaganze Update -
Reason

Already received the gift

1 60 - Gift Gi

2 Master Prometion 60 - Gift Giveaway Extravaganze Update Already received the aift

3 Master Promotion 60 - Gift Giveaway, Lindate Alreat received the aift

4 Master Prometion  60- Gift Giveawey| Upload Results X
5 Master Promotion 60 - Gift Giveaway,

7 Master Prometion 60 - Gift Giveanay

3 Master Promation
Master Promotion
1" Master Promation
Master Promotion
Master Promotion
Master Promotion
Master Promotion
Master Promotion
Master Promotion
Master Promotion

50- Gift Giveaway|
60- Gift Giveavay|
50- Gift Giveaway|
60- Gift Giveavay|
50- Gift Giveaway|
80- Gift Giveaway|
50- Gift Giveaway|
80- Gift Giveaway|
50- Gift Giveaway|
80- Gift Giveaway

o The Source File contained 16 Unique Players.
0 Players were already in the Exclusion List.
0 Records were NOT Imported into the Exclusion List.

16 Players were Added to the Exclusion List.

TUpdate Alreaty receved the git

Upload via the Import Tool.
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vi.
Vii.
viii.
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The Upload process can also be completed via the Exclusion List Import in this Import
Tool.

wia MGT Import Tool - m] X
File Configuration  Help
Cortrolled Entry Import  Draw Entry Import - Exelusion List Import
Select Exclusion Type ~
L= » Find Player By Account Number |:| Delete Players
(Al Promotions & Drawings
Al Promotions GID Total Exclusions: 19
S Accourt Exclusion Meta A
o e o Bicsion D orou Troe Resson Satus g
| 64 9 10 stupid A 5
65 13 10 Player not pemi. A 127
Select the file containing player accourts to import. The file must be in a 10 1 9 Already receive... A 60
delimited format such as “csv or * " 5 a Aready receve . o~
The source file must be located in a folder on the MGT share 12 3 3 Aready receive y &0
Lz 113 N ) Already receive A 60
114 5 3 Aready receive A 60
115 7 9 Aready receive... | A 60
116 8 9 Areadyreceive... A 60
17 10 3 Already receive A 60
112 1 ] Aready receive A 60
119 12 3 Aready receive A 60
120 13 9 Areadyreceive... | A 60
121 15 9 Areadyreceive... | A 60
122 16 3 Areadyreceive... A 60
123 171 3 Already receive A 60
124 181 ] Aready receive A o,

The Import Tool only allows for a list of excluded people to be uploaded.

However, the Import Tool does allow for an incorrectly uploaded player to be deleted.
This action is protected by permissions. A User and Password must be entered to
complete this action.

Highlight the player.

Select Delete Player

Enter User and Password.

Select OK to delete the highlighted player.

Adding a New Game to your Property Game Collection
1. The ability to Add a New Game has additional features in 5.0.

a.

The Game Name will automatically be configured by the game file name (i.e.,
Game_BirthdayReveal MGT_1.swf) will be added as Game_BirthdayReveal MGT 1.

i. The added game must have EXACTLY the same name as the Game .swf file.

ii. The # at the end of the game name is the number of prize spaces the game will
display. For example, the BirthdayReveal_1 above would show 1 gift box, while a
BirthdayReveal 4 would show four boxes and the player would choose one.

b. Depending on the type of game added, a Flash Key may be required in order for that

particular game to function.
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B3 Add New Game

Server Sy Folder [[jngt-ran-cev2\WGT FLASH|

File To Add [

Sync This Game | [~ Oversmits Existng Game:

PdcACard s GameTypeS... GameStylePck

Flash Type
|Standard -
Flssh style ‘
[Reveal | Meta2
License Key
Game Hame [#ofProes [ GameType [ Gamestie | Descripton Lic
Game. 1 GameTypes...  GamestykR

2. The new Game must first be added to the \\mgtservername\MGT\Flash\ folder.

a. Browse to this folder from your desktop or Windows Explorer.
b. If you do not know how to get to the MGT Share folder, ask IT to do this for you.
c. Copy and Paste the new Game file to the folder described above.

i. Do not change the game’s name.

a. Browse to the MGT Share\Flash folder
b. Select the new game that was just added to this folder.
c. Select Open

3. Attheright end of the File to Add box, click on the box to open an Open File window.

B3 Open .
S - -
()" » Network » mgt-train-devz » MGT » Flash » -|¢,\| Search Flas!

Organize = Newfolder

% Recent Places = N ° Date modified

Al Libraries
4 Decuments
@ Music
=l Pictures
H videos
i Computer
& Local Disk (C)
¥ bhoshauer (\\mgt-nasdl\users) (H=| (@] Cupid
¥ public (mgt-nas0l) (P) @) dilashWithxML
53 depts (\\mgt-nastll) (V) 8] DrawEntries
RealPlayer Cloud @] DreamCar
@] error
i Network @) Fishing
- |l Fipachip 10/15/2007 1 s 1157 k8
File name: christmas-gift = |Shockwave Flash Files(swf] =

=

4. The new Game flash will now show in:

a. The File to Add path
b. Name of the Game
c. The Flash demo window
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B Add New Game BN
S Sync Fold 4
erver Sync Folder I\\mgt train-dev2\WMGT\FLASH) Save |
File To Add i‘-.‘-mgtrh'a\ndEv2'-J'V1GV'-FIash'-£hr|shnas -gift.swf E

[~ Overwrite Existing Game Name of the Game e R I 1 e

ristmas-gift Description

Sync This Game

Flash Key

Flash Type

Flash Style

Game Name Style | Description Lic
Game . GameStyleR...

PickACard o GameTypeS... GameStylePick

5. Configure the following choices depending on the type of Game being added:
a. Enter the Number of Prizes that will be displayed on the screen when the game plays.
i. This number will be the final part of the game name of the file

(Game Mame
Game
Game_firthg
Game_Co
Game_Co@TippinPick_MGET_3
Game_ForfyneTellerRevealer_MGT_1
Rightwheel_MGT_16
izame_\Wheel4 |

fivReveal_MGET_1

o

ii. NOTE: this number is NOT a determining factor in how many prizes might be linked
to a particular Tier for a promotion. This simply determines how many prizes or
prize choices will appear when the player participates in the promotion.

b. Flash Type: Standard which Offers the Following Flash Styles:
i. Reveal: thisis agame that requires no action from the player. The prize is simply
revealed.

1. Typically, this type has a ‘1’ in Number of Prizes

ii. Wheel
1. Typically, this type has 8 to 20 spaces for prizes to display
2. The Wheel may or may not require action from the player

iii. Scratch
1. This might be a single scratch card, or multiple cards where the player is

looking to match scratch card prizes
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iv. Pick

1. This game requires action from the player by touching the choice

c. Flash Type: Pick A Prize
i. The Flash Style will note that this Flash Type requires a Prize Kit in order to function

d. Flash Type: UGuess
i. The Game Styles offered here are:

1. Safe Cracker: Guess the right combination to the safe
2. Instant Win

Menu Options (contd)

3. File: allows for Exit of the application
4. Refresh: Allows you to refresh the Promo Manger view to reflect recent changes

il = MGT Promotions Manager

Editors  File | Refresh | Tools

MGT Casino 454

- @ W

Promotions

-4 WorldSeries Basebal

; F Gift Giveaway Extravaganze Update

=

B. External Code Groups/Secret Code Promotion

Overview
1. The Sub Promotion Editor allows for the participation in a promotion in which the patron has

received a Secret Code.

The Controlled-Entry promotion prompts an invited player to enter this code at the kiosk and
participate.

3. There are two required elements in the configuration of a Secret Code promotion:
a. The configuration of an External Code Group that has the Secret Code
b. The configuration of a promotion that is connected to the External Code Group.
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Configure the External Code Group

1. In Promo Manager, select Editors, then External Code Groups

2. Right-click in the large window and Select Add New External Code Group

Mt MGT Promotions Manager

Editors | File Refresh  Tools

Edit Master Promo Orders

t

e Tiers

¥ Prizes

{5 Time Groups

. Zip Groups

0 Exdusion List

|84 Add New Game
Promo App IDs

[T External Code Groups

o

7 Extemal Code Editor

[ Group 1o | Group Name [ Description | Edit Group
i
E ﬁi].m 20 el Ca Grup
Group Name TESTL
Description TESTL
L Current User; Test Tester |pode Name [ Description
OpF  Add New External Code Group [-'
External Code
Secret Code Enter the Secret Code
Code Name
Description

3. The form on the right becomes active.

4. Give the Group Name a clearly understood name. (ie, ‘Code Group’ would not be good choice.)
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Igt Group

External Code Group
Group Name [
Description Enter a Decription for the External Code Group (Optional). ..
Secret Code | Code Name D

If needed, further clarify the Group Name in the Description

Edit Group
External Code Group
Group Name 2020 Feb VIP
Description VIP Invite $500 ADT 3|
Secret Code | Code Name | Description
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6. Inthe External Code Group window, right-click and select Add New External Code.

Edit Group

External Code Group

Group Name 2020 Feb VIP
Description VIP Invite $500 ADT >
Secret Code Code Name Descripticn

Current User: Test Tester
op  Add New External Code

7. Supply the following:
a. Secret Code: the code is alpha/numeric only, no special characters.
b. Code Name: should clearly define this Secret Code.
c. Description: can be used to further clarify how this code is being used.

External Code
Secret Code 54321BLAST
Code Name 2020 Feb VIP
Description 2020 Feb VIP Invite|

Add Code | Cancel Edit

8. When the External Code has been configured, select Add Code.
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9. The Secret Code, Code Name and Description will populate the window..

Edit Group

External Code Group

Group Name | 2020 Feb VIPl.
Description WIP Invite $500 ADT >
Secret Code | Code Name | Description
B43NBLAST 2020 Feb VIP 2020 Feb VIP Invite
External Code
Secret Code | Enterth.e Secret Code. ..
Code Name : -EI'.ItEI' a.l\iamefo;the é:cternaI-CD-de e
Description _.

Enter a Decription for the Bxternal Code (Optional)

10. The configuration is complete. Select Add to add the new External Code Group to the list on the
left.

7 Extemal Cade Editor X
Group ID | Group Name Description Edit Group
i TEST] TEST]
2 2020 Jan VIP 2020 Jan VIP ExEiEcE ol
3 2020 Feb VIP VIP Invite £500 ADT > Group Neme | s
Description VIP Invite $500 ADT >
SecretCode [ Code Name B
B4371BLAST 2020 FebVIP 2020 Feb WIF Imvite
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11. The External Code Editor can now be closed.

Configure a Secret Code Promotion

1. To build a Secret Code promotion:
a. Make the promotion Control Entry by Sub.

b. From the Secret Access Code drop down, select the External Code Group that was just

configured.

TECH SUPPORT: support-mgt@everi.com

c. Inthe Games window, select a game that has been configured for entering the Secret Code

using a keyboard.

2. Besure to Import the Controlled list.
3. Link the promotion to the desired kiosk(s).

Zip Group

Desc Start Zip End Zip

All Zip Cod... TITFITIIIT

Controlled Entry Options
Control Entry By Sub -
[] Enrollment Option Restricted in KMan

Restriction Level

Options
[ Is Email Promotion
[] Auto-play Promotion After Swipe

Secret Access Code

Secret Code Reguired to Access the Game

Secret Code Group {Optional) ... ? |v

2020 Jan VIP

Games
Game

# of Prizes Displayed By This Game

AUGUSTIN

COMGRATULATIONS!
YOU HAYE RECEIVEL.

Free Night Stay In The Hotel

(12 e

s e i
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Navigating through the MGT Promotions Manager Windows

—

ZMGT Promotions Manager

Editors  File  Refresh  Toals

Mt G Casing 454

EE:‘ @ Q)] MNone - Filter Eancel Filter

Promotions {1} ™GT TEST - TEST PROMOS
.. 1} Trainer Training ;I MTGID TEID Description Start Date End Date Count: Down Zip Group Searc.
e o 1 1 MGT TEST - GAME 1 061672018 |12/31/2018 [Nl 1 0
¥ MGT Trairing with Chiis 1 2 MGT TEST - GAME 2 05/16/2018 1243172018 [l 1 0
& 2018 Buffet Master Bucket 1 3 MGT TEST - GAME 3 U6/15/2008 | 12/31/2018 [ 1 0
! ) o 1 [ MET TEST - GAME 4 U6/15/2008 | 12/31/2018 [l 1 0
#1-F This Displays in the Promotions 'windaw 1 5 MGT TEST - GAME & 061872018 |12/31/2018 [N 1 0
57 2018 Resot Credits 1 3 MGT TEST - GAME & U6/16/2018 | 12/31/2018 [ni 1 0
P 1 7 MGT TEST - Bingle Ticket 06/18/2018 | 12/31/2018 r 1 0
B 4 TEST-TESTFROMOS 1 [ MGT TEST - Paint &dd 05, 1243172018 [l 1 0
5@ MGT TEST - GAME 1 1 3 MGT TEST - Poirt Multipher 12/31/2018 [ 1 0
- 1 10 MGT TEST - Comp Add 12/31/2018 [ 1 0
Fl- @ MGT TEST - GAME 2 1 1 MGT TEST - Comp Multiplie 1273172018 [ 1 0
B @ MET TEST - GAME 3 1 12 MGT TEST - Dr..awmg Emtn.es 0 12/31/2018 [N 1 0
; 1 13 MGT TEST - Point Deduction 6715/, T2/3/2018 [l 1 0
Bl @Y MGT TEST - GAME 4 1 14 MGT TEST - Comp Deduction D6/1B/2018___ |12/31/2018 [ 1 0
. 1 15 MGT TEST - Contialed Eniy By Sub_ | DRA1G/2008 | 12/31/2018 [ 1 0
Bl @ MGT TEST - GAME 5
@ 1 16 MGT TEST - Cantioled Eniy By Tier | 0671672008 |12/31/2018 [ 1 0
@ MGT TEST - GAME § 7 17 MCT TCCT ool OCeno FEYCEWEnY] — P o
. 1 18 B
B @9 MGT TEST - Single Ticket =l —
Devices H H B
The main MGT Promotion Manager |-
o [l Servers -
B Kiosk H d H t f 3 t' . | |
iosks winaow consists o sections: [ ]
W Workstations . . . . =
1. Promotions Detail Tree View by MTGID in [ |
M Drawing Conductors
B Diaving Displeps descending order (most recent at top) |
o Bl Test Devices 2. Devices Tree View ]
3. Promotions Detail View ]

The MGT Promotions Manager is the start screen. From this screen you

can:
1. Add and/or Edit a Promotion
2. Add and/or Edit a Sub Promotion
3. Addand/or Edit a Tier
4. Add and/or Edit a Prize
5. Edit a Schedule
6. Link a Master Promotion to a Kiosk on your casino floor

Using Your Mouse in the MGT Promotions Manager - NEW FEATURES

1. INsimplest terms, LEFT-CLICKING on an item selects it. RIGHT-CLICKING on an item presents
options.
2. By left clicking on an item in the Promotions window, the details for that item will be displayed on
the right side of the screen.
3. By right clicking on an item in the Promotions window, you will be presented with a popup menu.
From this menu you will be able to:
a. Adda New Sub Promotion
b. Adda New Master Promotion
c. Edit the selected Master Promotion
d. Edit the Sub Promotion Order

© 2015-2020 Everi Payments Inc. or its affiliates

This is proprietary and confidential material of Everi. No part of this material may be disclosed in any manner to another party without the prior written consent of Everi. In no event will Everi be

43

liable for direct, indirect, special, incidental, economic, cover, or consequential damages arising out of the use of, or inability to use, the documents, materials, and/or software.



24/7 TECH SUPPORT: 702.360.8550
TECH SUPPORT: support-mgt@everi.com

View the Devices this Master Promotion is Linked To NEW FEATURE
Unlink this Master Promotion from All Devices — NEW FEATURE
Archive this Master Promotion — NEW FEATURE

Hide this Master Promotion -- NEW FEATURE

S@ o

ZZMGT Promotions Manager

Ediors  File  Refresh  Tools

METMGT Casing 454

th @ & Nore - il Cancel Filter
Promotions {55) _Trainer Training

7 Tramen Tramon =] [mram 161D Deseription

L Current User: Test Tester 104 Traine: Training

B1-8F MGT Trainin

: @) Add & Mew Sub Pramotion
2018 Buffet
il M 7 dd & ew Miaster Promation

47 Tris Display{ et this Hster Fromotion

105 other sub

147 2018 Resort Edit Sub Promation Order

View the Devices this Master Promation is Linked To

147 MGT TEST -

Unlink this Master Promotion from All Devices

Archive this Master Promotion

H Hide this Master Promotion
@ MBT TesT-mame

[ @ MGT TEST - GAME 4

9 MGT TEST - GAME 5

S MGT TEST - GAME 6

- @ MGT TEST - Singe Ticket =l

4. This pop-up menu list is where you will begin to create your new promotion.

MGT Promo Manager Hierarchy

1.

e w

o

Promo Manager displays the hierarchical structure of promotions, sub promotions, tiers, prizes and
devices on your system.

The Promotions will always have the most recently created ACTIVE Master Promotion at the top of
the list and will list them in descending MTGID.

To select an item left click on it

To expand an item double click on it or left click the + symbol to the left of the item.

The left side of the Manager window contains the folders in the chosen system. The Manager view
begins at the Property Level, showing Promotions, and listing any Sub Promotions, Tiers and Prizes.
The directory structure is indicated by the indented levels in Promo Explorer's left pane. The right
side shows the items that are contained within the item you selected at left.

A minus(-) sign in the box to the left of a folder means that it is fully expanded.

igh means that more items are contained within the folder

ZZMGT Promations Manager

Editors  File  Refresh  Tools

et MG T Casing 454

o @ & Hoe L -

Promotions

# world Series Basebal E
# Gift Giveaway Eshiavaganze Update
@ Gt Giveaway Extravaganza Up
)¢ SPE 75-993

- @ 5 Gift Giveaway Extr
-} B SPE 1000-1333
o 10 Gift Giveaway Ex
-} SPE 2000 - 2993
O 15 Git Giveaway Ex
- ¢ SPE 3000 - 3499
O 20 Git Giveaway Ex
- ¢y SPE 3500 - 3399

: | o
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NEW FEATURE: Promo Manager Hierarchy ‘FAST VIEW’
1. To quickly view every subordinate item under a Master Promotion
a. Hold down the CTRL button
b. Left-click on the Master Promotion Description
c. The Tree View opens completely.
d. To close the View, left-click again.

PHE WELIE  WISW  HpuL peviles e § . i .
- File Machine View Input Devices Help
2/ MGT Promotions Manager
2IMGT Promotions Manager

Editors  Fil=  Refresh  Tools ) g
Editors  File  Refresh  Tools

MGT Cazino 454

E,':',:l Q Q.) Select a Filker Target . .. -

Promotions

wer fGT Cazino 454

E,I}I @ &Y Select a Filter Target . . . v

f Promaotions \
ﬁ- ft Giveaway E xtravaganze Updale \‘J
[=h-@¥ Gift Giveaway Extravaganza Update
B¢l SPE 75999 s
o G 5 Gift Giveaway Extravaganza Tickets 5 ]

= é‘k SPE 1000 - 1333

(-l 2018 Buffet Master Bucket - 0 10 Gift Giveaway Extravaganza Tickets

[ ’-? This Displayz in the Promations ‘window Sl SPE 2000 - 2359

..... oF i T .
Bl &f 2018 Resort Credits S 015 Gift Giveaway Extravagarza Tickets

=gl SFE 3000 - 3439

- G 20 Gift Giveaway Extravaganza Tickets

\ B gxfg SPE 3500 - 3939
- B 25 Gift Giveaway Extravaganza Tic%

4| ' »

NOTE: The MGT Promotions Manager is Color-Coded.

This feature allows you to quickly identify potential problems in a promotion. For example: anitem
that shows in RED. The Color-Coding Schedule is as follows:

e Purple Master Promotion

e Black Sub Promotion

e Green Tier Level

e Blue Prize

e Dark Blue Prize Kit

e Red Inactive, Incomplete Configuration or Hidden
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The Plus, Minus and Exclamation Point Buttons
1. When a database is open in Promotions Manager, three new buttons will appear:
2. Plus Sign: Shows or Hides Archived Promotions

3. Minus Sign: Shows or Hides Hidden Promotions (though no promotion data is deleted from the
database.)

4. Exclamation Point: Shows or Hides Promotions Items that have been made inactive. Inactive
Promotions will appear in RED

| == MGT Promotions Manager
Editors  File | Refresh | Tools i

-¥F wordSeries Basebal

J'? Gift Giveaway Extravaganze Update

NEW FEATURE: SEARCH THE MASTER PROMOTIONS

1. MGT Promo Manager 5.0 allows you to search for a specific Master Promotion.
2. This Search can be conducted in one of four ways:

T2 MGT Promotions Manager

Editors  File  Refresh  Tools

MGT Casino 454

- @ W

Select a Filker Target . . .

- Filter, | CancelFiItetl

Promotions List Yiew:
I

Search/Filter by The Master Promotion ID (MTGID) or Sub Promotion ID (TGID)
a. Select a Filter Target

MGT Promotions Manager

Editors ~ File  Refresh  Tools

B MGT Casin 454

EDJ Q 1G] MNane R? .

None: ;
Sub Promotinns () Tl
T |SubPromotion D <] [mrem 1
4 Trainer 114, cior Fromations = =
WIGT Traii| Master Pramation 1D =

@ 2018 Bulfet Master Bucket

I—

b. Select Master Promotion ID (MTGID) or TGID
c. Enter the MTGID or TGID for your search
d. Select Filter
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e. After Search

Editors  File  Refresh  Tools

&1 G T Casing 454 e —
- @

M agter Promation 1D

{51} This Displays in t

Promotions

MTGID TGID

1? T hiz Displays in the Promotions W ndow

a1 100

Search By using a Key Word
a. Before Search
Select Master Promotion or Sub Promotion
Enter the Key Word
Select Filter
After Search

mao o

Editors  File  Refresh  Tools

m bGT Casing 454

E,‘:I,:l 0 ® Sub Promations * Resort Filter |
Promotions (513 This Displays in t

MTaEID TGEID

g1 100

To Clear the Search
1. Select Cancel Filter
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T MGT Prn*mtinns Manager

Editors  File  Refresh | Tools | — k
MGT Casino 454
EEI,J Q Q] Master Promotions » Gt Cancel Filter
Promotions (60) Gift Giveaway Extra nze Update
’3 Gift Giveaway Extravaganze Update MTEID Talo Descrip! E
B0 115 Gift Giveaway Extiavaganza Update 1
B0 116 Gift Giveaway Ean 75 pte 1
=

2. 'The Active Master Promotions will return to the normal View

T2 MGT Promotions Manager

Editors  File  Refresh  Tools k

et G T Crgino 454

o @ Filter Cance] Filter |
Promotions (60) Gift Giveaway Extravaganze Update

- #F worldSeries Basebal MTGID TElD Description Sk
i i B0 115 Gift Giveaway Extravaganza Update 1

[]’} Gift Giveaway Estravaganze Update 50 16 Gilt Givesway Eam 75 pls 1

I:I’-? Promaotion for Cross Ower Players

[]':? Promo 5.0 Demo Build

[ 58 Master Bucket Promoo

5 l 2018 Buffet Master Bucket

I:I’-? Thiz Dizplays in the Promations Window

Bl 47 2018 Resort Credits

e ———————————————— ———————

Now that we’ve introduced you to How to Navigate MGT Promo Manager, let’s use the FIVE Steps to learn
how to configure promotions.

We'll start with Step One.
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REMEMBER: Every Promotion built in Promo Manager requires that five steps be successfully
configured. This Manual has been created to systematically walk you through this process.

1. An Active Master Promotion

Purpose: serves as a filter to disqualify large groups of people. Begins the
process of defining your promotion partly by defining what the promotion is not.
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STEP ONE: A MASTER PROMOTION

THE MASTER PROMOTION: Essential Purpose

1. The Essential Purpose of the Master Promotion is similar to a ‘bouncer’ at a nightclub. Its purpose
is to serve as a filter to DISQUALIFY a player from a promotion as quickly as possible. This enables
the Kiosk to move quickly to showing the player the promos that they ARE qualified to see.

2. For example: If the promotion is an Age-based promotion for players 55+, and the player swiping is
not at least 55 at that time, they are disqualified immediately.

3. Another example: If the promotion is an Age or Birthday Promo, and is configured to look at the
current month for a player’s birthday, the Kiosk can immediately disqualify the player simply
because it is not the month of that player’s birthday.

4. Another example: If the player is required to earn X amount of Slot Points today to qualify for an
offer, and they have not yet reached that threshold, they are disqualified until they reach or pass
that level. Each time the player swipes the Kiosk will look to see if the player meets all other
criteria to qualify, and if so, will show the player that available promotion at the Kiosk.

5. IMPORTANT NOTE #1: Because the software is designed to be an ‘open’ software to allow you to
make the choices that YOU want, you must click on the choices that you want to make.

6. IMPORTANT NOTE #2: THE “RULE OF BLUE’: do not assume that something in a list of choices is
selected simply because it is highlighted. You will need to select or click on the choice for it to be
confirmed as your choice.

7. IMPORTANT NOTE #3: Itis helpful to understand the Kiosk as asking questions about the player
who has just swiped. The most important question is this:

a. “What’s true about this player right now?”

Player Gender Player Enrollment Date

All, Men Only, or Women Only Define if the Player is a New Enrollment

Player Age or Birthday Define days after the player’s enrollment into the club
Define days before/after the player’s birthday Define years low/high that the player has been

Define if it is the month of the player’s birthday enrolled

Define by age: low/high years “=>55 and <101” Define if it is the anniversary month of the player’s
Player Wedding Anniversary enrollment

Define days before/after a player’s anniversary Player Action Today

Define if it is the month of player’s anniversary Player must earn this qualifier today, points earned
Define by age: low/high years “player’s 50" todav. Coin In over 50 todav. etc. must be earned since
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The Master Promotions Editor

NOTE: Think of the Master Promotion Editor as the ‘bouncer’ at a club.
a. The bouncer is given criteria to evaluate the admission eligibility of a patron.
b. Itisthe bouncer’s job to:
i. Allow qualified people in, and
ii. Keep unqualified people out.

1. Under the Promotions Window right click in any open space or any existing Master Promotion to

access the drop-down menu.

Z2MGT Promotions Manager

Editors ~ File  Refresh  Tools

MGT Casino 454

L
cn @ & None - Filer Careel Filer

Promotians (55) Trainer Training

il e ———— =] [mrem T&ID Description
urTent User: Test Tester 104 Trainer Training
105 other sub

Add a News Sub Promation

&7 pdd aNew Master Promotion
A Edit this Master Promation
Edit Sub Prometion Order

o o]

| §  View the Devices this Master Promation lLinked To

& Unlink this Master Promotion from All Deffees

=% Archive this Master Pramotion

@  Hide this Master Prametion

@ MET TEST - GAME &
@9 MET TEST - Single Ticket =l

2. Left Click on the option “Add a New Master Promotion”. The “Master Promotions Editor” will
open.

to define what your promotion IS, but more importantly, it defines what your promotion IS NOT.

This is the Master Promotions Editor. It may look like a simple screen, but it does an essential task. Not only does it begin

-

1. NOTE THE ACTIVE BOX: it is checked by default.

ZZ Mact~+ namotions Editor x|

Help

7 Hittive}
Promotion Degbription Multiple. Sub-Promotions can be defined. Patron wil be
r qualiied against the subs in order. They will oniy be
£ shiowin the first sub promotion ko which they qualify
Participation is Imited ko only the shown sb promotion,
TF Allow Multi-5ub Participation' is selected then all sub-
Group Header Description to Appear on Kiosk promotions which the player qualifies For will be
displayed and participation is allowed in &l visiable
promotions.

Allow Multi-Sub Participation

Hev Pramatig

WPRTENSUb Promotions Linder this Master Header on kiask

Promotion Type

Swipe and Win - Select a Master Bucket Evaluation Field . .. -
Demographic Type Gender
& Unrestricted Master Pramation Date Type &
€ Age or Birthday. @ Mone C Days O Month € vears € Hew P
" Enrolment Date Low High

= »
€ Wedding Anniversary = And < Female

Flayer Action On Participation Day

Hone -

© 2015-2020 Everi Payments Inc. or its affiliates

This is proprietary and confidential material of Everi. No part of this material may be disclosed in any manner to another party without the prior written consent of Everi. In no event will Everi be

liable for direct, indirect, special, incidental, economic, cover, or consequential damages arising out of the use of, or inability to use, the documents, materials, and/or software.

51



24/7 TECH SUPPORT: 702.360.8550
TECH SUPPORT: support-mgt@everi.com

a. Ifnot, Select and check the Active box at the top of the Master Promotions Editor

b. The reason a promotion can be made ACTIVE, is so that they can it be made INACTIVE.

c. INACTIVE promotions can be hidden from view in the Promotions window.

2. Enter a Description for your new master promotion. (for example: 2018 April Showers of Cash)

a. Asyou configure more and more promotions in MGT Promo, consistent ‘naming
conventions’ will become increasingly important.

b. Be sure to clearly identify this particular promotion (month, year, etc.) in the description
field.

3. Groeup-Sub-Underthis-MasterenKiosk (For Future Development: is not currently functional).

a. When it becomes active, it will allow the Sub Promotions linked to a single Master to
appear ‘below’ (Parent/Child relationship) a Master Promotion button once that button is
selected.

4. Choose a Demographic Type. Choose from:

a. Unrestricted

b. Age or Birthday

c. Enrollment Date

d. Wedding Anniversary

NOTE: as you select Types, the text above the Low and High windows will change, and the
radio buttons will highlight or dim depending upon the Master Promotion Type chosen.

5. Inthe Master Promotions Editor, the process of configuring and controlling qualifications for a
promotion. You will decide who will be qualified for the promotion. Accordingly, the configuration
decisions will also decide who will not be qualified. Examples of each follow.

Understanding Master Demographic Types
Player Look-Up Is Always Real Time

1. NOTE: MGT does not store player demographic information.
a) Every swipe at a Kiosk triggers fresh, real-time Player-Tracking look up, even if the player
just swiped a few minutes before this current swipe.
b) Any change made to player demographic information in the Player Tracking system,
therefore, is immediately considered at the next player swipe.

Low Value/High Value

1. Any time a configuration option calls for a Low Value and/or High Value, the following is always
true:
a. The LOW VALUE will always be EQUAL TO or GREATER THAN the number entered. In the
illustration: the player MUST be at least 55 on the day they swipe.
b. The HIGH VALUE will always be LESS THAN the number entered. In the illustration: the
player CANNOT be 110 on the day they swipe.
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—Master Promotion Date Type -

" Mone {" Days {~ Month (% Years = Mew
| Low Years High Years
| 5 >=And < | 110]

c. Example: this player needs to be at least 55, and less than 110 years old.

Unrestricted Type

1. Choose the UNRESTRICTED Demographic Type when you want to do little or no qualification of the

players at this level.

T=Master Promotions Editor x|

File  Help

¥ active [ allow Mulki-5ub Participation

Promotion Description Mulkiple Sub-Promaotions can be defined, Patron will be

New Promotion qualified against the subs in order. They will only be
shown the First sub promation o which they qualify,
I~ Group Sub Promations Under this Master Header an kiosk Participation is limited ko only the shown sub promotion.

IF "Allowe Mulki-Sub Participation' is selected then all sub-
promotions which the player qualifies For will be
displayed and participation is allowed in all visiable
promotions,

Group Header Description bo Appear on Kiosk

Pramakion Type

Swipe and Win - Select & Master Bucket Evaluation Field . . -

Demagraphic Type Gender
% Unrestricked Master Promation Date Type & Al
" Age or Birthda & pone € Days € Month € vears € Mew o Male
 Enrollment: Date Lo High
== fAnd < ' Female

€ wiedding Anniversary

Player Action On Parkicipation Day

Mone v

2. This is the Master Promotions Editor screen presented when selecting UNRESTRICTED as the
Demographic Type. This promotion type does not require Low and/or High Values.

3. Player Action On Participation Day should be set at “None” if no player action (ex: points earned

today) is required to qualify on that day.
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Age or Birthday Demographic Type
1. Choose the AGE OR BIRTHDAY Type for promotions based on Birthday or Age-based events.
2. Examples of AGE OR BIRTHDAY Type Promo would be birthday promos, offers to seniors, any

bonus targeted to a specific age group.
3. Selecting AGE OR BIRTHDAY PROMOTION requires information in the Low and High fields. Selecting a Low

of 0 AND High of 0 would indicate a single day.

“Age” Master Promotion Date
Type Definitions:

LOW is always >or =

HIGH is always <

Day = Day of Birthday

Days before the birthday

< Days after the birthday

Month (of Birthday)

Not used

Not used

Years (how old must the player be)

Range Based on >=Players Age

Range Based on <Players Age

Age or Birthday Promotion EXAMPLES:
1. Inthis example the player is allowed to participate in the promotion only on the day of their

birthday.
Demographic Type Gzendar
Unrestricted Master Promation Date Type & al
% Age or Birthday © Mone % Days O Month O Years O Hew Ml
Davs Before Dawvs After
i ==and < 0 i Female

" wedding Anniversary

2. Inthis example the player is allowed to participate in the promotion 3 days before thru 3 (<4) days
after, including the day of their birthday.

Demographic Type Gender
" Unrestricted Master Promokion Date Type & Al
' Age or Birthday © Hone O Days O Month O vears € Mew € Male
' Enrollment Date Davs Before Davs After
3 == And < 4 ' Female

 wedding Anniversary

3. Inthis example the player is allowed to participate in the promotion any day during the month of
their birthday.
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Dermographic Type Gender
i Master P tion Date T
 Unrestricked aster Promation Date Type & al
' Age or Birthday  mMone & Days & Month € vears O Mew e
" Enrollment Date Lo High
] == and < i} i Female

 wWedding Anniversary

4. Inthis example the player is allowed to participate in the promotion if they are 55+ but younger
than 120.

Demographic Type Gender
 Unrestricted Master Promation Date Type & ol
¥ age o Birthday  none 0 Days O Month % Years T Mew C Male
" Enrcliment Date Low Years High ‘Years

5 s=and < 120 ' Female

" Wedding Anniversary

Enrollment Date Demographic Type
1. Selecting Enrollment Date as the Master Demographic Type may require an entry in the Low and

High fields.

“Enrollment” Master Promotion
Date Type Definitions:

LOW is always >or =

HIGH is always <

Days = Anniversary of Enrolling

Days before Enrollment
Anniversary

Days after Enrollment
Anniversary

Month (of Enrollment)

N/A

N/A

Years

Minimum Membership Years

Maximum Membership Years

New (just joined the club)

Days Ago Enrollment Occurred

N/A
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Enrollment Promotion EXAMPLES:
NOTE: In Promo 5.0, Enrollment Date Demographic Type, NEW is selected by default.

1. Inthis example the player is allowed to participate in the promotion if they have enrolled in the
Casinos Players Club TODAY..

Demographic Type Gender
= Unrestricted Master Promation Date Type
" mone 0 Days 0 Month

Davs fgo Enrolled
] »=and <

2. Inthis example the player is allowed to participate in the promotion if they have enrolled in the
Casinos Players Club within the past 7 days.

Dermographic Tvpe Gender
= Unrestricted Master Promation Date Type &l
" Age or Birthday  Manth € Years % Mew
" Male
& Enrollment Date
= and = ' Female

' Wedding Anniversary

3. Inthis example the player is allowed to participate if today’s date is the anniversary of their original
club enrollment.

Demographic Type Gender
™ Unrestricted Master Lua & Al
" Age or Birthday  Mone % Days onth € ears € Mew C Mae
& Enrcliment Date Days Before Days After

T s=and < i} ' Female

' wedding Anniversary

4. Inthis example the player is allowed to participate if today’s date is within the 3 days before or 3
days after the anniversary of their original club enroliment.

Demographic Type Gender
" Unrestricted Master Promation Date Type & al
" Age or Birthday  pone % Days O Month 0 vears © Mew C Male
' Enraliment Date Days Before Days after

3 ==And < 4 i Female

€ wedding Anniversary
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5. Inthis example the player is allowed to participate in the promotion during the month of the
anniversary of their club enrollment, ex All JUNE Enrollments from every year.

Demographic Type
= Unrestricted
" Age or Birthday
% Enroliment Date

" Wedding Anniversary

Masker Promotion Dake Type

© Mone O Days % Month T Years

Lo
0 ==And <

Gender
& al
 Male

" Female

6. In this example the player is allowed to participate in the promotion if you are celebrating the 10"
Anniversary of their Players’ Club enrollment. Their 10" year must have begun on the day they
swipe. (Same as Age or Birthday: 55+)

Demographic Tvpe
" Unrestricted
" age or Birthday
% Errolment Dats

 wedding Anniversary

Low Years
10 ==and <

Master Promation Diate Type

" Days  ( Month % vears

Wedding Anniversary Demographic Type
1. Choose the Wedding Anniversary Promotion Type to qualify players for promotions based on their
wedding anniversary. Example of "Anniversary" Type Promo would be Newlywed Promotions,

Wedding Anniversary Offers, and Golden/Silver Anniversary Events.
2. NOTE: not all properties collect wedding anniversary information. Ensure that your property has

High Years

Gender
= al
7 Male

= Female

this information before configuring an anniversary type of promotion.
3. Selecting Wedding Anniversary Promotion as a Master Demographic Type requires an entry in Low

or High fields. Selecting Days + Low of 0 AND High of 0 will qualify the player only for the day of

their anniversary

“Anniversary” Master Promotion
Date Type Definitions:

LOW is always >or =

HIGH is always <

Day (of Wedding Anniversary)

Days before Anniversary

Days after Anniversary

Month (of Wedding Anniversary)

N/A

N/A

Years of Marriage

Ex: 25, or 50

Ex: 26, or 51
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Anniversary Promotion EXAMPLES:
1. Inthis example the Player would only be allowed to participate on the day of their Wedding
Anniversary.

Demographic Type Gender
= Unrestricted Master Promation Date Type & Al
" Age or Birthday © Mone & Days O Month 0 vears 0 Mew  Male

Enrallrment Date Days Befare Days After

0 ==And < ol = Female

& wedding Anniversary

2. Inthis example the Player would only be allowed to participate on any day in the month of their
Wedding Anniversary.

Demographic Type Gender
= Unrestricted Masker Promation Cate Type & al
" Age or Birthday € Mone ¢ Days & Month € vears € Hew O Male
" Enrallment Date Lo High
a »=pnd < 0 ' Female

= wedding Anniversary

3. Inthis example the Player would only be allowed to participate if they are celebrating their 25th
year of marriage. Their 25" anniversary must be today or in the days to come to qualify.

Demographic Type Gender
i Master Promation Date Type
" Unrestricted W & al
" Age or Birthday © Mome © Days € Month O Years 0 Rew O Mol
™ Enrolmert Date Low Years High ‘ears
25 == and = 26 " Female

& wedding Anniversary

Making Additional Player Evaluations

1. NOTE: MGT does not store player demographic information.
a) Every swipe at a Kiosk triggers fresh, real-time Player-Tracking look up, even if the player
just swiped a few minutes before this current swipe.
b) Any change made to player demographic information in the Player Tracking system,
therefore, is immediately considered at the next player swipe.
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GENDER: Make an evaluation of your player for the promotion by selecting a
Gender variable:
a. All: Male, Female or Undefined
b. Male: Not Female, not Undefined (for example, Father’s Day)
c. Female: Not Male, not Undefined (for example, Mother’s Day).

Demaographic Type Gender

{* Unrestricked MMasker Promaotion Date Type e oal
' Age or Birthday & mone 0 Days € Month € vears O New & Male
€ Enrollment Date Law High

= &
© wedding Anniversary == And < Female

Demographic Type Gender
% Unrestricted Masker Promaokion Date Type ol
" age or Birthday & none € Days O Month O Years € Mew € Male
" Enrollment Date Law High
= And < * Female

" wedding Anniversary

PLAYER ACTION: You can choose a Player Action on Participation
Day variable, and configure a value, or choose NONE.

| " wedding Anniversary || o »=and < |

Player Action On Participation Day

INone

Slot In
Slok Qut

Slat P

Slak Win

Slak Theo

Slot Average Daily EP
Slot Comps Earned

1. PLEASE NOTE: MGT has made a significant modification to the way that Player Action on
Participation Day (PAPD) functions. Previously, PAPD for a promotion required the player to have
achieved that level of play only on that day from the beginning of the property gaming day, and
before 11:59PM.

2. THE NEW PAPD:

a) Promo 5.0 has added the ability for the Kiosk to note the date/time of the swipe and use
the play of the corresponding Gaming Day for evaluation.

b) This adds a function on one hand and changes a function on the other.

c) ADDED FUNCTION ILLUSTRATION with a 4AM Gaming Day time on February 14.
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i. If PAPD is used and Player A swipes at the Kiosk on February 14, AFTER 4:00AM and
BEFORE 11:59PM on February 14, the Kiosk will look back to 4AM on that day to
qualify Player A for the promotion.

ii. If Player A swipes at the Kiosk on February 14, AFTER 12:00AM and BEFORE
3:59AM, the Kiosk will look back to the beginning of that Gaming Day for February
13, or, back to 4:00AM yesterday.

d) WHAT ELSE CHANGES?

i. Anincreased exposure to ONCE PER DAY double-dipping if not configured
correctly.

ii. ILLUSTRATION: When a player participates in a ONCE PER DAY promotion (TGID), a
Played Record is written to prevent the player from continuously participating in
that same TGID more than once that day. This record expires at 11:59PM on that
day, and is removed by the MGT System Manager (SM). This is the standard
behavior and enables the player to participate the next day if promo configuration
allows.

iii. CAVEAT SCENARIO: Player A swipes at the Kiosk and participates in the promotion
using PAPD, at 11:45PM on February 13. At 11:59PM, the Played Record is expired
and removed. At 12:10AM on February 14, using ONCE PER DAY, Player A is able to
participate again, however the PAPD will consider the same Gaming action (for ex:
Slot Points Earned) that were used to award Player A on February 13.

3. Player Action on Participation Day treats all qualified players the same. If you want to treat
better players with better offers, you should consider:
8. Using the Sub Promotion Evaluation Ranges and Play Evaluation Tiers, or
9. Using Card Tier Levels with Play Evaluations.
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Beginning on the following page:

MGT Basic Player Activity Evaluation Fields Dictionary

The function of these fields can vary depending on the property PTS and other
property add-ons. A Detailed listing on Evaluation Fields by Player Tracking
System can be found in ADDENDUM 3
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Availability in EDraw  Some Evaluation Fields are not available in EDraw Draw Rules. Those NOT available will
Draw Rules be noted by highlight of the Evaluation Name

Slot In (Coin In) Looks at total Slot In (Slot Do/ars In) per the range of Days configured in the Evaluation
Range Days

Slot Out (Coin Out) Looks at total Slot Out (Slot Dollars Out) (returned to the player) per the range
of Days configured in the Evaluation Range Days

Slot JP Looks at Total amount of Slot Jackpots per the range of Days configured in the
Evaluation Range Days

Slot Win Looks at Slot Win (House perspective — House Win - in Oasis, IGT, Konami)

(Player perspective -Player Win - in Bally’s products) per the range of Days
configured in the Evaluation Range Days

Slot EP (Theo) Looks at total Theoretical Slot Win per the range of Days configured in the
Evaluation Range Days

Slot Average Daily EP | ooks at Theoretical Slot Win per the range of Days configured in the Evaluation
Range Days divided by days played (not trips)during that range

Slot Comps Earned Looks at Comp Amounts Earned from Slot Play over the range of Days
configured in the History Range Days

Slot Points Earned Looks at Slot Points Earned per the range of Days configured in the Evaluation
Range Days. Does not include Bonus Points (except in IGT, where Earned Slot
Pts and Bonus Slot Pts are dumped into the same bucket. As an alternative, use
Slot In). When evaluating for today’s play only, this Only includes today’s
GAMING DAY points unless using the Evaluation Time Group option in the Sub
Promotion. (History Time Group not available in some player tracking systems.)

Slot Points Looks at Slot Points Redeemed per the range of Days configured in the

Redeemed Evaluation Range Days

Slot Days Played Looks at Slot Days Played per the range of Days configured in the Evaluation
Range Days

PitIn Looks at Total Pit In (Pit Dollars IN) per the range of Days configured in the
Evaluation Range Days

Pit Out Looks at Total Pit Out (Pit Dollars Out) (returned to the player) per the range of
Days configured in the Evaluation Range Days

Pit Win Looks at Pit Win ( House perspective in ATI, IGT, Konami, Player perspective in
Bally’s products ) per the range of Days configured in the Evaluation Range Days

Pit EP (Theo) Looks at total Theoretical Pit Win per the range of Days configured in the

Evaluation Range Days
Pit Average Daily EP  Looks at Theoretical Pit Win per the range of Days configured in the Evaluation
Range Days divided by days played during that range.

Pit Comps Earned Looks at Comp Amounts Earned from Pit Play over the range of Days configured
in the Evaluation Range Days
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Pit Days Played
Other In

Other Out
Other JP

Other Win

Other EP (Theo)

Other Average Daily
EP (Theo)

Other Comps Earned
Other Days Played
Total In

Total Out

Total Win

Total EP (Theo)

Total Average Daily
EP

Total Days Played

Total Points Earned

Total Points
Redeemed

None
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Looks at Pit Days Played per the range of Days configured in the Evaluation
Range Days

Looks at Total Other In (Other Dollars In) (returned to the player) per the range
of Days configured in the Evaluation Range Days (Bingo, for example)

Looks at Total Other Out (Other Dollars Out) (returned to the player) per the
range of Days configured in the Evaluation Range Days

Looks at Total Other Jackpots per the range of Days configured in the Evaluation
Range Days

Looks at Other Win (House perspective in Oasis, IGT, Konami, Player
perspective in CMS ) per the range of Days configured in the Evaluation Range
Days

Looks at total Theoretical Other Win per the range of Days configured in the
Evaluation Range Days

Looks at Theoretical Other Win per the range of Days configured in the
Evaluation Range Days divided by days played during that range

Looks at Comp Amounts Earned from Other Play over the range of Days
configured in the Evaluation Range Days

Looks at Other Days Played per the range of Days configured in the Evaluation
Range Days

Looks at Total Slot In + Pit In + Other In per the range of Days configured in the

Evaluation Range Days
Looks at Total Slot Out + Pit Out + Other Out per the range of Days configured in the

Evaluation Range Days

Looks at Total Slot Win + Pit Win + Other Win per the range of Days configured in the
Evaluation Range Days (House perspective in Oasis, Player perspective in CMS)

Looks at Total Slot EP + Pit EP + Other EP per the range of Days configured in the
Evaluation Range Days

ATI: Looks at Total EP (Theo) Divided by the Total Days Played per the range of

Days configured in the Evaluation Range Days
BALLYS: Looks at Total EP (Theo) but does not represent unique individual days played

during the time frame. It is the sum of SlotDays, PitDays and OtherDays. le., if a player
has both Slot play and Pit play on the same day that will count as two days.

ATI: Is a total of Unique days played per the range of Days configured in the
Evaluation Range Days

BALLYS: Does not represent unique individual days played during the time
frame. It is the sum of SlotDays, PitDays and OtherDays

Looks at Slot Points Earned + Pit Points Earned + Other Points Earned. Does not
include Bonus Points (except IGT) per the range of Days configured in the
Evaluation Range Days

Looks at Total Points Redeemed per the period of days configured in the
Evaluation Range Days

There is no evaluation required at this level (i.e., Master, Tier or Drawing Rules)
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Pit Points Earned

Other Points Earned

PitTimePlayed
PitAvgBet
PitRatedValue

SlotTimePlayed

OtherTimePlayed

MetaEval 1-10

CardTierPoints

PointBucket 1-20
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Looks at PIT Points Earned per the range of Days configured in the Evaluation
Range Days. Does not include Bonus Points. When evaluating for today’s play
only, this Only includes today’s GAMING DAY points unless using the History
Time Group option in the Sub Promotion. (This option not available through
some player tracking systems.)

Looks at Other (Bingo, racing, as examples) Points Earned per the range of Days
configured in the Evaluation Range Days. Does not include Bonus Points. When
evaluating for today’s play only, this Only includes today’s GAMING DAY points
unless using the History Time Group option in the Sub Promotion. (This option
not available through some player tracking systems.)

Amount of PitTime posted at the time of the close of the Rating. Value
expressed in minutes

Average pit bet per the range of Days configured in the Evaluation Range Days

Average bet per hour per the range of Days configured in the Evaluation Range
Days

Amount of SlotTime posted at the time of the close of the Rating. Value
expressed in minutes

Amount of OtherTime posted at the time of the close of the Rating. Value
expressed in minutes

These are configurable Evaluation Fields. The logic used is mathematical only
(+,- % +)

Options for ‘or’ types of logic are not available. The Configurable Evaluations
are created, tested and updated by MGT Staff only at the request of the
property.

This option is used by properties that track a player’s card level advancement
through a bucket designed for that purposes. Not available in some player
tracking systems.

This field is used when a player’s action must meet a defined point bucket level.

This is defined by the player tracking system and property and configured by
MGT.
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Allow Multi-Sub Participation:

1. If you were scheduling a Master Promotion that had smaller or shorter-term sub promotions, you
would check this box. For example, Multiple Sub Promotions that allowed a player to receive an
amount of Free Play for every 500 slot points they earned. This box would allow them to
participate in each of those Sub Promotions as they achieved them.

[ raza —— e T

T2 Master Promotions Editor

File  Help

[V Active [V iallow Mulb-Sub Participation

Promotion D&sgription

Mew Promaotion

[~ Group Sub Promotions Under this Master Header on kiosk.

Group Header Description to Appear on Kiosk

Checking the “Allow Multi Sub Participation” would allow you to create this type of promotion.
2. NOT checking this box allows for a different type of set of sub promotions.
3. NEW: The ORDER BOX VALUE that was located on the Sub Promotion has been moved.
a. Rightclick on a Master Promotion.
b. Select Edit Sub Promotion Order

met MGT Casing 454

EE:I @ @ Select a Filer Target . .. - F
Promotions (55) Trainer Training
[]_{3 Sandia Match Pla MTGEID TaID Cescrip
...... 55 104 Trainer
[ Trainer Training: FE 15 other s
[];} MGT Current User: Test Tester
R @4 Add a Mew Sub Promation
- o7 motion
: I ﬁ Edit: this Master Promaotion
[]ﬁ g | Edit Sub Promation Order )

I:I-i(3 S View the Devices this Masteg#romation is Linked To
: i maotion from All Devices

% Archive this Master Promation

@ Hide: this Master Promotion

c. Intheillustration that follows, two Subs have been created.

i. Allow Multi Sub Participation is NOT checked.

ii. Eventhough the Trainer Training Sub Promotion was created first, the ‘other sub’
should be used as the primary (first) one for evaluation. Only if the player does not
qualify (play, controlled list, card tier, etc) should the ‘other sub’ be used to
evaluate the player
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d. Highlight the Sub Promotion that needs to be reordered and click on the UP or DOWN
arrow accordingly to its desired position in the order.

| ==—MGT Promotions Manager

Editors  File  Refresh  Tools

mer MG T Casing 454

I{‘,J o 6] Select a Filter Target x || Enter & Filter Criteria . . . Filter | Laneel Filter |

Promations (55) Trainer Training
07 SandiaMatch Play [MTGID [T [ Descriotion Start Date
‘ =181 x| [ Jos/7/2018
£~ 4F Trainer Training R
@ Trainer Trairi | Sub Promotions
@ alher sub | @ |I Promo Description |

Trainer Training
X7 MET Training with Chiz (¥

-G8 2018 Buffet Master Buckst

"

"

"

‘3? Thig Digplays in the Promations Window

"

-~ 2018 Resort Cradits
‘? MET TEST - TEST PROMOS

[

Devices y
%

l Servers | i i

11711l [ | LesCrionon

I wr MG Casing 454

) |Pmm — S Promations ch @ Y SelectaFiberTaget... =
(]

n ° Promotions
rainer Training

=& Trainer Training! Note that the order

has also changed in the
i Promotion List View

-

[ .....

4. Refer to next chapter, ‘Sub Promotions’ for more information about multiple sub promotions.

Master Bucket Promotions

1. Master Bucket Promotions allow players to qualify for promotions:
a. ‘Virtual Points’ are calculated using the configured evaluation field and a configured
earning period.
b. Based on qualified play: for example, if Slot Points Earned was the Evaluation Field
configured, 500 Slot Points Earned = 500 ‘virtual points’
i. A Master Bucket promotion uses the PARTICIPATION RANGE to determine the
earning period.
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ii. This period is typically during the entire promotion period, but could also be
configured to use a Rolling Earning period using the Once Per Range setting.

iii. NOTE: The Evaluation Start and End Dates are NOT used for Master Bucket point
calculation for a Master Bucket Promotion. However, these are still valid for

evaluating the value of players, if desired.

c. These ‘used’ virtual points are then deducted from a ‘virtual Master Bucket'.

2. The Master Bucket points are not visible at the Kiosk, but the Sub Promo button will display at the
Kiosk if the player has enough UNUSED VIRTUAL POINTS from qualifying play during the configured

period.

3. The Master Bucket points are calculated ‘on the fly’ at the Kiosk and in determining Available

Promotions in KMan.

4. The Master Bucket points are visible in KMan/Available Promos only when a player does not meet

the threshold necessary to qualify for the promotion.

Select Master Bucket from the Master Promotion Editor

1. Under Promotion Type, select Master Bucket from the drop down list.

== Master Promotions Editor |
File  Help
¥ Active [~ Allow Multi-Sub Participation
Promotion Description Multiple Sub-Promations can be defined, Patron will be
New Promotion qualified ag‘_a\nst the subs in order, T_hey' will only_ be
shown the Firsk sub promation ko which they qualify.
™ Group Sub Prometions Under this Master Header on kiosk Participation is limited to anly the shown sub pramotion.
IF "Allow Multi-Sub Participation' is selected then all sub-
Group Header Description to Appear on Kiosk promations which the player qualifies Far will be
p— = displayed and participation is allowed in all visiable
promotions,
plmation Type
Swipe and Win . Select a Master Bucket Evaluation Field . . . -
Swipe and Win
De} Gender
Master Promation Cagpfyne & al
" Age or Birthds I Mone ¢ Days ¢ Month € Vears O Hew Ml
" Enroliment Date Law High
= [
 Wedding Anniversary B=GaEl L
Flayer Action ©n Participation Day.
None ~
YA

PART ONE: Select the Promotion Type Evaluation Field

1. The Evaluation Fields are the same list of fields seen in the Player Action on Participation Day.

2. Master Bucket Points will be calculated as determined by the field chosen.
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3. NOTE: This Evaluation Field has NO direct connection to the Player Action of Participation Day
evaluation field for the purpose of configuring a Master Bucket promo.

A Typical Master Bucket Promo has
= Master Promotions Editor more t}lan (e)el& Sub BC sure to ChCCk

s ‘Allow Multi Sub Participation’

W active ¥ allow Mulki-sub Participation
Promotion Description
Mew Promotion S 2 5UDs In order, They will be shown

all sub promotions bo which they qualify. Participation
[~ roup Sub Promations Under this Master Header on kiosk. depletes Master Bucket balance by sub promotion

requirement and only sub promotions that the player
Group Header Description to Appear on Kiosk has sufficient balance to participate remain visible
Enter the Group Header that will Appear on the Kiosk . . .

Promation Type Promation Type Ewaluation Field

Master Bucket hd Slot Points Earned

Demographic Type

1% Unrestricted Master Promotion Date Type & al
" Age or Birthday & Mone  © Days € Month 0 Years € bew € M
" Enrollment Date Lo High
= [l
" wedding Anniversary 0 »=fnd < o Female

Player Action On Participation Day

Mane “

Required Play Threshald , . .

PART TWO: Configure the Sub Promo for a Master Bucket Promotion

1. There are two configurations that must be completed on the Sub Promotion for a successful
Master Bucket Promo:

a. The Bucket Threshold, which sets the amount of the evaluation field needed to qualify a
player for the promotion.

b. The Bucket Threshold/Depletion Amount should be configured for ‘=" (equal to) the

threshold amount required. This is because the value needed is calculated at EQUAL TO or
GREATER THAN (=>) the value configured.

c. Forexample if the threshold value is set to 300 Slot Points Earned, customers would have
to earn 300 (or more) Slot Points during the earning period.

sz Sub Promotion Editor

— x|
File  Help
TEID: 107 Description Description OF Pramotion to Appear on Kiosk Button Display Image (Cptional)
v Active Erealkfast Buffet - 300+ Slok Poinks Earned - Breakfast BuUFfet - 300 Points
=

Optional Buttan Image Filename.ext . . .

N

Master Bucket - Slak Points Earned ﬂ
1y

Promotion Start Date Promotion End Date Days L Bucket Threshold | Depletion Amount
[}091092018 |v . 12{31j2018 - 114 Submit Schedule Edit Schedule -

Patticipation Range

Date Scheduling

! 200

Q! Once Per Day Once Per Range

Range Start Date Range End Date Days
09/09/2018 - = 09/09/2018 - 1

Start Time The Threshold/ Depletion Amount window
e will only become active when Master Bucket
is selected on the Master Promo Editor.

The Bucket Threshold/Depletion Amount
should be configured for ‘=" (equal to) the

....... Loemmilaadl
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d. Intheillustration above, the Player is able to select the Master Bucket Promotion, Once Per
Day or Once Per Range. (In the same manner in which a Promo Manager promotion
behaves.)

i. If you want the player to participate in the Master Promotion more than one time
(Once Per Day, or Once Per Range) a Sub Promotion must be created for each
‘allowed’ participation.

ii. This multiple sub participation can continue until the player has a calculated
amount LESS THAN the required amount.

e. If more than one Sub Promotion is linked to the Master Bucket Promotion, each Sub
Promotion will only become available after the player has earned the Bucket Threshold/
Depletion Amount over any amount that has already been used.

i. For example: if the required amount is 30, and the player has 30 virtual points but
uses them, that player will be required to earn an ADDITIONAL 30 (of the
evaluation field) to see the offer again.

f. The Earning Period to be considered when calculating Master Bucket Points is configured
using the Range Start and Range End dates and not the Evaluation Ranges.

| ~= Sub Promotion Editor x|
File  Help
TGID: 107 Description Description OF Promaokion to Appeat on Kiosk. Button Display Image {Optional)y
[V Active: Breakfast Buffet - 300+ Slot Points Earned - Breakfast Buffet - 300 Points Optional Butkon Image Filename.ext . . .
Date Scheduling Master Bucket - Slot Points Earned
Promotion Start Date Promotion End Date Days Bucket Threshold | Deplztion Amount
n9/03j2018 - 12/31/2018 - 114 Submit Schedule Edit Schedule 0
'

Participation Range

T o — ith a Master Bucket Promotion, the

29 Range State Date and Range End Date
Range Start Date Range End Date
- 1

09j09/2018 v = 09/09/2018 determine the period where the player

Ewaluation Range

o

[~ Use Histary Time
Evaluation Start Date pd Date a

. L bl T

must have earned the Threshold value of
the Master Promo Evaluation field. The
Evaluation Range is typically not used
in this type. (but can be for other
‘)layer evaluations)

2. The Once Per Day configuration is one of two options that can be used with the Master Bucket
Promo Type. The eligibility is based on how many ‘virtual points’ were earned TODAY only, MINUS
any points (from the same Evaluation Field) that have already been used:

a. From any TGID linked to this Master Bucket Promotion, or

b. From any other Master Bucket Promotion that is using the same evaluation type

i. And a player has used virtual points in a period that overlaps with the Master
Bucket TGID in 3.a.

c. Forexample: if there are two Master Bucket promos running at the same time, and they
both use Slot Points Earned for calculating ‘virtual points,” using 300 points from one
promo will affect the other Master Bucket promo’s available ‘virtual points.’

d. The Once Per Day configuration also controls participation in the same manner as a Swipe
and Earn promotion.
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3. The Once Per Range configuration uses the Range Start/Range End period to behave in the same
manner as the Rolling Range does in the Evaluation Range (Evaluation Start/Evaluation End).

a. The period used for determining how many ‘virtual points’ a player has will start at 0 (zero)
on the first day of each new range until that player’s gaming activity begins.

b. For example: if a Master Bucket Promotion is scheduled to run for 28 days, and the Range
Start and Range End = 7 days, and Once Per Range is selected, on Day 8, a new calculation
window begins, on Day 15 a new calculation window begins, etc.

c. The Once Per Range configuration also controls participation in the same manner as a
Swipe and Earn promotion.

Using KMan’s ‘AVAILABLE PROMOS’ to Determine Master Bucket Qualification

1. If a player has qualifying play during the Master Bucket earning period and has achieved or surpassed
the threshold value, the Kiosk will display the Master Bucket promotion.

2. 1If the player’s qualifying play is still at or above the threshold value of the evaluation field after
participating in the Master Bucket promo, the promotion button will appear until the time the player has
‘deducted’ an amount sufficient to fall below the threshold.

3. Although the Kiosk WILL NOT display the amount of qualifying play, that amount WILL be visible in
KMan under ‘Sub Promotions Not Available to this Customer’. The amount required (threshold) and
the amount of ‘points the player has earned will be visible.

4. In the illustration below, the player has NO qualifying play at this time.

Select a Kiosk I” Auto Refresh Devices !
Bl]_L—H—K[OS _',| Get Promotions
Master Promations Linked to this Kiosk Sub Promotions Avaiable to this Customer

Master Bucket
Subs for Charlotte
CallIn Controled Entry

Club Anniversary

Free Daily Entry for 2014 Corvette
Nifty Fifty Plus

2014 New Member

Prize Countdown Test
JumerOpoly Test

Mifty Fifty 2014
Happy Birthday

Player Info

Sub Promotions Nof 1l thi —

motion ———mmee | TGID -

Master Bucket 2000 pts since 7 24 - This is a Master Bucket Promotion that requires 2000 Slot Points Earned and the Player has 0 121
jotte - Player Gender is not in the correct range.
mw'smm " bl dzslodecabopandblaslnrmn " F ready participated or the 0... 112
Free Daily Entry for 2014 Corvette - No Active Sub Promofions for Master Promotion 49 are linked to this device
2014 New Member - Player Enroll Date is not in the correct range for new member.
Prize Countdown Test - No Active Sub Promotions for Master Promotion 39 are linked to this device

JumerOpoly Test - No Active Sub Promotions for Master Promotion 19 are linked to this device

[

A

)le Promos
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Group Subs Under One Master Button (requires new Kiosk flash)
Refer to Appendix A: Aspiration and Linear Promotions
Exit and Save

1. Choose File/Save or close the window for a prompt to save or cancel changes without saving any of

your wortk.

This concludes, STEP ONE: The Master Promotion configuration.

You are ready to define the details of your promotion in the Sub Promotion Editor.
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REMEMBER: Every Promotion built in Promo Manager requires that
five steps be successfully configured. This manual has been created to
systematically walk you through this process.

1. An Active Master Promotion
Purpose: serves as a filter to disqualify large groups of people. Begins the process of
defining your promotion partly by defining what the promotion is not.

2. An Active Sub-Promotion — at least one

Purpose: in the Sub-Promo Editor, Scheduling takes place, not only the length and days of
the promotions but frequency of participation and the period of player activity that will be used to
evaluate levels of performance by players.

3. A Tier - at least one

Purpose: now that filtering has taken place and the Kiosk has checked to see if the
promotion is active at this date/time, the Tiers, Evaluation Fields and Low/High values, (together
with the Evaluation Range from the Sub-Promo) are used to determine the level of play and the
attached prize(s).

4. An Active Prize or Offer - at least one

Prize: A prize is what you will give the player based on qualified play during the Evaluation
Range.

Offer: An offer is the ‘carrot’ that you dangle in front of the player to help them, 1) join the
Player’s Club and increase frequency of visits, 2) stay at the property longer, 3) increase play
activity, or 4) bring a friend to sign up for the Player’s Club.

5. A Kiosk - at least one
Any promotion does not have to be linked to every Kiosk on the casino floor. For example:
PIT only promotions can be linked to the Kiosks in that area; VIP promos can be linked only to the

Kiosks in the VIP Lounge; bus promos can be linked to the Kiosks near the bus drop-off area.

NOTE: though not required to make the promotion work at the Kiosk, a great next step would be to
run a Promo Design Report to preserve the integrity of the original promo configuration.
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STEP TWO: THE SUB PROMOTION

SUB PROMOTION: PURPOSE

After the Master Promotion has been configured, the next step is to schedule the promotion for
day, time and make additional qualification choices

The best way to understand a Sub Promotion is that it is the Promotions button that a qualified
player will see after swiping at a Kiosk.

Many important choices are made at the Sub Promotion level:

1.

O No A WN

How many Sub Promotions are necessary?

How long will the promotion run?

How often will the promotion be offered?

What Player data do you want to use to evaluate promotion qualification?
What time of the day will the promotion be available to the player?

What Zip Groups will the promotion be available for?

Will the Sub Promotion use Controlled Entry?

Will the promotion use an interactive Flash Game?

Let’s Begin...

Adding a New Sub Promotion

1.
2.

In the Promotions window, Right-click on the Master Promotion you just created.
NOTE: The next Step in configuration a new promotion will be the first choice in the list from this
Step forward.

M Promotions Manager

Editors  File  Refresh  Tools

w=t MGT Casino 454

Lﬂ:‘ @ )] Select a Filter Target - Filter, | LCanicel Filter
Promotions {55) Trainer Training

El- & Master Bucket Promoo 2] |MTSID . }Descnptl

: i 106 other sul

~i@¥ Breaklast Buifet - 300+ Slot Paints Eamed o5 [

" @ Lunch Buffet 00 Paints V4 Note that the Wlndows
(- #F Sandia Match Play . .
i User Name is being
=1--#F | Trainer T airinai

@ othe— Current User: Test Tester ( Iogged as the per‘son

[ ‘@ Add a New Sub Promation . . ere

58 T 2 pad a o Mstor rometion who is creating or editing
E--dF MET Traini 57 Edit this Master Promation \ thls promotion.
-G 2018 Buffe Edit Sub Promation Order —7

- @ Breal % view the Devices this Master Promation is Linked To

. . Unlink this Master Pramation from All Devices

@@L

[ und

B . 7%  Archive this Master Promotion

- @ Dinn Q Hide this Master Promotion
(27 This Displays in the Promotions wWindow =1

Devices
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3. Select Add a New Sub Promotion by highlighting it and left clicking on it with your mouse.
4. The Sub Promotion Editor window will now be open.
5. On this screen you will find things such as:
a. Setting the promo start and end dates
Setting the frequency of participation
Setting the time of day for the promotion at the Kiosk
Setting the play history days (if any) used for evaluating the players
Will the player see a game?
Will there be a specific list of invited players? (Controlled-Entry)
Are specific Zip Codes being targeted?

R N S

| e Sub Promotion Editor x|
File  Help
TEIO: O Diescription Description OF Promation ta Appear on Kiosk Buttan Display Image (Optional)
i >
v : Mew Sub-Promotion . Texk ko Appear on the Kiosk Buttan . . Optional Butkon Image Filename.sxt . .

Date Scheduling Master Bucket - Hane'

Promotion Start Date Promotion End Date Days Bucket Threshald f Depletion Amount
09052018 v == 09052018 A 1 Q Edtischedue Depletion Amount

~Participation Range
O Once Per Day Once Per Range Linear Promokion Gpkions
Start Time: End Time
12:00 AM 11:59 PM I~ Use Linear Participation
Range Start Date Range End Date Days . ) )
Linzar Ervaluation Figld
09/05/2016 - = 09/05/2018 - 1
~Ewvaluation Range e By (et o .0 =
Fixed Rolling Range O Rolling Range By Swipe Date - - TGz ot
Start Time End Time Required Flay Threshald . . .
[ Use History Time Group 12:00 AM 11:59 FM
_ _ Mazximum Increment
Evaluation Start Date Evaluation End Date Days
09052015 - > 090520158 - 1 Maximum Award Increment . .
- - Linzar Range
Zip Group Dptions Games
Open Participation - Select a Game . . . @ | Linear Range Tvpe . . . -
Dest Start Zip End Zip [T Enraliment Option Restricted in KMan # of Prizes Displayed By This Game o Linear Days Prior ta Swipe
All Zip Codes 2227272722 Days Prior to Swipe . . .

[T IsEmail Promotion
[ Auto-play Promotion After Swipe
Balance Requirement

Mo Deduction -

Enter the Minimum Ealance The Flayer
IMust Have ta be Eligible Far This
Promation

]
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Configuring Your Sub Promotion

Active Box
Checked by =
Defaultin 5.0
Descripkion Descripkion OF Promotion to Appear on Kiosk Button Display Image (Optional)
Mew Sub-Promaotion i Text to Appear on the Kiosk Button . . . Optional Button Image Filename.ext . .
Date Scheduling Master Bucket - ‘Mane'

Promotion Start Date Promotion End Date Days Bucket Threshold | Depletion Amount
09/05(2018 v == 09/05/2015 ~ 1 Edtizchedile

1. NEWinPromo5.0

a. The Active box is Checked by default.

b. The Description of Promotion to Appear on Kiosk is now empty by default. It no longer
says ‘New Promotion.” If this configuration is not complete, the Sub Promotion Schedule
cannot be submitted.

c. The Schedule cannot be submitted unless a game (or None) is chosen.

d. This prompt will be expanded in the Submit Schedule section.

2. Enter a Description for your new Sub Promotion. Follow the pattern of your established naming
convention for promotions and offer.

a. The Description appears in the Enrollment Options window in KMan for Controlled by Sub
types of promotions.

b. It also appears in the list of Sub Promotions Available/Not Available in the Available Promos
section of KMan.

c. Itisthe Promotion Description in the Import Tool when the Promo is Controlled Entry by
Su.

3. Enter the Description Of Promotion to Appear on Kiosk.

a. This description will be what you want the players to see at the Kiosk when they swipe
their card and view any promotions scheduled for them. This name will appear on the
screen button that will take them to this specific promotion.

i. Asarule of thumb, the simpler this description, the more simple it will be for your
players at the Kiosk.

b. This description will also be used in naming the promotion as it prints on the customer
ticket. Remember that it is possible to have multiple Sub Promotions in the same Master
Promotion. Use a name that will help you identify both the Master Promotion and this new
Sub Promotion.

© 2015-2020 Everi Payments Inc. or its affiliates

This is proprietary and confidential material of Everi. No part of this material may be disclosed in any manner to another party without the prior written consent of Everi. In no event will Everi be 76

liable for direct, indirect, special, incidental, economic, cover, or consequential damages arising out of the use of, or inability to use, the documents, materials, and/or software.



24/7 TECH SUPPORT: 702.360.8550
TECH SUPPORT: suppott-mgt@eveti.com

Configuring the Sub Promotion Description

The Description

2z Sub Promotion Editor x|

File  Help I}
TGEID: O Description Description OF Promotion ko Appear on Kiosk Button Display Image (Optional)
=
I Iew Sub-Promation - Text ko Appear on the Kiosk Butkon . . . Optional Button Image Filename. ext . . .
Date Scheduling Master Bucket - ‘Mone'

Promotion Start Date Promotion End Date Days Bucket Threshold [ Depletion Amaunt
09/05/2015 * == 09/05/2015 w7 1 Enlts Sefedule

1. The Sub Promo Description will be used in several places in the MGT software:
a. It will be visible in the Promo Tree in Promo Manager, indented and appearing under the
Master Promotion Description

TZIMGT Promotions Manager

Editors  File  Refresh  Tools i

wex bGT Casino 454

EE,J @ Y] Select a Filker Target . .

Promotions

i ‘lﬂ ‘wiorld Series Basebal

#7 Gift Giveaway Extravaganze Update

@Y Gift Giveaway Extravaganza Up
[ @3 Gift Giveaway Ean 75 pts

s

b. It will be visible in the Import Tool drop-down list for ‘Select Promotion’

i MGT Import Tool - MGT Casino 455

File  Configuration  Help

Cantralled Entry [rpart | Dravs Entry Import |
Select Promation TGID

MGT Training with Chriz
other sub

Gift Giveaway Extravaganza Update
b aster Bucket Breakfast

c. It will be visible in KMan — Prize Issued, Promos Played, Enrollments, Available Promotions
2. The Description of the Button to Appear on Kiosk is visible in two places:
a. The most obvious is the is appears on the promotion button for the qualified player.
i. Naming Convention is important in this description. Many players will simply push
a promotion button without even bothering to read the text.
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ii. If the player does read the text, typically they will scan the first two or three words.
iii. Meaning: this is not the place to put ‘Offer Code BR 549, Segment A-Local’, but
rather ‘Your Free Slot Play’, ‘Your Free Buffet’, ‘Win a Truck Bonus Entry.’
b. Itisalsothe Promo Description that Prints on the ticket at the kiosk.

3. If this Description to Appear on the Kiosk is left blank, the following message will appear:

3

Description OF Promation to Appear on Kiosk Button Display I
>
- Text ko Appear on the Kiosk Butkan . . . Optional Buttan

Masker Bucket -

Days Bucket Thres
- =5 Submit Schedule Edlit Schiedule

MGT.ULControls.Promo x|

b

&W% Sub Promotion Elements are Incorrect ar have been left
'-.‘ ‘.-' Incomplete:

Days
=5 Kiask Button Description cannat be Empty

4

|

ry Time Group 12:00 &AM 11:59 PM
Drays

B

About Promotion Date Scheduling

1. A number of decisions will need to be made when it comes to configuring the Schedule for your
promotion. Each of the decisions has some bearing on the other choices, especially as it relates to
the Range Dates and the Evaluation Dates. We’'ll do our best to explain these relationships here.

2. The Range Dates and the Evaluation Dates work in conjunction to help you determine the time
period that will be used for the player evaluation (if any) that will qualify them for an active
promotion.

a. For example: you might want to use a player’s Average Daily EP/Theo for the last 90 days.
That 90-day window can be a Fixed (always the same 90 days) Window, a Rolling (moves in
increments determined by the Range Days) Range, or a Rolling Range By Swipe Date (Swipe
meaning the day the Kiosk is issuing the prize. This option would look at the 90 days
immediately preceding the player swiping the card at the Kiosk.)

3. If the Sub Promotion is saved before the schedule is submitted, the following message will appear:
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Schedule Not Submitted |

TI%Promotinn Schedule has not been Submitted - Do you vwant bo Submit i
the Promotion Scheduls?

Yes ] Cancel |

Configuring Promotion Date Scheduling

IMPORTANT NOTE: The Promotion Start/End Dates and Range Start/End Date are ALWAYS
understood at CALENDAR DAY. 12:00AM to 11:59PM.
Select the Promotion Start Date by clicking on the calendar drop-down menu and selecting the day
the promotion is scheduled to begin.
a. The Promotion Start Date is the first day you waént this promotion to show at the Kiosk to
qualified players.
b. Do not type a date in the form. Dates must be selected from the drop-down calendar by
left-clicking on the date. Use the left/pight arrows to scroll one month at a time.

Promotion is 365 days. Note the ndmber of days for the promotion will appear in the small Days
window. (Promotion below is sgt for 38 Days)

= Sub Promotion Editor x|

File  Help

TGID: 0 Descriptip Description Of Fromation ka Appear on Kiask Buttan Display Image (Optional)
¥ Active Heugb-Promation ' | Text to Appear on the Kiosk Button . .. Gptional Button Image Fiename.ext . ..
Date Scheduling Master Bucket - Mone'

Promotion Start Date Promotion End Date Cars .
I 99/0512018 | == 124312018 - |18 Q Ed: Schedule

KN september,zo18 [ ||
- D — Linear Pramtion Cptions
Sun Mon Tue ied Thy Fri Sat M Start Time End Time

26 27 28 23 30 3 1
2 3 +«H 5 7 & 1Z:00 AM 11:59 PM T Use Linear Participation

R End Dat: Days
9 10 i1 12 13 14 1S ange End Date Lingar Evaluation Field
16 17 18 13 20 21 22 [»> 12431j2018 - 1l1e

23 24 & % 27 28 29

w1 e s e e Select a Play Field .. . -
[ Today: 9/5/2018 Threshold
Start Time End Time.
I™ Use Histary Time Group 12:00 &M 11:59 PM
. Haximum Increment
Evaluation Start Date Evaluation End Date Days
03/05/2018 v on> 09/05/2018 - 1
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2. A drop-down
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Click on the name of the month.

Fle  Help
TGID: 115 Description
@ Active Gt Giveaway Extrkvaganza Update

Date Scheduling

Description OF Pramatien to Appeat

: Gift Giveaway Ticket Update

Promotion Start Date Promation End Date
10/01/2018 - Lzi01s e
Participation Range vovember, 2018 I
|
# Once Per Day £l s wed Thu Fri Sat
N s Stert Time, En)
45 6 7 8 910 12:00 401 1
Range Start Date L1213 14 15 16 17
10/01j2018 IR N UE-R-a
ZEl»2 »
EvalstonRange | 2 3
Today: 10/22/2018
OFined | ® Rolling RA v 10/22/
Start Time, )
[T Use Histary Time Gro 12:00 M 1
Evaluation Start Date Evaluation End Date
09/2512018 v o 11/28i2015 -

3. Click on the year and select the year, if needed.

== Sub Promotion Editor

File  Help
TGID: O Description
[ Active New Sub-Promation

Date Scheduling

2010-2019

2009 2010 2011 2012
2013 2014 2015 016
2017 2019 2020

[ Today: 9/5/2018

Evaluation Start Date
09/05(2016 -

Promotion End Date
12/31/2018 -

Fle  Help

TGID: 0
I Active

Deseription

Date Scheduling
Promotion Start Date
09/05(2016
~Participation Range

Range Start [fte
09/05/2018

~Evaluation Range

Evaluation Start Date
09/05/2018

Hew Sub-Promation

indow will allow a quick selection of the beginning promo month and day.

ZZi5ub Promotion Editor

Description Of P
Text to Appear o

Promotion End Date s

12/31j2018 =

£=3

Jn Feb  Mar Aor it Time
1Moo am
May Jun ul
Sep Oet o
[ Today:9/5/2018
Da
Skart Time:
™ Use Histor: 12:00 AM
Ev. e
By 09/05/2018 -

Descripkion ©Of Promation to Appear on Kiask

Tewk ko Appear on the Kiosk Butkon . . .

Edit Sehiedule |

Button Display Image (Optionaly
Optional Button Image Filenarme gxt . .
Master Bucket - Mone'
Bucket Threshold | Depletion Amount

Depletion Amount . . .

Linear Promotion Options

Evaluation End Date
09/05/2018 -

Start Time End Time
1z:00 AM 11:59 PM I Use Linear Participation
Range End Date
Linear Evaluation Field
> 12/31/2018 -
Select a Play Field . . . -
O Rolling Range By Swipe Date Threshold

Start Time End Tims Required Play Threshold , . ,

[ Use Hiskory Time Group 12:00 At 11:59 PM

Maximum Increment

Maximum Aveard Increment . .

4. Selecting the month and day will close the calendar pop-up.
5. When all the steps of configuring a Sub Promotion are completed, the schedule must be submitted
to the database...but not yet!
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Selecting the Frequency of Player Participation Range

Participation R.ange

™
Ly’
Once Per Range
Start Time End Time

12:00 M 11:59 PM
Range Start Date Range End Date Days
10/01/2015 - = 11/25/2015 - ==

As with the Promotion Dates, select the Range Start & End Dates by clicking on the calendar and
selecting the dates.
a. Dates must be selected by left-clicking on a date in the drop-down calendar. Use the
arrows or shortcuts to scroll for other months.
b. The dates entered for this range will determine the frequency with which the player can
participate in this promotion.
c. Note that the numbers of days in the Range will appear in the small Days window.
In almost every situation, the Range Start Date should be set the same as the Promotion Start
Date.
The Range End Date cannot be scheduled past the Promotion End Date.
Click again on the calendar icon to close the calendar window.
The Range Start & End Dates determine the frequency with which a player may participate in the
promotion, i.e., once a day, 7 days, 14 days, 365 days, etc.
Select your Range participation choice:
a. ONCE PER DAY or ONCE PER RANGE

Participation and Evaluation Range Rules

Things to Consider

The Ranges are set in the database when the schedule is submitted.

The last day of each Participation Range will typically be the calendar date upon which the SM will
clear the Played records.

These records will be cleared at 11:59PM on that day. This means the player(s) will be able to
participate in that TGID again the next day that promo is active.

If, for some reason the SM was not running at the time the records were intended to be cleared,
simply having MIS/IT restart the SM service on the MGT server will result in the SM automatically
clearing those expired records in a matter of minutes.

Once the Submit the Schedule has been selected, the button will stop being green and Edit
Schedule becomes available.
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RANGE: A player is allowed to participate in a promotion in only one of
two possibilities:

Participation Range

Range Start Date Range End Date Days
10012018 v = 11f28{2018 - 39

1. ONCE PER DAY

a. The ONCE A DAY option applies to every day that the promotion is valid on the Kiosk.

EX: If the promotion is a Wednesday only promotion, the player will be able to participate
every Wednesday that they qualify for the promotion. If the promotion is weekdays only
(excludes Saturday/Sunday) the play will be able to participate ONCE PER DAY, Mon-Fri,
assuming they have met the qualifications.

b. If ONCE PER DAY is the choice, unless combined with a Rolling Evaluation, the Promotion
Start Date, the Range Start Date and the Range End Date should be the SAME DATE.

c. Thereasonis a ‘good, better, best’ scenario. i.e., if someone was reviewing your
promotion and saw that the ONCE PER DAY option was checked but saw an extended
period (a range) configured for the Range Dates, they would not be able to tell if the
promotion was supposed to be ONCE PER RANGE (because you have configured a range)
and you forgot to check that option, or if the ROLLING EVALUATION was going to be used
and you forgot to check that option.

2. ONCE PER RANGE
a. Arange can be set for any length of time, and the player can participate once in the
specified range(s) providing they are qualified for the promotion.

EX: a birthday promotion would be set for “once in a range” and the range would
be set for 365 days. Once the player receives the birthday promotion, the Played flag will
remain in place until the time it expires — typically, at the end of the year. If the Range is
set for seven days, the player can participate in that promotion one time during the seven-
day period, and once again when the next seven-day period begins.

EX: If a Range is set for seven days, the player can participate in that promotion
one time during the seven-day period, and once again when the next seven-day period
begins.

b. NOTE AGAIN: In almost every case, the Range Start Date and the Promotion Start Date

will be the same calendar day.
c. An exception to this can be if the marketing department wants to control participation days at the
beginning or end of a promotion period. Call MGT for assistance.
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Date Scheduling

Promotion Start Date Promotion End Date Days
09/03/2018 v »= 12/31/7015 v | 114 (%] Edit Scheduls

~ Participation Range

Once Per Day O Once Per Range
Start Time End Time
12:00 &M 11:59 PM
Range Start Date Range End Date Days
09/09/2018 > i 09/15/2018 |v 7
~Evaluation Range
Fixed Rolling Range ¥ Rolling Range By Swipe Date
Start Time End Time
[~ Use History Time Group 12:00 AM 11:59 PM
Evaluation Start Date Evaluation End Date Days
09/09/2018 v = 09/09/2018 hd 1

d. As illustrated in this screen shot, the player can participate ONCE PER RANGE in the Range
Date period of 9/9/2018 and 9/15/2018. The Played record for this would have: Expires
9/15/2018 11:59PM.

Some Examples:

1. With a 60 day promotion, and “ONCE PER DAY” selected, a player can play up to 60 times, once
each day for 60 days.

2. With a 60 day promotion, and “ONCE PER RANGE” selected, if the Range Start and End dates are
set for seven days, the player can participate once in every 7-day period during the 60 days.

3. NOTE: a patron can only participate in the same promotion and sub promotion one time per day or
range. After a patron participates, a flag is set in the Played table of the MGT database. This flag
remains in the table until the scheduled running of the System Manager (SM), at which time the
System Manager clears the Played flag from the table according to the Expires date set by the Once
per Day/Once During Range rules. Clearing the Played flag enables the patron to participate again
according to the configuration of your promotion.

IF THE PROMO USES THE PLAYER’S GAMING ACTIVITY TO EVALUATE
THEIR QUALIFICATION:

Selecting the Evaluation Range of a player’s play/value

| Skark Tirne | End Tirne

12:00 AR 11:59 PM

Evaluation Range

O Rolling Range By Swipe Date

Rolling Range

[~ Use Histary Time Group

Evaluation Start Date Evaluation End Date Days
10/2z12018 * = 10fz22/2018 - 1

1. Select the Evaluation Start & End Dates by clicking on the calendar and selecting the dates. Dates
must be selected from the drop down calendar. The dates entered for this range will determine
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what play Evaluation Range or account info is reviewed to determine a player’s eligibility for the
promotion.

2. There are three ways that the “window” of play Evaluation Range for a player can be configured to
determine the value of the player or amount of play: Fixed, Rolling Range or Rolling Range by Swipe
Date.

Evaluation Range Rules: (examples after descriptions)

1. FIXED
a. Inthis choice, the amount of days necessary to provide the necessary evaluation of the
evaluation field chosen is controlled by the Evaluation Range Start Date and the Evaluation
Range End Date.
These days are used for the entire length of the promotion and do not change.
c. They are ‘fixed’ on the calendar and will always be the same for the duration of the
promotion.

2. ROLLING RANGE

a. In this choice, the Evaluation Range “window” advances by a certain number of days
throughout the duration of the promotion.

b. The amount of days this window moves is determined by the number of days in the range
setting.

c. EX: If the Participation Range Start and End Dates cover seven (7) days, the Evaluation
Range window will move forward by that amount every seven days. If fourteen (14) days,
the Evaluation Range window will move forward by that amount every fourteen days. If
thirty (30) days, the Evaluation Range window will move forward by that amount every
thirty days, etc.

d. NOTES: as the Evaluation Range window advances the number of days as set by the Range,
itis looking at a new period of play, but it is also dropping off that same amount of days
from the tail end of the evaluation period, i.e., the promo is looking at a new 7 days, but it
has also lost the furthermost 7 days of play.

3. ROLLING RANGE BY SWIPE DATE
(Swipe Date means when the player swipes their card at a Kiosk and participates in the promotion)

a. Inthis choice the advance of the Evaluation Range window is determined by the player
swiping at the Kiosk.

b. If the Evaluation Range End Date is set for the day before the Promotion Start Date, no
matter what day of the promotion the player swipes at the Kiosk, the Evaluation will look at
yesterday and then back in Evaluation Range the number of days determined by the
Evaluation Range.

c. If the Evaluation Range End Date is set for the same day as the Promotion Start Date, the
Kiosk will also consider the play of the day the player swipes and then look back in
Evaluation Range at the number of days as determined by the Evaluation Range.

Some things to consider:

1. The desire is to configure a Weekdays-only promotion and also configure a Play Evaluation Range
for only weekdays in a Rolling Range. AN INCORRECT configuration would be to set the Range for 5
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days (Mon-Fri). This would cause the Evaluation Range window to only move forward five days at a
time.

2. This means that the first week of the promotion, the Evaluation Range will look at Monday — Friday.
Then it will move forward by five days, meaning the next Evaluation Range window would be a
Saturday — Wednesday, the next window movement would include Thursday — Monday and so
forth.

3. The Evaluation Range is only moving 5 days, and not the desired 7 days.

4. The correct way to configure a promotion of this type would be to set the Range Start and End
Dates for a seven (7) day range and uncheck Saturday and Sunday in the Schedule Editor.

5. If you are unsure of what choice to make with Participation Range and Evaluation Range, call the
MGT Tech Support number (702.360.8550) and we will be happy to assist you.

Some Examples of Scheduling with Explanations

~Participation Range

Start: Time: End Time
12:00 AM 11:59 PM
Range Start Date Range End Date Days
104012018 - 11/28/2018 - 39
~Ewaluation Range
Start Time End Timne
[ Use History Time Group 12:00 AM 11:59 PM
Evaluation Start Date Evaluation End Date Days
10/2z/2018 v = 10fz2(2018 - 1

The dates used in the example above would have the following effect on your promotion:

Promotion Start and End Dates
This Promo is set to Start on December 28, 2010 and End on February 3, 2011

Participation Range Start and End Dates

1. The Promo has a Range Start Date of December 28, 2010 and Range End Date of 1/3/2011.

2. This Promo has been set for Once Per Range, meaning this player can swipe one time in every 7 day
range of the promotion beginning December 28.

Evaluation Start and End Dates

1. The Promo has an Evaluation Start of 7/2/2010 and Evaluation End Date of December 28, 2010.
Meaning that the play/value Evaluation Range being examined will begin today and look back 180
days.

2. This Promo has been set to use a Rolling Range By Swipe Date, meaning that on the day the player
swipes the card, the Kiosk will look at the Evaluation Range applicable for the range configured for
that day’s range.
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Simple Promotion
Participation Range =
Once Per Day

Purpose: to provide an
opportunity to drive trips.

For this: Range Start Date =
Promotion Start Date

Range End Date =
Promotion Start Date

Participation configured to
Once Per Day

Result: Player participates in
this promo a max of 1x per

AalanAdav A

Once per 7-Day Range
Participation Range =
Once Per Range

Range Start Date =
Promotion Start Date
Range End Date sets the
length of days in which a
player can participate
once

Purpose: to bring a player
in on a specific day, or
allow the player flexibility
for participating in the
promotion.
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Linear Prometion Options
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Start Time End Time
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Ex: October F&B Offers

Promotion: 10/1 —
10/31

Range: Once per Day
(select days in Schedule
Editor

Evaluation: Fixed,
looking at the 92 days of
play prior to the first
day of the promotion.

Because itis a FIXED
window, the Evaluation
period remains the
same during the entire
length of the bromotion

Simple April Bounce-
Back

Rolling Participation is
Once Per Range (Sun —
Sat)

Evaluation Range:

Kiosk Promo Runs 3/31 —
4/27

Player begins qualifying
play based on Evaluation
Start/End: 3/24 -3/30
(the previous week)

This Rolling Range moves
forward every 7 days.

Result: Based on this
play, the player will
qualify for an offer 1x
each week based on the
aualitv of plav during the
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Congratulations

You havareoaved..
Frae Night Stay in Tha Holel For You and A Gueet
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The Evaluation Period is
set to look at a 92 day
period 9/29 —12/29.
During the length of the
promotion, this 92 day
window will advance every
7 days as determined by
the ‘Days’ of the
Participation Range
configuration.

Result: every 7 days two
things happen 1) a new 7
days are added (for
example: (12/30-1/5)
and 7 days are dropped
from the evaluation (9/29

‘What Have You Done
for Me Lately?’

Evaluation Period is set
for 14 days with the
option ‘Rolling Range by
Swipe Date.’

The Evaluation END
DATE is the day closest
to the day the player
swipes, in this case with
the Promo Start 9/1 and
the Evaluation END of
9/1, the Kiosk will look
at TODAY and then go
back 14 days.

Each day when a player

swipes, the Kiosk
avaliiatac fram TNNAV

File  Help
TGID: 110 Description
v Active Proma 5.0 Demo Build

Date Scheduling
Promotion Start Date

12/30/2018 - B

Description

OF Promotion to Appear on Kiosk

7" Promo 5.0 Dema Buid

Promotion End Date
02022019

Submit Schedule

Edit Schedule

~Particpation Range

Range Start Date
12}30f2018 -

| Start Time End Time

12:00 AM
Range End Date
0140542019 -

11159 PM

~Evaluation Rangs

| Start Time End Time

I= Use History Time Group 12:00 AM 1153 PM
Evaluation Start Date Evaluation End Date Da
09j29)2016 - B 12j29)2016 - [=;
Zip Group Options Games
Open Participation - Game_BirthdayReveal_MGT_I
Dest StartZp | EndZip I Envoliment Option Restricted in KiMan # of Prizes Displayed By This Game
Al Zip Codes zzzzezezze

I 1s Email Promotion
I~ suto-play Promation After Swipe
Balance Requirement
o Deduction -
Enter the Minimum Ealance The Plaver

MLt Have to be Eligible For This
Promation

Congratulations
You have recive.

Fres Night Stzy In The Hotel For You end A Guest

Button Display Image (Optional}
Optional Button Image Filename. ext . .

Master Bucket - 'None'
Bucket Threshold | Depletian Amaunt

Linear Pramotion Options

[T Use Linear Participation
Linear Evaluation Field
Select a Play Field . . . -

Threshold

Maximum Increment

Linear Range

Lingar Range Type . . . hd

Linear Days Prior to Swipe

i

_ TGID: 110
3 ¥ Active

Description
Proma 5.0 Demo Build

Date Scheduling
Promation Start Date

Description OF Promotion to Appear on Kiosk

B
Promo 5.0
.

Promotion End Date

Demo Build

Schedule

1 090172018 v 0/30/2013 ] S E3EEERD
~Participation Range
i Start Time End Time
q 12:00 &M 11:59 P
Range Start Date Range End Date
osfo1jzoie v > 09/01/2018
' Evaluation Range
i
f Start Time End Time
™ Use History Time Group 12:00 AM L1353 FM
{ Evaluation Start Date Evaluation End Date
i 051572018 v 03/01/2018 -
| 2 Group Options Games
Open Participation - Game_BirthdayReveal_MGT_1
Desc startzip | EndZip I Ervoliment Option Restricted in KMan # of Prizes Displayed By This Game
Al Zip Codes 2zzzzzzzzz

I~ IsEmail Prometion
I Auto-play Promation After Swips
Balance Requirement
o Deduction -
Enter the Mirimum Balance The Player

Must Have to be Eligible For This
Promation

i~
Bty

Congratulations
You verooshed.
Free Night Stay In The Holel For You and A Gusat

Button Display Imags (Optional)
Optional Button Imags Filename.ext . . .

Master Bucket - 'None'
Bucket Threshold f Depletion Amount

Linear Promotion Options

I™ Use Linear Participation
Linear Evaluation Fisld
Select a Play Field . . . -

Threshold

Maximun Increment

Linear Rangs

Linear Range Type . . . -

Linear Days Prior to Swipe
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Selecting the Participation Range Time Group

1. Any Kiosk promotion can be configured to turn on, turn off, during the CALENDAR DAY.
2. Kiosk Promotions ALWAYS operate on a CALENDAR DAY and never on Gaming Day schedule.
3. Click on the box under Participation Range Time Group.

Participation Range

Click Here

End Time
11:59 PM

Stark Time
12:00 AM

Range Start Date Range End Date Days
10j01/2018 - 11282018 - a9

4. The Time Group Editor will open.

Time Group Editor

Currently Selected Time Group Time Ranges
All Day
_ ID_ | StaitTime | End Time
Lin=(5io% 1 1200AM 1153 PM
Diezcription [0}
Al Day 1
Bam - 12pm 2
Fam-3pm 8
Sam - 4pm 10
Bam - 11am 1
2prn-4pm 12
10am - Bprm 13
Bad Time Group 14

5. Select a Time Group for your promotion. This will be the time that the promotion is scheduled to
appear on the Kiosk each day. Be sure that the correct Time Range appears in the Time Ranges window.
Select “Save” to close.

PLEASE READ THESE NOTES:

1. The MGT Kiosk/Promotion “day” is from 12:00AM to 11:59PM. It cannot
‘wrap around’ to include two days. There is no feature at this time to make
the software the same as your local casino “day.”

2. A Time Range within a Time Group is for THE Calendar Day Only and does
not apply to Gaming Day, save where the Gaming Day is a part of that day’s
Calendar Day.
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3. Time Ranges within a Time Group cannot ‘wrap’ beyond 11:59P to include
any part of the next day. For example: 10:00PM - 3:00A would not work in
extending the promotion past 11:59PM.

4. The following prompt will appear:

| Invalid Time Range |

./.._

.'\'-I The End Time must be Greater than the Start Time and Cannot be
W past Midnight Relative ko the Start Time

Submitting the Schedule

When Should You Submit the Schedule for the Sub Promotion?

1. When you have correctly configured the following:

a. Promotion Start and End Dates

Participation Start and End Dates
Once per Day or Once per Range are correctly configured.
The Time Group is configured for the correct Time Range(s).
The Evaluation Start and End Dates are correctly configured (if needed.)
History Time Group is correctly configured (if needed and if your PTS allows)

® me a0 o

After checking these is the time for importing a list or lists of players if the promotion is
Controlled Entry.

2. When the Promotion Start/End, Range Start/End, Evaluation Start/End dates, PLUS the Promotion
Time Group have been configured, the next step is: SUBMIT THE SCHEDULE

3. If the Sub Promotion Schedule has not been Submitted (published to the MGT database), the
Submit Schedule button will be RED (This is a changed from past behavior)

NEW T s

g Start Time End Time

12:00 AM 11:59 PM |
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(Rame Mot Set |

A Game has not been Assigned

If no Game should be Displayed by the Promotion, the Game Option of Mone
should be Selected,

Otherwise, the Defaulk Game of 'Game' will be used,

Do wou wank ko Assign the Default Game of 'Game'?

4. NEW BEHAVIOR: If a Schedule has been Submitted after any Sub Promotion Date/Time edits, and
the RED Submit Schedule has been selected, the Submit Schedule Button will now BECOME GREEN,
indicating that the current date/time schedule matches the database schedule tables.

NEW
BEHAVIOR!!

5. If dates or time on the Sub Promotion have been changed, the Submit Schedule button will turn
GREEN once again.

-‘EE;'Er’omo E

The Sub Promotion Schedule has changed since itwas submitted.

Select "Cancel" to Submit this changed Schedule before saving.

Select "Mo" to close the Sub Promotion and save the previously
Submitted Schedule,

Select "Yes" to Save this information without Subritting the changed
Schedule,

Cancel

Should I ever Re-submit the Schedule?
1. If you have made changes to one or more of a-g above after Submitting the Schedule. (HINT: the
Submit Schedule button will turn green.)
2. 1If your promotion is Controlled Entry and you have uploaded lists of players to this TGID, those
players will need to be removed from the promotion and uploaded again after the configuration is
corrected.
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O —
In the following section you can learn how to Customize the

Schedules and Times for Sub-Promotions and)/ or Tiers
and)/ or Prizes.
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Configuring a Custom Sub-Promotion Schedule in the
Schedule Editor

1. The Schedule Editor allow you to create a custom schedule according to:
a. Months
b. Days of the week
c. Specific Dates within the Month, or
d. Custom Time Schedules for any of the above

Schedule Editor

Date Scheduling
I 110 IF‘r’DmD 5.0 Demo Build Promaotion Start Date Promotion End Date s

\ 01/01/2019 | | 12/31/2019 65
0 All Tiers
u] | All Prizes Range Start Date Range End Date Days

Marths Days of Week | oL/01jz019 | | 12431j2019 5

1%l January 2019 =

ebruary 2019 ¥ Monday
W M\rch 2019 ¥ Tuesday Evaluation Start Date Evaluation End Date Days
' apr 2019 W wednesday | OLj01/2018 | 0L/01f2013 1
¥ May 2019 g
W June 2019 v Time Group
o v TN
72 August Ird
v September Start Time: | End Time ‘
¥ October 12:00 AM 11:53 PM
Daays of Manth
Sun  Mon Tue Wed

M1 V2
Ve Vi W8 [va
W13 [ 14 15 [ 16
Wz V21
V21 [V 28

v 17
22 VW23 W24 [V
29 [V 30 [ 31

Check AllZNone Cancel

2. Two main functiony in the Schedule Editor:
a. The Check Bpx allows you to Select or Deselect: a month, the day(s) of a week, or the
date(s) of a month.
b. Left-clicking on the text (January, Friday, or, the 16, for example, highlights that
information and allows to configure a custom time group for that selection.
3. You must left-click to remove the highlight from a month, day or date, before highlighting a
different selection.
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Creating a Custom Sub-Promotion Time Group

1. AN IMPORTANT NOTE ABOUT TIME GROUPS
a. Any Time Group can be used over and over by different promotions.
b. Time Groups and Time Ranges are NOT Promotion specific... they are TIME specific.
i. For example: 10AM — 10PM will always be that, whether for a Birthday Promo or a
Seniors Promo.
c. Avoid Using a naming convention that uses a Promotion Description as a Time Group
Name.
d. Name the Time Group for the time being configured.
e. The LATEST time that can be configured in Time Range/Group is 11:59 PM. 12:00A is the
start of a new day.
2. Inthe Time Group window, left-click on the Time Group text box.

Time:

Co

12200 AM 11:69 PM

3. The Time Group Editor will open.
4. Rightclick in the Time Groups window and select Add a New Time Group.

Time Group Editor

| Currently Selected Time Group Tine Ranges

AllDay

oSt =
Time Groups 1 1200 4M 11:59PM

5. A New Group will appear in the window. Righ-click and select Edit This Time Group.
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6. Enter a new name for this group in the same way you would rename any file name. Remember:
the BEST naming convention is to give the group a name that represents the time being configured,
NOT a Promotion Description.

Time Group Editor

A
Currently Selected Time Group Time Ranges
New Group
D[ StanTime | Erd Time
Time Groups
Description | (v} ‘
AlDay 1
Bam - 12pm 2
Fam-3pm 8
Bam - dpm 10
Bam- 11am 1
Zpmedpm 12
10ary . 13
ad Time Group 14
< 104M -10PM 17

Save | Cancsl Heln

Next: Adding a New Time Range

1. Click on your new group in the Time Groups window to highlight the name.
2. Typically, adding a new Time Group will also require adding a new Time Range.
3. Right-click in the Time Ranges window and select Add a New Range.

Time Group Editor

Currently Selected Time Group Time Ranges
New Group
D[ StaitTime | End Time
Time Groups
Description | [[] |
Al Day 1 Current User: Test Tester
Sam - 12pm 2 {5 LinkaRange to the Current Time Group
7am-3pm 8 & Remave this Range From the Current Time Group
Sam - 4pm 10 S Edithisk
Bam-11am 11 EOR S RAnge
Zpm-dpm 12 [E5 Add aNew Range
10am - 8pm 12
Bad Time Group 14
10AM -10PM

Save | Cancel Help

4. The Time Group Editor screen will change.

5. Using the scrolling arrows, enter the Starting and Ending Times for this Time Range. Highlight the
hour or minutes for the Start Time and End Time, and use the scrolling arrows until the correct
times for this prize show in the window. In the example, the prize might be a Free Buffet coupon
that is only available from 10:00 AM - 10:00 PM

© 2015-2020 Everi Payments Inc. or its affiliates

This is proprietary and confidential material of Everi. No part of this material may be disclosed in any manner to another party without the prior written consent of Everi. In no event will Everi be

96

liable for direct, indirect, special, incidental, economic, cover, or consequential damages arising out of the use of, or inability to use, the documents, materials, and/or software.



24/7 TECH SUPPORT: 702.360.8550
TECH SUPPORT: suppott-mgt@eveti.com

Time Group Editor

Cukr\t\v Selected Time Graup Add New Time Range
New Group
Time Groups

Deseription Tio]

2llDay 1

Bam - 12pm 2

Fam-3pm & Enter the Starting and Ending Times for this Time
Sam - dpm 10

Gam- 1am " Start Time End Time
2prm-dpm 12

10am - Bom 13 000AM D To  n0dooPM =

=

Caroe| |

6. When the information is correct, click on the blue Save button to save, or cancel to return to
previous screen.

Linking the New Time Range(s) to the New Time Group
1. Click on your new group in the Time Groups window.
2. Right-click in the Time Ranges window. Select Link a Range to the Current Time Group.

Time Group Editor

Currently Selected Time Group Time Fanges
10AM -10PM
D[ StaiTime |:End Time:
Time Groups

Deseiplion Jio |
AllDay 1
Bam- 12pm 3 Current User: Test Tester
Fam-3pm g {5 LinkaRange to the Current Time Group
Jam - dpm 10 & Remove this Range from the Current Time Group
Bam- T1am " A Edt this Range
2prir-dprm 12 b
10am - fpm 13 Op  Add s New Range
Ead Time Group 14
104K -10PH

Save | Lange] Help

3. All of the existing Time Ranges will appear in the window. Locate the Range you just created in the
Choose the Range to Link to the Current Time Group window and click on it. If your Range does not

appear in the window, select Cancel Range Linking and repeat the preceding steps to Add a New
Range.
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Time Group Editor

Currently Selected Time Group Choose The Range to Link To The Cunent Time Group
10AM -10PM Cancel Range Linking |
Tire Groups
ID | StarTime End Time ‘

Description I 1 1z00AM 11:59 M
Al Day 1 2 8:00AM 12:00 PH
Bam - 12pm 2 3 T.004M 2:00 PM
Tam-3pm a 4 7.00AM 3:00 PM
Sam - 4pm 10 5 900AM 400 PM
Bam - 11am Ll E 200AM 11:00AM
Zpro-dpm 12 7
10am - Bpm 13 10:0026 T1'53F)
Bad Time Group 14 10:00 A 8:00 PM
106 -10P 7 10 12:00PM 11:53FPH

10:00 &M 1000 PH

Save | Cancel Help:

4. When you click on the new range, it will automatically appear in the Time Ranges window. If it does
not appear, left click on your group in the Time Groups window. The Range should now appear.

ime Group Klilnr

Currently Selected Time Group TiggMenoes

10AM-10PM
10 [ StatTime [ End Time: ]
limeGlcles 11 1000AM 1000PM

Desciiption -

AlDay 1

Samn - 12pm 2

Tamdom 8

Sam - 4pm 10

Sam - T1am n

2pmrdpm 12

10am - 8pm 13

Bad Time Group 1

104M 1OPM 17

Save | Cancel Help.

5. ATime Group can have more than one Time Range.

a. For example: A Time Group might have: 10A — Noon, 2P — 4P, and 6P — 8P as Time Ranges.
b. Thisis fine as long as the Time Ranges don’t overlap or conflict with each other.

6. The left window should show the correct Currently Selected Time Group, and the correct Time
Range in the right window.

7. If the information is correct, select Save.

Check for Conflicting Time Ranges in a Time Group
1. Review the Time Groups carefully.
2. If you have TWO Groups in the window that conflict, you will need to remove the incorrect range.
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Removing a Conflicting Time Range in a Time Group

1. If you find conflicting Time Ranges for the same Time Group then click on the incorrect Time Range
to highlight it.
2. Select Remove this Range from the current Time Group
a. Orselect Edit this Range to correct it.

Time Group Editor,

Currently Selected Time Group

] Renamed Group

Time Groups

Description )
0- All Day

BAM - Midriaht
Renamed Graup

e

Rermo
Edit This Range
Add a New Range

3. When only the correct Time Range(s) appear in the window, select Save.

4. Your new Time Group with correct Time Range(s) will appear in the Participation Range Time Group
window in the Sub Promotion Editor.

~ Participation Range Time Group

Start Time End Time

08:00:00 AM 11:00:00 PM
< |

:--History Time Group

I 12:00:00 AM 11:59:00 PM

5. Select File/Exit. Select Yes at the “Save Changes?” prompt.

NEXT: In MGT PROMO, the Schedule Editor allows you to customize:

The days of the month(s) for your Sub Promotion(s)

The days of the month(s) for participation for each Tier Group
The days of the month(s) of availability for each Prize

The days of the week for participation for each Sub Promotion
The days of the week for participation for each Tier Group
The days of the week for availability for each Prize

AN NN NN
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In MGT PROMO, the Time Groups Editor within the Schedule Editor allows you
to create Custom Times for any Tier and/or any prize linked to that Tier!

The Schedule Editor: Sub Promotion Level

1. To customize the schedule (Days of the Week, or Days of the Month) of a Sub Promotion, The
Schedule Editor window can be opened two ways:

a. By right-clicking on the Sub Promotion and selecting Edit This Sub Promotion and choosing
Edit Schedule in the Sub Promotion Editor window.

I | == Sub Promotion Editor

x|
File: W
TGEID: 110 Description Descripba™Qf Promotion ko Appear on Kiosk, Button Display Image (Dptional)
>
¥ Active Fromo 5.0 Dema Build 2, Promn 5.0 Dema uig Gptional Butkan Inade Filename. st . . .
Date Scheduling Master Buckst - 'None'
Promotion Start Date Promotion End Date Days Bucket Threshold | Depletion Amount
D1fofz01 - \2p31j2019 v |25 Submit Schecule Edit Schedule
<~Particination Bange

b. Or, by right clicking on the Sub Promotion and selecting Edit Sub Schedule.

[ZZMGT Promotions Manager

Editors  File  Refresh  Tools

MGT Casino 454

o0 @ & Mone - Filer i
Promotions {110} Promo 5.0 Demo Bu
=47 Froma 5.0 Demo Buid [TGTiiD LD,

@ & 0 D emn Boild! t

Currenk Lser: Tyéer
----- & Master Buc)
Link a Tier

..... 74
¥ Sandia bal Edit this Sub Fromotion

Edit 5ub Schedule |

& 2018 Buffe!

----- &7 This Displag Wiews the Devices this Sub Promotion is Linked To

¥ 2018 Reso archive this Sub Promotion

04 <R M

Remave this Sub Promation

----- X7 MET TEST

2. The Schedule Editor for the Sub Promotion will open showing choices that were made at the Sub
Promotion Editor level.

3. Note: When editing the Sub Schedule, the Description of the Sub Promotion appears. “All Tiers” is
present in the Tiers window, and “All Prizes” is in the Prize window.

4. Note: the Months have already been set by the Promotion Start/End Dates that you established in
the Sub Promotion Editor.
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chedule Editor

[110 [Fromo 5.0 Demo Buid

Promotion Start Date

Promotion End'®

Tier

01/01/2019

Range Start Date

Range End Date

ot W eek

[ 010172019

1243142019

Il January
¥ February
[ March

Monday

Tuesday Evaluation Start Date

Evaluation End Date

wednesday

12431/2018

01/01/2019

AT

Thursday

[7 3une

Q

Time Group

Selecting Custom Days of the
Week/Month for Your Sub Promotion

1. You may have a promotion that only runs on a certain
day of the week, or just weekdays, or just weekends. To
select and set the days of the week for your promotion
follow the instructions:

2. Left-click on the first month in the Month list to select
and highlight it. Note: the Days of Week and Days of
Month windows open.

3. This window will allow you to:

a.  Select/Deselect Individual Days of the Week by
checking or un-checking the appropriate boxes. The
example to the left shows a weekday-only promo.
When Saturday and Sunday were deselected, the
appropriate Days of the Month were automatically
deselected as well.

b. Select/Deselect Individual Days of the Month by
checking or unchecking the appropriate boxes.

c.  When the Days of the Week and/or the Days of the
Month have been selected, you must left click on the
month to deselect it, and return to the previous
screen.

Schedule Editor

4. Repeat Steps 1 — 3 for each month of the Sub Promo that you wish to edit.
5. These Schedule Editor edits were saved automatically in previous versions. In Promo 5.0, a prompt appears

if changes have been made:

You must Reload Devices for these Changes to
Take Effect.

0K I Cancel |

" Juo  |Proma 5.0 Demo Buid

tonths

enuary —— 2015 B

¥ February 2019

¥ March 2019

¥ april 2019

¥ May 2019

¥ June 2019

M uly 2019

¥ August 2019

¥ september 2019

[ Dctober 2019 |

° Days of Manth

Sun  Mon Tue ‘Wed Thu
M1 vz 3

e T W8 3 V1o

W13 W14 15 W16 V17
Fez 23 W24
W23 30 31

Fri

V4
W11
V18
W 25

Diays of Wsk

~
17
17
173
Ird
17
172

Monday
Tuesday
Wednesday
Thursday
Friday
Saturday
Sunday

Sat

V5
12
V¥ 19
V¥ 26

3a|

Check All/None

Check All/None

6. When you are finished setting the days for your Sub Promotion, select OK, and then remember to Reload

the Devices if this change needs to have effect immediately.

© 2015-2020 Everi Payments Inc. or its dffiliates

This is proprietary and confidential material of Everi. No part of this material may be disclosed in any manner to another party without the prior written consent of Everi. In no event will Everi be 101

liable for direct, indirect, special, incidental, economic, cover, or consequential damages arising out of the use of, or inability to use, the documents, materials, and/or software.



24/7 TECH SUPPORT: 702.360.8550
TECH SUPPORT: suppott-mgt@eveti.com

Selecting Custom Times for Days with Editor

1. Tiers and Prizes can be customized even further by establishing Custom Time Groups for any or all
of them.

2. For example, let’s say that on Mondays you do not want the promotion to begin until noon, and on
Fridays you want the promotion to END at noon.

3. To create a Custom Time Group, right click on the Tier or Prize that is to receive a custom time.
Select Edit Tier Schedule, or Edit Prize Schedule.

4. 'The Schedule Editor will open.

|ZZMGT Promotions Manager

Editors  File  Refresh  Tools ki

et MGT Casing 454

\ﬂl ° ® Mone ~
Promaotions (40% SPE 75-999
# World Series Basehal LG e s | G
255 189

LéJ ’:? Gift Giveamay Estravaganze Update

B- @ Gift Giveaway Extravaganza Up

|

current User: Test Tester

=

Link a Prize

2]

Link. a Prize Kit

)

=

Edit Tier Schedule

ermave this Tier

2]

)

- gl SPE 4500 - 4933
gfk SPE 5000 - 5439
el SPE 5500 +

=

=2

5. Be certain that the correct Tier or Prize is visible in the Sub Promotion/Tier/Prize window.
6. Click on the first month to highlight it.
7. Click on the text of Monday to highlight it.

Schedule Editor

Date Scheduling
I 110 Il{,\@mo 5.0 Dermo Build Promation Start Date Promotion End Date

Days
| D1joij2019 | | 12731/2019 ‘ 265
0 All Tiers
“
u] All Prizes Range Start Date Range End Date Datys
oijotjzois 1z§31/2019
 aiths Days of Week ‘ oL | | 3L | 365
v -

¥ February 2019 12
¥ March 2019 ¥ Tuesday Evaluation Start Date Evaluation End Date Days
¥ april 2019 ¥ wWednesday 12f31/2018 | | nfojzone 2
¥ May 2019 ¥ Thursday
¥ June 2019 ¥ Friday Time Group
7 uly 2019 ¥ saturday
M august 2019 ¥ sunday
¥ September 2019 Start Time I End Time
¥ october 2019 o Check All/None 1200 AM 11:59 PM
Daps of Month
Sun Mon Tue Wed Thu Fri Sat

M1 W2 W3 V4 s

e FEllF8 F9 Fio M1 Fi12

M1z FEJF15 Fie W17 P18 F19

M2 FEJF22 F23 [F24 P25 26

M2 FE V29 F30 [¥31

Check All/None |

]
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8. Click on the blue box in the Time Group window on the Schedule Editor.
9. Create a new Time Group from Noon to 11:59PM. Refer to the instructions for Creating and

Linking a Time Group in Chapter 8 of this manual.

Time E'kDuD Editor

Currently Selected Time Group Time Ranges

Noon - 11:59PM

D[ StatTime | End Time
Uiie Bieees 12 1ZO0FM 11:53 Pt
Desciiption T
Bl Day 1
8am - 12pm 2
7am3om 8
3am - dpm 10
8am - 11am 1
Zomdom 12
103 - Bom 13
Bad Time Broup 14
104M -10PH 7
Noan - 11:53PM 18

Save | Cancel Help

10. When finished creating and linking the Time Group to Mondays, the window should look like this:

[5chedule Editor

Date S

[110 [Framn 5.0 Demo Buikd Promotion Start Date Promotion End Date

12(31/2019

m [ 01/01/201% | [
all Tiers

Days
365

0
[t} 4ll Prizes Range Start Date Range End Date

Days
— Davs of Weok | 01012019 ‘ | 12/31j2018 365
i anuary 2019 2
. W Feb 2019 o
The same thlng could " :a::‘ary 010 ' Tuesday Evaluation Start Date Evaluation End Date Days
be done using a gnpril 2019 'lz Wednesday ‘ 12/31f208 | [ o1fouj2013 2
. v May 2019 v Thursday
specific date of a 7 June 2019 @ Friday Tine Giowp
prngthOE by sele;tlng . So1a 5 oot | |
a day of the mont ¥ September 2019 Statt Time End Time
. v [~ actober 2019 ek, &l one 12:00PM 11:59PM
instead of a day of the
week Dags of Month
i Sun Mon Fri Sat

V3 [va s
M1 V11 Wiz

Fu PEIFLS F16 B17 B Bas You must Reload Devices for these Changes to
Feo FERVz22 W23 W24 [v25 V26 Take Effect.

Fzi FEJ V29 W30 V31

Check All/None

oK |

11. BEFORE CLICKING TO HIGHLIGHT FRIDAY, deselect Monday to remove the highlight.
12. Repeat the steps selecting Friday, creating and linking a custom time group from 12AM-NOON

© 2015-2020 Everi Payments Inc. or its dffiliates

This is proprietary and confidential material of Everi. No part of this material may be disclosed in any manner to another party without the prior written consent of Everi. In no event will Everi be

liable for direct, indirect, special, incidental, economic, cover, or consequential damages arising out of the use of, or inability to use, the documents, materials, and/or software.

103



24/7 TECH SUPPORT: 702.360.8550
TECH SUPPORT: suppott-mgt@eveti.com

Verify Your Edits

1. Highlight Monday and then select a highlighted Monday in the Days of the Month Section.
should now see the custom time configured for Mondays of the selected month.
2. Repeat to view Friday’s Days of the Month

chedule Editor

Date Scheduling
[110 " [Pramo 5.0 Demo puid Promation Start Date Promation End Date

Your edits will be visib [ 01j01/2019 | 12131/2013 365
0 all Tiers - - -

when you select each s o
day of the month that 0 4l Prizes Range Start Date Range End Date B

Marths Days of Week | 01jo1/2019 | | 12/31/2019 365

has been edited. . =
CIICkIng On eaCh Monday :;:I:rch ! ;311: |; Tuesday Evaluation Start Date Evaluation End Date i
will show the Noon to ¥ apri 2019 ¥ Wednesday [ ouseens | [ ouoreos 2
. [# May 2019 ¥ Thursday

11:59PM time. Each

: . [ June 2019 ¥ Friday Time Group
et A B Sl | i T

) ) [~ August 2019 ¥ Sunday
Mldnlght to Noon ¥ September 2019 Start Time [End Time \

. [# octaber 2019 12:00 P 11:59 P
Custom time. =
NOTE: Some Mondays T A
Sun Mon Tue Wed

vz W3 W4 W5

are highlighted RED.

V2T W28 W29 30 V31
Check All/None | 0K | Cancel |

3. Select other Days of the Month to see that the Participation Range Time Group from the Sub
Promotion is still the configured time for every day except Monday.

Selecting and Customizing Days of the Week or Month for Tiers.

9 M1 F11 iz
These changes have n | P13 P14 W15 F1s F17 P18 7 19 You must Reload Devices for these Changes to
> V20 W21 W2z W23 Wz4 W25 ¥ 26 Take Effect.

You

If your Promotion has multiple Tiers, you can customize Days of the Week or Days of the

Month in the other Tiers in your Promotion with MGT Promo.
1. Right-click on the Tier you wish to customize and select Edit Tier Schedule.

Editors  Fle  Refresh  Tools

MGT Casino 454

5 @ (U SelectaFier Tagst E

Promotions (6) _Double
TGFrizelD) TGTiedD

I»

¥ Froma 5.0 Demo Buid

@ Promo 5.0 Demo Buid
e Grand Slam
g8k Home Fun
e Triple
¥k Double
P
o Wak |y

¥ Strke T Edit this Tier

1)

Edit Tier Schedule

Current User: Tes Tester
Link a Prizz

Link a Prize: Kit

& Master Bucket Pror

Remawe this Tier
¥ Sandia Match Play

& 2016 Bulfet Master Bucket

: il

Devices

—————
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2. Note: the Tier you selected (In this case “Double”) appears in the Tier window of the Schedule Editor.

3. Repeat Steps 1 — 5 under Scheduling Days of the Week and Days of the Month to customize promotion
days for the Tier, to include only Wednesday.

4. Remember to do this for each month listed in the Month window.

T2 MGT Promotions Manager

Editors  File  Refresh  Tools

mer G T Casino 454

b @ O SelectaFiterT

Promotions

Schedule Editor

[110 [Promo 5.0 Demo euiid

=J.-- 7 Proma £.0 Demo Build
=@ Promo 5.0 Demo Buid
g Grand Slam
[u] All Prizes
B Home Run
Months Days of Week
- gB Triple
¥ lanuary 2019 =
i Double ¥ February 2019
e Single W March 2019
& wiak F april 2019
¥ May 2019
e Shike Three i —
- Gl Master Bucket Fromoo ¥ July 2019
- Sandia Match Play F august 2019
[ Septemb: 2019
- @ 20113 Buftet Master Bucket eptember
¥ October 018 o Check AI11
Pl

Devices Days of Month

5. For this promotion, the Double Tier can only participate on M, T & W, even though the promotions
runs every day and even though other Tiers can participate on different days.

Schedule Editor

{110 [Promo 5.0 Dema Buid

|6 |D0uble

ID |AII Prizes

Manths Days of "Week
[Tl January 2019 [l
V¥ February 2019 ¥ Monday
¥ March 2019 I Tuesday
¥ april 2019 ¥ wednesday
¥ May 2019 [~ Thursday
¥ June 2019 [ Friday
¥ July 2019 [T saturday
[V August 2019 | 7 Sunday
¥ September 2019

¥ october 2019 _,I Check &ll/MNone
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Selecting Days of the Week or Month for Prizes

1. If your promotion has Multiple Prizes, you can also customize Days of the Week or Days of the

Month for any prize linked to a Tier. For example: your promotion lasts for a month, and you want

to award a different prize each time the player qualifies.

2. Right-click on the prize linked to the Tier Group. Select Edit Prize Schedule.

T2 MGT Promotions Manager

Editors  File  Refresh  Tools

met MGT Casino 454

E,‘:I,:' o @ Select a Filker Target . . . = || Enter a Filter Criteria . . .

Promotions

{1} MGT TEST PRIZE 1

¥ Proma 5.0 Dema Build

E\f) Promo 5.0 Demo Buid

- g& Grand Slam

g& Home Run

g Tigle

£ gy Double

© MGT TEST PRI
Edit this Prize

Current User: Test Tester

3 MGT TEST PRI

"o @ MGT TEST PRI

g& Single

Edit the Prize Par

[}
.ja Edit Prize Schedule
®
@

Remaove this Prize

o gl Walk

3. Note that selected prize is visible in the Prize window of the Schedule Editor.

ZZIMGT Promotions Manager

Editors  File  Refresh  Tools

wet MG T Casing 454

Canzel Filter |

Devices

EEZI o & Select a Filter Target w || Enter a Fileer Criteria .. Filter |
Schedule Editor
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% Pramo 5 0 Demo Buid = | -
: I 110 IF'I’DmD 5.0 Demo Build
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E‘-ﬁ Home Run —
- gl Triple _
— |1 MGT TEST FRIZE 1
[—]g-& Crouble —
i —  Months
@ MGT TESTPRIZE 1
— T -
- MGT TEST PRIZE 2 — ety TG
- MGT TEST PRIZE 2 [ ¥ March 2019
@ MGT TEST PRIZE ¢ I Foapnl 2019
— M May 2019
- gl Single
7% sirg — ¥ June 2019
gl Wk M uly 2019
gt Strike Thiee : ¥ August 2019
LI | Ll_vl L ¥ September 2019
| — ¥ October 2019 o

Dayps of Week

U S R U |
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Tuesday
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Thursday
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Saturday
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4. In the image above MGT Test Prize 1 is available every day, but the desire is that Prize 1 is only
available Week 1, Prize 2 is available Week 2, etc.

|ZZMGT Promotions Manager

Editors  File  Refresh  Tools
| M MGT Casing 454 |
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(YR s e dule Editor
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. gl Sing Friday
& sl ¥ July [T saturday
- ¥ August 2019 [T Sunday
£% Stk | [7 Geptember 2019
4] ¥ October Check All/None
Der
————— Dapsoi
W Servers i
n Tue Wed
- Bl Kiosks Fi Fz M3 F4 s
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-l Test Devices
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Follow the steps as outlined previously to select the Days of the Week and/or Days of the Month that
the prize will/will not be available.
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HISTORY TIME GROUP
Not compatible with all Player Tracking systems. Call MGT Support.

Evaluation Range

Evaluation Start Date

| I

1. InPromo 5,0, an option is available that allows a promotion to look at play for a single and
complete calendar day, including play extending back to 12:01AM
2. The Kiosk can only use information that it receives from the property player tracking system. It
needs to be able to view play ratings and the time associated. Call MGT to see if this works with
your PTS.
3. Use History Time Group instructs the Kiosk to look at Gaming Action Detail for that day’s play
information.
4. This option is limited in use and must meet the following criteria:
a. The History Start Date and History End Date MUST be set to only look at ONE day: i.e., the
“Days” box must display a value of ‘1’.
b. The Start Time cannot begin before midnight: Set the Start Time to 12:01AM or after.
c. The End Time cannot go beyond 11:59PM.
5. The Promotion Start and End can be set for an extended length.
The Participation can be Once per Day or Once Per Range.
7. The Evaluation can be Fixed, Rolling, or Rolling Range By Swipe Date, BUT MUST BE CONFIGURED to
only look at ONE DAY
8. What happens:
a. The use of this option allows the promo to look at play for a single calendar day.
b. This look-up may overlap the end of gaming day but not calendar day. The look-up will be
determined by the Time Ranges set In the Evaluation Time Group.

o

L J

Ewaluation Range \\
Start Time End Time
12:00 AM 11:59 PM
Evaluation Start Date Ewvaluation End Date Days
014062019 - 01/06/2019 - 1 o

ﬁ

You can assign a Time Group when using History Time Group. This
Time Group can only have ONE Time Range linked to it. The
Range will be used to determine the time of player activity the Kiosk will
use to evaluate a player. EX: create a promo so Slot Tournament
players can play to earn offers while they’re waiting for their seat in the

tournament.
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CONFIGURING AND ASSIGNING A ZIP GROUP

Purpose of Zip Groups

1. A Sub Promotion can be configured to target a specific geographic population or exclude a
population.

2. For example: if your property experiences a large ‘snowbird’ population in the cooler seasons, you
can create one Sub Promotion to target only the local zip codes or to exclude the locals by targeting
those outside of the local zip codes.

3. A player must have that zip code, or fall within one of the zip codes ranges in order to qualify for
this promotion.

4. Only US Zip Codes are configurable in MGT Promo at the current time.

Creating A New Zip Group

1. Open the Zip Code Editor by clicking on the blue box in the Zip Group window of the Sub
Promotion Editor.

Enter The Minimum Comp Balance The Player
Must Have to be Eleaible For This Promotion

o

3. Right click on the New Group and select Edit This Zip Group
4. Enter a Name for the New Group. This name should identify the area of the Zip Ranges, for
example: Las Vegas SW, or Kansas City North.
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Adding Zip Code Ranges to The Zip Code Group

1. To setup a new Range for your new Zip Group right click in the Ranges window then select Add a
New Range.

2ip Group Editor

Zip Groups Ranges

| pescription o] ID_ [ Deseipion [zZolow  [Zikigh |

Current User: Test Tester
Link 5 Rangs to the Current Zip Group

Remave this Range from the Current Zp Group
Edt this Range

e © - o

Add aNew Range

Save Cancel Help

2. A new Zip Code Editor window will open.

Zip Group Editor

Zip Groups Add Mew Zip Code Range
Description I D | The Range DeSCl'lpthn
0-aLL 1 Enter the Description for this 2ip Code Range =
can be defined by Text

Sl Las Vegas 2 Local Southwest

or Zip Code

Enter the Starting and Ending Zip Codes for this Zip

Code Range .
WThe Zip Codes must be
Starting Zip Ending Zip . . _
= To [ o contained in the defined
range. Bx: 89114 is not
in this range
Save | Cancel |

Cancel |

3. Enter identifying name in Enter the Description for this Zip Code Range.
4. Enter the Starting Zip and Ending Zip codes in the appropriate boxes. For a single ZIP, the values
will be the same 5-digit number.

5. Select SAVE
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. This Zip Group is currently in use by a promation. Changing the

| properties of a Zip Group that has been used or is currently being
used will affect the Accuracy of Reports and result in the LOSS of
some Historical Data.

Do wou want ko conkinue?

K I Cancel

6. Right-click in the Ranges window and select Link a Range to the Selected Zip Group.

2ip Group Editor

Zip Gioups Flanges
Deseriplian [ 0| Deseipiion Ziplow | ZipHigh
S/ Las Vegas H
Local Zjp Codes 3
Save Cancel Help

7. The Zip Code Editor will open a new panel.

Zin Groups Ranges Choose The Range ta Link To The Curent Time Gioup
Description D

Cancel Range Linking I

5w Las Vegas 2 2 WestlasVegss 147 ag148 o | Desciipiion Zplon | Ziphigh |
LocalZip Codes e 3 MNewRange a9147 83148

5 SELasVena 9123 39234

2 ‘WestLasVegas 89147 9148

4

S las vegas local | 83113

8. In Choose The Range to Link to the Current Zip Group window, select the Range you wish to link.
The window will revert to the previous screen and the Zip Code range will now appear in the
Ranges window.

© 2015-2020 Everi Payments Inc. or its dffiliates

This is proprietary and confidential material of Everi. No part of this material may be disclosed in any manner to another party without the prior written consent of Everi. In no event will Everi be 112

liable for direct, indirect, special, incidental, economic, cover, or consequential damages arising out of the use of, or inability to use, the documents, materials, and/or software.



24/7 TECH SUPPORT: 702.360.8550
TECH SUPPORT: support-mgt@everi.com

9. Theinitial Zip Code Editor window is still open. Choose Save to save and close; Cancel to close
without saving.

10. The Zip Code Range(s) that you selected will now appear in the Zip Group window of the Sub
Promotion Editor.

11. To add additional Zip Code ranges, repeat the above steps until completed.

12. Itiis NOT necessary to re-submit the Sub Promotion schedule after creating a Zip Group.

13. Choose File/Save to save and File/Exit to close; Cancel to close without saving.

Linking an Existing Zip Group

1. Zip Groups are Created and Assigned within the Sub Promotion Editor.

Zip Group L}) Dptions Games
Open Participation hd GGame_BirthdayReveal_MET_1 @ |
Desc Start Zip! End Zip I= Enrolment Option Restricted in KMan # of Prizes Displayved By This Game 1
All Zip Codes 2272272772

[~ 1Is Email Fromation
[ auto-play Promotion AFter Swipe

Balance Requirement

Mo Deduction - Congratulations
You heve recéived
Enter the Minimum Balance The Player Froo Night: sy In The Hosel For You and A Guest
IMust Have to be Elighble For This

Promation B

2. Right- click on the blue Zip Group button.
3. The Zip Group Editor will open.

4. Select the Zip Group to which you wish to link from the left hand side.

Zip Group Editor

Zip Groups Ranges

Description D L& Desciiption ZipLow | ZipHigh

1
S/ Las Vegas F
Local Zjp Codes, 3

Save Cancel Help
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5.

The ranges for that zip group should now be displayed on the right hand side.

e Editor
Zip Graups Fanges
Description | D | [1] Diescription o Law Zip High
2 ‘West Las Vegas 83147 83148
3 East Las Vegas 83001 89100
Save Cancel Help

9. Verify that all the details (Zip Low and Zip High numbers) are correct and click SAVE to return to the

Sub Promotion Editor.

10. The new Zip Code Ranges will be displayed as a new group in the Zip Group window of the Sub

Promotion Editor.

Zip Group Options Games
Open Participation -
Desc Start Zip End Zip ™ Enrollment Option Restricted in KMan
W las veg... 89111 89113
| Wiest Las ¥... 89147 89148 [ Is Email Promation
[} East Las V.. 89001 83100

[ Auto-play Promotion After Swipe
Balance Requirement

T Mo Deduction -

T Enter the Minimum Balance The Player

Must Have to be Eligible Far This
Pramation

Garme_BirthdayReveal_MGET_L

o]

# of Prizes Displayed By This Game 1

Congrafulations
‘You have recaived...
[Frea Night Stay In The Hotal For You and A Guest
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SELECTING AND TESTING A GAME TO DISPLAY AT THE

KIOSK

Notes about Selecting a Game

1. Asan MGT Best Practice, if the player will not be participating in the promotion by using some type
of interactive game, you should generally use the game called, “Game.”

2. ‘Game’ is a simple revealer-type, which will show the player’s prize or offer in a simple message
using the Prize Description from the Prize Editor.

Using a Game that Has Been Added from ‘Add New Game’

1. From the Games window, select the button for the drop-down menu.

L5

File
TGID: 110 Description
[V active Promao 5.0 Demo Build

Date Scheduling
Promotion Start Date
01/06/2019 -

Promotion End Date
12f3112019 -

Days
e 360

~Participation Range

Description ©f Pramation to Appear on Kiosk
Proma 5.0 Dema Build

Subimit: Schedule |

Button Display Image (Cptional)

Optional Button Image Filename.ext . .

Master Bucket - Mone'
Bucket Threshald f Depletion Amount

Edit Schedule |

Start: Time End Time
12:00 AM 11:59 PM
Range Start Date Range End Date Days
01/06/2019 - 01f12}2019 - 7
~Evaluation Range
Start: Time End Time
[V Use History Time Group 12:00 AM 11:59 PM
Evaluation Start Date Evaluation End Date Days
01/06/2019 vy 01/06/2019 - 1
Zip Group Dptions Games
Open Participation A Game_BirthdayReveal _MET_L
Destc Start Zip End Zip I~ Enroliment Optian Restricted in KMan # of Prizes Displaved By This Game
S las veqg... 89111 89113
West Las Y. 89147 §9145 I~ 1s Email Promotion
East Las Y. 89001 89100

Balance Requirement

Mo Deduction

Promaotion

2. The Games window will open.

[~ Auto-play Promotion After Swipe

-

Enter the Minimum Balance The Player
Must Have ko be Eligible For This

Congratulations

You have recsived...
Free Night Stay In The Hotel For You and A Guest
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3. The available Games will be displayed.
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File  Help

Gwes

Game_BirthdayReveal_MGT_1

Buttan Display Image {Optional)

Optional Buttan Image Filename.ext . . .
¢l

Master Bucket - Mone'
Bucket Threshald | Depletion Amount

# of Prizes Displayed By This Game 1
Filters
Game Types Game Skyles
IAII Types j IAI\ Shyles j
Game Mame | FPrize | Type | Style | Descripkion License K | Flash ke |
Cong-ah:latinns Mone o Mone Mone Mo Game Dis... Mone Mone
Yo Henle riceiver Game 1 Standard Reveal Mone
Free Night Stay In The Hobsl For You end A Guest Game_Birthd .. 1 Standard Reveal
Game_Cowd ... 3 Standard Pick
¥ e Game_CowT .. 3 Standard Pick.
= Game_Fortu... 1 Standard Pick
Game_Prizel . 16 Standard wheel
Add New Game Maximize Game_Wwhee... § Standard ‘wheel
Game_JellvE ... 1 Uiuess SafeCracker
Game_Prizel... 16 UGuess Instantvwin
VCEB (ATEES Game_Scrat.. 9 Standard Scrakch
Free MNight Stay In The Hotel For You and Game_Scrat.. 1 Standard Scratch
Game_Corn... 6 Standard Pick.
2% Game_Peel2.. 3 Standard Scrakch
$1000 Cash Game_2-6Pi [} PickAPrize PrizekitRe
Uuess_Jelly .. 1 Uiguess SafeCracker
Free T Shirt Game_Carni... 4 Standard Pick
Game_FishE... 3 Standard Pick.
100 Pairts Game_5quirt... 5 Standard Fick
Coffee Mug WheelEngine & Standard ‘Wheel
Sandialinear ... 1 PickAPrize Gamesstyl ...
10X Points MeonWheell .. & Standard Wheel
Hangman_al... 1 Standard Reveal
lOlheelGag Casing Arizo... 1 UGuess SafeCracker
45 Bounce Back Cash Battleship_M... 1 UiSuess SafeCracker
PunchoutURi ... 10 PickAPrize Gamesstyl ..
Free Might Stay In The Hotel Game_BassF.. 5 Standard Pick

|

The Test Prizes are default
Descriptions only and are NOT real
prizes. These serve to allow a
potential game choice to show how a
prize description would display at a
Kiosk. These descriptions can be
changed with your own description,
but will return to these default choices

once the game has been selected.

Available games will be
displayed here and can
be sorted by Type and
Style. Select a Game to
see it displayed in the

window to the left.

A game highlighted in
RED indicates there is
no .swf file with a
matching game name in
the MGTShare\Flash
folder.

In this illustration, there
is no game file for
‘None’
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Viewing a Game on a Larger Scale

Flle  Help

Games

Game_ScratchTicketRevealer_t

Button Display Image (Optional)

@ Optional Buttan Image Filename.ext .

2 et Pres DiJ%ayad By This Game: 1 Master Bucket - hone'
Fiters Bucket Threshold { Depletion Amounk
Game Types Game Styles
A [ Types =] [wisees =l
i
{ Game Name | Prize. | Type | ste | pescription [ License k| Flash key._2]
1 None: 0 None Hone Mo Game Dis... Hone None
Game Standard  Reveal Hone
: Game_Birthd Standard  Reveal
d Game_Cowd Standard  Pick
Game_CowT Standard  Pick
U Game_Fortu Standard  Pick
q Game_Pricel... 16 Standerd  ‘wheel
Game_Whee... Standard heel
I Game_lelyB UGuess  SafeCracker
6 UGuess  Instantwin
Test Prizes ——

UGuess_Jelly

Game_Carri

Game_FishB

i enirEmts Game_Squirt

l coffes g wheslEngine

[ SandiaLingar

10K Points Neontheell

/ Hangran_al

| $10 Free Gas Casino Arizo

| 45 Bounce Back Cash Batteship_t
PunchoutURi...

! Free Night Stay In The Hotel Game_Bass

4

Standard
Standard
Standard
PickAPrize
UGuess
Standard
Standard
Standard
Standard
PickAPrize
Standard
Standard
UGuess
UGuess

0 PickAPrize

Standard

Scratch
PrizekitRe
SafeCracker
Pick.

Fick

Pick.

wheel
izamesstyl
heel
Reveal
SafeCracker
Safecracker
izamesstyl
Pick.

File  Help

Games

Gatie_StratchTicketRevealer 1

# of Prizes Displayed By This Game 1

Button Display Image {Opi

gz g Optional Button Image Fi

Master Bucket - None'
Bucket Threshold

T
Zoom In
Zoom Out
v Show Al

Quality

Rewind
Farward
Back.

MICRO GAMING TECHNOLOGIES

Print... l

Settings. .
Global Settings...
About Adobe Flash Player 10,2,

A Kiosk game is designed
with the function to hide
the mouse when the game
is being displayed on a
Kiosk.

In order to make a choice in
a ‘select’ game, we must
‘trick’ the game into
displaying the mouse.
Place the mouse pointer
just outside the game
window, then move it
slightly to the left (over the
game.) Right Click.

The mouse will now be
visible.

Move the mouse to the
desired place. Left-click
once to make the popup
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SUB PROMOTION OPTIONS

Controlled Entry Promotions

A. Any ‘Controlled Entry’ promotion requires a list to be imported.

B. Controlled Entry by Sub is the choice when there is only ONE list.

C. Controlled Entry by Tier is the choice when there are MULTIPLE lists, each with different values and
different prize values to be distributed.

D. Controlled Entry by Tier is NOT the same thing as using property Card Level Tiers for your
promotion.

Browse

Image From
MGT Import Tool

Does your new Sub Promotion Use Controlled Entry?

a. Inother words, is there a list of people who will be the only ones able to participate in the
promo?

b. For Example: Does the customer have to be enrolled before they can participate in this
promotion?

c. Arethey part of a bus group or special interest tour group?

d. Will they need to take some action before they can participate in the promotion, i.e., A
Paycheck Cashing promotion would require them to be entered into the promotion
through MGT KMan by the cage personnel that will cash their check?

Under Options the following choices appear

Options
-
0 Participation
Contral Entry By Sub
Contral Entry By Tier

| No Deduction ﬂ

Enter The Minimum Balance The Flayer Must
Have to be Eligible For This Promotion

| 0

a. Open Participation: this option is used when the promotion is NOT controlled entry.
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b. Control Entry By Sub: This option is used when the Sub Promotion uses a single Tier or
multiple Tiers in combination with the Evaluation Start and End Dates to let the Kiosk
evaluate the player and award the prize/offer ‘on the fly.’

c. Control Entry By Tier: This option allows the Controlled Entry Promotion to only require
one Sub Promotion. This Sub Promotion can essentially have an unlimited number of Tiers.
The Controlled Entry Import Tool will allow the selection of BOTH the Sub Promotion (TGID)
AND the Tier (TierID) for the controlled list of patrons.

D. NOTE: WHEN USING CONTROLLED ENTRY BY TIER, THE TIERS/GROUPS THAT ARE
CREATED CANNOT USE AN EVALUATION FIELD OTHER THAN NONE.

E. ONLY CONTROLLED ENTRY BY SUB types of promotions are visible in KMan and can be
used to add players to a Controlled Entry promotion. Controlled Entry by Tier
promotions are NOT visible in KMan.

F. A Card Level Tier does not typically use a list of imported players.

G. NOTE: When Linking a Tier that is either:

i. A Card Level Tier, and/or
ii. A Play Level Evaluation Tier
DO NOT select “Controlled Entry by Tier” under Options on the Sub-Promotion window.

‘Controlled Entry by Tier’ assumes a list of specific players into a group (tier) will be imported into
the promotion using the Import Tool.

Controlled Entry by Sub: Enrollment Option is Restricted in KMan

Options
| Control Entry By Sub ﬂ

[v Enrollment Option Restricted in KMan:

[~ Is Email Promotion

[~ Auto-play Promotion After Swipe

1. When this box is checked, it controls how this controlled-entry promotion can be viewed in KMan.

2. This limits the ability to enroll players into this promotion in the KMan Enrollment Option to only
those personnel who also have the Restricted box checked in KMan User Options and are logged in
to KMan with that User log-in.

Controlled Entry by Sub: Is Email Promotion

Options
| Contral Entry By Sub j

[~ Enrollment Option Restricted in KMan:
[ Is Email Promotion
[ Auto-play Promotion After Swipe
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1. When this box is checked, the promotion will be available to any player who has entered an email
address at the Kiosk for the first time only.

Auto-play Promotion After Swipe

Options
| Open Participation j
r

-
[v Auto-play Promotion After Swipe;

1. Use this check box to have a promotion play immediately after a player swipes.

2. For example: set your Birthday Promo to Auto-play. When the player swipes and qualifies for the
promo the birthday flash will begin immediately.

3. CAUTION: Auto-Play is not intended to be used for every promotion linked to your Kiosks. In this
type of multiple-use format, the Kiosk will freeze as it waits for a ‘done’ command from the Kiosk
game. Use Auto-Play for special promotions or events.

Another Use for Auto-Play Promotion After Swipe

1. The promotion build has two components:

a. A giftthatis free for a controlled VIP list, and a second gift that can be earned by this same
group.

b. A gift that can only be earned with 1000 same day points and a second gift that can be
earned with 3000 same day points. This promotion is open to the public, but not to the VIP
group.

2. Dilemma: how can | keep the VIP group from participating in the ‘open participation’ promotion?
3. Problem solved:
a. Master Promol: for VIP group which allows Multi Sub Participation
i. Two CE Subs, one for the free gift, the other for the Earn and Get.
b. Master Promo2: does not allow Multi Sub
i. One CE Sub for VIP exclusion, using Auto Play Promotion, and None as the Game.
This Promo is Order #1. Create an ‘Excluded — No Prize’ single ticket for this
promo.
ii. One Sub for Open Participation, with 1000 same day points, uses Game and is
Order #2

c. Master Promo 3: same as Master Promo2, but second sub with 3000 same day points

d. What happens?

i. In Master Promos 2 & 3, the VIP exclusion sub acts as ‘an invisible’ sub. Because
Auto Play is being used, the player sees no button to press. Because no Game is
used, the player see no Congrats with Prize screen.

ii. But, because it is an authentic promo, a Played record is written for the CE Subs of
Master 2 & 3, which prevents them from participating in the Order #2 subs.
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Comp or Point Deduction Promotion

~Options

I~ Promotion is R

No Deduction

Point Deduction

I~ Promotion Uses Controlled Entry

oint Deduction -

Comp Deduction

estricted

1. This Optionin Promo 5.0 which allows a Kiosk promotion to be used to offer a prize that also Deducts
(make an adjustment to) from a Player’s Comp or Point balance.
A Point or Comp Deduction Prize Type must be selected as the prize for this promotion, along with

Ensure that the Minimum Balance Required is set for more than the amount of the Point/Comp
Deduction Prize amount. This prevents a player’s account from going to ‘0’ or below. See

—Options

2.

creating a Deduction Prize Type in the Prize Editor.
3.

[llustrations, next page.
— Opftions i

| Open Participation ;l
[~ Enraollment Option Restricked in KMan
[ 1s Email Promotion

[~ Auto-play Promotion After Swipe

[comp Deduction] =l

Enter The Minimum Balance The Flayer Must
Have to be Eligible For This Promotion

| 0

A player must have amount in
available Comp Balance in order for this
promotion to show as available at a Kiosk.
The deduction takes place at the time the
prize is awarded at the Kiosk.

I Open Participation j
[T Enrolment Option Restricked in KMan
[T IsEmail Promotion

v Auko-play Promation &fter Swipe

I Paint Deduction LI

Enter The Minimum Balance The Plaver Must
Have to be Eligible For This Promotion

| 100

A player must have amount of
available Point Balance in order for this

The deduction takes place at the time the
prize is awarded at the Kiosk.

promotion to show as available at a Kiosk.
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Possible Reasons for Using Multiple Sub Promotions

Example 1: Local vs. Regional Players

There may be times when you would like to evaluate your local players by different criteria than
criteria used for evaluating your regional players. A promotion might evaluate a shorter Evaluation
Range for a local player than for the player you see every six weeks or even six months.

Example 2: Multiple Swipes from the same player within the same day.
You might want to offer a lower level (lower ranking of player activity) of the promotion for your player
in the first Sub Promotion. You then could offer a higher level for which they might qualify later in the
day. This would be based on the play activity since their first participation in the first Sub Promotion

level.
For example:
Sub Promo 1: Earn 100 same-day points, earn ‘X’
Evaluation = 1 day, Tier = 100-999999999 Slot Points Earned
Sub Promo 2: Earn 200 same-day points, earn ‘Y’
Evaluation = 1 day, Tier = 200-999999999 Slot Points Earned
Sub Promo 3: Earn 500 same-day points, earn ‘Z’
Evaluation = 1 day, Tier = 500-99999999 Slot Points Earned

If the player swipes for the first time after reaching/crossing the Slot Points Earned threshold, they see

three offers.

Options Using the “Allow Multi-Sub Participation” Check Box from the Master Promotion

Screen

1. WHEN BOX IS CHECKED: This allows a player to participate in EVERY Sub Promotion under that

Master Promotion for which the player is qualified.

= Master Promotions Editor

[+ Allow Multi-Sub Participation

1on Description
Promo 5.0 Dema Build

[~ @roup Sub Promations Under this Master Header on kiosk

Group Header Description ko Appear on Kiosk

IMultiple Sub-Promotions can be defined. Patron will be
qualified against the subs in order. They will anly be
shiowun the first sub promotion to which thesy qualify,
Participation is limited ko anly the shown sub promotion.
IF 'Allows Multi-Sub Participation' is selected then all sub-
promations which the player qualifies For will be
displayed and participation is allowed in all visiable
promotions,

SETTING THE Sub Promotion Evaluation Order When ‘Allow Multi Sub Participation’ in not checked.

2. The Process and Location have been moved.

3. This option will only allow a player to participate in A SINGLE Sub Promotion under that Master

Promotion.

4. Intheillustration, the property wants to Evaluate the Cross Over players in the following order,

Regional Slots, Local Slots, Regional Table Local Table.
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5. However, the Sub Promotions were not created in that order

T2MGT Promotions Manager
Editors  File  Refresh  Tools

MGT Casino 454

E,'}l @ 4] Select a Filter Target . .. hd I} Filter: | Eanze! Filter |

Promotions (59) Promotion for Cross Over Players

[ ‘Promotion for Cross Over Playerss =} MT&EI0 Tialh Ciescription Stark Date End Date Cour
- ) 59 111 Sub Evaluating Crogs Ower Table Pla | 09/11/2018 09/11/2018
& 5ub Evaluating Cross Over Tabl 53 112 5ub Evaluating Cross Over Slot Playe | 094172008 | 09/11/2018
@Y Sub Evalusting Crass Over Slat 53 113 Sub Evaluaitng Regional Table Player | 094112018 031142018
53 114 Sub Ewaluating Regional Slat Players | 094112018 031142018
@% Sub Evaluaitng Regional Table

i - i@¥ Sub Evaluating Regional Slat Pl
S P Sl Dano i =

6. Since the ‘Allow Multi Sub Participation’ is NOT checked these Subs will be evaluated in the order
shown.

7. The order needs to be changed.

a. The function of the Order: A player may participate in ONE Sub Promotion in this Master
Promotion according to the following rules:
i. Player swipes at Kiosk. Software evaluates if the player has qualified under Order
#1. If YES, that Sub Promotion button appears. No other buttons under that
promotion appear. If NO, a check is made against Order #2.
ii. Player does not qualify under Order #1; check is made against Order #2. If YES, the
button for Sub Promotion #2 appears. If NO, a check is made against the next Sub
Promotion, if any.
iii. IF A PLAYER QUALIFIES FOR ALL OR MORE THAN ONE, only the first Sub Promotion
in the Order listed will be available to the player.

Change the Sub Promotion Order

Z2MGT Promotions Manager
Editors  File  Refresh  Tools

MGT Casino 454

dh @ U SelectaFiterTaget... ¥ Filley | CanceIFiIlarl

Promotions {59} Promotion for Cross Over Players

=47 Promationfer Crass 0ver Plagers, 4] |MTGID TGID | peseription Start Date End

b Bt G Current User: Test Tester Cross Over Table Pla (0941172018 03/
@9 SubEvaluating Cross P — Cross Over Shot Plave | 0941142018 09/

& Mew =ub Frometon Fiegional Table Player | 09/11/2018___ |09/
Regional Slot Plapers | 0941142018 03/

@ Sub Evaluating Cross

&

Add a Mew Master Promaokion

%

: @ SubEvaluaing Fegio Edit this Master Pramotion

" @ Sub Evaluating Regio Edit Sub Promotion Order
¥ Pramo 5.0 Dema Buid

Wiew the Devices this Master Promotion is Linked To

e @ Promo 5.0 Demo Buid Urlink this Master Promotion From All Devices

Archive this Master Promotion

taster Bucket Promon

[

: Hide this Master Promation
i@ Breakfast Buffet - 300+ orror

“o- @ Lunch Buffet 00 Pairts
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N SuD?romotions Sub Promotions

@ I‘romo Diescripkion |
ub Evaluating Cross Over Table Plavers

Sub Evaluating Cross Ower Slok Playes

Sub Evaluaitng Regional Table Player

Sub Evaluaitng Reqional Table Plaver

Sub Evaluating Cross Over Table Plavers
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REMEMBER: Every Promotion built in Promo Manager requires that five steps be successfully configured.
This manual has been created to systematically walk you through this process.

1. An Active Master Promotion
Purpose: serves as a filter to disqualify large groups of people. Begins the process of
defining your promotion partly by defining what the promotion is not.

2. An Active Sub-Promotion - at least one

Purpose: in the Sub-Promo Editor, Scheduling takes place, not only the length and days of
the promotions but frequency of participation and the period of player activity that will be used to
evaluate levels of performance by players.

3. ATier — at least one. (only Active players are evaluated)

Purpose: now that filtering has taken place and the Kiosk has checked to see if the
promotion is active at this date/time, the Tiers, Evaluation Fields and Low/High values, (together
with the Evaluation Range from the Sub-Promo) are used to determine the level of play and the
attached prize(s).

4. An Active Prize or Offer - at least one

Prize: A prize is what you will give the player based on qualified play during the Evaluation
Range.

Offer: An offer is the ‘carrot’ that you dangle in front of the player to help them, 1) join the
Player’s Club and increase frequency of visits, 2) stay at the property longer, 3) increase play
activity, or 4) bring a friend to sign up for the Player’s Club.

5. A Kiosk - at least one
Any promotion does not have to be linked to every Kiosk on the casino floor. For example:
PIT only promotions can be linked to the Kiosks in that area; VIP promos can be linked only to the

Kiosks in the VIP Lounge; bus promos can be linked to the Kiosks near the bus drop-off area.

© 2015-2020 Everi Payments Inc. or its dffiliates

127

This is proprietary and confidential material of Everi. No part of this material may be disclosed in any manner to another party without the prior written consent of Everi. In no event will Everi be

liable for direct, indirect, special, incidental, economic, cover, or consequential damages arising out of the use of, or inability to use, the documents, materials, and/or software.



24/7 TECH SUPPORT: 702.360.8550
TECH SUPPORT: support-mgt@everi.com

STEP THREE: LINKATIER

*NOTE: DO NOT EDIT AN EXISTING TIER!!
EDITING AN EXISTING TIER WILL CHANGE THAT TIER FOR ALL
EXISTING PROMOTIONS CURRENTLY LINKED TO THAT TIER!

ALL Tiers linked to a single Sub Promotion MUST use the SAME

Evaluation Field from the Tier Editor.

Understanding the Purpose of Tiers

1. Tiers allow you to award levels of prizes of increasing value to levels of players of increasing value to
your casino. Itis at the Tier level where MGT Promo excels in helping you match your marketing dollar
to a player’s value.

2. At the Kiosk, players will only see promotions that are available to them. i.e., a brand new player will not
see any promotions that are only available to your highest level of player, unless the promotion uses the
All Players Tier. In that case, anyone who swipes a card at the Kiosk will be able to view and participate
in that promotion.

3. The Tier Editor allows you to:

a. Create an unlimited number of NEW Tiers for a promotion based on database criteria and low
and high values that you select.

b. Use an existing Tier for a new promotion. When selecting this as an option, it must be clearly
understood that this Tier must not be edited!

4. TItis NOT necessaty to create a new Tier for every promotion. For example: a Slot Point
Earned Low Value 100 and High Value 999999999, will always be the same. If you need a Tier
such as that, and one already exists, use the existing one. You do not need a Seniors Day Slot
Points Earned = 50 and a Bus Group Slot Points Earned = 50 tier in the list. Practicing using
existing Tiers will help control clutter in the Tier Editors window.

5. NOTE: When Linking a Tier that is either:
a. A Card Level Tier, and/or
b. A Play Level Tier
DO NOT select “Controlled Entry by Tier” under Options on the Sub-Promotion window.
‘Controlled Entry by Tier’ assumes that you will be importing a list of specific players into a tier
linked to the promotion. A Card Level Tier does not use a list of imported players.
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NEW Features in the Tier Editor Window

Filter By De

scription

TADT | Filker I Cancel Filker | Filter Evaluation Field . . . -
i} 4 | Description I Eal Field Lo Yalue High “al
358 TADT 1-49.99 Tatal Awg Daily Theo 1 L
39 TADT 50 - 99,99 Tatal Avwg Daily Theo sa 100

Filter by Evaluation Field

I Enter Filter Text . . .

Tier Editor

Eriter Filter Text . . .

Filker | Cance] Fileer

Fter || cancelFiter | Fiter Evalustion Feld ...

At 5 D+ |Deseription | Eval Fied | Low value High val
D | Descrigtion | Eval Field FitR atedialus 25 TPE =1 Total Points Earned 1 2
1 All Players Mone Other In 26 TPE =2 Total Points Eatned z 3
z Slot ADT $1000r = Slat Avg Daily TheCther Out 7 TPE =3 Tatal Points Eatned 3 4
3 Grand Slam Hlone Other JP 28 TPE =4 Total Points Earned 4 5
4 Horme Run Mane gt::: ;‘g" zm TRE =5 Total Points Earned H 4
5 Triple Mone Other Average Daily EP 30 TPE =6 Total Points Earned 3 7
[ Double Mone Other Comps Earned 31 TPE =7 Total Points Earned 7 El
7 Single: Fone Other Days Played 3z TPE =8 Total Paints Earned ] 9
S Walk Mone (Othet Points Earned 33 TPE =9 Total Paints Earned a 10
9 Strike Three Hone Total In 34 TE 1-9 Total Points Eatned 1 10
10 Segment 1 Mane Tora ot s TPE 10- 19 Total Points Earned 10 it
1 Seqment 2 Hane ot Ep 3 TPE 20- 29 Total Points Earned w0 29
12 Segment 3 Hone Total Average Dally EF 37 TPE30- 33 Total Paints Earmed a0 40
13 Seqment 4 Hone Totel Days Played
14 Seqment 5 Hone
15 Segment & Mone Total Paints Redeemed |
16 Searment 7 Mone (CardTierPaints hd
17 Searment § Mone a 9999
15 Searment 9 Mone a 9999
19 Seqgment 10 Mone a 2999
20 Seqgrment 11 Mone a a999
21 Seqment 12 Hone o 9999
22 Seqment 13 Hone o 9999
23 Seqment 14 Hone o ggj;l
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Sort by TierlD

1 Texk .. Filter I Cancel Filker Filter Evaluation Field . . .

1« |Pescription | Eval Field | tow vaie [ High 4]
1 Il Players Mone -099999990 Q990
i Slat ADT $1000r = Slat &wg Daily Thea 100 9990
|3 Grand Slam Mone o 9999
4 Hame Run Mane a 9999
i Triple Mone 0 9993
¢ |5 Double Mone 0 9999
7 Single Mone 0 Q399
s walk Mone 0 9999
N Strike Three Mone 0 9999
| Segment 1 Mone 0 9999
T Segrment 2 Mone [1} 2999
|12 Segment 3 Mone 0 9993
13 Segment 4 Mone 0 9999
Gl B3 Segment 5 Mone [1} 9998
15 Segment & Mone 0 9993
B L Segment 7 Mone 0 9999
' Segment & Mane 0 9993
18 Segment 9 Mone a 2999
19 Segment 10 Mone 0 9999
20 Segment 11 Mone 0 9999
21 Segment 12 Mone a 2999
22 Segment 13 Mone 0 9993
c Segment 14 Mone 1) Q999

Cancel Filer Filter Evaluation Field .

| | escription N\~ | Eval Field Low tialuz | High ]
All Players None -899959999 9999
1 Double Nene il 7930
Grand Slam MNone o 9999
Home Run None 0 9999
Segment 1 Mone a 2399
19 Segment 10 Mone 0 9999
20 Segment 11 lone: 1] 2399
21 Seqment 12 lone: o 9399
2z Segment 13 lone: a 9399
23 Segment 14 lone 0 2999
24 Segment 15 lone: 0 9999
11 Segment 2 lone: a 2399
1z Segment 3 Mone 0 9999
13 Segment 4 None 0 9999
14 Segment 5 Mone a 9999
15 Segment & MNone a 9399
| Segment 7 Mone [1} 9999
Segment & None 0 9999
Segment 9 Mone a 2299
Single Mone 1) 9999
z Slot ADT $100 o, Slot Awg Daily Theo 100 9999
9 Nane o 9993
36 Total Awg Daily Thea 1

9999
=
_»I_I

Enter Filter Text . . . Filter Cancel Filter Filker Evaluation Field . . . -

10~ | Description | Eval Field [towvaiue [ high =]
39 TADT 50 - 99,93 Tokal Avg Daily Theo S0 100

38 TADT 1-49.99 Tatal Avg Daily Theo 1 9999
3T TFE3D- 39 Tatal Faints Earned 30 40

36 TPEZ0-29 Total Points Earned 20 29

35 TPE10-19 Tatal Paints Earned 10 19

34 TPE 1-9 Tatal Paints Earned 1 10

33 TPE =9 Total Paints Earned a 10

32 TFE = Total Points Earmed ] 9

31 TPE = Total Paints Earned 7 8

30 TPE = Tatal Faints Earned & 7

29 TPE Total Points Earned 5 &

25 TPE Tatal Paints Earned 4 S

27 TPE = Tatal Paints Earned 3 4

26 TPE =2 Total Paints Earned 2 3
25 TPE =1 Tatal Paints Earned 1 2

24 Segment 1% Mone a 9999
23 Searnent 14 Mone a 9939
22 Segment 13 Mone a 9999
21 Searnent 12 Mone a 9939
20 Segment 11 Hong a 9999
19 Searnent 10 More a 9999
18 Seqrient 9 Mong a 9999
17 Segment § None a 9999 =

Cancel Filker | Filter Evaluation Figld . . .

| Description \ - | Eval Field Low Walue High_=|
Walk Mone: ] 2999
Triple None 9999
TPE 30 - 33 Total Points Earned
TPE 20-29 Total Points Earned
TPE 10-19 Tokal Points Earned
TPE Total Points Earned
TPE =4 Tokal Points Earned
Total Points Earned

Tokal Points Earned
Total Points Earned
Total Points Earned
Total Points Earned

= Total Points Earned
=z Tokal Points Earned
=1 Total Points Earned
TADT 50 - 99.99 Tokal Avg Daily Theo
TADT 1-49.93 Total Avg Daily Theo
Strike Three Mone
Slot ADT $100 o = Slot Avg Daily Theo

Single: None
Segment 9 Mone
Mane

None
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| [Enter Fiter Text Fiter Evaluation Field .. . -
D | pescription | Eval Field N\ - [towvae [ High =]
7 Singls Hone o 9999
17 Seqment @ Hone 0 9999
16 Seqment 7 Hone ] 9999
15 Seqment & Hone 0 9999
14 Seqment 5 Hone 0 9999
13 Seqment Hone o 9999
12 Seqment Hone 9999
i Sagment Nare 9999
2 Seqment Hone 9999
5 Double Hone 9999
22 Seqment Hone 9999
21 Seqment Hone 9999
20 Seqmen! Hone 9999
19 Seqment Hone 9995
10 Seqment] Hone 9999
4 Harne: Rur hone 9999
s Grand Sl Hone 9999
18 Seqment Hone ] 9999
24 Seament 1 Hone ] 9999
8 walk Hone i 9999
i AlFlayers N Hone ToggganaosHagg
H Strike Thres Hone 5995
5 Triple Hone
: A

Sort by Card Tier

Ll

Filter Evaluation Field . . .

Enker Filter Text Filter

Description Eval Field Lowvaue | High <]
31 Tatal Points Earned 7 g
5 Total Points Earned 1 2
28 Total Points Earned 2 3
29 Tatal Points Earned &
30 Tatal Points Earned 7
34 Total Points Earned 10
26 Tatal Points Earned 4 5
35 Total Points Earned 1 19
38 Total Points Earned 2l 29
32 Tatal Points Earned 8 9
37 Tatal Points Earned 30| 40
33 Total Points Earned 9 10
27 Tatal Points Earned 3 4
39 Total éwg Daily Theo 5 o0 T
36 Total Awg Daly Thea 1 9999
2 slat Avg Daily Theo 1 9999
1 Al Players W [ 99009909
5 Triple Nane
9 Strike Three Mone
8 Walk Mone
18 Segment 9 None
17 Segment & None
16 Segment 7 None
4 P .

1. Slide the Tier Editor window all the way to the right side

Tier Editor

| Platinum

i}
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Selecting the All Players Tier

1. Itis important to understand the name of the All Players Tier. It is ALL Players. This means that
everyone is qualified to participate in this promotion, providing they meet any additional qualifications
configured in the promotion. i.e., gender, age, birthday, play from today, zip code, etc.

2. 'The All Players Tier cannot be edited or modified.

3. If you wanted to use an All Players tier that also used the X to prohibit Banned or 86°d players, this
custom flag must be visible to the MGT software and offered as a choice in one of the five Tier Editor
selections.

4. Add a New Tier, select the X in the Banned Players box and create an All Players — Except Banned
tiers, Evaluation is NONE and Low Value is 0.

5. You can now either Add a New Tier, or Use an Existing Tier.

Add a New Tier
1. Tiers need no other Description other than the evaluation that the Tier makes, i.e., Slot Points Earned,
Total Avg Daily EP (Theo), etc.
2. To create a new tier, right c/ick anywhere in the Tier Editor box and a pop-up menu will offer the
following choices:
a. Add New Tier
b. Edit This Tier

2 MGT Promotions Manager

Editors  File  Refresh  Tools

MGT Cazino 454

E,‘}' Q Q.) Select a Filter Target . . . - Filter
Promotions {110} Promo 5.0 Demo Build
- #F Promotion for Cross Owver Plapers TGTielD ens TiedD
182 110 3
7 Promo 5.0 Dema Build 15 0 3
& @ iPromo5.0 Demo 184 11 5

Current User: Tesk Tester
[+ & Master Bucket Promon

Link a Tier —

-4 Sandia Match P
4 mandadlaish ey Edit this Sub Promaotion

[l G 2018 Buffet Master Bucke| 3 £ 5ub Schedule

- 4F 2018 Resort Credits Archive this Sub Promation

[]_(; WMET TEST - TEST PRO Remave this Sub Promation

i
&
2

I:I-"z Thiz Displaps in the Promd 'ﬁ' iew the Devices this Sub Promotion is Linked To —
o

3. Select Link a Tier.
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4. 'The Tier Editor will open.

Eval Field Lo Walue D o o
p Tiers highlighted

i erc;tn»;DstnlDD o= ;Iz;:vg Daily Theo é lndlcﬂte that thCSC
& Home Run None 1} B -
. i o . Tiers are already =
i Souble piene o linked to this Sub
7 Single Mone a
a Walk None 1] Pfomotion.
9 Strike Three None 1]
10 Segment 1 Mone a
11 Segment 2 Mane o
12 Segment 3 Mone o
13 Segment 4 Mone o
14 Seqment 5 None 0 9999 Hane =
15 Seqgrment & Mone a el
16 Sagment 7 None 0 9009 Low Value High Yalue
17 Seqment & Mane i 2999 1= I L —
15 Segment 9 Mone o 9999
19 Segment 10 Mone o 9993
20 Segment 11 Mone o 9999
21 Segment 12 Mone a el
22 Seqgment 13 Mone a 2999
23 Segment 14 Mone o 9999 =
:I Toommemtas | """ £ ""i’l—l K, | Cancel Help

2. Right click and select Add New Tier

Tier Editor

IEnter Filter Text , .. Filter | Cancel Filker | Filter Evaluation Field , . -
2 Slot ADT $10{ 4y Currenk User: Test Tester 9939

3 Grand Slam |,{|':, adld Mew Tiar 9999

4 Home Run 9999

5 Triple @ Vigw Promotions this Tier is Linked To —

G Double Mone ] Q999

7 Single Mone i] 9999

g ‘whalk, Mone ] el le]

a Strike Three Mone ] Q999

10 Segment 1 Mone 0 9999

3. Selecting Add New Tier will allow you to Add Tier Values and/or Card Tier Levels and create a
New Tier Description on the right side of the Tier Editor.
Configure the New Tier
1. Enter a Tier desctiption.
a. Itis nota good practice to use Tier Descriptions that desctibe your promotions (Birthday Low
Tier, Birthday Mid-Tier, etc.)
b. Use Tier Descriptions that define the type of play being evaluated: Slot ADT 100 —199.99, for

example.

© 2015-2020 Everi Payments Inc. or its dffiliates
This is proprietary and confidential material of Everi. No part of this material may be disclosed in any manner to another party without the prior written consent of Everi. In no event will Everi be 133

liable for direct, indirect, special, incidental, economic, cover, or consequential damages arising out of the use of, or inability to use, the documents, materials, and/or software.



24/7 TECH SUPPORT: 702.360.8550
TECH SUPPORT: support-mgt@everi.com

2. What qualifies a player for this Tier? From the drop down menu choose an Evaluation field.

3. Refer to the Evaluation Field table on page 2-32

Edit Tier Values

[] Bronze
] Silver
[] Gald
] Platinum
] iarond

Slot Average Daily EP

Lot Value
100

B

Card Tier Levels

All Card Tier Levels

Card Tigy/Level i}

Tier Descripbon
Slot ADA $100 or =

Evvalytion Field

High value

o] 999,599,999

Cancel Help:

criteria for this Tier in the promotion.

Enter the Low Value (the value is >/=) and High Value (the value is <) which will be used as the

NOTE: the following Low Value/High Value scenatio WOULD BE AN INCORRECT

configuration:

LOW VALUE
0

200

300

400

500

5.
LOW VALUE
0
200
300
400
500

6. When you are satisfied with your choices,

Because the HIGH VALUE field is ALWAYS
< (less than) the actual HIGH VALUES, in

HIGH VALUE
199

299 this illustration they are 198, 298, 398,
399 etc. If a Player had exactly 199 points,
499 they would ‘fall through the cracks’ of
999999999 Lin mvman Fimn

The CORRECT CONFIGURATION for these Tier Values would look like this:

HIGH VALUE
200

300

400

500
999999999

select Save and Close.
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[~ Edit Tier Values

Card Tier Levels  ropleve [ CoETrleves
INI CardTier Levels
L iCezela Al CardTier Levels

1. From the Card Tier Levels you can select: S
a.  All Card Tier Levels: All Carded Players T Loveld

Specific Card Tier
Card Tier or higher
CardTier or lower

: : [~ NewFl
b. Specific Card Tier: e
c. Card Tier or Higher:
. Evaluation Field
d. Card Tier of Lower: [one E
Low Value »=And < High Value
o |399939993

You must know how the Tier Ranking is ordered
in your player tracking system. In some, the
Highest Tier Card Level = 1, in others, the
Lowest Tier Card Level is 1. The numeric

L . value is used in the MGT Tier Editor.
Specific Card Tier

Card Tier Levels

e =zl Selection for a Specific Card Tier, Card
d | . . .. .
ity M Tier Level 1 in this illustration.
Card Tier or Higher
| |

Card Tier Levels ————————————————————
Card Tier o higher - Selection for a Card Tier or Higher,

CardTierlevfl [T 53 Card Tier Level 3 and higher (numeric

value) in this illustration.

Card Tier or Lower

CardTier Levels ———————————————

Selection for Card Tier or Lower, Card
CardTier or lower x

Card Tier Lev(IT
N

Tier Level 3 or lower (numeric value) in
this illustration.
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Edit Tier Values Checkboxes

1. The Check Box Tier Values are not as commonly used as the Card Tier Levels. However, when they are
used, they can be ‘stand-alone’ Tier Values, or in conjunction with the Card Tier Levels.

2. 'The “Edit Tier Values”, however they are defined, in some cases, can be set to correspond with
database values used by the property player tracking system.

3. The text Displayed next to the check boxes can be edited by the MGT Tech Support to match Tier
names for your property.

4. 'There are three options available for each of these Tier Values:
U A blank box means that MGT Promo is not requiring that field in the Player Tracking database to

Banned player. Additionally, Employees are prohibited from participating in this promo.
5. To utilige ¥ai ture, click in a Tier Value box to enter a “check,” a second time to enter an “x” and a

Edit Tier Values
el Card Tier Levels
Specific Card Tier ﬂ
% Employes
W VIP Card Tier Level 1

[ Motdai
¥ Banned

Tier Description
|\.|'IP SLOT ADT 3000+

Evaluation Field

|Slot Average Daily EP ﬂ
Low Value == And < High Value
3000 |a399933a9
Save Cancel

6. NOTE: When these Custom Flag boxes are used in multiples, the CHECK MARK requires that this
player be flagged as that value in your player tracking system. Therefore, if you check MULTIPLE

boxes, a qualified player MUST BE flagged as ALL of these in your player tracking system. For
example, Gold AND Snowbird.

© 2015-2020 Everi Payments Inc. or its affiliates

136

This is proprietary and confidential material of Everi. No part of this material may be disclosed in any manner to another party without the prior written consent of Everi. In no event will Everi be

liable for direct, indirect, special, incidental, economic, cover, or consequential damages arising out of the use of, or inability to use, the documents, materials, and/or software.



24/7 TECH SUPPORT: 702.360.8550
TECH SUPPORT: suppott-mgt@eveti.com

Customizing the Tier Values Evaluation
1. The Tiers configured in the Tier Editor can also be used to define levels of value within a single Card
Tier Level.
2. That configuration would look like the sample that follows:

[ Edit Tier values

Card Tier Levels

[~ TopLevel 1
Specific Card Tier -

5 Employee

P Card Tier Level 1

[~ MoMail

/% Banned

Tier Description
lVlP SLOT ADT 3000+

Evaluation Field
[slot average Daily P ~|

Low Value >=And < High Value
[3000 |EEEEEEEET)

7. In this example, the following things MUST BE TRUE about a player in order to qualify for this promo:
a. They must be from a Specific Card Tier Level: Card Tier Level 1
b. They must be flagged as a VIP in the custom flags
c. They CANNOT be flagged as Banned or as an Employee in the custom flags
d. They must have a minimum of a $3000 Slot Average Daily Theo during the Evaluation Range
Start and End Dates.

Using An Existing Tier

NOTE: Editing an Existing Tier will have the effect of editing that Tier for any promotion thatis
currently using it. If you are not sure, it is safer to create a New Tier.
1. To use an existing tier, Right Click on the Sub Promotion and select Link A Tier.

MlZ=MET Promotions Manager

Editors  File  Refresh  Took
|

W MG T Casino 454

h @ & None - M

Cancel Fil

Promotions (117) World Series Baseball
557 Wald Seies Basebal [16Tien0 160 [Tietn Description|
[ - . |20 [ 117 |50 SPE 75+
@ Baseball I T 1

7 Gin EWEE';N;;;: Currert User; Test Tester

Link & Tier

F Promotion for G &
: A Edit this Sub Promation
4
il
o

47 Prome S.0DEM3 5 g5 schedude

4 Master BucketH 4

]

Wiew the Devices this Sub Promation is Linked To

-

@ 2018 Bulfst Mag ¥ Archive this Sub Promotion
7 This Displays in @  Remove this Sub Pramotion

&

-4 2018 Reson Credits
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2. The Tier Editor should now be displayed.

Tier Editor h
Enter Filer Text . . Filter Cancel Filter | Filter Evaluation Field . . . -

D« | Bescription Eval Field Low ¥alus High_«|  Edit Tier Yalues
2 Sl ADT $100 or > Slat Aivq Daily Thea 100 399 W e Card Tier Lovels
E] Grand Slam Hone a0 0
4 Home Run None 0 0 [ Silver All Card Tier Levels -
5 Triph i a0 0
. D”D; N°"E . . L Card TierLevel | O
ol one D Platinum
7 single HNone 0 0
8 Walk hone 0 o [ piamond
a Strike Three Mone o o Tier Description
10 Segment 1 Mang o o Al Pl
ayers
11 Segmert 2 Hone 0 0 e
12 Segment 3 fone o o Evaluation Field
13 Segmert 4 Hone 0 ]
More -

14 Segment 5 Hone 0 0
15 Segment & HNone o o
1% Segmert 7 Hone . . Low value High Value
17 Segmert & Hone 0 0 0 #=And < o
18 Segment 9 Mang o o
19 Segmert 10 Hone a0 0
20 Segmenk 11 Mone o o
21 Seqmert 12 Hone 0 ]
22 Segment 13 Hone a0 0

Segment 14 0 0

3. NEW: to see if this Tier is being used by other promotions, Right Click on the Tier

Tier Editor
Enter Filter Text. .. Fiter Cancel Filter Filter Evaluation Field . . . A

[im -« [oescription | Eval Field |Lowvalue [ higha] et Tier Vs

T Al Flayers Hiors 333555953 3399

5 P Current User: Test Tester Ly RIS

4 Home Run 5 AddHew Tier [ sitver Al Card Tier Levels -
2 LQE‘S‘E et this Ter L CardTerlevel | O

: g [E2 view Promotions this Tier is Linked Ta o [ Platinum

8 walk Hone o 9999 D Diamond

3 Strike Three Hone 0 2999 e e—

10 Segment 1 Hone 0 9909 ok ADT 5100 o »

11 Segment 2 Hone o 9399

1z Segment 3 Hone o 9999 Bl A

13 Sagment 4 Hone 0 o) | it Average Dy EP =
I Segment 5 Hone 0 9909

15 Segment & Hone o 93999

16 Seqment 7 Hons o 3959 Low ¥alus High ¥alue

17 Segment & None ] 9999 J— | 1] ==fnd< 999,999,999
18 Segment 9 Hone 0 9909

19 Segment 10 Hone o 9999

20 Segment 11 Hone ] 3339

2t Segment 12 Hone 0 2999

22 Segment 13 Hone 0 9909

Segment 14 Hone o 9999 =
2 M_;"—I oK | Cancel Hels

4. Both Active and Inactive Promotions will be displayed.
5. If this Tier meets the promotion needs, select that tier by /f? clicking the mouse on that Tier and then
select OK.

© 2015-2020 Everi Payments Inc. or its dffiliates

138

This is proprietary and confidential material of Everi. No part of this material may be disclosed in any manner to another party without the prior written consent of Everi. In no event will Everi be

liable for direct, indirect, special, incidental, economic, cover, or consequential damages arising out of the use of, or inability to use, the documents, materials, and/or software.



24/7 TECH SUPPORT: 702.360.8550
TECH SUPPORT: support-mgt@everi.com

That Tier is now linked to the Sub Promotion and will appear in the Hierarchy of the Promotions
window.

| == MGT Promotions Manager

Editors  File  Refresh  Tools

M MGET Cazino 454

'{I,:' O Q.) More -
Pron['%tions
Bl 47 world Series Baseball =

I:—ZI-"2 Gift Giveaway Extravaganze Update

= @Y Gift Giveaway Extravaganza Up

g SPE 4500 - 4339

Using Player Win or Player Loss to qualify players for promotions.

The MGT software allows you to configure promotion eligibility using evaluation fields: (Slot Win, Pit
Win, Other Win, Total Win). In order to configure this type of promotion correctly, you will need to
know how your player tracking system expresses these values.
WIN is a calculated value derived by subtracting the total coin-out and jackpots from the total coin-in.
a. The result of that calculation will be a positive number when the player loses.
b. This is called house perspective and it means that when the player wins the number will be
negative.
Some player tracking systems invert the numbers so that player loss is represented by a negative number.
a. 'This is referred to as player perspective and it means that when a player wins the number will
be positive.
Here are examples of the differences your player tracking system would make in configuring a
promotion based on player win/loss:

EXAMPLE 1: Player LOSES at Slot Play to Qualify for Promotion

You want to create a promotion that returns money based on same-day play, dollar for dollar up to
$100 LOST during Slot Play.

a. If your PTS expresses Slot Win from the player perspective, slot play loss would be expressed
as Slot Win but in negative numbers. The Low and High values would be reversed, where the
larger negative value would be entered into the Low Value field, while the smaller negative
number would be entered into the High Value field.
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For example: Tier 1 would be set:

1.

4.

Evaluation Field: Slot Win

Low Value: -2 (recalling that Low Value is greater than or equal to[ > =])
High Value: -1 (recalling that High Value is less than [<] and -1 has a higher
value

than -2)

Prize would be: $1

Tier 2 would be set:

1.
2.
3.
4.

Evaluation Field: Slot Win
Low Value: -3

High Value: -2

Prize would be: $2

And on it goes up to the point the Low Value = -100

2. Same scenario: You want to create a promotion that returns money based on same-day play, dollar for
dollar up to $100 LOST duting Slot Play.
a. If your PTS expresses Slot Win from the house perspective, slot play loss would be expressed
as Slot Win but in positive numbers. The Low and High values would be as expected, where the
Low Value field displayed a lower value than the High Value field.
For example: Tier 1 would be set:

1.
2.
3.
4.

Evaluation Field: Slot Win
Low Value: 1

High Value: 2

Prize would be: $1

Tier 2 would be set:

1.
2.
3.
4.

Evaluation Filed: Slot Win
Low Value: 2

High Value: 3

Prize would be: $2

And on it goes up to the point the Low Value = 100

EXAMPLE 2: Player needs to WIN at Slot Play to Qualify for Promotion
1. You want to create a promotion that awards players, pethaps a drawing for your better players, that
awards free drawing entries for every $100 WON during Slot Play, in addition to the play-based Earned
Entries awarded through MGT EDraw.
a. If your PTS expresses Slot Win from the player perspective, slot play loss would be expressed
as Slot Win but in positive numbers.
For example: Tier 1 would be set:

o -

1.
2.
3

4

Evaluation Field: Slot Win

Low Value: 100 (recalling that Low Value is greater than or equal to -- [ >=])
High Value: 200 (recalling that High Value is less than [< ]

Prize would be: 1 drawing ticket

Tier 2 would be set:
Evaluation Filed: Slot Win
Low Value: 200

High Value: 300

Prize would be: $2

And on it goes up to the point the Low Value = -100
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b. If your PTS expresses Slot Win from the house perspective, slot play loss would be expressed
as Slot Win but in negative numbers. The Low and High values would be reversed, where the
larger negative value would be entered into the Low Value field, while the smaller negative
number would be entered into the High Value field.

For example: Tier 1 would be set:

Evaluation Field: Slot Win

Low Value: -200 (recalling that Low Value is greater than or equal to -- [ >=])

High Value: -100 (recalling that High Value is less than [< ]

Prize would be: carefully evaluate, remembering that in this case, the ‘larger’

the negative numbers actually represents more casino money that this player

walked out the door keeping in his pocket!

B

c.  So, in this case, you might want to award more drawing tickets to those who WON LESS
(smaller negative numbers) and fewer tickets to those who WON MORE (larger negative
numbers.)

d.  Accordingly, in this scenario, each following Tier would have larger sets of negative values:
Tier2—ILow Value= -300, High Value= -200; Tier3—Low Value= -400, High Value= - 300;
and so on.

CUSTOM TIER SCHEDULING

1. Just as with the Sub Promotions and Prizes, Tiers can be custom scheduled so that within a
promotion specific Tiers can be scheduled for select days.

2. Rightclick on the Tier that has been linked to the desired Sub Promotion.

3. Select Edit Tier Schedule

£ Doutio gl
& singe
o Wk
el Stike Thiee

4. The Tier Schedule Editor will open displaying the selected Tier (Grand Slam) in the Tier window.

-
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In the same way as other Schedule Editors, click on the text of the desired month (not the check
box). It will highlight, and new selections will appear.
6. Deselect Saturday and Sunday.

The same type of Schedule Edit for this Tier could be done for selected days in the Days of the
Month box.

Repeat this step for each month of the promotion, first clicking on the highlighted month to
deselect it, then selecting the next month.

Schedule Editor

Date
[110 [Fromo 5.0 pemo Buid Promotion Start Date Promation End Date: -
[ 01/06f2019 | [ 12/31/2019 | =
3 Grand Slam
[] All Prizes Range Start Date Range End Date Bp
[ 01/06/2019 | o1f12/2019 | 7
Months Daps of Wesk
¥ January 2019 A
grebruary 2019 | 7" Monday
P SoTa | Tuesday Evaluation Start Date Evaluation End Date B
= - [ wednesday [ 01/06/2019 | [ 01/06/2019 1
W May 2019 ¥ Thursday
¥ June 2019 ol Gty Time Group
 August 2019 ™ sunday
F September 2019 St Tme
¥ october 2013 o Check AllHone 12004 11:53 PM
Daays of Morth,
Sun  Mon Tue Wed Thu Fri Sat
V1 2
Cs We M5 Ve W7 8 [3 "
F10 Fit P12 P13 P14 F1s 16 You must Reload Devices for these Changes to
Fu Fis F19s Fzo Fa1 P2z C23 Take Effect.
24 W25 B26 G271 W28
Check AllMore | 1] 9 Cancel |

9. When finished, select File/Save.

10. DO NOT Submit the Schedule again from the Sub Promotion window. Doing so will over-write

the edits that have been made and will require repeating this process for each of the Tiers for
each of the months.

Repeat this process for any other Tiers that need Custom Schedules for each month.
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REMEMBER: Every Promotion built in Promo Manager requires that five steps be successfully configured.
This manual has been created to systematically walk you through this process.

1. An Active Master Promotion
2. An Active Sub-Promotion - at least one
3. A Tier - at least one

4. An Active Prize or Offer — at least one

Prize: A prize is what you will give the player based on qualified play during the Evaluation
Range.

Offer: An offer is the ‘carrot’ that you dangle in front of the player to help them, 1) join the
Player’s Club and increase frequency of visits, 2) stay at the property longer, 3) increase play
activity, or 4) bring a friend to sign up for the Player’s Club.

5. A Kiosk - at least one
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STEP FOUR: UNDERSTANDING PRIZES
--LINK A PRIZE OR PRIZE KIT

1. When a player swipes at a Kiosk and participates in a promotion, the Kiosk does exactly what you
configure it to do: Give the right prize to the right player. Par values for each prize for each Tier
determine how this happens.

2.  When this player swipes, the configuration in the software for this promotion, has determined
what prize this player is to have. And with the use of Kiosk interactive games, can set the stage for
that player’s ‘choice’ of a hidden prize.

a. A “Wheel Game” for example, will spin and show the various prizes on the wheel, but the
configuration of par values for that Tier will have already decided what prize and where the
wheel will stop.

b. A “Pick Game” for example, will present the player with a number of choices (boxes, chips,
fish to catch, a card to turn over, a carnival duck to shoot...etc.). No matter which one the
player picks, the correct prize will show behind that pick. A split second later the other
picks will reveal their ‘hidden’ prizes to show what the player ‘might have had’ if they had
just made a different choice.

c. The order in which the prizes populate the screen can be influenced in the set-up of the
promotion.

3. Configuring the Prize Level of MGT Promo brings you to the event you want to happen: To match a
prize to a player, believing that prize to be just enough incentive to cause that player to:

a. Visit the property more frequently

b. Play longer during those visits

c. Increase their level of play (coin in, ADT, pit play, etc.)

4. There are two broad categories in configuring prizes:

e Configuring a promotion to give a prize or select from prizes configured with various par values
to a single Tier (All Players, or a specifically-targeted Tier or group).

e Configuring a promotion to give a prize or select from prizes configured with various par values
targeted to multiple Tiers or groups, with prize values increasing in relation to player/Tier
value.

5. The first section of this chapter will introduce you to how the Prize Editor works and how to
configure a prize for a single Tier.

6. The second section of this chapter will walk you through the process of configuring prizes for
multiple Tiers.

7. MGT has created an Excel spreadsheet that acts as a prize par calculator. This spreadsheet will give
you the ability to:

e Calculate the par of every prize

e Calculate the extrapolated costs involved in your promotions in order to operate within your
promotion budget

e (Calculate the amount of each of the prizes so you know how many to order/purchase.
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Linking a Prize to the Tier

support-mgt@everi.com

1. Inthe Promotions window, locate the promotion you’ve been configuring. Using the ’tree'xes,

open the Master Promotion and the Sub Promotion.

2. Right-click on a Tier to which you wish to Link A Prize under the Sub Promotion.

3. Select Link A Prize.

TZMGT Promotions Manager

Editors

File

Refresh

Tools

NET MGT Casino 454

gh @ U SselectaFiter

Promoations

Target -

{3) Grand Slam

B4 Promo 5.0 Dema Build

= @9 Promo 5.0 Demo Buid

| | TGPizelD TGTieilD

& (Grand &L

Current Lser; Test Tester

i gﬁHDmew‘u

Link & Prize

R Tk gy
¢ Double | 37

o Single | P
! L |@
Ll Stk Thies
B~ G Master Bucket Promoo

Bl SandiaMatch Play

Link a Prize: Kit:

Edit this Tier

Ediit Tier Schedule

Remove this Tier

- G 2019 Buff

et b aster Bucket

4. 'The Prize Editor should now be displayed. Here you can choose an existing prize to use, or Add a New

Prize.

Prize Editor
op @ 8  |EnterFier Text . Filter | Cancel Filter

| cescription

| Prize Type Desc

| amoont

MGET TEST PRIZE 1

MGT TEST PRIZE 3
MGET TEST PRIZE 4
Email Hook & Line

2¥ Poinks

CETinkn TGID 46 300
CElinto TGID 47 300
CElinto TGID 48 300
CETinkn TGID 49 300
CETinkn TGID 50 300
CElinto TGID 51 300
CElinto TGID 52 300
CETinkn TGID 53 300
CETinkn TGID 54 300
CElinko TGID 55 30D
CElinto TGID 56 300
CETinkn TGID 57 300
CETinkn TGID 56 300
CElinko TGID 52 30D
CElinto TGID 60 300
CETinkn TGID 61 300
CETinkn TGID 62 300
CElinko TGID 63 30D
CElinto TGID &4 300
CETinkn TGID 65 300
CETinkn TGID 66 300
CElinko TGID 67 30D
CElinto TGID 68 300
CETinkn TGID 69 300
CETinkn TGID 70 300

Single Ticket

Singe Ticket
Single Ticket
NorMegotiable Promo Credits 10,000

Foint Multiplisr

Controlled Entry Inserk
Controlled Entry Insert
Controlled Entry Insert
Controlled Entry Insert
Controlled Entry Inserk
Controlled Entry Insert
Controlled Entry Insert
Controlled Entry Insert
Controlled Entry Inserk
Controlled Entry Insert
Controlled Entry Insert
Controlled Entry Insert
Controlled Entry Inserk
Controlled Entry Insert
Controlled Entry Insert
Controlled Entry Insert
Controlled Entry Inserk
Controlled Entry Insert
Controlled Entry Insert
Controlled Entry Insert
Controlled Entry Inserk
Controlled Entry Insert
Controlled Entry Insert
Controlled Entry Insert
Controlled Entry Inserk

1.000

2.000
1.000
1.000
1.000
1.000
1.000
1.000
1.000
1.000
1.000
1,000
1.000
1.000
1.000
1,000
1.000
1.000
1.000
1,000
1.000
1.000
1.000
1,000
1.000
1.000
1.000

[action =] Edt rize velues

1 Frize Description I~ Prints Ticket [@ Active

1

1 MGT TEST PRIZE 2

1 o] Prize Type

1 1 Single: Tickst -
2 Amount Discount Factor Prize value

1

. 1 0 $ 000 *
1 Enter the Revenue Center Number

1

1

1 Expires In Tirng Frame

1 ° i
1 N

Prize Visibility

1

L I~ EDraw

1

1

Prize Action

()

You will notice that this field is faded and
cannot always be edited. It is used only
for specific Prize Types: drawing tickets
(used for DWID), drawing ticket
multipliers (used for DWID), CE Insert,
and Point Multipliers (allows you to
choose the types of earned points to be
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Linking an Existing Prize
1. Right click on the appropriate Tier and select Link A Prize.

| Z=MGT Promotions Manager

Editors  File  Refresh  Tools

mer IGT Casino 454

h @ Mo -
Promotions {40) SPE 75-999
47 world Series Basehal 1= (LT VENTSI
256 183

B4 Gift Giveaway Extiavaganze Update

- @ Gift Giveaway Exiavaganza Lp
- gl SPE 75- 999

gl SFE 1 Current User: Test Tester
gl SPE 2
[ gl SPE 3
gl SPE 3
- gl SPE 4 @  Remove this Tier
G- gy SPE 4500 - 4339

i SPE 5000- 5439

- gl SPE 5500+

e

Link a Prize

o
¥ Link a Prize Kit
@
P

Edit this Tier

Edit Tier Schedule

2. The Prize Editor should now be displayed.

1. You can search existing

Eval Field

prizes by entering a key word

1 MGT TEST PRIZET

10 MGT TEST PRIZE 10

11 MGT TEST PRIZE 11

12 MGT TEST PRIZE 12

13 MGET TEST PRIZE 13

14 MGT TEST PRIZE 14

15 MGT TEST PRIZE 15

16 MGT TEST PRIZE 16

i MGET TEST - 3 SINGLE ...
15 MGT TEST - SINGLE TL...
19 MGT TEST - 10 POINT ...
2 MGT TEST PRIZE 2

20 MGT TEST - 3x SLOT P...
21 MGT TEST - $5 COMP ...
22 MGT TEST - 50 Drawin. ..
23 MGT TEST - $5 PROM..,

25 MGET TEST - 3x COMP ...
26 MGT TEST - 10 Paink D...
27 MET TEST - 45 Camp ...

28 MGT TEST - SINGLE TL...
29 MGT TEST - SINGLE TL...
3 MGT TEST PRIZE 3

30 UGuess the Mumber

and selecting Filter

2. You can sort the list of
prizes alphabetically by
clicking on ‘Description.’
Click once for ascending

o

order, or a second time for
descending order.

3. You can sort the list of
prizes by Prize Type. Click

=]

oo

once on Prize Type for

ascending order or click a

e e e e o e e e e e e O e e e e e e O e o R D) e B e e e e e e e e
N S N A S Y

i e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e o e e

31 URick Prize Kit

32 $10 Match Play : ]

ol il : . second time for descending
34 $10 Food Credit

35 100 Fres Play 1 oo order

36 1 Free Buffet

37 $100 Free Play 1 oo

358 1 Drawing Entry

39 2 Drawing Entries

4 MGT TEST PRIZE 4

40 3 Drawing Entries

5 MGT TEST PRIZE 5 |
& MGT TEST PRIZE 6 i
7 MGT TEST PRIZE 7 ok cacel
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3. For example, type the word ‘Free’ in the box and select ‘Filter.’

P ize Editor

Cancel Fiter

I~ [ Desciption | FriType Desc | Amount | Action

Eclit Prize Valuss

0205 §5 Fre= Play (Copy) HonM§getiable Promo Credits 5,000 1 Prize Description I~ Prints Ticket ¥ Active
0 183 $l0FresPlay HonMeotiable Proma Credits 10,000 1 - 5
Entter a Prie Descriptian . ..
@ 162 $100 Free Play Honhedbtisble Promo Credits 100,000 1
@ 180 May Free Buffet single ThHket 1.000 1 o Frizs Type
"|@ e z00:z00Free play Single T t:t 1.000 1 hi
° 177 150:150 Free Play Single Tiket 1.000 1 T FiEs T
O 176 120:120 Free Play single Thlket 1000 1 = ~ =
@ 175 1005100 Free Play single Jeket 1.000 1 0 o 0 ™ ¢ 0.00 5
O 173 50:80 Free Play single ficket 1000 1
° 172 50:50 Free Play icket 1.000 1
O 171 40:40 FrezPlay Ticket 1,000 1
° 170 30:30 Free Play le Ticket 1.000 1
45 FSPigS Fres Slot Play  gflonbegatiable Promo Credis 5,000 1 None i
Prize Visibility

I EDraw I Other Modules

Prize Action

& Hone © Inmediate € Queed

Frize Disclaimer

Enter & Disclaimer (Optional) . . .

Sort by Prize ID — Ascending or Descending

1. Every created prize in the Prize Editor list has a Prize ID value associated to it. (Note: this is not the

same as the PrizeTypelD).
a. Click once to sort by Descending order (Highest to Lowest)
i. This is a good option to find a prize that you just created.
b. Click again to sort by Ascending (lowest to highest)

Prize Ey

or

ﬂ (8  |Enter Filter Text .., Fiter | CancelFilter
D~ [ Agarption | Prize Type Desc Jamoune [acton ] EditPrizs vaiues
45 Mich Play #4 Single Tickst 1,000 1 Prize Description I Prinks Tickst 7 Active
45 MaNh Play #3 single Ticket 1.000 1
(CEL inko TGID 54 30D
Play #2 single Ticket 1.000 1
5 - 45 M¥ch Play Coupons  Prize kit 1,000 1 D) i 2
45 Matchiflay #1 Single Ticket 1.000 1 13 Controlled Entry Insert =]
=y Single Ticket Lo ! Ameunt Muliplier Limic Prize Yalue
lay #1 single Tickst 1.000 1 - - -
145 Match...  Prize Kit 1.000 1 ! - 0 . § 0.00
ize Type Comp Add 0.000 1 TGID of Sub Promotion For Enrallment
ucher Single Ticket 1,000 1
{Copy) Nonhegatisble Prome Credits 5,000 1 -
Sngle Tckat Lom . Start Time Oty Stark Time (None: = Now)
s single Ticket 1.000 1 3 Days =
Turkey Plafter single Ticket 1.000 1 Pris Visbilty
4 Turkeyflace Settings  Single Ticket: 1,000 1
lace Settings  Single Tickst 1,000 1 Im[Eor= | Qi
Place Setting  Single Ticket: 1,000 1 e
B voucher Single Ticket 1.000 1
B Voucher Single Ticket 1.000 1 £ Hone & Tmmediste © Gueued
8 Gift Basket Coupons  Prize Kit 1,000 1 R
iss - Battleship Drawi... Drawing Ticket 1,000 1
@ 194 Ht -5 Battleship Drawi.. Drawing Ticket 5,000 1 Place isclaimer Here
@ 193 Shipz- §5FSP Norhegetiable Prome Credits 5000 1
@ 192 Ship3- $LOFSP NonMegatizble Proma Credits 10,000 1
© 191 Shipd- §25F3P NorMegotiable Promo Credits 25,000 1
© 190 Ships - 100 F5P NorMegotiable Promo Credits 100,000 1
159 Fleet Sink - $200 F5P NorMegotisble Promo Credits 200,000 1
@ 185 ShipS - §L00FsP NorMegotisble Promo Credits 100,000 1
¥ 187 Baattleship Prize Kit Prize Kit 1.000 1
@8 186 Monopoly Drawing Entry  Drawing Ticket 1.000 1
Monopoly Prize Kit Price kit 1,000 1
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Sort by Prize Description
1. 1-Z ascending
2. Z -1 descending

Editor

op @ & |fEnker Fier Text. Filter Cancel Filter

| Prize Type Desc | mount | action | Edt Frize ¥alu=s
MaonNegotiable Proma Credits 10,000 Prize Description I™ Prints Ticket [ Active
Hariegotiable Promo Credits 10,000

B 10 Prize kit .00

Enker a Prize Description . . .

$10 Match Play single Tickst 1.000 o IFZD D

$10 Match Play #1 single Ticket 1,000 =
$10Match Play #2 W Single Ticket 1000 P ——
$100 Free Play HarNegokiable Promo Credits 100,000 - e =l 000 3
$100 FSP Hanhegotiable Promo Credits 100,000 B B e
$100 FSP Progressive @) Prize kit L.000

$120Fsp HonNegetiable Promo Credits 120,000

$120 FSP Progressive Prize kit L.000

$120 FSP Progressive ff  Prize kit L.000

4120 FSP Progressive 3 Prize Kit 1.000 Mane _
$125 Fsp HonNegetiable Promo Credits 125,000 Prie Vishiity

$I5FsP
$15 FSP Progressive
$150 Fsp

1

1

1

1

1

1

1

1

1

1

1

1

1

1

HarNegotiable Promo Credits 15,000 1

Prize Kit L oon A I~ EDraw [~ Other Madules
HManNegotiable Promo Credits 150,000 1
ManNegatiable Promo Credits 160,000 1
§160 FSP Progresgfte 2 Prize Kit 1.000 1
Five ¢ Prize Kit 1.000 1
HaonNegotisble Promo Credits 160,000 1
Prizs Kit 1.000 1
1
1
1
1
1
1
1
1
1

Prize fiction

& None € Immediate £ Queued

Prize Disclaimer

Enter & Disclaimer (Optional) . . .

e HonNegotiable Promo Credits 20,000

§20FSF Progressive 10 Prize Kit .00
4§20 FSF Pragressive 9 Frize Kit .00
$200 FsP Hanegotisble Promo Credits 200,000
4§200 FSF Progressive 1 Prize Kit .00
§200 FSP Progressive 1 Prize Kit .00
$200 FSP Progressive ¢ Prize Kit .00
$240 FSP Hanhegotiable Promo Credits 240,000

$240 FSP Progressive 2 Prize Kit

Sort By Prize Type
1. If you are a current MGT user, you may note that the Prize Type has been updated.
a. The Prize Type is now represented by the Actual Prize Type Description and not just a
numeric value.
b. These descriptions can also be sorted by type.

4. Choose the prize you wish to link to from the left hand side.
5. The details for that prize should now be displayed on the right side on the window.
6. Verify that all the details are correct and if so, select OK.
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Adding a New Prize to Be Linked

1. Rightclick in the Prize Editor window and select Add New Prize.

Prize Editor
|:|‘:,':| @ @ IEnter Filter Text . . . Filter Canicel Filker |
D Diescripkion Prize Type Desc Arnourk Action | Edit Prize Yalues
Prize Description I Prinks Ticket ¥ Active
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O+ MGTTESTPRIZE 4 et this Prize ) DT
"l@ist  Emai Hook & Lire ) 1 Single Ticket -
£ Copythis Prize
n 52 2# Points Arnount Discount Factor Prize Value
; @ 54 CEDinko TGID 46 30D Q Wiew Pramations this Prize s Linked To = = =
@55 CEDinko TGID 47 30D - - ! 5 L 0.00
) w5  Archive this Prize
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s CET inko TaID 50 300 Corttrolled Entry Tnsert T.0o00 I g 7 B
© 55 CElinto TGID 1300 Controlled Entry Insert 1.000 1 pires In e Frame
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@ist  CElinto TGID 53300 Controlled Entry Insert 1.000 1 Prize Wisibillty
e CET inko TGID 54 300D Controlled Entry Insert 1.000 1 " a0
O3 CElinko TaID 55 300 Contralled Entry Insert 1000 1 @y L] e s
G &4 CEILinto TEID 56 30D Controlled Entry Insert 1.000 1 . .
Prize Action
G &5 CELinto TEID 57 30D Controlled Entry Insert 1.000 1
©ice  CEIinka TalD 58 300 Cantralled Entry Insert 1.000 1 € none @ Immediate € Queued
i u 67 CEILinto TEID 59 30D Controlled Entry Insert 1.000 1 . .
H Frize Disclaimer
- |@e3  CEIinto TGID 60 30D Controlled Entry Insert 1,000 1
@5 CElinto TGID 61 30D Controlled Entry Insert 1.000 1 Place Disclalmer Here Place Disclaimer HerePlace
X Disclaimer HerePlace Disclaimer HerePlace Disclaimer
@70 CElinto TGID 62 300 Controlled Entry Insert 1.000 L HerePlace Disclaimer HerePlace Disclaimer HersPlace
@71 CElinto TGID 63 30D Controlled Entry Insert 1.000 1 Disclaimer HerePlace Disclaimer HersPlace Disclaimer
© 7  CElinto TalD &4 300 Controlled Entry Tnsert 1.000 1 HerePlace Disclaimer HerePlace Disclaimer HerePlace
X ¥ ! Disclaimer HerePlace Disdaimer HerePlace Disclaimer
: [@73  CElinto TGID 65 30D Controlled Entry Tnsert 1.000 L HerePlace Disclaimer HerePlace Disclaimer HerzPlace
@74 CElinto TGID 66 30D Controlled Entry Insert 1.000 1 —
B 75 CELinto TEID 67 30D Controlled Entry Insert 1.000 1
G 76 CELinto TEID 68 30D Controlled Entry Insert 1.000 1
G 77 CELinto TEID 69 30D Controlled Entry Insert 1.000 1
u 78 CEILinto TEID 70 30D Controlled Entry Insert 1.000 1 -
B . QK Cancel Help
4

2. Note that the left window of the Prize Editor “grays-out” and the right window Edit Prize Values
becomes active.
3. Enterall required information for the new Prize. Refer to your MGT Prize Par Calculator worksheet
for accuracy.
a. Isthis prize active? Is it going to be used in a promotion?
e Check ACTIVE for YES
e Uncheck ACTIVE for NO
b. Enter a Prize Description. This Prize Description is what will appear on the Kiosk screen to
inform your players what they have won. (Dinner for 2, Logo Jacket, 3X Point Multiplier,
Free Drawing Tickets, etc.)
The Prize Description will also print on the ticket (if the Prints Ticket option is used)
c. Do you want this prize to print a ticket?
d. Check Prints Tickets for YES. (Some examples...)
1)Does this ticket need to be redeemed for cash? Ticket needed.
2)Does this ticket need to be redeemed for an item? Ticket needed.
3)ls this ticket a coupon for a meal or the Gift Shop? Ticket needed.
e. Uncheck Prints Ticket for NO. (Some examples...)
1)Does this prize add points or comps? No ticket needed.
2)ls this a Point Multiplier? No ticket needed.
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3)Is this a free Drawing Ticket? No ticket needed.
4)Is this Free Play? No ticket needed.
f.  Prize Actions are set by default. Do not edit the Prize Action without a reason determined
by your promotion.
If you are unsure, or have questions, consult the MGT Tech Support Staff.
4. From the Prize Type drop down menu choose the type of prize.
5. (Creating a New Prize is continued after this section on Understanding Prize Types)
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Understanding Prize Types

QUICK OVERVIEW OF PRIZE TYPE ‘AMOUNT” FIELDS”

#1
#2
#3

#4
#5
#6
#7

#8

#9

#10

#11

#12
#13

#15

;I Edit Prize Values

Prize Description ™ Prints Ticket [V active
New Prize

j) Prize Type

a MNone: .
Single Ticket

0 |Point Add

Point Multiplier

Comp Add

Comp Multiplier

Prize Kit

Crawing Ticket

o |Drawing Ticket Multiplier
Deduction Prize

Prize Visibility |MonMegotiable Promo Credits
Expottable Yalue

Controlled Entry Insert
CCPromoCard

Amaunt

I~ EDraw

Prize Action

€ None & Immediste = Cueved

Prize Disclaimer

Place Disclaimer Here

Add Cancel
Help:

Single Ticket — AMOUNT WILL ALWAYS BE 1 (one)
Point Add — The Amount of the Points to be Added/Adjusted

Point Multiplier — The Amount of the Multiplier (i.e., ‘3’ for 3X points) ALSO NOTE: will ask for the

type of Points to be multiplied: Slots, Pit, Other, Total
Comp Add — the dollar amount of the comp adjustment

Comp Multiplier — the amount multiplier applied to the earned comp that day
Prize Kit — the amount will ALWAYS be 1 (one) and the Value ALWAYS ‘0’ (zero)
Drawing Entry — The amount of bonus entries to be awarded from the Kiosk.

NOTE: The DRAWING ID must be entered into the appropriate field.

Drawing Multiplier — the amount of the multiplier to be applied to that day’s earned drawing
entries. NOTE: the DRAWING ID must be entered into the appropriate field

For Future Use

Deduction Prize — Amount is not used in this prize type and will default to ‘1’.

Non-Negotiable Promo Credit (Free Play) — The amount of the Free Play to be added to the player’s

account.
Exportable Value — a configurable prize type with multiple possibilities.

Controlled Entry Insert — performs an automatic Controlled Entry Insertion into the configured
Controlled by Sub Sub-Promotion according to the configured time interval.
CC Card Add — allows a promotion to award additional CCPromo Cards to players
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Understanding Individual Prize Types

#1. Single Ticket: Thisisthe prize type to configure when a printed coupon will be exchange for
an item. For example: a hat, a key chain or a Food and Beverage offer. The disclaimer on these tickets
would contain instructions on how the player redeems the ticket.
a. Amount =1 (with a single ticket, the Amount will ALWAYS be ‘1’)
b. Discount Factor = only used with a POS interface.
c. Prize Value = the cost of the prize (property cost). This amount will be calculated in the
reporting to show real-time costs of the promotion.
i. If a Cash Prize, the Prize Value is used to identify this prize and displayed in the
Cashier’s Report in KMan.
ii. If aPOS prize, the Prize Value is the amount the POS sees as available to be used.

Using Single Tickets for Revenue Center (POS) Offers.

Edit Prize Yalues
Prize Description ¥ Prints Ticket ¥ Active
Mews Prize

jin) Prize Type
1 Single Ticket -

Prize Yalue

Amounk

o
Time Frarne
Time Frame . . .
Prize Visibility

[¥ EDraw [~ Other Modules

a. Single Ticket prizes can be utilized to post Food & Beverage or other POS offers for your
players.

1. The offers can be created and scheduled in Promo Manager or these prizes can
be utilized in the Import Offers application to be posted and available to
players at a designated POS.

2. These offers are made available by configuring the prize with a POS Revenue
Center number.

3. When such a prize is claimed at a Kiosk and the player subsequently visits the
related POS, the Prize Description and the Prize Value are visible at the POS.

i. The Prize Value can be used to value that is less than or equal to that
value.

ii. If the entire value is not used, the remainder is not credited to the
player.

4. For example:
i. A player receives a POS offer of $25. The lunch buffet is $19.95. If the
player only wants a single buffet, the offer covers the cost and the
player does not receive a credit of $5.05. It is gone.
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ii. A player receives a POS offer of $25. The lunch buffet is $19.95,
however the player is paying for three lunch buffets. The player is
credited the $25 against the bill and must tender the remaining $34.85.

Setting Single Tickets to Expire
a. Single Tickets can be set to expire in the database. This feature allows the casino to set a
time limit on when an issued ticket can be redeemed in the KMan application.
b. When the Single Ticket Prize Type is chosen, a set of configuration windows become active
in the Prize Editor window:

Expires In Time Frame
None ~
- . J& Minutes rs
Prize Visibil Eixed Date
[] Epraw Weeks
Manths
Prize Action Quarters
Years
MNane 11 Days After Current Range
Days After Promotion End ]

Prize Disclaimer ———

c. Function: using this option allows a prize only to be valid for redemption within a time

frame.

d. Time Frame:
1. None = ‘Expires In’ = 0 and Time Frame = None: The default expiration is 30 days.

Days = the rest of today and @11:59PM of the ‘Expires In’ Days.
Hours = ‘Expires In’ value of hours from time of Kiosk issue.
Minutes = ‘Expires In’ value in minutes from time of Kiosk issue.
Fixed Date

vk wnN

Expires In Time Frame

08/29/2019 |* Fixel

Date -

| August 2019 3

Sun Mon Tue Wed Thu Fri Sat pther flodules
B 29 o 31 1 2 3

45 6 7 8 9 10
MR 1’ W56 1
1819 20 21 2 23 24 e
25 26 27 28 0 3

12 3 5 6 7

(1 Today: 8/29/2019

Queued

6. End of Current Week
Expires In Time Frame |:

i B Expiration Basis: Weeks -
Prize Visibility
p— e Frame [Jeoaw [] Expiration Increment 0
0 = End of Current Week
b 7 Weeks - Prize Action

R— — ,  Sample Period Start  08/29/2018 %

Prize Disclaimer Sample Expiration: 9/1/2019
Place Disclaimer Here
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7. End of Current Month
Exgires In Time Frame ;

" B Expiration Basis: Months
Expires In Time Frame Prize Visibility o
. = | wonths = [ £orew . Expiration Increment 0
0 = End of Current Month
prize visihity, Prize Action
Sample Period Start  0g/29/2019 ¥,

None 1

Sample Expiration: 1/1/1900

Place Disclaimer Here

8. End of Current Quarter
Ewpires In Time Frame ':

* © ' bxpiration Basis: Quarters
Expires In Time Frame Gt Expiration § .
R B querters - 1 Epraw . Expiration Increment 0
d 0 = End of Current Quarter
Prize Action
"kl — ), SamplePeriod Start 062572019 ¥

Prize Disclaimer Sample Expiration: 9 /30/2019

Place Disclaimer Here

9. End of Current Year

Expires Tn Time Frame

b f Expiration Basis: Years

Expires In FraEena Prize Visibility 7
[ oran ,  Expiration Increment 0
’ GE | vears - 0 = End of Current Year
Prize Action
— | Sample Period Start  08/29/2015 ¥

T e Sample Expiration: 12/31/2019

Place Disclaimer Here

10. Days to Expire after End of Current Range (Range End Date from Sub Promo)

Expires In [} Time Frame
U\ Days After Current Range -
Prize. ﬁh it

11. Days to Expire after End of the Promotion (Promotion End Date)

Expires In Time Frame
0 Days After Promotion End -
Prize Visibility

e. Additional clarification:
1. The start of the time frame is the Issue Date/Time.

2. The Expires Date is set FROM that point.

3. Forexample:
i. Ifthe “Expires In” is set to “7”, and the Time Frame is set to “Days”, the

ticket would be marked as expired “7 Days from the Issue Date.”

ii. The ticket will expire at 11:59PM on that night. This information is now
available in KMan as well. The Expiration Date information will show when
this particular ticket is queried.
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iii. Once a ticket passes its Expire Date, the “Redeem Ticket” button in KMan
will be made inactive, meaning that the ticket can no longer be officially
redeemed using the KMan redemption function.

f. NOTE: The Expiration rules should also be included in the Prize Disclaimer information that
prints on these tickets and should explain the expiration.

g. If no expiration setting is configured, the default setting for the ticket to expire is 30 days
from the Issue Date. If the ticket needs to be valid for a longer time be sure to set a longer
expiration period.

#2. Point Add: This prize type causes the MGT system to immediately post the number of points
specified in the amount field to a players account.

d. Amount=the numerical value of the points to be awarded. These points are immediately
sent to the PTS interface which instructs the player tracking system to make a manual point
adjustment for this amount. This process is completed by receiving a message from the
PTS that these points have been awarded.

e. Multiplier Limit= blank

f. Prize Value= The value of the points being awarded. Used for reporting purposes.

#3. Point Multiplier*: This prize type causes the MGT system to queue a transaction that will
multiply the players points earned on the gaming date the prize was issued to achieve a multiple equal to
the number specified in the amount field.

g. The points earned from beginning to ending of the property gaming date will be multiplied.

ESSENTIAL UNDERSTANDING:

THE POINT MULTIPLIER POINTS WILL BE POSTED WHEN THE SYSTEM MANAGER
PROCESSES THE QUEUED RECORDS AFTER THE END OF GAMING DAY WHERE GAMING
DAY = THE CALENDAR DAY ON WHICH THE PRIZE WAS ISSUED.
i. FOREXAMPLE:
1. A POINT MULTIPLER ISSUED BEFORE 11:59PM ON CALENDAR DAY 3/17 (STILL
GAMING DAY 3/17).
a. THEPONT MULTIPLIER WILL BE PROCESSED FOR GAMING DAY 3/17,
ON THE MORNING OF 3/18 AFTER THE END OF GAMING DAY 3/17.
CALENDAR DAY OF ISSUE = 3/17 AND GAMING DAY = 3/17.
2. A POINT MULTIPLIER ISSUED AFTER 12:00AM ON CALENDAR DAY 3/18 (EVEN IF IT’S
STILL GAMING DAY 3/17).
a. THE POINT MULTIPLIER WILL NOT BE PROCESSED UNTIL END OF GAMING
DAY 3/18, WHICH Is CALENDAR DAY 3/19,
i. THATIs, NOT UNTIL THE NEXT DAY, WHEN CALENDAR DAY OF
Kiosk ISSUE 3/18 = GAMING DAY 3/18.

h. For example, if the amount field contains the value 3 then when the System Manager (SM)
is scheduled to Process the Queue, the system will calculate the total points earned by the
player, multiply that by the configured value minus one. For example, a 3 is actually 3-1 and
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multiplies the same way your player tracking multiplier works. MGT does the math prior to
the multiplication.

i. The SM then automatically sends a message to the player tracking system through the
interface
for that number of points to the player's account, resulting in the player earning 3X points.

j. This adjustment appears in your PTS in the same way it would if you made a manual point
adjustment and will be described: @MGTKiosk.

k. When you select Point Multiplier as the Prize Type, options of what types of points you
wish to have multiplied become available:

Edit Prize Values

[ Prize Description ¥ Prints Ticket [~ Active
|New Prize
|| Prize Type
|3 |Pc-int Multiplier v
Amount | Multiplier Limit | Prize Valus
1 [ 0 | 0

| Choose Point Type:
b [Total Points |

Total Points
Slot Points
Fit Points
Other Points
Evaluation Field [Evaluation Threshold

1) If you select Slot Points, the multiplier will only apply to Slot Points Earned

2) If you select Pit Points, the multiplier will only apply to Pit Points Earned

3) If you select Other Points, the multiplier will only apply to Other Points
Earned

4) If you select Total Points, the multiplier will apply to Total Points Earned
(Slot+Pit+Other)

f. Enter the Amount = enter the multiply amount: 3x =3, 7x = 7, etc.

g. Enter the Multiplier Limit (if a limit is used) = The max points adjusted for a Point
Multiplier. For example: 3X points up to 25,000 points. The number 25000 would be
entered in this field.

h. Prize Value =0 When the multiplier has posted, the value of the points will be added in
the Issued Table.

NOTE: do not enter the prize value of a point in the Prize Value window. The point value
of your property was configured at the time of installation. Point Values are calculated
automatically in the player tracking system.

* Real-Time Multipliers are possible in some PTS, see: Setting Up a Custom Point Multiplier
Promotion, see # 12, Exportable Values. Call MGT Support for more information.

#4. Comp Add: This prize type causes the MGT system to immediately post the number of comp
dollars specified in the amount field to a players account.

I.  Amount= amount of Comp to be adjusted on the Player’s account

m. Multiplier Limit = blank
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n. Prize Value= adjusted amount, for reporting

#5. Comp Multiplier: same as Point Multiplier except it multiplies Earned Comp.
0. Amount=amount of multiplier
p. Multiplier Limit (if limit is desired) = The max comp value to be adjusted when the
multiplier is processed.
g. Prize Value=blank. When the multiplier has posted MGT adds the value to the Issued
Table.

#6. Prize Kit: This special prize type is actually a container for multiple prizes. When a customer
receives this prize they are actually receiving all the prizes that are linked to this kit. This allows the casino
to have a single prize that issues several other prizes, for example, a VIP Gift Bag or a Bus Group coupon
set.

Once a Prize Kit is Linked to a Tier, Prizes can be linked to that Prize Kit: for example: A Prize Kit
might include a free hotel suite, and a Comp Deduction prize that deducts that amount from the
player’s available comp balance. (See Comp Deduction for more info)

r. Amount=1 (1 Prize Kit)

s.  Multiplier Limit = blank

t. Prize Value= blank, value of prize will be configured for each prize in the kit

IMPORTANT NOTE: Prize Kits are not recorded in the Issued Table, as they are not technically a
prize...they are only the means of awarding multiple prizes with one touch of the button. The
individual prizes linked to that Prize Kit ARE recorded in the Issued table

Prize Kits are like ‘Gift Bags’. They allow you to award One
Prize Package that could contain: Free Play, an F&B offer,

Drawing Entries, a VIP pass to an event, etc.

ABOUT PRIZE KITS
NOTE:

1. Prize Kits are also used in the creation of prizes for a Promo App (PickAPrize) Kiosk
game. In this case the # of prizes in the Kit and the # of spaces in the Promo App game
must be configured according to the .xml file and instructions.

2. Multiple Prize Kits can be linked and assigned distribution Par Values in any type of
Kiosk promotion configured in Promo Manager.

3. Prize Count functionality DOES NOT work with Prize Kits
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Creating and Using Prize Kits

1. Right click on the Tier to which you wish to add a Prize Kit.
2. You will be presented with a popup menu with the following choices:
3. Select Link a Prize Kit.

Z2IMGT Promotions Manager

Editors  File  Refresh  Tools

|

MET Casino 454

E‘I}‘ Q &Y} Select a Filker Target . .. -

Promotions {3) Grand Slam

TGFrizelD TGTier D

[~ ’:? Gilt Giveawap Extiavaganze Update 24

[ ’:? Fromotion for Crozs Ower Players

E1--4F Promo 5.0 Demo Build

E+- @ Proma 5.0 Dema Build

Current User: Test Tester

Link & Prize

Link a Prize kit
&% Doutle 2 Edit this Tier
e Single j’)

gﬁ Wwalk @ Remove this Tier

g& Strike Thiee

Edit Tier Schedule

- 58 Master Bucket Promon

*"

4. NEW in Promo 5.0
i. The Prize Editor will now show only the Prize Kits in the Prizes list.
ii. A new window will display the contents of the Prize Kit.

Prize Editor
op @ & |EnterFkerTest. .. Fiter | Cancel Fileer

o) | Description = | Prize Type Desc | Amount | Action 4| FelitFrize Yales
Rresort Credit - Do Not Edt Frizs Kit 1.000 1 Pz Description Prints Ticket 7 Active
y Prize Kit Prize it 1,000 .
Manopoly Prizs Kit
. Hangman Frizs kit
% 157  Baattleship Prize Kit Pize Kit o
[ 212 5 - 45 Match Play Coupons  Prize kit 6 Prize Kit i
PriZC I{its hﬂVC S 196 2018 Gift Baskek Coupons  Prize Kit Prize visibilty
208 2-$10 and 1 $5 Match... Prize Kit
di ff $90 FSP Progressive 5 Frize kit L o (L el freiles
a erent 113 $50 FSP Progressive 7 Frizs Kit i
480 FSP Progressive 4 Prize kit iesizel Leeal O
ﬁPP carance than 2§75 FSP Progressive B Frizs Kit @ $100FsP
. 475 FSP Progressive & Prize kit 25 Fsp
a Standard pﬂZC 10 $60 FSP Progressive & Prize kit g 25 o
111 $60 FSP Progressive 7 Frizs Kit
—a darker blue $60 FSP Progressive Prize kit @ ranopoly Draving Eriry
109 $50 FSP Progressive 9 Frizs Kit
- a0 $50 FSP Progressive 6 Prize Kit
£ 59§45 FSP Progressive 8 Prize kit
% 105 §400 FSP Progressive 1 Prize Kit
7% 108 $40 FSP Progressive 9 Prize kit 1
%% 85§40 FSP Progressive 7 Frizs Kit 1
% 104 $320 FSP Progressive 2 Prize Kit 1.000 1 _—
7% 113 §300 FSP Progressive 3 Prize Kit 1.000 1
% 103 §300 FSP Progressive 1 Prize Kit 1.000 1
|75 145 $30FSP Progressive 9 Prize kit 1.000 1
%% 67 $30FSP Progressive 6 Frizs Kit 1.000 1
%5 117 $240 F5P Progressive 3 Prize Kit 1.000 1
7% 102 §240 FSP Progressive 2 Prize Kit 1.000 1
<% 116 §200 FSP Progressive 4 Prize Kit 1.000 1
7% 153 $200 FSP Progressive 1 Prize Kit 1.000 1
q‘f, 101 $200FSF Progressive 1 Prize Kit 1.000 1 _»|_v| o | o e
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5. Right click in the Prize Editor window and select Add New Prize to access the Prize
Editor.

Prize Editor

op @ & [EnterFiker Text. .. Filter Cancel Filter

D | Description

o 151

1

Edit Prize Walues

% 137 Baattleship Prize Kit Pricg — 1B AU
6212 5 35 Mah Pl Current User: Test Tester & Price kit

| |e#F 198 2018 Gift Bas “{l‘J Add Hew Prize Prize Visibility
o208 Z-$10and 1 Q] Edit: this Prize [~ EDraw [~ Other Modules
94 $90FSP Progresst

i e 113

Copy this Prize

Nested Level: 0

| Prize Type Desc | Amount [ Action 4]
‘| 160 Resort Credit - Do ot Edit  Prize kit 1.000 1 Prize Description [ Prints Ticket 7 Active
"B 185 Monopoly Prize Kit Prize Kit 1,000 1 Bastteship Prize Kt
Hangman g e

w93 480 FSP Progressive 4 Friz i5 Prize is Linked To

- Fleet Sink - $200 FSP

% 112 §75 FSP Progressive & P2 & prchiva this rize [+ $

o oz 475 FSP Progressive & Priz: n Ships - $100 FSP

x ) . ;

o 110 60 FSP Progressive & Friz{ @ Hids this Prize O ship - fs Fse

o 111 $60FSP Progressive 7 Prize Kit 1.000 I )

F: 91§60 FSP Progressive 5 Fize Kit 1,000 1 O ship3 - $10FP

% 109 450 FSP Progressive 9 Prize Kit 1,000 1 @ ship2 - §5FsP

o 90 450 FSP Progressive 6 Pize (it 1.000 1 ) Hit - S Battleship Drawing Entries
- — e e—

6. Prints Ticket is NOT Checked

Check the ACTIVE box.

8. Name the New Prize in Prize Description. A Good Description will include the contents
of this Prize Kit: EX: $5 FSP — Free Drink — Concert Ticket

9. From the Prize Type drop-down Menu, select “Prize Kit”.

~N

] Edit Prize Yalues
Prize Description [ Prints Tickst ¥ Active
VIP Prize Kit
s}
6 Prize Kit )
Amount Multiplier Limit Prize Yalue
1 = o Y $__ onoo
Target Identifier . . .
a Hone e
Frize Yisibility
[~ EDraw I~ other Modules
o "

10. Amount=1
11.  Prize Value = 0. The Prize Kit has no value. The Prizes in it have the value.
12. Choose Save to save and close.
13. Select OK.
14. The Prize Kit takes the Par Value for the Promotion.
15.  Now the Prize Kit is linked to the Tier of your Promotion.
16. Right click on the Prize Kit and Select “Link a Prize to this Kit.”
i. Select the desired Prize, select OK.
ii. These prizes do not need a Par Value, as the Prize Kit carries the Par.
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17.  NOTE: Prize Kits do NOT appear in the Issued table, KMan or MGT Reports. Only the
Prizes within the Kit have a $ value.

#7. Drawing Ticket: This prize type produces entries into an electronic drawing. The number of
entries is specified in the Amount field and the prize must specify the electronic drawing (Drawing ID =
DWID) that the entries will be posted to.
u. Amount= amount of electronic drawing tickets. NOTE: If the goal is to have the Player
become able to Earn entries based on play, but not award the player a free entry, the
Amount can be configured for ‘0’.
v. Multiplier Limit = blank
w. Prize Value=blank. Drawing Tickets only have “perceived value.”
X. You MUST enter the Drawing ID to which this prize is linked in order for the tickets to be
applied to the player’s account for this drawing. This is the Drawing DWID.

NOTE: MGT does not support using the Kiosk for printing tickets for a paper ticket drawing.
Please refer to Reasons MGT Does Not Support Paper Ticket Drawings, ADDENDUM #5

#8. Drawing Ticket Multiplier This prize type causes the recipient to have a multiplier
placed on their drawing entries in the electronic drawing that the prize is linked to.

y. The Multiplier is specified in the Amount field. The result of a Player being issued this type
of prize is that the total of all entries a player has received or earned ON THAT DAY will be
multiplied by this number.

z. Inthe event that a player has received more than one multiplier then the highest single
multiplier is used as the multiplying value.

aa. Amount=the amount of the multiplier. Real amountis Amount —1 (3-1, for example)

bb. Multiplier Limit = blank

cc. Prize Value= drawing tickets have “perceived” value

dd. You MUST enter the Drawing ID to which this prize is linked in order for the tickets to be
applied to the player’s account for this drawing. The Drawing ID = DWID

NOTE: Drawing Multipliers that will apply to ALL players earning entries can also be configured
by using Drawing Rules in MGT EDraw Server.

ee. The drawing entries earned from beginning to ending of the property gaming date will be
multiplied. THE ENTRIES WILL BE POSTED WHEN THE SYSTEM MANAGER PROCESSES AND
POSTS THEM
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ff. ESSENTIAL TO NOTE: THIS PROCESS TAKES PLACE AFTER THE END OF GAMING DAY
WHERE GAMING DAY = THE CALENDAR DAY.
i. FOR EXAMPLE: FOR A DRAWING TICKET MULTIPLER ISSUED AT 11:55P ON
CALENDAR DAY 3/17 (GAMING DAY 3/17):

1. THE DRAWING TICKET MULTIPLIER WILL BE PROCESSED ON 3/18 AFTER

THE CONCLUSION OF GAMING DAY 3/17. CALENDAR DAY 3/17 =
GAMING DAY 3/17.
ii. FOR A DRAWING TICKET MULTIPLER ISSUED 1205A ON CALENDAR DAY 3/18
(GAMING DAY 3/17).

1. THIS DRAWING TICKET MULTIPLIER WILL NOT BE PROCESSED UNTIL END

OF GAMING DAY 3/18, WHICH IS CALENDAR DAY 3/19, THAT IS, NOT
UNTIL THE NEXT DAY, WHEN CALENDAR DAY OF KIOSK ISSUE 3/18 =
GAMING DAY 3/18.

gg. For example, if the amount field contains the value 3 then when the System Manager (SM)
is scheduled to Process and Post, the system will calculate the total entries earned by the

player, multiply that by the configured AMOUNT -1. (minus one).
1. For example, a 3 is actually 3-1 and multiplies the same way any player

tracking multiplier works. The player would have the one (1) ticket earned,

plus 2 more (3x — 1) for an additional two (2) entries for a total of 3x
entries. MGT does the math prior to the multiplication.

#9 Reserved for Future Use

#10. Deduction Prize: peduction Prize Types allow the property to make real-time Point or Comp

adjustments based on the amount of the prize.

hh. It requires that a point deduction or comp deduction prize be set up in the property player

tracking system. This prize type will not work without a player tracking prize with which
associate.
ii. Italso requires that a Point or Comp Deduction be configured when this prize type is
selected, a window in the form will allow you to choose either point or comp deduction.
jj. Select the deduction type.

Edit Prize Values

Prize Description ¥ Prints Ticket [~ Active
|New Prize
[o ] Prize Type

|_w: |D-e:‘.::!=cn‘. Frize v

| Amount | Prize Cap | Prize Value
[1 | 0 | 0

[ Enter the Player Tracking ItemID
[

Deduction Amount Deduction Type
0 No Deduction 7
1o Deuction
Comp Deduction
Point Deduction

-

to
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kk. AMOUNT will be 1. This amount has no function in this prize type.
Enter the Player Tracking System ItemlID for this prize.
Enter the Deduction Amount. This Amount MUST match the amount of the

rize Description I PrintsTicket [V Active
|Deducnun~{ze Type

Edit Myze Values

D Prize Type 2 Description ¥ Prints Ticket ¥ Active
10 |DEHW\ ize v [peductonNest
‘|_ Amaunt [ \prizeCap [ Prize Value | fraeTiee
l|1 | ‘ 5 10 IDedyction Prize v
[ Amount N\ PrzeCap | Prize Vake
[ Enter the Player Tracking [temID ‘{ ) 0 [ 0
| I\ Enter the PRyer Tradking ltemID
[ Deduction Amount | Deduction Type [ \ 1
o 5 B P N N
Jo [Mo Decucty =
No Deduction
[Point Deduction
I Hihea T l_E"a'”a"”" et [ Evaluation Field [Evaluztion Thveshold
[rone a3 [Nore o

I ()
- 6}
S 6}

I Prize Dcaimer

[ Prize Disdaimer [Place Disclaimer Here

IPlace Disciaimer Here

Update Cancel ‘

Save Cancel

Help

#11. Non Negotiable Promo Credits: NOTE: This prize type subject to approval by local
or state gaming jurisdictions before use is permitted.

a. Promo Credits are added to a player’s account by the interface. These are non-negotiable
credits and are set to expire. The window for expiration can be set in minutes, hours, or
days. For example: a new club enrollment might be given $10 in Promo credits but told
unused credits will expire after a certain amount of time.

b. Amount=the amount to be credited to the player’s account

Multiplier Limit = blank

d. Prize Value = the value of the points credited to the account. NOTE: this can be a complex
calculation. Free Play has a number of ‘hidden’ costs, such as the cost of points or comp
earned using the property’s free play. MGT would be available for a longer discussion
about the hidden costs of free play at your property.

o

Creating and Configuring Non-Negotiable Promo Credits
1. A Prize type in MGT Promo gives you the ability to award Promo Credits if permitted in your
gaming jurisdiction. The interface tells the Player Tracking System to post these to a player’s
account. These credits can be awarded for limited times and all unused Promo Credits are
removed at the time of expiration.
2.Non-Negotiable Promo Credits cannot be issued from CMS or ACSC systems due to the way
free slot play is handled in those systems.
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3. The following screen shot shows a sample Non-Negotiable Promo Credit configuration:

I Edit Prize Walues
Prize Description [~ Prints Ticket W Active
425 FSP
i) Prize Type
11 MonMegotiable Promo Credits -
Amount Mulkiplier Lirnit Frize Yalue
[ 0 = § Z5.00 *
a
Expiration QTY Expiration Type
12 Haours |v
. isibili Mone
Prize Yisibility Days
I~ EDraw -
Minutes
Prize Ackion
© None & Immediate © Queued
Frize Disclaimer

4. Enter the Prize Description
5.Select Non-Negotiable Promo Credits as the Prize Type
6. Enter the amount of Credits being awarded.
7.Select None, Days, Hours, or Minutes from Expiration Type
a. Different PTS have different values that can be used or not used. Call MGT Support.
8. Enter the Expiration Quantity
9.In the example above, 25 Non-Negotiable Promo Credits are being awarded. These expire 12
Hours after being awarded.

#12. Exportable Value

1.

b

This prize type sets a single value (Amount) and the player’s Acctnum/PlayerID (along with
Swipe Time and Enroll Date) into the K_Swipes table on the MGTPromo database. A property
can then access that single value to import to use on the player tracking system side.

For example: property creates a group in the player tracking system for a real-time point
multiplier. The single value posted to the K_Swipes table can then be exported to that group
with the value being applied to the multiplier configured in the player tracking system.

MGT cannot create this function for a property as it would require the MGT system to write
directly to the PTS

Amount=the amount (value) to be exported

Multiplier Limit = 0 (not used)

Prize Value= 0 (not used)
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FUNCTION

a. When a player swipes their card and enters an Exportable Value promotion, MGT Promo
records their account number and pertinent fields to the K SWIPE table. As a player
continues to play and earn points, a job created by IT in the PTS frequently reviews the
K_SWIPE table, tracks those points and immediately adds the multiplied points to the
player’s account.

b. At the end of the day, OASIS once again reviews the player activity for that day, and
identifies points that were earned on that day before the player entered the point multiplier
promotion, and adds those multiplied points to the player’s account.

#13. Controlled Entry Insert: This prize type allows a player to be automatically enrolled into
additional Controlled Entry promotions by participating in a qualifying promotion.
a. This prize type would typically be used in a Prize Kit, allowing for the prize to be awarded as
well as enrollment into the qualified promotion.
b. For example: If Player A participates in Monday’s 3X Drawing Ticket Multiplier, he would
receive the multiplier as well as be enrolled into next Monday’s 3X Drawing Ticket
Multiplier. By participating in next Monday’s multipliers, he would automatically be
enrolled into the next Monday’s 3X Drawing Ticket Multiplier, etc.
c. Amount =1 (always for this prize type)
d. Prize Cap = blank (always for this prize type)
e. Prize Value = blank (always for this prize type)
IMPORTANT NOTE: When this prize type is selected, a box asking for the TGID of Sub Promotion for
Enrollment. That TGID MUST be a Controlled by Sub promotion. Controlled Entry by Tier cannot be
configured to use this prize type.

f.  Enroll Start Period: Enroliment is into the next scheduled range of the assigned TGID
i. None + Start Time Qty of ‘0’: the player is enrolled into this next TGID now.
ii. Days: Enrollment is Midnight + Enroll Start Qty of Days
iii. Hours: is the Enroll Start Qty of Hours
iv. Minutes: the Enroll Start Qty of Minutes.

Rules for Using the Controlled Entry Insert Prize Type

1. The promotion CAN ONLY be configured with Sub-Promotions that are a once-used, no repeat, no
return-to-the-beginning format. If it is configured differently, the promotion will turn off when the
first player participates in it at a Kiosk.
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2. If awarding a prize AND a CE Insert into the next level of Sub-Promotion, a Prize Kit MUST be used

to facilitate this process. Both prizes must be in the Prize Kit.

3. Initial Promotion can be Open Participation, Controlled Entry by Sub, or Controlled Entry by Tier.
4. Subsequent Sub-Promotions MUST be Controlled Entry by Sub.
5. The Sub-Promotions can only be Once Per Range for participation.
6. If using Multiple Subs:
a. The Promotion Start Dates and Range Start Dates MUST all be the same date.
b. The Promotion End Date, and the Range End Dates MUST all be the same date.
c. Allow Multi-Sub Participation must be checked.
" |CE Insert Test
] TGMPID MTGID TGID Description |513rtDate m l
32 12 32 CE insert Test First Day 4/23/2015 4/29/2015
33 12 33 CE Insert Test Second Day 4/23/2015 4(29/2015
34 12 34 CE Insert Test Third Day 4232015 4/29/2015
35 12 35 CE Insert Test Second Day Group A 4/23f2015 4(25/2015

7| - Edit Prize values
Prize Description [ Prints Ticket [V Active

|controlled Entry Insert Prize

S| Prize Type
‘ 13 |Cont| olled Entry Insert v
Amount [ multiplier Limit [ Prize Valus
1 | 0 | 0

TGID of Sub Promotion for Enrollment

[
I
[
[ 35
|
I

Start Tme Qty | Start Time (None = Now)
0 |None ﬂ
Mone
c Hous
Minutes
Evaluation Feld valuation Thresheld
] |r-lone J|D
&
C
e

[ Prize Disdlaimer

Place Disdaimer Here

Cancel

Save
| Help

Configuration Rules

1. The Prize must be made Active.
2. The Prize does not need to print a
ticket.
3. The Prize Type is Controlled Entry
Insert.
4. The Amount field must be ‘1’
5. The Multiplier Limit must be ‘0’
6. The Prize Value must be ‘0’
7. The TGID of the Sub-Promotion this
CE Inserts into must be configured. It
cannot be a TGID that has already been
used in this promotion. IE, no repeats.
8. Start Time and Start Time Qty:
a. 0+ None = Immediate Enroll
b. >0 + Minutes = the next promo
will be available in ‘X" minutes
c. >0 + Hours = the next promo will

be available in ‘X" hours
d. >0 + Days = the next promo will
be available in ‘x’ Days.
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#15. CC Card Add: Allows players to earn or receive additional Cards for a CCPromo
participation promotion.

a. Amount = the number of cards to be awarded to the player

b. Multiplier Limit = blank

c. PrizeValue=0

d. YOU MUST enter the CC Card ID to which this prize is linked in order for the additional

cards to be available on the players account. The CC Card ID can be found in the Choose the

Champs module under the Cards button.

Configuring a Prize Disclaimer

a. Enter the Prize Disclaimer. This is the legal jargon for prize eligibility or prize awarding as required

by your gaming jurisdiction that you would normally associate with a prize or award.
i. Thereis room enough in the Prize Disclaimer window for about 200 words.

ii. The ticket that prints will cut off after the last line of the disclaimer, as to eliminate the waste

of paper that prints from the Kiosk.
b. When you are satisfied with your choices:
i. Choose Save to Save the new prize;
ii. Choose Cancel to close without saving.
c. Select OK.

d. Before you complete the Link a Prize step, the Prize Index Editor allows the addition of Prize Par

values and/or Prize Count values. REFER TO THE SECTION ‘SETTING THE PAR VALUF’

The Prize Scheduler

1. Prizes can be scheduled to only be available on certain days.
2. For example, the MGT Birthday Promotion is only set to run Monday through Friday each week
a. On Monday, players should get Lunch Is On Us
b. On Tuesdays, they should get a $5.00 comp to the Café
c. On Wednesday, they get a $5.00 Gift Shop Coupon
d. On Thursdays, they get $5.00 Cash or Free Play
e. On Fridays, they get a drink at the Center Bar
3. Open the Promotion Tree so that you can see the prizes attached to the Tier(s) for the Birthday
Promotion
4. Right-Click on the Prize for which you wish to Edit the Schedule and select Edit Prize Schedule
5. Note that at the top, the Prize being Ed@/\/ill appear in the prize window
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6.

Kiosk on Mondays.

a. Select the mon
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Fh by clicking on the text on the month (not the check box)

Deselect the dgys of the week, except for Monday.

b.

c. Now the Lunch

d. Repeat for eac
and selecting t

e. The same type
selecting from

7. The $5.00 Comp to the Café will only be available on Tuesdays during October.

ne next mont

is On Us prizg will only appear on Mondays in October.

n month of th¢ promotion by clicking on the highlighted month to deselect it
in the schedule

of Prize Schedlule Editing can be done using the days of the month by
that box.

war SchedulefEditor
File

January
February
March
April

Days of bonth

Sun  Mon

irthday Pick 3 Balloon

[Happy BIrthday Lunch is on US

1 @z s
& ®9 [ [ [i2 [13 14
[J1s @16 []17 18 [Jae [J20 []21
[l22 @23 [J2¢ [[J25 [I26 [l27 []28
29 @30 []31

&

Days olfgEet
07 -
2017 [¥] Monday
2017

Sunday

Fi  Sat

O+ Os Os O7

Date Schyfluling
Propfhtion Start Date
orfoL 2017 |

Promation End Date
06/30/2018 | 365

Range Start Date Range End Date
[ 702017 | [ 06/30/2018 | 365

Evaluation Start Date
070142017

Evaluation End Date
o7jonjz017 | 1

Changes made to schedules are saved
automatically as you make them. They will be

applied upen reload of devices. Choose Exit

from the menu or close the window when you

are finished making changes.

Time Group
Stat Time | End Time
120044 11:53PH

Check Al None 0K

Months
July
August
September

November
December
January
February
March
April

Days of Morth
Sun  Mon  Tue
O: Oz s
He B Hwo
15 F16 @17
C22 23 F24
[l2s DHao Fa1

229 $5.00 Comp to Buffet

2017

2017 P Monday
2017 Tuesday
L1 Wednesday
2017 |= [ Thursday
2017 [] Friday
2018 [] Saturday
2018 || [[] Sunday

2018
2018

Wed  Thu Fri Sat
O4 Os Os O7
Hu Oz Bis 4
18 [J19 [J20 [J21
He2s [2s D27 C28

Date Scheduling
i Date

[ a7fotjz017 [ osja0jz018 | 385

Range Start Date Range End Date
[ 7jaLf2017 | | 0613002018 | a5

Evaluation Start Date
[ 07[01/2017

Evaluation End Date
[ 07/01j2017 ] 1

Changes made to schedules are saved
automatically as you make them. They will be
applied upon reload of devices. Choose Exit

from the menu or close the window when you

are finished making changes.

Time Group
Stat Time [ End Time
2004M T159PM

Check Alone

8. Repeat for each prize and for each month of the promotion.

For each month of the Birthday Promotion, we only want the Lunch is On Us prize to show up on the
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IMPORTANT: When using a Schedule Editor, DO NOT ‘Submit the Schedule’ again from the
Sub Promotion window. The Button will NOT be GREEN. The Schedule has already been
submitted. These steps are only making modifications to that schedule. If the Submit the
Schedule is selected, these steps will need to be repeated for the entire promotion!!

Scheduling Custom Prize Times

1.

In the MGT Promo software, it is possible to schedule a prize to:
a. Have a specific prize be active for a promotion during specific times of the day.
b. For example: One Birthday promotion that has a prize that is on in the morning, a different
prize in the afternoon and still another different prize in the evening
c. Turn a prize off on days of the week or the month
d. We'll look at scheduling the Prize Time first, and then how to schedule days.

Changing the Prize Order

1.

MGT Promo is designed to give the appropriate prize to the appropriate player. When a player
swipes a card at the Kiosk, the Kiosk immediately “knows” what prize the player is going to receive.
This prize is designated as Prize 1 in the function of the software.

If you are using a ‘pick type’ game, Prize 1 will show when the pick is made. The other prizes will
appear to populate the remaining game randomly.

There is a psychological advantage to changing the prize order when using a wheel or pick type
game. Here’s why: When MGT Promo announces a prize in an interactive game, the application
then populates the spaces, (boxes, chips, fish, coins, etc.) with the appropriate number of prizes.
For example, for an 8-space “Spin the Wheel,” Promo will award the prize and the next 7 prizes in
the prize list.

There is a psychological reason for doing this: Suppose you are giving away 8 cash prizes, $1000,
$500, $100, S50, $25, $10, and S5. If the prizes appear in sequential order, players would quickly
become suspicious that the “game is rigged.”

Note that on many game shows that show the prizes, the largest prize rests between two of the
worst prizes, i.e., $10,000 sits between two Bankrupt spaces.

So, the wheel spins or the pick is made: the player sees that they “hit” $5, and on the screen they
see several other S5 spaces and a few scattered larger amounts. It seems more logical to them that
with a larger number of $5 spaces, they would probably hit one.

Another player spins and hits $500. They also see three other spaces that have $5 amounts. They
celebrate their good luck.

Promo allows you to change the order that prizes appear, in order to help this process of
“winning.” (Remember, the prize is decided the moment the player swipes a card at the Kiosk.)

Right click on the Tier in which you wish to rearrange the Prize Order. Select Edit Prize Order.
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Editors  File  Refresh  Tooks

|METMGT Casino 454 |

L - IO

Select a Filter Target . . .

-

Enter a Filker Criteria . . .

Filter Larice! Filter

I} Promotions (6) Double
-7 Fromo 5.0 Ders Buld =] [TG6PrzelD [TGTielD  [PrizelD) Desciiption
: 251 185 1 MGET TEST PRIZE 1
& Fromo 50 Demo Build 252 85 2 MGT TEST PRIZE 2
gl Grand Slam 53 75 3 MGT TEST PRIZE 3
b 254 1685 4 MGT TEST PRIZE 4
- g8k Home Run
- zl
g8k Triple I
&g Double T
‘ MGT TEST PRIZE 1 @ Prize Description |
@ MGT TEST PRIZE 2 MGT TEST PRIZE 1
© || et TESTPRIZE 2
- @ MET TEST PRIZE 3 MGT TEST PRIZE 3
[ ° MGET TEST FRIZE 4 MET TEST PRIZE 4
gl Single
o gl Walk :
- gl Strike Three =l
Devices [
-l Servers |

[+ il Kiosks

- [l Workstations

- [l Drawing Conductors

11. Highlight a prize that you wish to move, and use the arrows to relocate the prize in the list.
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12. Repeat for each prize you wish to move.

1
File He\ph F"ﬁ} Help

s

Prizes

Frize Description

@ || Prizz Description | TMGT TEST PRIZE 4

O || mar rest rize 3

MGT TEST PRIZE |

MGT TEST PRIZE 2
MGT TEST PRIZE 1

MGT TEST PRIZE 3

13. Select File/Exit to close the window.

The following pages show samples of the MGT Prize Par Calculator Excel Spreadsheet. Instructions

for completing the form begin on the page following the sample.

A copy of this spreadsheet can be found in the MGT Share folder. You can also contact the MGT

offices during normal office hours, M-F, 8A-5P (PST) and one of our staff will be happy send a copy

of the file via email.
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*Prize Par is the method used for setting the odds/probability you want to
give your customers on the prizes being awarded on a promotion.

Setting the Par Value

The Prize Index Editor: HOW PAR WORKS

1. Your property wants to configure a promotion based on the Coin In of the Players that participate.
2. You want to ensure that the higher value a player has the better offer/prize they will receive.
3. The Par Value associated with each prize, for each Tier will make that happen.

N

Tier 1 $1000 Cash 1
Cl > 250,000
TIERS in past 3 20,000 Points 100
months
Free Drink 1000
Tier 2 $100 Cash 1
Cl < 250,000
& >100,000 10,000 Points | 1000
in past 3
months Free Drink 10000
Tier 3 $10 Cash 10
Cl < 100,000
& >50,000 in 500 Points 25000
past 3 months
Free Drink 10000
Tier 4 Free Drink 1
Cl < 100,000 &
>0inpast3
months

1in 1101 chances of
getting $1,000.00 cash
prize for players in this

~ArALA

1in 11,001 chances of
getting $100.00 cash prize
for players in this group

10 in 35,010 chances of
getting $10.00 cash prize
for players in this group

100% chance of getting a
free drink for players in
this group

© 2015-2020 Everi Payments Inc. or its affiliates

This is proprietary and confidential material of Everi. No part of this material may be disclosed in any manner to another party without the prior written consent of Everi. In no event will Everi be

liable for direct, indirect, special, incidental, economic, cover, or consequential damages arising out of the use of, or inability to use, the documents, materials, and/or software.

174



24/7 TECH SUPPORT: 702.360.8550
TECH SUPPORT: suppott-mgt@eveti.com

Configuring the Par Values of a Prize

1. Enter the Prize Par* in the Prize Par window.
a. If your promotion has a single prize, or only one prize per Tier, enter “1”.
b. A numerical value of “1” or greater MUST be entered in this field in order for this prize to
become active.
c. Aspreadsheet is provided for calculating the “Par” on multiple Promo Prizes. A copy of this
Excel spreadsheet is in the \\mgtservername\mgt\manuals\ folder.

2. Enter the calculated Prize Par value.

Prize Count Prize ¥ alues

Prize Description Prints Ticket Ative
Happy Elrthday Lunch is on US

Frize Type
Single Ticket -
Amount Multiplier Limit Prize Yalue
1.000 0
Piize Values
MNone © Immediste Quevied
Time Frame Expires In
The Prize Par Value will determine the Hone =) 0

distribtion frequency of Ehis prize
Prize Disclaimer

Place Disclaimer Here

=

3. The default Start Time will be the time configured in the Sub Promotion.

4. You can create custom times for prizes! For example: you can have the same Promotion use one
set of prizes for the morning, another set of prizes for the afternoon and still another set of prizes
for the evening.

5. The custom time groups for prizes are set in Prize Schedule Editor and are configured in the same
manner as setting the Participation Time Group in the Sub Promotion window.

6. Select Save to close and return to the Prize Editor window.

i Prize Index Editor.

200

I Prints Ticket ¥ Active
0- All Dar Prize Description

End Time

Players Club TShit

11:53:00 P
Single Tickel ~
| amount [ PrizeCap | Prize value |
1 0 3

Prize dction
& None  Immediate  Queved

Evaluation Field |__Evaluation |
Nore -~

Place Disclaimer Here

Cancel ‘ Help ‘

7. Verify that all the information is correct and click OK to save and close the Prize Index Editor.
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Editing Par Values
1. Left Click on the Tier associated with the Prizes and Prize Pars to be modified.
2. In the right window, right-click on the Par or Prize Count needing modification.
3. Select Edit Prize Par.

P rr S

TGPrizellr | TGTierlD Prizell Description Par Count Prize Count

MeT TEST —r—
MGET TEST PRIZE 2 1000
MGET TEST PRIZE 5 100 Qe TICke

MGT TEST PRIZE 4 10 Single Ticket

MET TEST PRIZE & 1 Single Ticket

D Description | Par Count | Prize Count [
MGT TEST PRIZE L 10000 ]
MGT TEST PRIZE 2 1000
MGT TEST PRIZE 3 100
MGET TEST PRIZE 4 10
MGT TEST PRIZE § 1

Edlt thC Value 5t Prize Index Editor

Prize Par [ Prize Count - Edit Prize Yalues

a
a
o
a

- 10000 | A
and select OK. . |
tart Time [End Time [MGT TEST PRIZE 1

12:00:00 AM 11:59:00 PM

The Prize Par Value will determine the
distribution frequency of this prize.

Flace Disclaimer Here Flace Dis|
HerePlace Disclaimer HerePlace

Disclaimer HerePlace Disclaime:

1. Another way to reset the par values for a prize, follow these simple steps:
2. Right click on the prize for which you wish to change the Par Value.

Editors  File  Refresh  Tools

|WeTGT Casing 454 |

op @ U SelectsFiter Target = || Enter a Filter Criteria . . .

Promotions (4) MGT TEST P|

El- ¥ Promo 5.0 Demo Buid =
=l %F‘mmDSDDemn Buid

B Grand Slam

B Home Aun

e Tiiple

El- gl Double

- MBT TEST PRe=
= 4y Current User: Test Tester
@ MGT TEST PR o

— @ MGT TEST PRI,

Edit PrizeSchedule:

© o7 TesT i @ Edt the Prize Par

e Single @ Remove this Prize
el walk v”
gk Stike Thres =

Devices
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3. Enter the reconfigured Prize Par value.

x|
(i Prize Vales
0 e . ) L
= Prize: Description [T Frints Ticket 7 Active
MGT TEST PRIZE 4
End Time Prize Type:
11:53 PM Single Ticket -
Amournt Pukiplier Linit Prize Value
1.000 0 4. 0.00
Prize Values
€ None & Immediate © Oueved
Time Frame Expires In
The Frize Par Yalus wil determine the None -0

distribution Frequency of this prize.
Prize Disclaimer

Place Disclaimer Here Place Disclaimer HerePlace Disclaimer
HerePlace Disclaimer HerePlace Disclaimer HerePlace
Disclaimer HerePlace Disclaimer HerePlace Disclaimer
HereFlace Disclaimer HerePlace Disclaimer HerePlace
Disclaimer HerePlace Disclaimer HerePlace Disclamer
HerePlace Disclaimer HerePlace Disclaimer HerePlace
Disclaimer HerePlace Disclaimer HerePlace Disclaimer Here

oK | Cancel Help

4. Verify your information is correct.
5. Select OK.

Configuring the Prize Countdown (Inventory Control)

NOTE: This function does NOT work on prizes contained within a Prize Kit

Configuration: Prize Par = 0, Prize Count =0

PPes inclex Editor \ [E=N e

Prize Par Prize Count \—Edit Prize ‘alues
0| 0
T Prize Description ™ Prints Ticket [ Active
Start Time End Time G TEST PRLE 1
\ 12:00:00 AM 11:59:00 PM | Prize Type
ISingIe Ticket LI
Amount | Prize Cap Frize Value
1 [ 0 0
—Prize Action
" None = Immediate  Queusd
Evaluation Field | Evaluation Threshold
The prize will not be enabled because the  « None L”U
Prize Par Value and the Prize Count Value
cannot both be et to 0. Prize Disclaimer

Place Disclaimer Here Place Disdaimer HereFlace Discaimer  »
HerePlace Disdaimer HerePlace Disdaimer HerePlace
Disclaimer HerePlace Disdaimer HerePlace Disdaimer
HerePlace Disclaimer HerePlace Disdaimer HerePlace
Disclaimer HerePlace Disdaimer HerePlace Disclaimer
HerePlace Disclaimer HerePlace Disdaimer HerePlace
> Disclaimer HerePlace Disdaimer HerePlace Disclaimer Here =

Ok Cancel Help
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Configuration: Prize Par =0, Prize Count=/>1

B ndex Edttor

d Prize Par Prize Count
0 i
0 - All Day
Start Time |End Time
12:00:00 AM 11:59:00 PM
N

When the Prize Count Value has been
depleted the prize will be disabled.

 Queued

& Immediate

Prize Ackion
i(" Nane

Evaluation Field | Evaluation Threshold

~Ib

Prize Disdaimer

ce Discdaimer Here Place Disdaimer HerePlace Disclaimer .«
ePlace Disdaimer HerePlace Disdaimer HerePlace
aimer HerePlace Disdaimer HerePlace Disdaimer

OK

HerePlace Disdaimer HerePlace Disdaimer HerePlace
Disclaimer HerePlace Disdaimer HerePlace Disdaimer
HerePlace Disclaimer HerePlace Disdaimer HerePlace
Disclaimer HerePlace Disdaimer HerePlace Disdaimer Here =

Caneel Help

Configuration: Prize Par =/> 1, Prize Count=0

E dit Prize %/ alues

e =5

[~ Prints Ticket W Active

MGT TEST PRIZE 1

|End Time P

The Prize Par Value will determine the
distribution frequency of this prize.

0K

| Prize Type

ISingIe Ticket ;I

Amount Prize Cap Prize Value
1 0 a
—Frize Action
" Mone % Immediate " Queued
Evaluation Field Evaluation Threshold
Mone j 0
Prize Disclaimer

HerePlace Disclaimer HerePlace Disdaimer HerePlace
Disclaimer HerePlace Disclaimer HerePlace Disdaimer
HerePlace Disclaimer HerePlace Disclaimer HerePlace
Disclaimer HerePlace Disclaimer HerePlace Disclaimer
HerePlace Disclaimer HerePlace Disclaimer HerePlace
Disclaimer HerePlace Disclaimer HerePlace Disdaimer Here

Flace Disclaimer Here Flace Disclaimer HerePlace Disdaimer  »

-

Cancel Help
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Configuration: Prize Par =/> 1, Prize Count=/>1

e _
#% Prize Index Editor =NAE

Prize Par Prize Count dit Prize Walues

1 1

0 - All Day
Start Time |_End Time

Prize Description [ Prints Ticket W Active
TEST PRIZE 1

12:00:00 AM 11:59:00 PM Prize Type
Single Ticket ;I
Amount Prize Cap Prize Value
1 o] [u]
—Prize Ackion
" Mone % Immediate " Cueued
Evaluation Field Evaluation Threshold
The Prize Count value will determine the Mone ;I o
distribution frequency of this prize until it
has been depleted. Then the Prize Par Prize Disclaimer

Value will determine the distribution Place Disclaimer Here Place Disdaimer HerePlace Disclaimer -
frequency for the remainder of the HerePlace Disdaimer HerePlace Disclaimer HerePlace
promation. Disclaimer HerePlace Disdaimer HerePlace Disclaimer
HereFlace Disclaimer HerePlace Disclaimer HereFlace

o |Disclaimer HereFlace Disdaimer HerePlace Disclaimer
' HerePlace Disclaimer HerePlace Disclaimer HerePlace
- Disclaimer HerePlace Disdaimer HerePlace Disdaimer Here

OK Cancel Help

A Simple Way of Understanding Prize Pars: ‘Ducks in a Pond’

1. Let’s go back to your days in elementary school...

2. One of the highlights of grade school was the annual carnival. In many schools, the
gymnasium/cafeteria would be turned into a menagerie of pre-adolescent fun.

3. Among the carnival booths would always be a wading pool full of yellow rubber ducks.
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4. Forthe person running the duck pond, the amount of ducks of each prize type like, yo-yos, ‘lick n
stick’ tattoos, finger handcuffs...and of course, the giant stuffed panda, helped control the
likelihood (or probability) of the distribution of prizes.

5. As this section goes through the process of calculating Par Values, it will return to the ‘ducks in the
pond’ illustration.

6. But asyou go forward, remember:

a. 1Duck=1ParValue

b. The more ducks of a particular prize = the more likely one of those ducks will be chosen,
and that prize awarded; and,

c. The fewer ducks of a particular prize = the less likely that duck will be chosen and that prize
awarded

7. How many Pars (ducks in the pond) can a promotion have?

a. NOTE: Par Values can be set up to 22 digits of 9. That’s 1 in 100 septillion. These odds are essentially
the same as your house being struck and completely destroyed by an asteroid... TWICE in your lifetime,
or

b. Imagine a stack of paper slips, a very tall stack. In that stack of paper slips you would find
ONE marked with an ‘X’. Drawing that one slip will get you $1,000,000,000,000 in cash.
Interested?

c. Now imagine that stack of paper slips was SO tall that it reached into space. It reached so
far that it actually made round trips to the sun and back... 92.6 TRILLION round trips.

d. Maybe you just quoted ‘Dumb and Dumber’... “So you’re telling me there’s a chance.”

Remind me why | need Par Values. What do they do?

1. Par Values are what control the distribution of prizes when multiple prizes are attached to a Tier in
a Kiosk promotion.

2. When the player participates in a Kiosk promotion, the Random Number Generator (RNG)
generates a number between 1 and the total number of Par Values for those prizes. The process
then matches that number with the corresponding prize with the same Par number.

a. Forexample: if a drawing entry has a Par Value of 25,000, and is the first prize in the list of
prizes, if the RNG generates the number 17,888, that number belongs to that drawing entry
prize and is awarded to the player.

b. If there is one additional prize, say, a diamond ring, with a Par Value of ‘1’, then the player
has 1 chance (duck) out of 25,001 total ducks (Par) of getting the diamond ring.

c. Inanother example: if each prize attached to the Tier has a Par of ‘1’, then the player has
an equal chance of getting any one of those prize.

In order to correctly calculate Par Values, We will work in FOUR steps:

1. A Preliminary Step: Listing the prizes and their per-unit cost.

2. Step One: Everyone has a prize (a duck).

3. Step Two: How many total ducks (prizes) do | need in the pool to protect the distribution of my
highest value prizes?

4. Step Three: Do | need to trade one type of duck (increase or decrease) with a different kind of
ducks so | can stay within my budget?

If you have questions about the Prize Par Calculator Spreadsheet,
contact the MGT office during normal working hours,
M-F, 8:00A — 5:00P, PST, and we’ll be happy to assist you
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The MGT Prize Par Calculator

Instructions for Using the Prize Par Spreadsheet

Locate the Tab at the Bottom: Promo Outline

Fromotion Uverview

Will the patrons be enrolled into this promotion fro
If yes Please explain how the players are to be en

RN Promo Outline ANIRICCRY Tier 1 7 Tier 2 4

Ready =

This4-week promotion is targeted to our general population. It's purposesare: 1) to promote playerrloyalty and increase ourname

recognition and visibility in the public sector, and 2) to increase local player visits on Mondays through Thursdays. We will accomplish this by

distributing logo appareland merchandiseto our local players through the kiosks. We anticipate a high rate of participation in this

promotion because we are motivating players with a fun game with a chance to win logo merchandise orthe possibility of 55, 510, 5100, or

S1000 in cash. With an estimated participation of 300 local players each day the promotion is active, we anticipate distributing approx 4800

lTogoitem

E

—wWE planTtg
—=ach oay ]
with Logo

Master Pro

Choose ong
Promotion i
Promotion |
Promotion |
K [Mone of the

Does this p
If yes what
What quant

Sub Promg
MName to Ap
Promotion §
How freque
When evalu
none

Describe th

Will the patrons Ee enm'g m!o MTS pmmoEcm %m a %e!enﬂma Hs! or 5 p%crp%g mn anomer acm’

1.

MGT Best Practices:

a. The MGT Prize Par Calculator is much more than just a probability
calculator that can help you configure Par Values for your
promotion

b. This tool can do many things:

1) Help you design a promotion

2) Provide an accurate plan to help you control player
reinvestment to the tiers at your property

3) Provide a method to help you control prize distribution

4) Provide amounts of each type of prize that will need to be
ordered and shipped. (instead of providing increased breakage
that gets moved to the ‘Ghost of Promotions Passed’
warehouse.

Once completed, the Par Calculator can be:

a. Used to present your promotion idea to Upper Management for
consideration and approval

b. Sentto MGT for promotion Par Values check.

c. Help you become a ‘STAR’ in the marketing department.

Members

If yes Please explain how the players are to be enrolled Yes ’Y‘No

1. Enter the details of the promotion in the Promo Outline page. This information should be details of
the Master Promotion configuration and the Sub Promotion information, including days, times and
any play qualifications for these levels.
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2. The next step is to configure the prize distribution for each tier through the use of the Prize Par

Calculator.

An EXAMPLE OF HOW IT WORKS:
Here is the rationale from the previous page:

1.

2.

a.

This 4-week promotion is targeted to our general player population. Its purpose is 1) to promote player
loyalty and increase our name recognition and visibility in the public sector, and 2) to increase local
player visits on Mondays through Thursdays. We will accomplish this by distributing logo merchandise
to our players through the Kiosks. We anticipate high participation in this promotion because we are
motivating the players with a fun game to win logo merchandise or the possibility of §$5, $10, $100, or
$1,000 in cash. We will distribute approximately 4800 logo items to an estimated 300 participants each
day that the promotion is active.

During this promotion, we want to give away one $1000 prize during each week, one $100 prize each
day, four $10 prizes for each day of the promotion, and eight $5 prizes for each day of the promotion.
We plan to give away 25 Logo shirts (cost: $15.00) each day. 20% of the participants should receive a
Logo cap (cost 4.75) and the remaining players will receive either a Logo pen (cost $1.50) or a Logo
Koozie (cost $.85) in even distribution. We have a budget of $25,000 for this promotion.

Try to enter this one on your own. (We've provided a completed sample if you get stuck. But try it on your

own first.)

The Completed Promo Outline page would look similar to this

Promotion Uverview

This4-week promotion istargeted to our general population. It's purposesare: 1) to promote playerr loyalty and increase ourname
recognition and visibility in the publicsector, and 2) to increase local player visits on Mondays through Thursdays. We will accamplish this by
distributinglogo appareland merchandiseto our local players through the kiosks. We anticipate a high rate of participationinthis
promation because we are motivating players with a fun game with a chance to win logo merchandise or the possibility of $5, $10, $100, or
$1000 in cash. Withan estimated participation of 300 local players each day the promotian is active, we anticipate distributing approx 4800
Togo items/cash prizes.

Ve 1 ONE$T00 prize CatToay (167, FOUR prrETTaCTay (es TEGRT $5.00prize
g0 SIS (S5

eachday & PrOMOTIoN 15 aCTIVE. Each iy, We Want T0 Ve aWay " ShoultTeceve a Logo Lap/ 1ote Bag,

With (680 pens of Logo Koozies give to the remainder in even distrbution.

Master Promotion

Name|[Logo or Cash Pramotion |

Choose one of the following criteria

“IPromotion is based on players Birthday Days Month Vears
"|Promotion Is based on players Enrollment Date Days Month Years [ |New Members
|Promotion Is based on players Wedding Anniversary Days Month Years
X|Mone of the Above Low High : |:|
Gender  [_JAlI [(Omale  []Female
Does this promation require gaming activity on day? [ Tves [x]No
If yes what is the play field to be used?
What quantity of gaming activity is required to qualify?
Sub Promotion
Name to Appear On Kiosk [Spin the Wheel for Cash or Logo Merch |

Promation Start Date Promotion End Date
How frequently can a player participate in this prometion 7 Once Per Da

When evaluating a player's gaming acthity to determine the player tier, what window of time should be used?
none ]

Promation Start Time:[ 12:00 AM Zip Codes to Include In Promotion
Promotion End Time:| 1159 PM | [A1l Zip Codes ]

Will patrons play a game at the kiosk? [ X|Yes [Ino

Describe the game that patrons will play. [The players will see an & prize Spin the Wheel game ]
|

‘Will the patrons be enrolled into this promotion from a predetermined list or by participating in another activity?
If yes Please explain how the players are ta be enrolled Yes [X]no
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Select Page Tabs at the bottom: Tier 1

Promotion Worksheet Total / Average#of  # of Promos Eval Low Eval High
Tier Members/ Participants Per Month Eval Field Value Value
# of Swipes
Before Prize
i Prize C Par Tssued Breakage Daily Cost | Monthly Cost | Annual Cast
1 s /- 0.0000% 0% s - Is - Is =
H s / 0.0000% 0% s s s
3 s Vs 0.0000% 0% s s s
4 T 0.0000% 0% s s s
5 s ] 0.0000% 0% s s s
6 s | 0.0000% 0% s s s
7 s ] 0.0000% 0% s s s
8 s | 0.0000% 0% s s s
9 s [ 0.0000% 0% s s B
10 s/ 0.0000% 0% s s B
1 g 0.0000% 0% s s B
12 7 0.0000% 0% s s B
13 s 0.0000% 0% s s B
14 s 0.0000% 0% s s B
15 s 0.0000% 0% s s B
18 /s 0.0000% 0% s s B
17 JAE 0.0000% 0% s s B
12 / 1s 0.0000% 0% s s B
Totals // s 0% 0%] § s s
/ PerEvent 3§ Per Week § Per Month s Per Year s
Prizes / #Issued Cost #Issued Cost #Issued Cost #lssued Cost
Quantity / s s s s
of | 4 3 B B s
Individual s s ) s
Prizes _g— s s ) s
Issued y 4 3 s s s
During y 4 \‘ s s ) s

. 5
M 4 » ¥ | Promo OQutiine

TWO CRITICAL NUMBERS REQUIRED FOR PAR VALUE CONFIGURATION
1. Enter the Average Number of Participants from this Tier that you estimate will participate in this

promotion EACH DAY that the promotion is active. This number represents the PER DAY

participation.

a. Thisis a critically essential number. The calculator uses the number of players for par

probability calculations.

b. You can calculate this number on past participation, or you can base this number on a

percentage of participation from a particular Tier.

2. Enter the number of times this promo will be available per month. For example: ifit's a
Wednesday-only promotion, the number of Wednesdays in that month. If it’s a weekends-only
promotion, enter the number of Saturdays and Sundays in that month. If it’s a total month

promotion, enter the number of days in that month.

Promation Warksheet To:’ Average #of  #of Promos Eval Low Eval High
Tier Membirs Per Manth al Field Value Value
\ % of Swipes
Before Prize
PrizelD PrizeDesc Prize Cost \‘g Issued Breakage Daily Cost | Monthly Cost | Annual Cos
1 s - 0.0000%} = 0%[ 5 == - [s =
2 s 0.0000% 0%[ 5 B B
3 s 0.0000% 0%[ 5 B B
4 s 0.0000% 0%[ 5 s B
5 s 0.0000% 0%[ 5 s B
8 s 0.0000% 0%[ s B B
7 s 0.0000% 0%[ s B B
8 s 0.0000% 0%[ 5 B B
] s 0.0000% 0%[ 5 B B
10 s 0.0000% 0%[ 5 B B
1 s 0.0000% 0%[ 5 s B
12 s 0.0000% 0%[ 5 s B
13 s 0.0000% 0%[ s B B
14 s 0.0000% 0%[ s B B
15 s 0.0000% 0%[ 5 B B
18 s 0.0000% 0%[ 5 B B
17 s 0.0000% 0%[ 5 B B
18 s 0.0000% 0%[ 5 s B
Totals ] 0% 0%[ § ] s
Per Event s Per Week s Per Month § Per Year S
Prizes #lssued Cost #lssued Cost #lIssued Cost #lIssued Cost
Cuantity B 5 5 5
of s 5 5 5
Individual s s s s
Prizes s s s s
Issued s s s s
During s S s s
I

Promo Outline

PYRIEEN Tier 1 Tier 2~ Tier 3
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Preliminary Steps in Completing the Prize Par Calculator

1. Enter a Detailed Description of the Prizes you intend to distribute to your players
2. This should be the same description you will use in ‘Prize Description’ field in the Promo Manager

Prize Editor.

3. Asyou enter the Prize Description, enter the Prize Cost (actual property cost, not the retail value) in
the Prize Cost column.

Promotion W | Average#of  #of Promos Eval Low Eval High
Tier W“—w PerMonth __Eval Field Value Value
4,800 300 16 None 0 999,999,999
- # of Swipes
Before Prize
Py PrizeDesc Prize Cost Issued Breakage Daily Cost Monthly Cost Annual Cost
fr ree Logo Pen 7 1 33.6667% 0% 177 2828 936
2 ree Logo Koozie 8 1 32.3333% 0% 85 1,360 320
3 ree Logo Cap 7 20.0000% 0% 285 4,560 54720
4 ree Logo Camp Shirt 1 3333% 1 0% 375 6,000 000
5  [s5Cash 6667% 3 0% 40 840 680
6  [s10Cash 1 3233% 7: 0% 40 640 680
7 [3100 Cash 10 1 3233% 300. 0% 100 1,600 19,200
$1.,000 Cash 1,000 1 3233% 300. 0% 1,000 16,000 192,000
- _ 0000% = 0% = = =
10 - )4 0000%] 0%)
1 < 0000% 0%
12 S T 0000%| 0%)
13 O —— 000 0%
14 000 0%
15 000 0%
16 000 0%
17 000 0%
18 - - 000 = 0% = = Ic =
Totals 1137.35 300 100% 735.47 0% 2102 33628 |8 403,536
PerEvent § 2,102 [Per Week  § 7,760 [Per Month  § 33,628 |Per Year $ 403,536
Prizes #lssued Cost #lssued Cost #lssued Cost #lssued Cost Monthly Budget  $ 32,628
Quantity [Free Logo Pen 1 177 37292 653 1616 828 19,392 936 Yearly S 403536
of  [Free Logo Koozie 1 85 369.23 314 1,600 360 19,200 320 Semi-Annual  $ 201,768
Individual [Free Logo Cap 285 22154 1,052 960 560 11,520 54,720 Quarterly S 100,884
Prizes  [Free Logo Camp Shirt 375 1 1,285 400 000 4,800 000 Monthly S 32628
Issued Es Cash 40 4 148 128 640 1,536 680 Bi - Weekly S 16,814
During ~ [$10 Cash 40 7 148 64 640 768 680 Weekly S 7,760
A [$100 Cash 1 100 9 369 16 1,600 192 19,200 Daily S 1,106
9

Period  [$1,000 Cash 1 1,000 3,692 16 16,000 192 192,000

PAR CALCULATION: STEP ONE (Everyone has a duck)

1. In this first step, the question to answer is: Considering the ‘Average # of Participants’ value (300),
how many of the 300 people should receive the first Prize?
2. When this step is done, Average # of Participants and the Total of the white Par column should be

On the next pages, we will begin the process of determining the Par Values of our prizes to set the

the same.
8 £ G
Promotion Worksheet Total Average # off # of Promos Eval Low Eval High
Tier All Players Members Participants| Per Month :val Field Value Value
4,800 3Q 16 ) None 0 999,999,999
‘of Swipes
efore Prize
PrizeID PrizeDesc Prize Cost Par Issued Breakage Daily Cost Monthly Cost Annual Cost
1 |Free LogoPen 101 23.6667%) 0% 177 828 936
2 [Free Logo Koozie 100 33.3333%) 0% 85 360 320
3 [FreeLogo Cap [ 175 | 60 20.0000%] 5.00 | 0%] ¢ 285 ¢ 4,560 | ¢ 54,720 |
4 [Free Logo Camp Shirt 1 25 3333% 1 0% 375 000 000
5 [s5Cash 8 6667%) 3 0% 40 640 680
6  [si0Cash 1 4| 12333% 7 0% 40 640 680
7 $100 Cash 100. 1 ' 3333%) 300. 0%, 100 1.600 19,200
8 [$1,000 Cash 1,000. 1| 03333% 300 0% 1,000 16,000 192,000
9 - o | 0000%)| B 0%) B B
10 - 0000%| B 0% B E
11 0000%| 0% - -
12 0000%| 0% - =
13 0000%| 0% = =
14 0000%| 0% - -
15 0000%| 0% - -
16 P 0000%)| 0%) = B
17 y 4 - 0000%)| 0%) B B
18 - - 0000% - 0% - B -
Totals 1.437.35 N 300 100% 735.47 0% 2102 33628 (S 403536
Per Event leek 7,760 |Per Month 33,628 | Per Year 403,536
Prizes #lssued ost #lssued ost #lssued ost #Issued ost Monthly Budget  $ 33,628
Quantity [Free Logo Pen 177 37292 653 1616 828 19,392 239% Yearly s 403536
of  [Free Logo Koozie 100 85 369.23 314 1,600 360 19,200 16,320 Semi-Annual  $ 201,768
Individual [Free Logo Cap 60 285 22154 1,062 960 560 11,520 54,720 Quarterly s 100,884
Prizes  [Free Logo Camp Shitt 2 375 9231 1,385 400 000 800 72,000 Monthly s 33628
Issued Fﬁ Cash 40 2954 148 128 640 536 680 Bi - Weekly S 16,814
During  (§10 Cash T 40 1477 148 64 640 768 680 Weekly s 7,760
A $100 Cash 100 9 369 16 1,600 192 19,200 Daily $ 1,108
Period (1,000 Cash 1,000 69 3692 16 16,000 192 192,000

probability of prize distribution and control player reinvestment.
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Let’s return to our Pro-Forma from the Promo Outline page

1. During this promotion, we want to give away one 51000 prize during each week, one 5100 prize
each day, four 510 prizes for each day of the promotion, and eight S5 prizes for each day of the

promotion.

2. We plan to give away 25 Logo shirts (cost: $15.00) each day. 20% of the participants should
receive a Logo cap (cost 4.75) and the remaining players will receive either a Logo pen (cost $1.50)
or a Logo Koozie (cost 5.85) in even distribution. We have a budget of 525,000 for this promotion.

Promotion Worksheet Total Average # of # of Promos . . . .
TEAN layers o P S o Lo NOTE: the smallest # the Par Value in the Prize Editorisa ‘1’,
meaning the smallest acceptable Par Value is => 1.
PrizelD PrizeDesc Prize Cost Par
e e o The sheet calculates based on Per Day values.
i [Feslogs Camp S 0 o Let’s begin with the daily numbers we were given
5 5 Cash 5.00 8 26667%| |
O oo 1000 T $100 = 1/Day, $10 = 4/Day. S5 = 8/Day. Go ahead and enter
g 1,000 Cash 1 DDD;DD - 1 gssggz those.
10 - - 0.0000% . e .
;; - - 00000 $1000 = 1/Day (it would seem as if it should be .25, but since
S : : i the Par Editor/Par Value can only accept a whole number,, ‘1’
15 - - 0.0p80% . . .
fe - - ron is the smallest we can use. We will make the adjustment to
e T e make the 1 ‘look smaller’ in STEP TWO)
Per Event § 2,102 |Per Week
Prizes #lssued Cost #lssued . . .
Quanity e Loao Pen 10 B e We want to give away 25 shirts per day. Shirts = 25.
Morzes [Fres Loms Com S 550 e ersi 20% of the 300 people will get a cap. 20% = 60.
Issued 5 Cash 8.0 40 2954
During 10 Cash 4.0 40 14.77
A 100 Cash 1.0 100 369 | §
o) ST 10 1000 28] That accounts for 99 players. The pens and koozies will be

Let’s begin with the goal of making the sum of the pars = the
Avg # of Participants. (300/day).

equally divided among the remainder. Pens =101,
Knnziec = 100

3. The problem? The promotion is $8,628.00 over budget.

a. The probability configured by the par values are not protecting the high-value prize.

b. The projection is the Kiosk will issue 16 $1000 prizes instead of 4 (one per week).
4. The solution? More ‘ducks in the pond.’

1 Promotion Worksheet Total Average # of # of Promos Eval Low Eval High

2 Tier All Players Members Participants Per Month Eval Field Value Value |
3 4,800 300 16 None 0 999,999 999 |

[T
Per Month  § 33,628

8| PrizelD PrizeDesc Prize Cost Par #lssued Cost :akage Dailff Cost

5 1 Free Logo Pen $ 1.75 101 1616 [ § 2.828 0% § \ 177
6 2 Free Logo Koozie 0.85 100 1,600 1,360 0% 85
7 3 Free Logo Cap 475 60 960 4560 0% 21

8 4 Free Logo Camp Shirt 15.00 25 400 6,000 0% 375
9 b $5 Cash 5.00 8 128 840 0% 40
10 6 $10 Cash $ 10.00 64($ 640 0% $ 40
1 T $100 Cash $ 100.00 1 16| $ 1.600 0% $ 100
12 8 $1,000 Cash $ 1,000.00 1 16 [$ 16.000 0% $ 1,000
13 9 3 - - 0.0000% - 0% $ -

14 10 $ - - 0.0000% - 0% $ -

15 11 $ - - 0.0000% - 0% § -
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STEP TWO: The Promotion Needs More ‘Ducks in the Pond’ to Protect

the High Value prizes

1. Back in Step One it was noted that the Par Value in the Prize Editor can only accept whole numbers.
2. Currently, of the 300 ‘ducks’ (Par Value), 1 (one) of those is the $1000 prize.
3. We need to add more Pars (ducks) to the pool.
4. TWO KEY QUESTIONS:
a. But how many total ducks do I need to protect my biggest prize?
b. Which kind of ducks should I add?

1 Promoticn Worksheet Total Average # of # of Promos Eval Low Eval High
2 Tier All Players Members Participants Per Month Eval Field Value Value
€ 4 800 300 16 None 0 999,999 999
# of Swipes
Before Prize
=8 PrizeIlD PrizeDesc Prize Cost Par Issued Breakage Daily Cost Monthly Cost | Annual Cost
5 1 Free Logo Pen $ 1.75 101 33.6667% 297 0%| § 1771 8 2828 |8 33,936
6 2 Free Logo Koozie $ 085 100 33.3333% 3.00 0%| § 85| 8§ 1,360 | § 16,320
i 3 Free Logo Cap $ 475 60 20.0000% 5.00 0%| § 285 (8 4560 | § 54,720
8 4 Free Logo Camp Shirt $ 15.00 25 8.3333% 12.00 0%| § 375 |§ 6,000 | $ 72,000
9 5 $5 Cash $ 5.00 8 2.6667% 37.50 0%| § 40| § 640 | § 7,680
10 6 $10 Cash $ 10.00 4 1.3333% 75.00 0%| § 408 640 | § 7,680
11 7 $100 Cash $ 100.00 1 0.3333% 300.00 0%| § 100 [ § 1,600 | § 19,200
i2 8 $1,000 Cash $ 1,000.00 1 0.3333% 300.00 0%| § 1,000 [ § 16,000 [ § 192,000
13 i $ - - 0.0000% - 0%| § - $ = $ 2
14 10 $ - - 0.0000% - 0%| § - $ - $ -
15 1 $ - - 0.0000% - 0%| § - $ = $ =
16 12 $ - - 0.0000% - 0%| § - $ - $ -
17 13 $ - - 0.0000% - 0%| § - $ = $ =
18 14 - - 0.0000% - 0% B = N
19 15 - - 0.0000% - 0% - - -
20 16 - - 0.0000% - 0% - - -
21 17 $ - - 0.0000% - 0%| § - $ - $ -
22 18 - - 0.0000% - 0% § - - $ =
23 Totals $ 1,137.35 300 100% 735.47 0%| § 2102 | § 33,628 | § 403,536
24
25 Per Event $ 2,102 |Per Week $ 7.760 |Per Month § 33,628 |Per Year $ 403,536
26 Prizes #lssued Cost #lssued Cost # Issued Cost 4 # Issued Cost
YIS Quantity |Free Logo Pen 1010 | $ 177 37292 | § 653 1616 [ $ I 2828 19392 [ § 33,936
28 Of Free Logo Koozie 100.0 | § 85 369.23 | § 314 1,600 | § I 1,360 19,200 [ § 16,320
v Individual [Free Logo Cap 600 |$ 285 22154 | § 1,052 960 [ $ I 4 560 11,520 [ § 54 720
30 Prizes  [Free Logo Camp Shirt 250 | % 375 9231 |8 1,385 400 [ § I 6,000 4800 |8 72,000
3 Issued [$5 Cash 80|$% 40 2954 | § 148 128 | § I 640 1,636 |8 7,680
32 During [$10 Cash 40 % 40 1477 | $ 148 64§ I B840 768 |8 7,680
33 A $100 Cash 108 100 369 | $ 369 16| 8 I 1,600 192 [ § 19,200
34 Period [$1,000 Cash 108 1,000 369 | $ 3,692 16 [ § I 16,000 192 [ § 192,000
The numbers we’ve placed into the Prize Par Calculator look
okay---as far as having a prize for everyone is concerned.
PRIZE AMOUNT But our 'bu'dget is blown if we use these n'umbers for prize
Logo Pen 101 pars. This is where the spreadsheet does its work: we need
. to make an adjustment for the pars to control prize
Logo Koozie 100 I ) .
L C 60 distribution. Since we only want to give away four $1000
020 L2 . .
L g Ship 95 prizes, we need to get this number (16) down to four (4).
020 rts .
g We need more ducks in the pond. But how many? The answer
$5 8 is found in the number being issued compared to the
$10 4 DESIRED number to be issued. In this example, we want
$100 1 only 4, but we are issuing 16. We are FOUR times too
$1t000 1 high,
300 We're anticipating 300 people to show for each of the 4 days
the promotion is active during the week. So we'll use 4 as
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D E: E: G H I J
Promotion Worksheet - # of Promos Eval Low Eval High
Memtk Participants Per Month Eval Field Value Value
15000 300 16
# of Swipes
Before Prize
PrizeDesc Prize Cost Par Issued Breakage Event Cost Monthly Cost Annual Cost
Logo Koozie $ 0.85 404 33.6667% 297 0%| $ 86| % 1,374 [ $ 16,483
Logo Pen $ 1.45 400 33.3333% 3.00 0% $ 145 | & 2320 (% 27,840
Logo Cap or Tote Bag $ 4.95 240 20.0000% 5.00 0%| $ 297 | $ 4752 ($ 57,024
Logo Safari Shirt $ 15.00 100 8.3333% 12.00 0%| $ 375| % 6,000 | $ 72,000
$5 Cash $ 5.00 32 2.6667% 37.50 0%| $ 40 | $ 640 | $ 7,680
$10 Cash $ 10.00 16 1.3333% 75.00 0%| $ 40 | § 640 [ S 7,680
$100 Cash $ 100.00 4 0.3333% 300.00 0%| $ 100§ 1,600 | $ 19,200
$1000 Cash 3 1.000.00 4 0.3333% 300.00 0%| $ 1,000 | § 16,000 | § 192,000
$ = = 0.0000% = 0%| $ = $ = $ =
$ = = 0.0000% - 0%| $ - $ = 3 =
$ fri] 1,200 100% 735.47 0%| $ 2,083 | § 33,326 | $ 399,907
)y -
er Event $ 2,00 |Per Week $ 7,691 |Per Month s 33,326 Per Year $ 399,907
Prizes # Issued Cost # Issued Cost # Issued Cost # Issued Cost
Quantity [Logo Koozie 1010 [ $ 86 37292 | % hlre 1,616 [ $ 1,374 19,392 | $ 16,483
of Logo Pen 100.0 [ § 145 369.23 | $ 535 1.600 [ § 2,320 19,200 | $ 27,840
Individual |Logo Cap or Tote Bag 600 |$ 297 22154 | $ 1,097 960 | $ 4,752 11,520 | $ 57,024
Prizes  [Logo Safari Shirt 250 |% 375 9231 % 1,385 400 | $ 6,000 4,800 | $ 72,000
Issued [$5 Cash 80($% 40 2054 (S 148 0 1536 | $ 7,680
During  ($10 Cash 40(% 40 14.77 [ $ 14847 64 |$% m 768 | $ 7,680
A $100 Cash 10]$ 100, 3698 3 16|$% 1,600 | § 1928 19,200
Pericd [$1000 Cash 1018 1.0 3698 3.6Q2 168 16,000 ) 1928 192,000

1. Even when we use 4 as the multiplier for the par values, note that the Per Event amounts had no
significant change. That’s because we multiplied using the same number for each.

2. But we’re still giving away 16 of the $1000 prizes and we need to change that.

3. The reason we multiplied all the initial par values by 4 was to give us the ability to make the $1000
par ‘look’ smaller.

4. Change the $1000 par value of 4 back to 1, and watch what happens: the expected distribution of
that prize DROPS. There is now 1 duck of $1000 in a pool of 1197 ducks (Par Values).

5. BUT... there is still an issue to address...

1 Promotion Worksheet Total - # of Promos Eval Low Eval High
2 Tier Members Particif Per Month Eval Field Value Value
3 15000 300 16
# of Swipes
Before Prize
4 PrizelD PrizeDesc Prize Cost Par Issued Breakage Event Cost Monthly Cost Annual Cost
5 1 Logo Koozie $ 0.85 404 33.7510% 2.96 0%)| $ 86 |9 1377 | § 16,525
6 2 Logo Pen $ 1.45 400 33.4169% 2.99 0%)| $ 145 | 2,326 | $ 27,910
7 3 Logo Cap or Tote Bag $ 4.95 240 20.0501% 4.99 0%)| $ 298 | $ 4,764 | $ 57,167
8 4 Logo Safari Shirt $ 15.00 100 8.3542% 11.97 0%)| $ 376 | $ 6,015 | $ 72,180
9 5 $5 Cash $ 5.00 o~ 32 2.6734% 37.41 0%| $ 40 | $ 642 | $ 7,699
10 6 $10 Cash $ 10.00 16 N\ 1.3367% 74.81 0%| $ 40| $ 642 | $ 7,699
11 7 $100 Cash $ 100.00 4 \0.3342% 299.25 0%)| $ 100 | $ 1,604 | $ 19,248
12 8 $1000 Cash $ 1,000.00 1 1b.0835% 1,197.00 0%)| $ 251|9% 4,010 | § 48,120
13 9 S - - JR.0000% - 0% $ - s - IS -
32 28 S - N\ - J 0.0%g? - 0% $ - s - s -
5l Totals $ 1,137.25 s 1009, 1,631.38 TS e 336 | $ 21,379 | § 256,549
34 N / N
35 Per Event $ 1,336 |Per Week $ Nﬁ’;ﬂlonth $ 21,379 Rer Year $ 256,549
36 Prizes #Issued Cost #Issued Cost ssued Cost fksued Cost
YAl Quantity [Logo Koozie 1013|$ 86 37386 | $ 318 1,620 | $ 1,377 19,441 | $ 16,525
38 of Logo Pen 1003 | $ 145 370.16 | $ 537 1,604 | $ 2,326 19,248 | 27,910
<N Individual |Logo Cap or Tote Bag 60.2 | $ 298 222.09 | $ 1,099 962 | $ 4,764 11,549 | $ 57,167
40 Prizes  [Logo Safari Shirt 251(9% 376 9254 | § 1,388 401 | $ 6,015 4812 | % 72,180
41 Issued [$5 Cash 80(9% 40 2961 |8 148 128 | $ 642 1,540 | $ 7,699
G7N  During [$10 Cash 40|$ 40 1481 | $ 148 64| $ 642 7701 $ 7,699
43 A $100 Cash 109 100 3708 370 | \ 16| $ 1604 | 4 192 | § 19,248
44 Period [$1000 Cash 03($ 251 093 |$ 925 4|3 4,010 48 | $ 48,120 |
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| 0%| § - |s
38 | 0%| § 1,355 | §
)4 |Per Month 21,682 |Pe
Cost  wwpld |
1620 % 2835
15 16048 1,363
35 962 4,571
38 401 6,015
18 128 642
18 648 642
70 16 1,604
% 4 4010
g "l

6. We're still not quite happy though. This is a PROBABILITY calculator and not just a spreadsheet.
The values displayed raise an alert. If this was a spreadsheet, 4 x 1000 = 4000. So, how is it
displaying 4010 as the cost?

a. The calculated value tells us that if 300 people participate each day of the 16 promotion
days, the $1000 prize should go out 4x’s strong. HOWEVER - there is a 1/100 chance it
could go out an additional time for a total of 5x’s.

b. Because we’d like to see the projected cost (54010) drop below the actual cost
(4x1000=4000), we need to adjust that amount.

c. Atime-tested process gives us a target. In this illustration, we know that 3 of the prizes will
cost $3,000. We should target the projected ‘probability cost’ to be somewhere in the
range of 80-85% of the prize value. In other words, we want to set a Per Month target to
be 3(1000) + 800 to 850 (800 to 85% of $1000 = x or, $3800 - $3,850.

7. Solution? Add more ‘ducks to the pond.” How many? We can make some adjustments by adding
Par Values to our ‘junk’ prizes (pen, koozies). Note that it’s virtually impossible to give away a HIGH
value prize at the Kiosk without having a least one LOW value prize to absorb the needed par
values.

8. Let’s add 20 to both the pens and the koozies.
a.  The Cost of the $1000 prize drops to $3880. A good number, meaning that the prize will go out 3 times

‘strong’ and probably a 4%. 1 swipe in 1237 swipes is the probability. Add more ducks until that number
falls within the target range.

b. The monthly cost dropped from the initial $33,628 to $21,183, well within budget.
The # Issued (Col C, Per Event) for the $1000 prize went to .2. (Remember when we wanted that as the

value?)
i Average # of |
Participants
300 PerEvent s 1324 |PerWeek s 4,888 |Per Month s 21,183
Prizes #|ssued Cost #lssued Cost #lssued Cost :

Quantity [Free Logo Pen 1028 | $ 180 37968 | $ 664 1645 | $ 2879
Pa Of  [Free Logo Koozie 10198 87 376108 320 1630 [ 8 1,385
474 Individual |[Free Logo Cap 582 % 276 21491 | % 1,021 931 | % 4,424
Prizes  [Free Logo Camp Shirt 2438 364 89558 1,343 388 [ S 5,821
420 Issued [$5 Cash 78]s 39 2865 % 143 1248 621
240 During  [$10 Cash 39[8 39 1433 (8§ 143 62% 621
100 A 3100 Cash 108 97 3588 358 168 1,562
0 Period  [$1,000 Cash 02[$ 243 090($ 895 A 3,880

16

4

1

d. And now we have solid Par Values for our eight prizes and can build the promo.
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I want to be very close to, or exactly at my budget number of $25K. So, I might need to
Exchange ‘DUCKS’ (Move lower values to higher values, or higher values to lower values., Par
Values to Control Player Reinvestment

1.

2.

You may now be noticing that we are now $4134 UNDER budget, and you really want to reinvest
$25,000 in your players for this promotion.
There are two options:
a. Add another prize and set the par values to bring the total to $25,000.
b. Adjust the types of ducks to adjust the reinvestment
Trade cheaper ducks for more expensive ducks if you’re UNDER budget, or

i
il.

Trade expensive ducks for cheaper ducks if you’re OVER budget.

ili. By the way: what’s the cheapest duck available to you? DRAWING ENTRIES!!
From the example you’ve been using, we need to move from cheaper ducks to more expensive ducks in
order to move our costs up to hit our budget number of $25000.
The one constant in the process is this: you have already determined that you need 1237 ducks (Par
Value) in the pond to control the high value prize distribution. DO NOT add more to that number, just

trade values.

a. In other words, you might take 100 koozie ducks and add 100 $5.00 Cash ducks.
b. But the TOTAL PAR will always stay the same: in this case 1237 Total Par.
In the example below, PAR VALUES (Ducks) were exchanged between values incrementally in order
to (in this case) give away more reinvestment value to the players. The Total Cost of this promotion
went from $21,128 to $24,9606.
a. However, note that the distribution of the $1000 prize did not change. This is because the total
number of Par (Ducks) was determined in STEP TWO.

1 Promotion Worksheet Total - # of Promos Eval Low Eval High
2 Tier Members Participants Per Month Eval Field Value Value l
3 15000 300° 16 |
# of Swipes
Before Prize

4 PrizelD PrizeDesc Prize Cost Pa Issued Breakage Event Cost
5 1 Logo Koozie 3 0. 400 XSSBS% 3.09 0% $ 82|%
6 2 Logo Pen 3 1 390 5279% 3.17 0% $ 137 | 8
7 3 Logo Cap or Tote Bag $ 5 188934% 5.38 0% $ 276 | %
8 4 Logo Safari Shirt 3 .00 7% 8.84 0% $ 509 | %
] 5 $5 Cash 3 .00 19% 32.55 0% $ 46 | $
10 6 $10 Cash 3$ .00 52% 41.23 0%)| $ 73| %
11 7 $100 Cash 3 1§.00 67% 154.63 0% $ 194 | 3
12 8 $1000 Cash 3 1,008.00 08% 1,237.00 0% $ 243 | %
13 9 $ \ 000% - 0%)| $ - |s
32 28 $ } 0000% - 0%| $ - |$
<kl Totals $ 1,137.258 100% 1,485.89 0%| $ 1,560 | $
34
35 Per Event $ Per Week $ 5,761 |Per Month  § 24,966 |P
36 Prizes # Issued Cost # Issued Cost # Issued Cost #
<yf| Quantity [Logo Koozie 97.0 | % 82 358.19 | $ 304 1,652 | $ 1,319
38 Of Logo Pen 946 | $ 137 349.23 | $ 508 1,513 | $ 2,194
<N Individual [Logo Cap or Tote Bag 558 | $ 276 205.96 | § 1,019 892 | § 4,418
40 Prizes [Logo Safari Shirt 340 | 3 509 125.37 | § 1,880 543 | $ 8,149
41 Issued [$5 Cash 9.2 % 46 34.03 | $ 170 147 | $ 737
42 During ($10 Cash 73§ 73 26.86 | $ 269 116 | $ 1,164
43 A $100 Cash 19§ 194 716 | % 716 31|% 3,104
CZ8 Period [$1000 Cash 02$% 243 0.90 | $ 895 48 3,880
4 -3 < <
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As you begin adding information and prizes and the costs of those prizes, pay attention to two other
areas on the Prize Par Calculator.

1. First, note the expense calculator to the right of the spreadsheet. As you enter the data from the
rationale above, the various Monthly, Annual, Weekly, Daily, etc., costs associated with this promotion
will begin to appear and to change as you continue to enter information.

2. Second, the Section called “Quantity of Individnal Priges Issued During a Promotion” will begin to populate
and update as you enter information.

3. Both of these sections can prove to be quite beneficial in calculating both the costs of the promotion
and the number of each kind of item you will need to order to have on hand. If you use this Prize Par
Calculator to plan out your promotion, and then use the information to configure the promotion in
MGT Promo, we are certain that you will discover that you have correctly planned for your promotion

and your marketing department will look like heroes for executing a successful promotion with no

‘blown budget’ surprises.

1 Promotion Worksheet Total - # of Promos Eval Low Eval High
2 Tier Members Participants Per Month Eval Field Value Value
3 15000 300° 16

# of Swipes

Before Prize
4 PrizelD PrizeDesc Prize Cost Par Issued Breakage Event Cost 3
& 1 Logo Koozie 3 0.85 400 32.3363% 3.09 0%| $ 82| §
6 2 Logo Pen 3 1.45 390 31.5279% 3.17 0%| $ 137 | $
7 3 Logo Cap or Tote Bag $ 4.95 230 18.5934% 5.38 0%| $ 276 | $
8 4 Logo Safari Shirt 3 15.00 140 11.3177% 8.84 0%| $ 509 | $
9 5 $5 Cash 3 5.00 38 3.0719% 32.55 0%| $ 46 | $
10 6 $10 Cash $ 10.00 30 2.4252% 41.23 0%| $ 73 %
11 7 $100 Cash 3 100.00 8 0.6467% 154.63 0%| $ 194 | §
12 8 $1000 Cash 3 1,000.00 1 0.0808% 1,237.00 0%| $ 243 | $
13 9 $ - - 0.0000% = 0%| $ - $
32 28 3 - - 0.0000% - 0%| $ - 3
£kl Totals $ 1,137.25 1,237 100% 1,485.89 $ 1,560 | $
34
35 Per Event § 1,560 |Per Week $ 1[Per Month s '\, 24,966 [P
36 Prizes # Issued Cost # Issued Cost # Issued Cost \ #
<r8 Quantity [Logo Koozie 97.0 3% 82 358.19 | $ 304 1,552 | $ 1,319
38 Of Logo Pen 946 | $ 137 349.23 | $ 506 1,513 | $ ,194
£i*M Individual [Logo Cap or Tote Bag 558 % 276 205.96 | $ 1,019 892 | $ 418
40 Prizes  [Logo Safari Shirt 340 | $ 509 12537 | $ 1,880 543 | % ,149
41 Issued [$5 Cash 92|3% 46 34.03 | $ 170 147 | $ 737
42 During [$10 Cash 73(% 73 2686 | % 269 116 | $ 1,164
43 A $100 Cash 198 194 716 | $ \716 31| % 3,104
44 Period [$1000 Cash 02|$% 243 0.90 | $ 4% 3,880
4 < T

Here’s an entirely different type of promotion: Configuring Par Values for a Point Multiplier
1. Inthis example there is no ‘high value’ prize to protect by adjusting the Par Values.
2. Inapromotion like this, the par values can represent a

The Rationale for this promotion and the division of prizes is explained as following:

1. This promotion is targeted to our general player population. Its purpose is to increase gaming
activity on Wednesdays this month.

2. We want to tier this promotion to better control the prize distribution and minimize the cost. The
promotion will be based on a pick type game where the player will choose a chip to have a point
multiplier revealed to them. The point multipliers will be limited to 25,000 point maximum
adjustment.
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Participation in this promotion will be very high since it is available to the entire player base and
we are advertising the promotion through radio, billboards and print.

This promotion is going to be active on Wednesdays in direct response to our primary
competition's 3X Point Wednesday promotion. We expect to attract players who are motivated by
3X points by offering them a chance at up to 10X Points. Tier 1 Players should receive 3X Points
50% of the time and the remaining multipliers evenly distributed. Tier 2 Players should only
receive 6X - 10X 15% of the time with the rest evenly distributed.

Let’s break these instructions down, and plug the information into the correct places in the Prize Par
Calculator:

First Step: Enter the Participation and # of Promos

a. Average Number of Participants (Daily)= 400

b. Number of Promos per Month (# of Wednesdays this month) = 4
Second Step:  Create the Prizes in the Prize List:
Third Step: We're anticipating about 400 Tier 1 players to participate in this promotion each
Wednesday of the promotion. We want to award 3X points, 50% of the time to this group. 50% of
400 = 200~Enter 200 here

Promation Total Average # of # of Promos
Tier Total ADT 0 - 200 Members Participants Per Month
400 4
Prize] PrizeDese & Par

N 3 - 0.0000%
o\ g - 0.0000%
3 S5x £ - 0.0000%
- 5% -] - 0.0000%
5 T g - 0.0000%
i 8x £ - 0.0000%
X S -] - 0.0000%
10 J z - 0.0000%
[ 4 5 - 0.0000%
10 ] - - 0.0000%

4. So, let’s go on: 200 of our 400 Wednesday players will receive 3X points. What about the rest?

The instructions tell us that the remaining point multipliers (4X — 10X) are to be evenly distributed.
That means we take the remaining 200 players and divide that number by the remaining number of
point multipliers, in this case, that numberis 7. (4, 5, 6, 7, 8,9, 10). 200 divided by 7 = 28, which is
the par for each of those prizes. There were 4 left over, so some Par values are 29.

Promotion Worksheet Total Average # of # of Promos
Tier Total ADT 0 - 200 Members Partici Per Month
400 4
PrizelD PrizeDlesc Prize Cost gy, Par
1 x 5 - VAR 50.0000%
2 4x 5 Y 4 29 [\ 7.2500%
3 5x 5 - 25 T7.2500%
4 Gx 5 - 28 7.2500%
5 T 5 - 28 7.2500%
(-] 8x 5 - 28 7.0000%
i S 5 - 28 7.0000%
8 10 5 - 28 7.0000%
9 5 - |\ J | 0.0000%
10 g - \ - ! 0.0000%
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VARIATIONS

1.

We could create this in several variations on the spreadsheet. We could create one 3X points item
with a par of 200. We could create two 3X points lines with a par of 100 each. And the variations
could go on.

In our example, we have chosen to list four lines of 3X points with pars of 50, for a total of 200 in
the 3X categories. Let’s think about the ‘why’ of this choice...

When a choice is made on the game and an item on the screen is selected, the software populates
the remaining icons (stars, fish, balls, chips, etc.) with the next items in the list of prizes following
the awarded prize. For example, if a 9 Chip game is chosen, after a chip is chosen and the prize
awarded, the remaining eight chip choices reveal their hidden prizes. Consider the psychological
factor:

If the player is awarded a 5X multiplier, and when the other eight chips are revealed, of which
three are 3X multipliers, that player will feel some excitement about having received a ‘better than
usual’ prize. On the other hand, if that same player is awarded a 3X multiplier, and on the board
are revealed two other 3X multipliers, they will tend to think that since three of the nine chips were
3X multipliers, the odds were more likely that they would have picked one of those three. This
couldn’t happen if we just have one 3X point multiplier in our prize list.

Promotion Worksheet Total Average#of  #of Promos
ier  Total ADT 0 - 200 Members __Participants Per Month
4

400
\ PrizeDesc
x \
x

Prize Cost »;
- 50 12,5000%)
29 7.2500%

\

28 7.2500%
28 7.2500%
20 7.2500%
7.0000%
28 7.0000%
28 7.0000%
50 12.5000%

50 12.5000%
50 12.5000%
0.0000%

&

Let’s move on to Tier 2.

1. The instructions tell us that Tier 2 players should only receive 6X-10X multipliers 15% of the time, with
the rest evenly distributed. Look at Tier 2 on the sample spreadsheet. Of the 1000 players, we’re
expecting 100 participants. 15% of these (15 players) have five prizes (0, 7, 8, 9, 10) divided evenly
between them. 15 divided by 5 = 3, which is the par for the 6X — 10X multipliers.

2. 'There are now 85 players remaining (100-15 = 85). There are also three prizes remaining. So, 85 divided

by 3 = 28, which is the par for the 3X — 5X multipliers.
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Promotion Workshest Total  Average#of  #of Events Eval Low Eval High
Tier  Ter2 Members _Participants ___ Per Month ___Eval Field Value Value
100 4 TADT 200 999999990
—_— #of Swipes
Before Prize
PrizeDesc Prize Cost Issued Breakage Daily Cost
1. |3X Points 5 - 2 2826% %) =
2 [aXPoins $ 28 20Ng28% %)
3 [5XPoinis $ 2 28.20 0%)
4 [6XPoins $ 3 030" %)
5 [7XPonis § 3 0303 0%)
6 [&Pons $ 3 0303 %)
7 [oXPoinis § 3 030! 0%)
8 [t0xPponts $ 3 03 %)
$ - ol 0%
5 B B 00% %)
- - 0000%) o
- - 0000%
3 \ - 0000%
14 2 0000%
15 - - 0000%
1 0000%
7 0000%
18 - - 0000% -
Totals - % 100%| 17561 0%
Per Event - |Per Week -__|Per Month
[Prize: #Issued ost #Issued ost #Issued ost
Quanity [3X Points 2 = 2 = T
of  [axPonts 2 - 2 - 1
Individual [5X Points 2 = 2 B 1
Prizes  [oX Points - -
Issued  [7X Poinis
During ~ [BX Points
A [0XPoinis
Period [10X Points

3. Since the distribution of point multipliers is based on a percentage of the players, these par values
will carry through the promotion no matter how many players participate.

4. IF, however, the promotion called for only a minimum number of the larger multipliers to be
awarded during the promotion period, the steps from the first example of creating par values
should be followed.
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STEP FIVE: Configuring & Editing
Devices & Linking Promotions

NOTE: Whenever you have edited any item (sub promotion, tier, prize) within a Master
Promotion, you must RELOAD THE DEVICES (Kiosks).

Understanding the Relationship Between Promotions & Devices

1. Of all things that are essential to running a successful promotion, perhaps none is more essential
than this step, yet it is the one that often gets overlooked: the Kiosk!
2. Every successful Kiosk-available promotion must have five elements:
a. An Active Master Promotion
b. An Active Sub Promotion (at least one) linked to that Master Promotion
c. ATierlinked to that Sub Promotion
d. An Active Prize (at least one) linked to that Tier
e. An Active Kiosk to which that Active Master Promotion is linked.
3. If one of these steps is missed or configured incorrectly, the chances are excellent that your
wonderful, well-thought-out promotion simply won’t work!
4. Since you don’t want this happen (and neither does MGT!) the Kiosk step must not be missed.

Prerequisite

1. Before a Kiosk can be made Active in the MGT Promo software and the database, MGT OK (Offer
Kiosk) must be installed and configured to the Mgtservername and Property ID.
2. This step is generally completed and tested at the time of the MGT installation. However if your
property has purchased new Kiosks since that time, ensure that the IT department has:
a. set up the Kiosk(s) on the network
b. the Kiosk is communicating correctly to the mgtservername server and
c. MGT OK has been installed and configured at each of the Kiosks
3. Once this is completed, the Kiosk(s) will be visible in the Devices window of MGT Promo where it
must be configured to function within the Promo application.

Linking Your Promotions to the Kiosk(s)

1. In MGT Promo 5.0, groups of Kiosks can be created, and a promotion only needs to be linked to the
Kiosk Group.
a. These groups can be created and/or deleted as needed.
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Viewing Devices in the Devices Tree

fj X
[} brawing Conductors
() Drawing isplays
[) Test Devices

\

- 1.

The Devices Tree will display each of the
servers, Kiosk groups, workstation groups,
or drawing computers that have MGT
software installed.

You can also view each of the devices that
are linked to each group.

From this window, you will be able to
configure each of the devices for specific
needs of the property.

Device Configuration Options

1. Right-click on Kiosks in the Devices Tree

Devices
o =] Serva‘ S
- Current User: Test Tester
I:E:I Add Mew Kiosk Group
B ® b  Link Master Promotion to All Kiosks
G} % q #=  Enable Choose the Champs For All Kinsks
o M= Disable Choose the Champs For All Kiosks
. @ Reload &ll Devices
G !'J
@ Resync Graphics For All Kiosks
- & METTROeR
"""" B workstations
"""" B Drawing Conductars -|

1. Add a New Kiosk Group: allows for Kiosks to be put into
a special purpose or designation (by area, for example)
group.

2. Link Master Promotion to all Kiosks: will assign a
Promotion to appear at all the Kiosks.

3. Enable Choose the Champs for All Kiosks

4. Disable Choose the Champs for All Kiosks

5. Reload All Devices: tells the Kiosks that changes have
been made to a promotion.

6. Re-sync Graphics For All Kiosks: in previous versions,
this step required each Kiosk to be synched individually.
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2. Right-click on a Kios,

Resync Graphics for this Device

........ g wear =
Devices,
""" M Servers =
I il Kiosks
""" ng@' Training
o 8 M T-KIDSKY Currenk User; Test Tester
B & MGTAM J? Link Master Promation
B 8 MGT-KIOSKZ &=  Enable Choose the Champs on this Device
G ¥ MGTA0SK3 A Edit this Device
!‘.. @ Reload this Device
B MGT-KIOSK4
’ @ Reload all Devices
------ B workstations @
L

------ B Drawing Conductors

Exclude Drawings From this Device

Link a Master Promotion to This Group: only these
Kiosks will display the promotion

Disable/ Enable Choose the Champs on this Device
Edit This Device: allows for each Kiosk in the group to
have specific configuration values

Reload this device: triggers a reloading of the
promotion configurations on this Kiosk only. Happens
at the next card swipe at the Kiosk

Reload All Devices: sends a message to the Kiosks to
reload the promotion configurations. Happens at the
next card swipe at each device

Re-sync Graphics for This Kiosk Group: refreshes the
locally-stored flash folder with the MGT Share flash
folder

Disable/Enable EDraw Features on this Device:
Selecting the Drawings Button on the Kiosk will display
‘There are no drawings available.” The option to Check
In at this Kiosk will be disabled.

Please Confirm Your Desired Action 3

Are you sure that you want to Enable EDraw Features On This Kiosk?

Please Confirm Your Desired Action 3

Are you sure that you want to Disable EDraw Features On This Kiosk?
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Adding a New Kiosk Group

Devices

Current User: Test Tester

Add New Kiosk Group

Link Master Promation to All Kiosks
Enable Choose the Champs For All Kiosks
Disable Choose the Champs For All Kiosks
Reload &ll Devices

Resync Graphics For All Kiosks

1. Inthe MGT 5.0 software suite, Kiosks can be configured into groups.
Any promotion can be linked to All Kiosks, Any Group of Kiosks or
individual Kiosks.

2. To create a Kiosk Group, right-click on ‘Kiosks’, and select ‘Add A

[

New Kiosk Group

Enter the name of the New Kiosk Group

New Kiosk Group3.
3. Enter the name of the New Kiosk Group.

4. The New Group will appear under ‘Kiosks.” For example: Club Kiosks.

Adding a New Device to a Kiosk Group
Right-click on a Kiosk Group and select Edit This Kiosk Group

1.

Devices

m

@

= @E} ETraining

- il Workstations
B Drawing Cond

- il Servers
-l Kiosks

MGT-KI0)
MGT A
MGT-KIC)
MGT-KIC)
MGT-KIC)

2. The Kiosk Group Editor will open.

2= Kiosk Group Editor

Kiosk Group ID 2
Kinsk%nupnamg

Add Devices:

Current User: Test Tester

Link Master Promation to this Group
Disable Choose the Champs For this Kiosk Group
Enable Choose the Champs far this Kiosk Group
Edit this Kiosk Group

Hide this Kiosk Graup

Reload All Devices

Resync Graphics For this Kiosk Group

Ca@Oosi ) V-8

Exclude Drawings From this Kiosk Group

Devices In The Group:

[ Device 1D [ Devbese [ Locstion Computerhlame Device ID DevDesc | Lucatmi . .
: e oo b The selected Kiosk group will
5 MGTKIOSK2  MGT CasinodSé  WGTKIOSK2 . . .
[ MGTIOSK3 MGT Casino 454 MGT-KIOSK3 open d|sp|ay|ng aVa'IabIe
H MGTKIOSKE  MGT CasinodS4  WGTKIOSKY ’
= devices to add to the Kiosk
>>
=<
<<
oo | i | |

Cancel
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3. Select the Device (in this case, a Kiosk) that you wish to add to the group

[ZEWiosk Group Editor

x|
Kiosk Group ID 2

Kiosk Group Name  Training

Add Devices: Devices In The

R Select the device you

: wish to add to this
group and select the >’
Repeat as needed.

Location

Compulertlame
MG T-KIDSK] MET Casino 454

MGET-KIOSKT

5
MGT-RIDSK3 MGT Casing 45: MGT-KIOSKZ

F)
5
I ]
7 MGT-RIDSK4 MGT Casing 454 MGT-RIDSK4

==

<l

[l ¢ 1

1| |

Save and Exit | Cancel

ZZKiosk Group Editor

x
Kiosk Group D~ 2

Kiosk Group Name  Training

™
Add Devices: B T / The selected device(s)
Device ID. DevDesc. Location Computerhlame Device ID | DevDese [ Location .
2 MGTHIOSKT MGT Cosino 454 MBT-IDSKT 5 MGTKIOSKZ  MGT Casino 454 WI” move to the
4 METVM MGT Casino 454 MBT/M
3 METKIOSKZ  MGTCasiod54  MGTKIOSK3
7

MGT-KIOSKY MGT Casina 454 MGT-KIDSK4

‘Devices in The Group’

sl |

Save and Ext Cancel

4. Select Save and Exit
5. Select ‘YES’ to save the devices to this group

‘Save Devices to this Group? =

=

Do you want to save the devices to this group?
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6. The Kiosk Group will now include the added device.

Devices
Servers I}
Kiosks
=8 §,§( ;Tlaining

Bl & METKIDSK2

The new Kiosk will
appear under the Kiosk

® METKIOSK

H METVM

# METKIOSKI

# MET-KIOSK2
§ MET-KIOSKS
-

‘whorkstations ;I

Configuration for Each Kiosk or Workstation in the Devices Tree
1. Right-click on a specific Kiosk or device and select Edit This Device.

Devices

| v

W Servers

S Bl Kiosks
E}@gj Trairing

Current User; Test Tester

B i Link Master Promation
. ; Enable Choose the Champs on thi . .
TR o | Edit this Device /Edlt thls
B § MGTRIOSK Devi
Reload this Device \ evice
B § MGTRIOSK

Reload All Devices

- § MGTKIOSK Resync Graphics for this Device

CRO®OR &0

------- W Workstations Exclude Drawings From this Device
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2. The configuration screen for this device will open.

e
%) Device #5188 Computer Name: BILL-VPC-7 o=/
File Help
: : ptions | Reserved ]
File 5 Opti
1 vice Info ~SELIEAR L
Bevice Active I¥ Syncronize Graphics On Startup
Device Description [¥ Overwrite Newer Kiosk Files
| BILL-VPC-7 m |\\\u'st51\mgt\FIash\ver4.4
Device Location 3 Format = \\Server Mame\FolderMame\Folder Mame),
| Site 2 \ ’
Card Reader Printer
5 Card Reader Enabled [ 6 Printer Enabled  [v Barcode Scanner Enabled .
Type Type Type
Serial 57 Ge ﬂ |Generic S
Brand Driver name Brand
[Mag-Tek ~| |EPsoN BA-TS00 Full cut | | Generic |
Port 5 Port 1 Fort 2
Baud 9500 Baud 9500 Baud Q500
Parity M Parity M Parity N
Data Bits 3 Data Bits 3 Data Bits a
Stop Bits 1 Stop Bits 1 Stop Bits 1
Card Read TimeQut
10

1. Device Active: Devices must be made active before they can function. Check this box.

2. Device Description: By default, the computer name (its identity on the network) will be seen in this
box. The name can be changed here to identify its location on the casino floor. The name change
only has effect in Promo Manager, and does not change the computer name as used on the
network.

3. Device Location: This is the location or property ID used in the MGT software.

4. Files Sync Options: This Kiosk function ensures that the Kiosk always has the most current and
intended flash graphics to display. In Promo 4.5, this option to Re-sync the Kiosk graphics can be
accomplished through Promo Manager. It is no longer necessary to go to each Kiosk and restart
the OK application to synchronize the new files.

a. Synchronize Graphics on Startup: tells the OK application to synch the flash graphics with
the \\mgtservername\mgt\flash\propertyname folder when it is restarted. Previously, this
configuration was set at each individual Kiosk.

b. Overwrite Newer Kiosk Files: if the flash graphics files on the Kiosk and those in the MGT
shared folder have the same name, this option ensures that the file with the most recent
design date is being used by the Kiosk. Previously, this configuration was set at each
individual Kiosk.

c. Path to Flash Files: this option should be \\mgtservername\mgt\flash\propertyname

5. Card Reader: the Kiosk should ALWAYS use a Serial Card Swipe, made by MagTek, and configured
to PORT 1. This is the default COM PORT 1 used by the BIOS.

a. KMAN requires that a Keyboard Wedge type of card swipe be used. It does not require a
Port setting in order to function.
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6. Printer Enabled: this box must be checked if the device is a Kiosk or test device that will print
tickets.
a. Type should be Generic

7. Barcode Scanner Enabled: this option is only used if the Kiosk has a barcode scanner/reader
configured at the Kiosk. Contact MGT if you have additional questions.

24/7 TECH SUPPORT: 702.360.8550
TECH SUPPORT: support-mgt@everi.com

b. Driver Name should be Default.

Ticket Paths
Both a Kiosk device and a KMan (Workstation device) can be configured to use the same ticket for

1.

each type of ticket. If a ticket is re-printed from KMan, the ticket will also display the word
‘REPRINT’ without needing to make a modification to the ticket.

2. Ticket Path: Path to \\/mgtservername\mgt\tickets folder.

File Help

Ticket Paths

) Device #5188 Computer Name: BILL-VPC-7

[Ticket Path (Must be UNC Path \\Server\Folder\) | Prize Ticket Name

[\WSTS 1 METVTICKETSY

|DEFAULT_KIOSK TICKET.MGT

Point to Cash Ticket Name [

COMP to Cash Ticket Name

|DEFALLT _PntaCash.M&T

|DEFAULT_KIOSK TICKET.MGT

[ Point to Comp Ticket Name

[ COMP to Point Ticket Name

|PEFALLT Points2Comp.MGT

|DEFAULT K10sK_TICKET.MGT

[ Point to Draw Ticket Name

[ COMP to Draw Ticket Name

|DEFALLT_P2D.MGT

|pEFAULT K1oSK_TICKET.MGT

Points to Item Ticket Name [

COMP to Item Ticket Name

|DEFALLT Points2Ttem. MGT

|DEFAULT_KIOSK TICKET.MGT

Points to Promo Ticket Name [

Comp to Promo Ticket Hame

|DEFALLT_K10SK _TICKET MGT

Spedial Features

¥ Show Congratulations Screen
I~ Promotion Only Kiosk.

¥ Reload After Each Promotion
I~ Use Local Tier

|DEFAULT_KIOSK TICKET.MGT

DO NOT TOUCH uless directed by MGT

I~ Use PIN For Access Flash Version Number [
[~ Use Birthday As PIN Override CMS TP 7
[ Refresh Customer cMs P 0.0.0.0

I Landscape Printng e o et -
¥ Use MGT Ranking spert [ 5

[E=8 Hol |5

Point to Cash Ticket
Point to Comp Ticket
Point to Draw Ticket
Points to Item Ticket
Points to Promo Ticket

Prize Ticket (From Promo Manager)

Comp to Cash Ticket

. Comp to Point Ticket

. Comp to Draw Ticket

. Comp to Item Ticket

. Comp to Promo Ticket

Special Features

1. Show Congratulations Screen: Displays a Congratulations Screen after the Game plays

2. Promotion Only Kiosk: If a Kiosk is only used for a single promotion, this option takes the patron

immediately to the game and allows them to participate providing they are qualified
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3. Reload After Each Promotion: Participation in one promotion may affect a player’s ability to
participate in other promotions, for example a promotion that uses comp balance. This option
makes the evaluation and removes or adds a promotion respective to that choice

Use Local Tier: Displays information from the Local Tier table on the Kiosk flash graphic

Use PIN for Access: Requires a PIN for access to the promotions screen

Use Birthday for PIN: Allows the patron to use MM/DD birthday information as their Kiosk PIN
Refresh Customer: Refreshes player demographic or play information

Landscape Printing: Allows this Kiosk printer to print in landscape instead of portrait.

Use MGT Ranking: Kiosk graphic displays Tier information as determined by MGT Tier Editor

O N U A
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ADDENDUM 1: Aspirational and
Linear Promotions
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About Aspirational and Linear Promotions

1. Simply defined, an Aspirational type of Promotion allows a player to check progress toward a
promotion earning goal when they swipe at a kiosk. IE, ‘You have 74 of the 100 Slot Points Earned
for this promotion.’

2. There are two distinct Aspirational Promotion configurations:

3. An Aspirational Master Promotion — this one is used when the promotion is for ‘same day earning’
required.

4. An Aspirational Sub Promotion — this one is used when the earning period encompasses more than
one day.

5. These Aspirational Promotions use all of the normal promotion configurations.

About Linear Promotion

1. There are two types of Linear Promotions:

a. Linear Prize: this type is about the number of prizes the player can earn in a period.
Linear Prize replaces the need to build a separate Sub Promotion for each level a player
could reach to get the next Prize. EX: the player gets S5 free play for every 100 slot point
earned.

b. Linear Participation: this type is about the number of opportunities a player can have to
participate. However, the earning for the next prize starts anew once the player claims the
prize. EX:

i. When the player reaches 100 slot points, they are eligible to claim the prize.

ii. However, when the player claims the prize, they have actually earned 275 slot
points.

iii. The player receives the prize, however, the 100-point threshold starts new from
the 275 point accumulation. The player now must reach 375 slot points (275 + the
100-point threshold) before the next prize can be claimed.

iv. The property benefits from the breakage.

2. Both of these types can be combined with Aspirational.

IMPORTANT NOTES

1. Before configuring these promotion types, the user should take special note of the Matrix
information.

2. The use of both Aspirational and Linear Promotion types assumes a substantial working knowledge
and experience with building promotions in MGT Promo Manager.

3. This User Manual does not follow the pattern of the MGT Promo 5.0 User Manual. Each promotion
type uses a Master, Sub, Tier and Prize format.

4. The options available and not available for each promotion type listed in this manual have
substantially narrow limitations that can typically only be configured with the guidelines provided.

5. Throughout this manual, certain WARNING messages appear. Failure to note and heed these
warnings when the property configures these promotion types does not constitute liability on
behalf of Micro Gaming technologies, Inc. for broken promotions.

6. These promotion types are designed to alleviate certain promotion builds in Promo Manager or
toenhance the player experiences at the kiosk. Aspirational and Linear Promotions are NOT
intended to be ‘solve all’ promotions for the player or the casino marketing teams. They work in
conjunction with the usual Promo Manager application builds and configurations.
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Promotion Type: Aspirational Master Promotion - Matrix

Promo T1|,'|:|L§l

24/7 TECH SUPPORT: 702.360.8550
TECH SUPPORT: suppott-mgt@eveti.com

Master Aspirational -
When Same Day Earning is
Desired

Promo Part Configuration J|When to use
IF mulkiple subs in promo build and plaver can
Master Bllaw Mult Sub participate in more than one
Don't Allaw Mullti Sub JIF only one subin promo build
Promotion Tupe Swipe and Yin
Demographic Types |As needed
[Master Bucket Must miot use
Required. Configure abutton description.
Masteris alw ayz displaved. Sub anly vis when
Group Under Master |master is qualified. Master shows the azpiration
Display as Aspiration o Required. ‘il reguire Aspirational Eval Field
Required. Muztbe Allow for A=pirational must
Plaver Action Eval be zetin Eval Fislds
Player &ction Thresh |Required 0
Sub Sub Promo Screen |Mormal Sub Promo Configuration wWindow
Evaluation Fange Same as normal promo configuration
Dizplay as Aspirationa Mot used for Master Aspirational Promos|
Mulki Subs" Same as normal promo configuration
Game Ay
Ma. Anw Tier can be configured and linked ta
Tier A=pirational Tier the Sub Promation for an Azpirational Master
Low value Same as normal Tier Low Value configuration
Card Tiers Same as normal
. normal prize configurations allowed
Prize
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@) Aspirational Master - for same day earning @
23% | :: E 100

You need 77 Slot Paints Earned to qualify

S ockE

Aspirational-Master Promotion Configuration

1. Master Promotion

M Master Promotions Editer s

Active

Promotion Description

Allow Multi-Sub Participation

Aspirational Master - for same day earning

Group Sub Promotions Under this Master Header onKiosk

Group Header Descriptionto Appear on Kiosk
Todays Aspirational Master Proma|

Display as Aspirational (Requires Aspirational Same Day Play Threshold)

Player Action On Participation Day

Slot Points Earned

Dascription___ ;§ . AllowforAspirational

Aspirational Desc
 Slot Points Eamed ; 1

Promotion Type

Swipe and Win -
Demographic Type Gender
(®) Unrestricted Master Promotion Date Type ®a
O Age or Birthday @ Mone Days Morith Years ) MNew ol
(O Enroliment Date Low High
O Wedding Anniversary >=And < 0 O Female

/ sub: i ping

You need HThreshold - CumentLevel# Slot Points ..

Multiple Sub-Promotians
qualified against the sy

shown the first sub pr
Participation is limited|
I ‘Allow Multi-Sub Pa
promotions which th
displayed and partiq
promotions.

Please Review Promotion Design *

Master Promotion Elements are Incorrect or have been left
Incomplete:

Master Promotions can only be Displayed as Aspirational
when a Same Day Play Requirement is Configured

There are FIVE configurations necessary for

this promo type:

A. Promotion type must be Swipe and Win.

B. Group Sub Promotions Under this Master
Header must be checked.

C. Description for the Master Header must be
completed

D. Display as Aspirational must be checked.

E. Player Action On Participation Day AND a

threshold value must be configured.

The Evaluation Field used must
be configured

‘AllowforAspirational’ to be
visible in the drop-down list

Plthse Review Promation Design *

>

Master Promotion Elements are Incorrect or have been left
Incomplete:

Same Day Play Threshold is Invalid
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Aspirational Master Promotion Recommendation

You are Configuring an Aspirational Master Promotion

It is HIGHLY recommended that all Aspirational Master
Promotions be Designed with a Default Bottom Tier into
which All Patrons will Qualify!

Aspirational Master Promotions Configured without a

Guaranteed Qualification Tier may lead to a Megative Patron
Experience.

An incorrectly configured Aspirational
Master Promotion can display the following
messages:

1. ASame Day Eval Field must be
selected.

A threshold must be configured.
A Tier must be linked to the Sub

Promotion with a > 0 Low Value.

2. Sub Promotion
A. All normal Sub Promotion configurations are available

M= Sub Promotion Editer

T&): 139

Active

Description
Sub Promo for Todays Aspirational Master

Description Of Promotion to Appear on Kiosk

>> | SubPromoforAspirational Master

Date Scheduling

This Description will
display on the button that
appears under the Master

Header Button

Promotion Start Date Promotion End Date Days
a9/24/2019 i 093072019 e Submit Schedule Edit Schedule
Participation Range
Start Time End Time
12:00 AM 11:59 PM
Range Start Date Range End Date Days
09/24/2018 S>> 08/24/2013 ‘- 1
Evaluation Range
Start Time End Time
UseHistory Time Group | 12:00 A1 59 P
Evaluation Start Date Evaluation End Date Days
06/27/2019 2 v >> 09/24/2019 — a0
Zip Group Controlled Entry Options Games
Open Farticipation > | Game =
Desc Start Zip End Zip Enrollment Option Restricted in KMan # of Prizes Displayed By This Game T
All Zip Codes zrzz

Restriction Level —

Options

1s Email Promotion

CONGRATULATIONS!

[] Auto-play Promotion After Swipe YOU HAVE RECIIVED..

Secret Access Code FREE NIGHT STAY IN THE HOTEL

Secret Code Required to Access the Game

A Secret Code from the Group Must be
Entered by the Patron

Do NOT check Display
as Aspirational’ when

Aspirational Promotion Display
[ Display as Aspirational

(Requires Aspirational Tier Evaluatio

configuring an Aspirational
Balance Requirement

Master Promotion

No Deduction

Enter the Minimum Balance The Player
Must Have to Participate:
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3. Tier for Aspirational Master

Tier Editor
effer Filter Text | [ Fiter | [ cancelFiter | rilter valuation Field =
[~ Joescription [Evel Field JLowvalue [rist Edit Tier Values
2 sotiorsinoors  SothvgDaivThes in0vss [ Mot Curently Used  Card Tier Levels
Horr i [ Not Currently Used All Card Tier Levels

[ Mot Currently Used ey °
[] Banned Dar
[ self-ganned

Tier Description
Slot ADT$100 or >

Evaluation Field
Slot Average Daily EP

Slot Comps Earned
Slot Points Earned
Siot Points Redeemed
Slot Days Played
SlotTimePlayed

Pit In

Pit Out

4. Prizes for Aspirational Master.

The Tiers available to use for this
Promotion-type configuration will be
displayed

MGT Best Practice would be to NOT use
the same evaluation field as configured
on the Master Promotion to avoid
presenting conflicting earning
requirements between Master and Sub.
Consult your MGT Trainer for
clarification.

A. All normal Prize Types, Prize Pars
and Prize Counts are available
with an Aspirational Master

Prize Editor
| ] " @ " Q’)l | Enter Filter Text .. . Filter Cancel Filter
) [ Description Prize Type Desc Amount Adtion Edit Prize Values.
o 1 1.000 1 Prize Description [] Prints Ticket Active
g B $10 Free Play
o - iz} Prize Type
CE 11 NonNegotiable Proma Credis |~
@ 0 Single Ticket
Point Add
° - 10.00 | Point Multiplier
& Comp Add
Comp Multiplier
Prize Kit

Drawing Ticket

Drawing Ticket Multiplier
Deduction Prize
NonNegotiable Promo Credits
7 |Exportable value

Controlled Entry Insert
Prize Visibilit| ccPromoCard

Expiration

Promotion

B. The Controlled Entry Insert prize
type MUST NOT BE USED, even
though configurable.

[ epraw [ other Modules

Prize Action

4000000000

None Immediate

Prize Disclaimer

Place Disclaimer Here

Queued
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Promotion Type: Aspirational-Sub Promotion - Matrix

Sub Promotion Aspirational -
When Earning for an Extended

Promo Type Period is Desired
Promo Part Configuration When to use

IF multiple subs in promo build and plaver can
Master Allcw Mulki Sub participate in more than one

Oon't Allow Mullti Sub §if only single sub or plavers can only play inone

Promotion Tupe Swipe and 'in

Demagraphic Types |4z needed

Master Bucket Must not use

Group Urder Mazster JMay be uzed

Display az Aspirationzd Do not use

Plaver &ction Eval Canbe uzed

Plaver &ction Thresh JCan be used

Sub Sub Proma Screen |Normal Sub Prome Configuration bindow
Uzed for determining Sspirational Period play
Evaluation Range accumulation dspiration is in the Tier

Display az Aspirationg Bequired

Multi Subs? Same as normal promo configuration

Game By

Ire= Required for Aspirational Sub
Promotion. However, if Tiers are already linked that
do nat support Azpirational, the uzer will be prompted
Tier A=pirational Tier whether ar not ta remave the affending Tiers.

Low value Required. >0 Threshald
Card Tiers may be used, but are required ta have Tier
Card Tiers configured as an Aspirational Eval Field

. normal prize configurations allowed
Prize
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ational Sub Promotion

You need 1Slot Points Earned to qualify

Aspirational-Sub Promotion Configuration

1. Master for Aspirational Sub Promotion

/

W] aster Promotions Editor

Active [ allow Multi-Sub Participation
Promotion Description
Master Promo for an Aspirational Sub

Promotion Type

Swipe and Win -

Demographic Type
@ Unrestricted Master Promotion Date Type

(O Age or Birthday (@ MNone Days Month

O Enroliment Date Low

1 Sub. ping
Group Sub Promotions Under this Master Header on Kiask

Group Header Descriptionto Appear on Kiosk
This Group option can be used with Aspirational Sub

Player Action On Participation Day

None &

O Wedding Anniversary EELTS

[] Display as Aspirational (Requires Aspirational Same Day Play Threshold)

Gender
® Al
Q male

() Female

Multiple Sub-Promotions can b
qualified against the subs in
shown the first sub promotiof
Participation is limited to on
If ‘Allow Multi-Sub Participa
promations which the plays
displayed and participatio

promotions. A

ONE configuration option is prohibited for
this promo type. See ‘D’

The Promotion Type MUST be Swipe and
Win.

Group Sub Promotions Under this Master
Header is an option that may be used but
does not show Aspirational progress
Description for the Master Header must be
completed if Group Subs Under this Master
Header is used

Display as Aspirational must NOT be checked
Player Action On Participation may be used
but the earning period is configured in the
Sub Promotion Editor.
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2. Aspirational Sub Promotion

M Sub Promotion Editor

TGID: 1014 Description
h@ Active Aspirational SubPromotion
Date Scheduling
Promotion Start Date Promotion End Date
11/29/2019 > 12/22/2019
Participation Range
- s

Range Start Date
11/29/2019 —

Range End Date
11/29/2019

Evaluation Range

Use History Time Group

Description Of Promotion to Appear on Kiosk
>>  Aspirational SubPromotion

Days
24

Submit Schedue
| | St Time End Time

Edit Schedule

Days
24

12:00 AM

11:58 PM

|

Evaluation Start Date Evaluation End Date
11/29/2018 L > 12/22/2019 -
Zip Group Controlled Entry Options
Open Participation
[pesc|Sanzo |mazn |
AliZip Codes ]
Restriction Level
Options

|

Is Email Promotion

Secret Access Code

(] Auto-play Promotion After Swipe

roup Must be

Entered by the Patron

Enroliment Option Restricted in KMan

Secret Code Required to Access the Game

Games
Game =
# of Prizes Displayed By This Game 1

=~

i

TIVERTON

CONGRATULATIONS!
YOU HAVE RBCEIVED.

VREE NIGHT STAY INTHE HOTEL

Aspirational Promotion Display

The Aspirational Sub Promotion
is configured as a normal Sub.
EXCEPT: the Evaluation Ranges
are controlling the Aspirational
Earning Period.

Fixed, Rolling Range and Rolling
Range by Swipe Date are all

[ pisplay as Aspirational

(Requires Aspirational Tier Evalu

Balance Requirement

No Deduction

Enter the Minimum Balance The Player

Must Have to Particpate:

3. Tiers for Aspirational Sub Promotions

Tier Editor
Enter Filter Text. .. Filter | | CancelFilter | Filter Evaluation Fisld . .. A
ID | Desciption Eval Field Low Value [ High ~

26 TPE =2 Total Paints Earned
27 TPE =3 Total Points Earned
] TPE =4 Total Points Earned
29 TPE =5 Total Points Earned
30 TPE =6 Total Points Earned
31 TPE =7 Total Paints Earned
32 TPE =38 Total Points Earned
33 TPE =9 Total Paints Earned
34 TPE 1-9 Total Points Earned
3s TPE10- 18 Total Points Earned
36 TPE20-29 Total Points Earned
37 TPE30-39 Total Points Earned
40 SPE 75-999 slot Points Earned
41 SPE 1000 - 1599 Slot Points Earned
42 SPE 2000 - 2998 slot Points Earned
43 SPE 3000 - 3499 Slot Points Earned
4 SPE 3500 - 3999 Slot Points Earned
45 SPE 4000 - 4499 slot Points Earned
46 SPE 4500 - 4399 Slot Points Earned
47 SPE 4500 - 4999 slot Points Earned
48 SPE 5000 - 5499 slot Points Earned
49 SPE 5500 + slot Points Earned
= ene e Elmb Pminbn Earmad

W m b

10
20
30
75
1000
2000
3000
3500
4000
4500
4500
5000
5500

Edit Tier Values

[ Not Currently Used
] Not Currently Used
[] Not Currently Used
[ Banned Dap
[] self-Banned

Card Tier Levels

All Card Tier Levels

Total Points Earned

A. You MUST check ‘Display as
Aspirational’ when
configuring an Aspirational
Sub Promotion.

NOTE: In the next step the
Tier must be
‘AllowforAspirational’.

=]

Cancel

The Tiers configured for
‘AllowforAspirational’ are the
only Tiers visible and available
in the Tier Editor.

This happens when the Sub
Promotion is checked for
‘Display as Aspirational.’
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4. Prizes for Aspirational Sub Promotions
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Prize Editor
S]] (= s | [ ol
D | Descigtion [ Prize Type Desc [Amosnt [ action | Edit Prize Vakses

1 MGITESTPRIZEL  Singhe Ticket A 7 TG riza Dancription Prints Ticket Adive

I MGTTESTPRIZE2 Single Ticket 1000 1 e A
o: MGT TEST PRIZE 3 Single Ticket 1000 1 = = .
0+ HoTTESTRIZES 1 L] Prize Trpe
@34 MGTTEST- g2 FROMO 1 Single Ticket
: el rdoeaad = Quanty Discount Factor Frize Value

3 UPick Prize Kt 1

100 - 0 = 5=

33 510 FreePlay 1 Enter the Revenue Center Humber
@34 510 Food Credit Single Ticket 1
@35 $100Free Py NanNegetale Srama Credes 1
@36 1Feiie Single Ticket 1
@57 5100 Free Play Nonkiegotiable Promo Credes 1 Bxpuret I Time Frame
@30 10rwng Bty Drawing Ticket P v - B
©3% 2 Drawing Entries Draweng Tickes 1 .
© 4 3 Drawing Entries Draving Ticket 1 Prize Visibiny
41 UpickPromstionPrzes  Prire it 1 EDraw Other Modues
@2 G of the Honth Single Ticket 1.000 1
- New Enroliment Prize Kit  Prize Kit 1.00¢ 1 Prize Action
@4 Giftof the Month Single Ticket 1000 1 s e ummd
&5 1000 1
0« . e Prze Disclaimer
- .00 '

8w Single Ticket

o 50 Prize

L BN Nonhegotable Promo Credes  10.00
0 o 4 Eniry Tnsert

o 4 tntry Insert

o o Eniry Insert

o Controlled Entry Insert

0 Controlled entry Insert

@5 CEHiMoTEDSI300  Controlled Entry Insert

NOTE about Combined Master Aspirational/Sub Aspirational

Enter a Diselaimer (Optioral)

All normal Prize Types, Prize
Pars and Prize Counts are
available with an Aspirational
Sub Promotion

The Controlled Entry Insert
prize type MUST NOT BE
USED, even though
configurable.

Master Aspirational + Sub

Aspirational
When to use

H ﬁ\ﬂGT Best Practicesﬁ "

1 WARNING!! 1
Other Aspirational
Configuration
Options allow this
combination to be
possible.
a2 However, this H
combination could
present confusion to
a player. For
example: the Master
could only require 10
N pts to be earned, B
u while a Tier could B
require 500 pts to
qualify, resulting in a
negative and
aggravating
expectation for the
player. Consult MGT
for discussion before
I using this option. B

Y ]
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Promotion Type: Linear Prize — Non-Aspirational — Matrix

24/7 TECH SUPPORT: 702.360.8550
TECH SUPPORT: suppott-mgt@eveti.com

Get one prize for each
Eval Threshold until Max

Promo Type is reached Linear Prize - Not Using Aspirational
Promo Part |Configuration How to Configure
Master Bl Multi Sub possible. See note about Tiers
MASTER Promotion Tupe Limear Prize
Canusze Demaographic Tupes 'es
MMaster Bucket Do not use

Group Under Master

“t'es, but doesn't show aspirational

Dizplay a= Aspirational

Do not use

Plaver Action + Thresh

posssible but Mot recommended

Special Configurations?

Mane

Sub I:I\:IL"

Sub Proma Configuration '=findow

Limear Prize Sub Pramotion \Window - decided with
Limear Prize Master Promation Tupe Chaice

Promation Range

Participation iz Promotion Fange

Evaluation Range

[z FT<EDQ. Farticipation Ranges are naot available. Limited
uze for determining plaver value, if desired.

Display as Aspirational

MO

Game Type

Ay Single Prize Rewvealer. Shows and aw ards Tatal
Amount of Prizes Earned.  Game [Linear Keupad).
Show total of Quantity Earned and allow = plaver to
choose how many to consume.

Ewvaluation Play Target

AlEvalFieldz available. Plaver Action For Aspirationalis
configured in the Master Plaver Action

Evaluation Thresh

How many of Play Target = 1 prize

Max Prize Cluantity Tatal # Prizes can be earmed in the promation range
Button Visible with no Aspiration even if no Prizes have
Al ays Display Button been earned - Mo Prizes Available" until Max

Tier

Tiers Available

AlTPlavers, ar Lowalty Card Tiers can be used. Mo Tiers
requiring plaver earning or walue, since Eval Bange iz
uzed for the Linear Prize Earning period

Prize

Limited Frize Tupes

Frizes awvailable For Linear Prize f Earning Prizes
1.5ingle Ticket

2.Paint Add

3Comp Add

4 Orawing Ticket

b Maonkegotiable Promo Credits
E.CCPromaCard
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\

( 1. MGT BEST PRACTICE: It is HIGHLY recommended that LINEAR
PRIZE Promotions use ONLY ONE TIER and ONLY ONE PRIZE per
Sub Promo!

2. The exception to this would be when using Cards Tiers, however,
each Card Tier should only have ONE prize linked to it.

3. MGT does not assume any liability if this Best Practice is ignored.

. )

AVAILABLE PROMOTIONS

Linear Prize Group Subs Under Master

PRESS HERE TO VIEW SUB PROMOS
QUALIFIED

1. Linear Prize — Non-Aspirational Master Promotion

MET Master Promotions Editor

ONE configuration option is prohibited for

= this promo type. See D

Promotion Description

Allow Multi-Sub Participation

Multiple Sub-Promoti
qualified against the
all sub promotions t;
allowed in all sub pry

Linear Prize

Promotion Type

Linear Prize -

Gender
@ Unrestricted Master Promotion Date Type © Al
() Age or Birthday (®) None Days Month Years New O Male
() Enroliment Dats Low High
() Wedding Anniversary >=And < Q Female

Aspirational / Sub-Promotion Grouping

Group Sub Promotions Under this Master Header on Kiosk

Group Header Description to Appear on Kiosk
Linear Prize Group Subs Under Master

[] pisplay as Aspirational (Requires Aspirational Same Day Play Threshold)

Player Action On Participation Day

None -

The Promotion Type MUST be Linear Prize.
Group Sub Promotions Under this Master
Header is an option that may be used but
does not show Aspirational progress
Description for the Master Header must be
completed if Group Subs Under this Master
Header is used

Display as Aspirational must NOT be
checked

Player Action On Participation may be used
but the earning period is configured in the
Sub Promotion Editor.
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2. Linear Prize — Non-Aspirational Sub Promotion

MET Linear Sub Prometion Editor

ID: 1014
Description
Linear Prize Revealer

Button Display Image (Optional)

Optional Button Image Filename.ext . ..

Promotion Start Date

10/01/2019 L. o= 10/31/2019

Linear Evaluation

Evaluation Period

Evaluation Start Date

10/01/2019 v 2> 10/31/2019
Evaluation Play Target
Slot Points Earned -

Gaming Activity Play Field Basis on which
Linear Activity will be Evaluated

Access Options
Controlled Entry Options
Open Participation
Enrollment Option Restricted in KMan

Restriction Level

Promotion End Date

Evaluation End Date

Evaluation Threshold

This Description is what displays on the Kiosk
Button: 1) under the Master Header button
if used, or 2) on the kiosk button under
Promotions in the same way a non-Linear
promotion displays

Description Of Promotion to A
==  Linear Prize Revealer

<5 0 - All Day

Days

- 31

NOTE: there are NO
Participation Ranges. Linear
Prize Promotion Start and End
Dates should also be reflected in
the Evaluation Start and End
dates.

Days

= In the illustration,
beginning 10/1, player earns ONE
prize for every 100 Slot Point
Earned up to 50 of the Prizes
until the end of 10/12, or until
the player has earned the
Maximum Quantity.

B. Always Display Promotion Button
must be checked. If no prizes
have been earned or the player
has ‘Maxed Out’ button will say

Maximum Prize Quantity

100 pts =7 i

Limits the Maximum Insta
of the Prize Award over
Life of the Promotion

Required Amount of the Evaluation
Play Target that must be Earned for
Each Prize Instance Awarded

Secret Access Code

Secret Code Required to Access the Game

A matching Secret Code from the Group Must be
Entered by the Patron

Games

Gams

& of Prizes Displayed By This Game 1

\ ‘No Prizes Available.’

here are two games that can be
used: 1) a Revealer-type Game
which simply awards the total prizes
earned in the period so far, or

YOU HAVE A BALANCE OF 4 AVAILABLE FOR REDEMPTION

il 2) a Keypad which displays the
el
E

(2]
A number earned and allows the
T

“\“\“\

player to consume part of that

ENTER

amount.
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3. Linear Prize — Non-Aspirational - Available Tiers

= o Linear Prize
@ Linear Prize Keypad
B @]

¢ Grand Slam
g& Home Run
g& Triple

g& Double

g& Single

A. The Tier Editor displays the Tiers available
to use for this Promotion configuration.
MGT Best Practice would be to NOT use the
same evaluation field as configured on the
Master Promotion to avoid presenting
conflicting earning requirements between

B.

Master and Sub.

Consult your MGT Trainer for clarification.

Promo!

( 1. MGT BEST PRACTICE: It is HIGHLY recommended that LINEAR PRIZE\
Promotions use ONLY ONE TIER and ONLY ONE PRIZE per Sub

2. The exception to this would be when using Cards Tiers, however,
each Card Tier should only have ONE prize linked to it.
3. MGT does not assume any liability if this Best Practice is ignored.

W,

4. Linear Prize — Available Prize Types Limited

Prize Editor

Ella"al = Cancel Filter
o]}

Only these Prize Types will function
ith a Linear Prize Promotion:

| Description Prize Type Desc | Amount I Action

a 102... Linear Prize - Single Ticket Single Ticket 1 1 °

@ 102... Linear Prize - Point Add Point Add 1 1

G 102... Linear Prize - Comp Add  Comp Add 1 1 [

a 102... Linear Prize - Drawing Ti... Drawing Ticket 1 1

G 102... Linear Prize - Non Negoti... NonNegotiable Promo Credis 1 1 L4

G 102... Linear Prize - CCPromoC... CCPromoCard 1 1 °
[ )
[ )

Controlled Entry Insert is NOT allowed
since there are no Participation

Single Ticket
Point Add
Comp Add
Drawing Ticket
Free Slot Play
CCPromoCard

© 2015-2020 Everi Payments Inc. or its affiliates

218

This is proprietary and confidential material of Everi. No part of this material may be disclosed in any manner to another party without the prior written consent of Everi. In no event will Everi be

liable for direct, indirect, special, incidental, economic, cover, or consequential damages arising out of the use of, or inability to use, the documents, materials, and/or software.



Promotion Type: Linear Prize also using an Aspirational

24/7 TECH SUPPORT: 702.360.8550
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Master - Matrix

Get one prize for each
Eval Threshold until Max

Linear Prize and Using Aspirational Master -

Promo Type is reached Used for SAME DAY PLAY only
Promo Part |Configuration How to Configure
Master Allow Fuli Sub gh |possible. Seenote about Tiers
MASTER Promation Type - Lirear Prize

Canuse Demographic Tupes “fes

Mazter Bucket Do naot use

Group Under Master Required

Display as Aspirational REQ

Plaver Action + Thresh

Regquired - Shaow s anly Azpirational Tiers from Eval Fields

Special Configurations?

Allowed

Sub

Sub Promo Canfiguration wWindaow

Linear Prize Sub Promotion Window - decided with Linear
Prize Master Pramotion Type Choice

Promaotion Range

Participation iz Fromation Fange

Evaluation Range

Iz FIXEL. Farticipation Hanges are naot available. Limited
usze for determining player value, if desired.

Display as Azpirational

Optional

Game Tupe

Bny Single Prize Hevealer, Shows and aw ards Total
Amount of Prizes Earmed. Game [Linear Kevpad]. Show
total of Quantity Earned and allow s plaver to choose how
Mary b Consume.

Evaluation Play Target

Al Eval Fields available. Flaver Action tor Aspirational is
configured in the Master Plaver fction

Evaluation Thresh

How many of Play Target = 1prize

Max Prize Quarntity

Total # Prizes can be earned in the promation range

Blw aus Display Button

Cannot be used if Display as Aspirational is used

Tier

Tiers Available

AllFTavers, or Lavalty Card Tiers canbe uzed. Mo Tiers
requiring plaver earning or walue, since Eval Bange is used
far the Linear Frize Earning period

Prize

Limited Prize Tupes

Frizes available for Linear Prize { Earning Prizes
1.5ingle Ticket

2.Point Add

3.Comp Add

4 Orawing Ticket

B MonMegotiable Promo Credits
E.CCPromoCard
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r

1. MGT BEST PRACTICE: It is HIGHLY recommended that LINEAR PRIZE
Promotions use ONLY ONE TIER and ONLY ONE PRIZE per Sub Promo!

2. The exception to this would be when using Cards Tiers, however, each
Card Tier should only have ONE prize linked to it.

3. MGT does not assume any liability if this Best Practice is ignored.

—

Linear Prize Aspirational Master @

k’.’.?.% ] 23 * 100

You need 77 Slot Points Earned to qualify
oc«

1. Linear Prize using Aspirational Master — Master Promo
Configuration

ME Master Promotions Editor x
acive [ Allow Multi-Sub Participation -
Promotion Description Multiple Sub-Promatians can be defined.
LinearFrize Aspirational Master ;ﬁ :‘l";::r:ﬁ?‘ao';‘_‘si:shte:&'ﬁ;r""tﬁg:"‘j:"i‘;"'
allowed in all sub promotians . . .
Promtion Type d The Promotion Type MUST be Linear Prize.
Linear Prize - . .
Group Sub Promotions Under this Master
Demographic Type Gender .
(®) Unrestricted Master Promotion Date Type o Header IS REQUIRED
O age orarhday e ne T e U e — Description for the Master Header must be
(O Enrolment Date Low High
(O Wedding Anniversary >=And < g O Female com pleted
e — Display as Aspirational is REQUIRED
Groun Sib romations Under this Master Header onkiosk Player Action On Participation and
T Threshold are REQUIRED and only
Display s Aspirational (Reauires Aspiraicnal Same Day Play Treshold) ‘Allowfor Aspirational’ Eval Fields (set by
r Action On Participation Day MGT) WI” be available.
Select a Play Field (Optional).. . -
Slot Points Earned
PRAIN| Pit Points Earned A"
Other Points Earned
tick Ryotal points Eamed I
\GT THCardTierPaints
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2. Linear Prize using Aspirational Master — Sub Promo Configuration

M= Linear Sub Promotion Editor

% This Description is what displays on the Kiosk
e - e Button: 1) under the Master Header button
Description Description Of Promotion to Appear on Ki . .
Linear Prize Sub Aspiration Master =2  Linear Prize Sub Aspiration Master If Used, or 2) on the kIOSk bUtton Under
Button Display Image (Optional) Promotions in the same way a non-Linear
Optional Button Image Filename.ext . . . {.;’ 0-All Day promotion displays

Promotion Start Date Promotion End Date Days
09/26/2019 e 08/30/201% * - 5 - Edit Schedule Games I

’A. NOTE: there are NO
Participation Ranges. Linear
Prize Promotion Start and End

Linear Evaluation

Evaluation Period

Dates should also be reflected in

Evaluation Start Date Evaluation End Date HEE
oy26/2018 [T = 02019 [T 5 the Evaluation Start and End
Evaluation Play Target Evaluation Threshold Maximum Prize Quantity dates' In the iIIUStrationr
Slot Points Eamned - _ i00ptsi 254 beginning 10/1, player earns ONE
Gaming Activity Play Field Basis on which Required Amount of the Evaluation Limits the Maximum Instances prize for‘ every 100 Slot Point
Linear Activity will be Evaluated Play Target that must be Earned for of the Prize Award over the
Each Prize Instance Awarded Life of the Promotion Earned Up to 50 of the PriZeS
Access Options until the end of 10/12, or until
Controlled Entry Options Secret Access Code Zip G the player has earned the
Open Participation - 48 8 Maximum Quantity.
Enroliment Option Restricted in KMan Secret Code Required to Access the Game B. AIWayS DISplay Promotion Button

A matching Secret Code from the Group Must be

Festrciontevl Entered by the Patron must be checked. If no prizes
have been earned or the player
has ‘Maxed Out’ button will say
‘No Prizes Available.’

Games
Game r
here are two games that can be
& of Prizes Displayed By This Game 1

used: 1) a Revealer-type Game

which simply awards the total prizes
YOU HAVE A BALANCE OF 4 AVAILABLE FOR REDEMPTION . .
earned in the period so far, or

2) a Keypad which displays the

Lkadiad

iedisd number earned and allows the

ETT player to consume part of that
CANCEL| ENTER amOunt.
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3. Linear Prize — Available Tiers with Aspirational Master

= o Linear Prize

l_jT Linear Prize Keypad

e Gr
g& Home Run
g& Triple

g& Double
g& Single

A. All of the usual Tiers are available to use for
this Promotion configuration.

B. MGT Best Practice would be to NOT use the
same evaluation field as configured on the
Master Promotion to avoid presenting
conflicting earning requirements between
Master and Sub.

C. Consult your MGT Trainer for clarification.

.

1. MGT BEST PRACTICE: It is HIGHLY recommended that LINEAR PRIZE Promotions use

ONLY ONE TIER and ONLY ONE PRIZE per Sub Promo!
2. The exception to this would be when using Cards Tiers, however, each Card Tier
should only have ONE prize linked to it.

3. MGT does not assume any liability if this Best Practice is ignored.

4. Linear Prize using Aspirational Master — Available Prizes

Prize Editor

Cancel Filter

E"E"Gl linea
D

| Description Prize Type Desc | Amount

Action

[ U
o w02
o w02
o w02
o w02
o w02

Linear Prize - Single Ticket Single Ticket 1
Linear Prize - Point Add Point Add 1
Linear Prize - Comp Add  Comp Add 1
Linear Prize - Drawing Ti... Drawing Ticket 1
Linear Prize - Mon Negoti... NonNegotiable Promo Credits 1
Linear Prize - CCPromoC... CCPromoCard 1

Only these Prize Types will function

ith a Linear Prize Promotion:

Single Ticket
Point Add
Comp Add
Drawing Ticket
Free Slot Play
CCPromoCard

Controlled Entry Insert is NOT

P | ISR, [ (U B
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Promotion Type: Linear Prize using an Aspirational Sub -

Matrix

24/7 TECH SUPPORT: 702.360.8550
TECH SUPPORT: suppott-mgt@eveti.com

Get one prize for each
Eval Threshold until Max

Linear Prize - and Using Aspirational Sub

Promo Type is reached Promotion - multiple days played
Promo Part |Configuration How to Configure
Master Bl Mulki Sub poszible. See note about Tiers
MASTER Promation Tupe Linear Prize
Can uze Demaographic Tupes e
Mazter Bucket 0o rat use
Group Under Master Canbe used
Display a= Azpirational (]}
Plaver Action + Thresh Mot recommended- Eval and Threshald set in Sub Promeo
Special Configurations? Allowed
Linear Prize Sub Promation ‘Window - decided with Linear
Sub Sub Proma Configuration \Window |Prize Master Promation Tupe Chaoice
Pramotion Range Participation is Promation Range
[z FT<ED. Farticipation Banges are not available. Limited
Evaluation Fange uze for determining plaver value, if desired.
Display as Azpirational Required
A Single Prize Bevealer. Shows and awards Total
Amount of Prizes Earned.  Game [Linear Keypad]. Show
total of Quantity Earned and allow s plaver to choose how
Game Type many to Consume,
Evaluation Play Target Eval Field Must be configured for Allow Aspirational
Evaluation Thresh Haow many of Plaw Target = 1prize
Max Prize Cluantity Tatal # Prizes can be earnedin the promation range
il aus Display Buttan I dizplaw Az aspirational is TEUE option is nat available
Al Plavers, or Lovalty Card Tiers can be used. Mo Tiers
requiring plaver earning or value, since Eval Range is used|
Tier Tiers Available far the Linear Prize Earning periad
Frrize= available for Linear Prize f Earning Prizes
15ingle Ticket
2.FPaint Add
3.Comp Add
4 Orawing Ticket
B.honklegotiable Promo Credits
. E.CCPromaCard
Prize Limited Prize Tupes
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AVAILABLE PROMOTIONS

)

_Aspirational Sub Promotion

0% 0

You need 1 Slot Points Earned to qualify

1. Linear Prize using an Aspirational Sub Promotion — Master
Configuration

/
] eserPromations Ecitor ONE configuration option is prohibited
for this promo type. See #D

Multiple Sub-Promations
qualified against the sub
all sub promations to wi

donednalizboengl A The Promotion Type MUST be Linear
Prize.

Promotion Type

Linear Prize

Demographic Type

il B. Group Sub Promotions Under this
Master Promotion Date T . .
- Q. Master Header is an option that may
O Age or Birthday (®) None Days Manth Years New O Male
O Emolment Date Low High be used but does not show
(O Wedding Anniversary >=And < O Female

Aspirational progress

C. Description for the Master Header
i must be completed if Group Subs
Linear Prize Aspiraional Sub Under this Master Header is used

D. Display as Aspirational must NOT be
checked
Player Action On Participation may be
used but the earning period is
configured in the Sub Promotion
Editor.

Aspirational / Sub-Promotion Grouping

[] Display as Aspirational (Requires Aspirational Same Day Play Threshold)

Player Action On Participation Day

None =
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2. Linear Prize using an Aspirational Sub Promotion — Sub Promo

Configuration

MET Linear Sub Promotion Editor

TGID: 1015
Description
Linear Prize Aspirational Sub

Button Display Image (Optional)
Optional Button Image Filename.ext . . .

Promotion End Date

10/02/2019 o

Promotion Start Date

09/26/2019 A

Linear Evaluation

Evaluation Period

Description Of Promotion to Appear on Kiosk
== | Linear Prize Aspirational Sub

55 0 - All Day 3=

Days
|

Edit Schedule

Evaluation Start Date Evaluation End Date 2EE
09/26/2019 Ly == 10/02/2019 s - 7
Evaluation Play Target Evaluation Threshold Maximum Prize Quantity

Slot Points Earned -

Gaming Activity Play Field Basis on which
Linear Activity will be Evaluated

Required Amount of the Evaluation
Play Target that must be Earned for
Each Prize Instance Awarded

100 pts 20

Limits the Maximum Instanc
of the Prize Award over th
Life of the Promotion

Access Options
Controlled Entry Options Secret Access Code Zi
Open Participation - {.;’ Secret Code Group (Optional). .. ? -

Enrollment Option Restricted in KMan

Restriction Level

Games
Game r M

¥ of Prizes Digplayed By This Gama |

Secret Code Required to Access the Game

A matching Secret Code from the Group Must be
Entered by the Patron

YOU HAVE A BALANCE OF 4 AVAILABLE FOR REDEMPTION

ENTER

jotion Button Display

Display as Aspirational

Always Display Promotion Button

A. NOTE: there are NO Participation

Ranges. Linear Prize Promotion Start
and End Dates should also be
reflected in the Evaluation Start and
End dates.

Only ‘AllowforAspirational’ Evaluation
Types are available. In the
illustration, beginning 9/26, player
earns ONE prize for every 100 Slot
Point Earned up to 20 of the Prizes
until the end of 10/2, or until the
player has earned the Maximum
Quantity.

Display as Aspirational must be
checked. If no prizes have been
earned or the player has ‘Maxed Out
button will say ‘No Prizes Available.’

’

here are two games that can be
used: 1) a Revealer-type Game
which simply awards the total prizes
earned in the period so far, or

2) a Keypad which displays the
number earned and allows the
player to consume part of that
amount.
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1. Linear Prize — Available Tiers with Aspirational Sub Promotion

B @]

= o Linear Prize

l_ﬂj' Linear Prize Keypad

¢ Grand Slam
g& Home Run
g& Triple

g& Double

g& Single

A. All Players, Segments with no
Eval Field, or Loyalty Card Tiers
can be used.

B. No Tiers requiring player earning
or value, since Eval Range is used
for the Linear Prize Earning

.

1. MGT BEST PRACTICE: It is HIGHLY recommended that LINEAR PRIZE Promotions use
ONLY ONE TIER and ONLY ONE PRIZE per Sub Promo!

2. The exception to this would be when using Cards Tiers, however, each Card Tier

should only have ONE prize linked to it.
3. MGT does not assume any liability if this Best Practice is ignored.

2. Linear Prize using Aspirational Sub Promotion — Available Prizes

Prize Editor

Cancel Filter

Only these Prize Types will function

ith a Linear Prize Promotion:

E"E"Gl linea
D

| Description Prize Type Desc

| Amount Action

[ BU-
o w02
o w02
o w02
[ BU-
O w02

Linear Prize - Single Ticket Single Ticket
Linear Prize - Point Add Point Add
Linear Prize - Comp Add  Comp Add
Linear Prize - Drawing Ti... Dirawing Ticket

Linear Prize - Mon Negoti... NonNegotiable Promo Credis

Linear Prize - CCPromoC... CCPromoCard

1
1
1
1
1
1

e Single Ticket

e Point Add

e Comp Add

e Drawing Ticket
e Free Slot Play
e CCPromoCard

Controlled Entry Insert is NOT
allowed since there are no
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Promotion Type: Linear Participation — Non-Aspirational -

Matrix

Promo T*,rp';'

Linear Participation - must earn the
Evaluation threshold since the last
participation

This choice is NOT lik
Promo Part |Linear Prize Promotion

EX: Threshald TO0 Slot Faints. Swipe after earning
423 Slot Points: only OME prize is awarded. Plaver
must now reach 523 Slot Paints for the nest prize.

Master Allaw Multi Sub

Mot recommended - howewver, zee note on Tiers,
could be multiple card tiers on one sub

Promation Type

Must Use Linear Participation - must earn the
Evaluation threshald in the sub since the last
participation. MOTE: NOT the same behavior as
Lirear Prize!

Mazter Bucket

Mo

Group Under Master

Canbe uzed

Dizplay 2z Aspirational

Canbe uzed

Plaver &ction + Thresh

Mot Used for Line ar Participation

Can Use Demagraphic Tupes

'es

Sub Proma Configuration ‘windo

Linear Participation ‘Window - decided when Master
Promotion Tupe was configured

Sub Promation Pange

Evaluation Range

Iz FI<ED. Participation Fanges are not available.
Limited use far determining plaver value, if desired.

Dizplay az Aspirational

May be uzed

Game Tupe

Ay Standard Game or Promo &pp after Consultation

Evaluation Play Target

Ewal Field Must be Configured Allow Aspirational

Evaluation Thresh

Caloulates to determine if the plaver has earmed the
threshold anew since last participation

Max Participation

# af participations for the entire promations can be
earned

All Plavers, or Lowaly Card Tiers can be used. Mo

Tier Tiers Available Tiers requiring plaver earning ar walue
All Frize Types are Available. Because the Sub
Fromoation lacks Participation Dates and Ranges,
. Contralled Entry Insert will break. this promotion.
Prize Prize Tupe Auailable
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/About Linear Participation: \

1. Linear Participation is NOT the same thing as Linear Prize.

2. With Linear Participation, the player earns the prize when the reach or exceed the Evaluation Threshold.
However, the next threshold is set by the total amount earned at the time the player claims the prize

3. EX: If the threshold is 100, but the player doesn’t claim the prize until 275 of the Play Target has been
earned, the next prize becomes available at 275+100 (375 total)

C In Linear Prize, the player would have earned three of the prizes. In Linear Participation, the player would /

AVAILABLE PROMOTIONS

Linear Promotion Participation

PRESS HERE TO VIEW SUB PROMOS
QUALIFIED

AVAILABLE PROMOTIONS

Linear Participation

PRESS HERETO PLAY

CONGRATULATIONS!
YOU HAVE RECEIVED...

Linear Participation Prize
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Linear Participation — Non-Aspirational Configuration

1. Linear Participation — Non-Aspirational Master Configuration

M= Master Promotions Editor

Promotion Description

Linear Promotion Participation
Promotion Type

Linear Promotion Participation

Demographic Type
(®) Unrestricted

() Age or Birthday ® MNone

() Enrollment Date Low

() Wedding Anniversary

Aspirational [ Sub-Promotion Grouping

Group Header Descriptionto Appear on Kiosk
Linear Promotion Participation

Player Action On Participation Day

None

I} ] iActive) Allow Multi-Sub Participation

>=And <

Master Promotion Date Type

_I Month Years

High

Group Sub Promotions Under this Master Header on Kiosk

[] Display as Aspirational (Requires Aspirational Same Day Play Threshald)

Gender

® al

) Male

() Female

x|

Multiple Sub-P:
qualified agai
all sub prom:
allowedina

A. Promotion Type must be
Linear Promotion
Participation.

B. Group Subs Under This
Master Header should be
used.

C. Group Header Description
must be configured.

D. Player Action is not used.
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2. Linear Participation — Non-Aspirational — Sub Promo Configuration

M= Linear Sub Promotion Editor

TGID: 137 Active
Description
Linear Participation Sub-Promotion

Description Of Promotion to Appear on Kiosk
== Linear Participation

Button Display Image (Optional)

55 0 - Al Day

Optional Button Image Filename.ext . . .

Promotion End Date Days

10/31/201% — 25

Promotion Start Date

10/07/2019 i A Edit Schedule

Linear Evaluation

Evaluation Period

Evaluation End Date
10/31/2019 -

Evaluation Start Date
10/07/2019 Ly >

Evaluation Play Target Evaluation Threshold laximum Participations

__ 100ptsts 50-*

Slot Points Earned

Required Amount of the Evaluation
Play Target that must be Earned for
Each Participation

Gaming Activity Play Field Basis on which
Linear Activity will be Evaluated

of the Promotion

Access Options

Secret Access Code

Controlled Entry Options

QOpen Participation - {.;’ Secret Code Group (Optional)... ? -

Secret Code Required to Access the Game

A matching Secret Code from the Group Must be
Entered by the Patron

Enrollment Option Restricted in KMan

Restriction Level

Limits the Maximum Number
of Participations owver the Life

Promotion Button Display

O

Games
Game

# of Prizes Displayed By This Game

CONGRATULATIONS!
YOU HAVE RECEIVEL.

Free Night Stay In The Hotel

Zip Group

A5 0-ALL

-

The Patron's Zip Code must fall within the
Zip Code Ranges Assignedto the Zip Group

Kﬁbout Linear Participation:

A. Linear Participation is NOT the same thing as Linear Prize.

earned, the next prize becomes available at 475+100 (575 total)
D. Display as Aspirational is NOT used in this configuration.

B. With Linear Participation, the player earns the prize when the reach or exceed the Evaluation
Threshold. However, the next threshold is set at the time the player claims the prize
C. EX: If the threshold is 100, but the player doesn’t claim the prize until 475 of the Play Target has been

~

J
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3. Linear Participation — Non-Aspirational — Tiers Available

[ Cancel Fiter | Filter Evaluation Field ...

Tier Editor

| Enter Filter Text ... Filter
D | Description
2 Slot ADT $100 or >
3 Grand Slam
4 Home Run
5 Triple
6 Double
7 Single
8 walk
9 Strike Three
10 Segment 1
11 Segment 2
12 Segment 3
13 Segment 4
14 Segment 5
15 Segment 6
16 Segment 7
17 Segment 8
18 Segment 9
19 Segment 10
20 Segment 11
21 Segment 12
22 Segment 13
23 Segment 14

Eval Field

Slot Avg Daily Theo
None

None

100

None
None
Nane
None
None
None
None
None
Nane
None
None
None
None
None
None
None
None
None
None

Low Value

Higt A

9999

Edit Tier Values

[T] Mot Currently Used
[] Mot Currently Used
] Mot Currently Used
[] Banned DAP
[] self-Banned

None

Card Tier Levels

All Card Tier Levels &

A. All Players, Segments with no Eval
Field, or Loyalty Card Tiers can be
used.

No Tiers requiring player earning or
value, since Eval Range is used for
the Linear Participation Earning
period

4. Linear Participation — Non-Aspirational — Prizes Available

Prize Editor
rgl o L] Enter Filter Text... Filter Cancel Filter

D Description Prize Type Desc Amount Action  » | Edit Prize Values

MGT TEST PRIZE 1 Single Ticket 1 Prize Description Prints Ticket Active
‘ s MGT TEST PRIZE 2 Single Ticket 1.000 1 MGT TEST FRIZE L
‘ 3 MGT TEST PRIZE 3 Single Ticket 1.000 1
[ Kl MGT TEST PRIZE 4 Single Ticket 1.000 1 o Prize Type
€ 24  MGT TEST - $2 PROMO.. NonNegotiable Promo Credis  2.000 1 1 single Ticket =
['s JEL UGuess the Number Single Ticket 1.000 1 Quantity Discount Factor Prize Value
o 31 UPick Prize Kit Prize Kit 1.000 1 =
1.00 0 $

@32 510 Match Play Single Ticket 1.000 1 — - - . .
@33 $10Free Play NonNegotiable Proma Credts 10,000 1 Enter the Revenue Center Num! A” normal Prlze Typesp Prlze
@34 510 Food Credit Single Ticket 1.000 1 .
@35 5100 Free Play NonNegatiable Prome Credis 100,000 1 Pars and Prize Counts are
s 51 1 Free Buffet Single Ticket 1.000 1 . . . .
O 37 $100 Free Play NonNegotiable Promo Credis  100.000 1 Bxpires In available with an Asplratlonal
° 38 1 Drawing Entry Drawing Ticket 1.000 1 None
['s JEE 2 Drawing Entries Drawing Ticket 2,000 1 ) - Master Promot|on
@ 40 3 Drawing Entries Drawing Ticket 3.000 1 Prize Visibility
i 41 Upick PromotionPrizes  Prize Kit 1.000 1 EDraw Other Modules B. MGT Best Practice: The
@ 42 Gift of the Month Single Ticket 1.000 1
o 43 Mew Enrollment Prize Kit ~ Prize Kit 1.000 1 Prize Action n r- I I E n r- I n r- ri Z
° 44 Gift of the Month Single Ticket 1.000 1 . Co t o ed t y Se t p e
e N Mone Immediate

& 45 UPick Prize Kit New Prize Kit 1.000 1 t e MUST NOT BE USEDI
‘ 46 MGT TEST PRIZE 12 New  Single Ticket 1.000 1 =T iTie yp *
o 47 January UPick Prize Kit Prize Kit 1.000 1 ‘ i ; ‘ ‘

" . Flace Disclaimer Here Place Disclaimer HerePla

@48 $100Food Creditat Will.. Single Ticket 1.000 1 Disclaimer HerePlace Disclaimer HerePlace Discl
@29 FreeBuffet Single Ticket 1.000 1 HerePlace Disclaimer HerePlace Disclaimer Her
o 50 Reorder Kit Prizes Prize Kit 1.000 1 Disclaimer HerePlace Disclaimer HerePlace Disdaimer

- : " HerePlace Disclaimer HerePlace Disclaimer HerePlace
© 51 Email Hook &iLine NonNegotiable Proma Credits  10.000 1 Disclaimer HerePlace Disclaimer HerePlace Disclaimer
° 54 CElinto TGID 46 3DD Controlled Entry Insert 1.000 1 HerePlace Disclaimer HerePlace Disclaimer HerePlace
@55 CElinto TGID 47 30D Controlled Entry Insert 1.000 1 Disclaimer Here
s I CElinto TGID 48 3DD Controlled Entry Insert 1.000 1
° 57 CElinto TGID 49 3DD Controlled Entry Insert 1.000 1
° 58 CElinto TGID 50 3DD Cantrolled Entry Insert 1.000 1
‘ 59 CElinto TGID 51 3DD Controlled Entry Insert 1.000 1
? o o - . - T - o oK Cancel Help
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Linear Participation with Aspirational Master — Matrix — Same

Day Play

24/7 TECH SUPPORT: 702.360.8550

TECH SUPPORT:

support-mgt@eveti.com

Linear Participation with an
Promo Type Aspirational Master Promotion
EX: Threshold 100 Slat Paints. Swipe after earning
Ihjs_nﬁjg_us_ﬂﬂ]_hke_a_ 423 Slot Points: only ONE prize is awarded. Plaver
Promo Part |Linear Prize Promotion must now reach 523 Slot Points for the nest prize.
Mot recommended - however, see note on Tiers, could]
Master Bllaw Multi Sub be multiple card tiers on one sub
Must Use Linear Participation - must earn the
Evaluation threshaold in the sub since the [ast
participation. NOTE: NOT the same behavior as
Pramation Tupe Lirvear Prize!
Mazter Bucket o
Group Under Master Required
Display as Aspirational Required for Aspirational Master
Plaver Action + Thresh Required for Aspirational Master
Can Use Demographic Tupes 'es
Linear Participation Window - decided when Master
Sub Promo Configuration \window| Promation Tupe was configured
sub Pramation Fange
IsFI<ED. Participation Ranges are not available.
Evaluation Bange Limited use far determining plaver value, if desired.
Display as Aspirational Mau be used
Game Type Anw Standard Game ar Promo App after Consultation
Evaluation Play Target Eval Field Must be Configured Allow Aspirational
Calculates to determine if the plaver has earned the
Evaluation Thresh threshald anew since last participation
# of participations for the entire promeations can be
Max Participation earned
Al Plavers, aor Lowalty Card Tiers can be used. Na Tiers
Tier Tierz Available requiring plaver earning or value
Al Prize Types are Auailable. Becauze the Sub Promation
lacks Participation Dates and Ranges, Controlled Entry
. Inzert will break this promation.
Prize Frize Tupe fvailable
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inear Participat

on with Aspirational Master

100

You need 83 Slot Points Earned to qualify
-B‘m

Linear Participation — Aspirational Master -Same Day Play

1. Linear Participation — Aspirational Master — Master Configuration

M Master Promotions Editor

Active
Promotion iption
Linear Participation with Aspirational Master

[ Allow Multi-Sub Participation

Promotion Type
Linear Promotion Participation ]
Demographic Type
(®) Unrestricted Master Promotion Date Type
O Age or Birthday @) None Days Month Years (| New

() Enrollment Date Low High

() Wedding Anniversary =Ll

Aspirational / Sub-Promotion Grouping

Group Sub Promotions Under this Master Header on Kiosk

Group Header Descriptionto Appear onKiosk
Linear Participation Aspirational Master Same Day

Display as Aspirational (Requires Aspirational Same Day Play Threshold)

Player Action On Participation Day

Select a Play Field (Optional)... |T
Slot Points Earned

Gender

(® al
) Male

() Female

2

There are FIVE configurations
necessary for this promo type:

Multiple Sub-Promo
qualified against
all sub prometion:
allowed in all sub

A. Promotion type must be Linear
Promotion Participation.

B. Group Sub Promotions Under this
Master Header must be checked.

C. Description for the Master Header
must be completed

D. Display as Aspirational must be
checked.

E. Player Action On Participation Day
AND a threshold value must be
configured. Only Eval Fields marked
as ‘AllowforAspirational’ will be

3 Pit Points Earned

Other Points Earned

Total Points Earned

A |
‘ . .
\ visible.

CardTierPoints

Please Review Promotion Design x

Master Promotion Elements are Incorrect or have been left
Incomplete:

Master Promotions can only be Displayed as Aspirational
when a Same Day Play Requirement is Configured

Pltase Review Promotion Design *

D)

Master Promotion Elements are Incorrect or have been left
Incomplete:

Same Day Play Threshold is Invalid

© 2015-2020 Everi Payments Inc. or its dffiliates

233

This is proprietary and confidential material of Everi. No part of this material may be disclosed in any manner to another party without the prior written consent of Everi. In no event will Everi be

liable for direct, indirect, special, incidental, economic, cover, or consequential damages arising out of the use of, or inability to use, the documents, materials, and/or software.



24/7 TECH SUPPORT: 702.360.8550
TECH SUPPORT: support-mgt@everi.com

Acpirational Master P tion R dati X : . .
spiraticnal Master Promotion Recemmendation An 1ncorrectly conﬁgured Asplratlonal
& You are Configuring an Aspirational Master Promotion Master Promotlon can dlsplay the followmg
It is HIGHLY recommended that all Aspirational Master messages:

Promotions be Designed with a Default Bottom Tier into
which All Patrons will Qualify!

A. A Same Day Eval Field must be

Aspirational Master Promotions Configured without a

gxuara_nteed Qualification Tier may lead to a Negative Patron selected.
perience,
B. A threshold must be configured.
C. ATier must be linked to the Sub

2. Linear Participation — Aspirational Master — Sub Promo
Configuration

M= Linear Sub Promotion Editor x

TGID: 137 Active

Description Description Of Promotion to Appear on Kiosk

Linear Participation Sub-Promotion ==  Linear Participation Promotion Button Display

Button Display Image (Optional)

Optional Button Image Filename.ext . . . ,;, 0-All Day = O
Promotion Start Date Promotion End Date Days
10/07/2019 * oy == 10/31/2019 o/ 25 - Edit Schedule Games
Game |14 =
Linear Evaluation
# X . . 1
Evaluation Period of Prizes Displayed By This Game

AUGUSTINE
Evaluation Start Date Evaluation End Date Days CONGRATULATIONS!
10f07/2019 R 10/31/2019 ] YOU HAYE RECEIVEL..
Free Night Stay In The Hotel
Evaluation Play Target Evaluation Threshold Maximum Participations
Slot Paints Earned - _100pts 7 502
Gaming Activity Play Field Basis on which Required Amount of the Evaluation Limits the Maximum Number
Linear Activity will be Evaluated Play Target that must be Earned for of Participations over the Life
Each Participation of the Promation

Access Options

Controlled Entry Options Secret Access Code Zip Group
Open Participation - T A5 - ALL -
Enrellment Option Restricted in KMan et COd MepuTel f fEes (e E0s The Patron’s Zip Code must fall within the
A matching Secret Code from the Group Must be Zip CodeRmAssignedtotheZipGruup

/About Linear Participation:

A. Linear Participation is NOT the same thing as Linear Prize.
B. With Linear Participation, the player earns the prize when the reach or exceed the
Evaluation Threshold. However, the next threshold is set at the time the player claims the

prize
C. EX: If the threshold is 100, but the player doesn’t claim the prize until 475 of the Play Target
\ has been earned, the next prize becomes available at 475+100 (575 total) /
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3. Linear Participation — Aspirational Master — Tiers Available

Tier Editor

| Enter Filter Text ... Filter Cancel Filter | Filter Evaluation Field ... . =

D | Description Eval Field Low Value High A Edit Tier Values

z slot ADT $100 or > Slot Avg Da&'l‘heo 100 9399 [ Not Currently Used  [Card TieFiLavels

3 Grand Slam None 0 0

4 HomERiN None 0 0 [0 Mot currently Used All Card Tier Levels x

5 Triple None 0 0 ] Mot Currently Used G o

3 Double None 0 0 e i

7 Single None 0 0

P hone g : B ==rend A. All Players, Segments with no

g Strike Three None 0 0 = : 4

10 Segment 1 None 0 0 . .

O Fione 3 - Eval Field, or Loyalty Card Tiers
12 Segment 3 None 0 0

13 Segment 4 None 0 0 can be used_

14 Seqment 5 None 0 0 None,

15 Segment 6 None ] 0 H H"H H
I s ? : Lowvalue B. No Tiers requiring player earning
17 Segment § None 0 0 LU . .

B Eines ffons : . or value, since Eval Range is used
19 Segment 10 None 0 0

M Segmentll Hene ; ; for the Linear Participation

21 Segment 12 None 0 0

2 Segment 13 None 0 0

<} Segment 14 None 0 0 o

2 Eacman 18 Moo 8 o oK Cancel Help

4. Linear Participation — Aspirational Master — Prizes Available

Prize Editor
r&"?"@l Enter Filter Text . .. Filter Cancel Filter

fiv) Description. Prize Type Desc Amount Action A | Edit Prize Values

1.000 1 Prize Description Prints Ticket Active

° 2 MGT TEST PRIZE 2 Single Ticket 1.000 1
‘ 3 MGT TEST PRIZE 3 single Ticket 1.000 1 MGTTEST PRIZE L
[ K] MGT TEST PRIZE4 Single Ticket 1.000 1 o] Prize Type
@ 24 MGT TEST - $2 PROMO.. NonNegotiable Promo Credits  2.000 1 1 Single Ticket
s JE UGuess the Number Single Ticket 1.000 1 Quantity Discount Factor Prize Value
o 31 UPick Prize Kit Prize Kit 1.000 1 < <
° 32 $10 Match Play Single Ticket 1.000 1 —Loo O, 0 !
@33 $10 Free Play NonNegotiable Promo Credits 10,000 1 Enter the Revenue Center Number
° 34 §10 Food Credit Single Ticket 1.000 1
° 35 £100 Free Play NonNegotiable Promo Credits  100.000 1
[s 0 1 Free Buffet Single Ticket 1.000 1
° 37 §100 Free Play NonNegotiable Promo Credits  100.000 1 Expires In Time Framy
° 38 1 Drawing Entry Drawing Ticket 1.000 1 None
‘ 39 2 Drawing Entries Drawing Ticket 2.000 1
@ 20 3 Drawing Entries Drawing Ticket 3.000 1 Prize Visibility
' 41 UpickPromotionPrizes  Prize Kit 1.000 1 EDraw Other Modulas
‘ 42 Gift of the Manth Single Ticket 1.000 1
e 43 New Enrollment Prize Kit  Prize Kit 1.000 1 Prize Action
° “ Gift of the Month Single Ticket 1.000 1 None Immediate
e 45 UPick Prize Kit New Prize Kit 1.000 1
‘ 46 MGT TEST PRIZE 12 New  Single Ticket 1.000 1 P ey ——
47 January UPick Prize Kit  Prize Kit 1.000 1 - :
B0 sunroodcrdeaewil sngle ke w0 Floc e e lose Dt
@ 49 FreeBuffet Single Ticket 1.000 1 HerePlace Disclaimer HerePlace Disclaimer HerePl
4 50 Reorder Kit Prizes Prize Kit 1.000 1 Disclaimer HerePlace Disclaimer HerePlace Disclaim
O coaiteckalne  NemesoubieroroCrds o 1 e e e e e
‘ 54 CElinto TGID 46 30D Controlled Entry Insert 1.000 1 HerePlace Disclaimer HerePlace Disclaimer HerePlace
@55  CElinto TGID 47 30D Controlled Entry Insert 1.000 1 Disclaimer Here
‘ 56 CElinto TGID 48 30D Controlled Entry Insert 1.000 1
057 CElinto TGID 49 30D Controlled Entry Insert 1.000 1
° 58 CElinto TGID 50 30D Controlled Entry Insert 1.000 1
° 59 CElinto TGID 51 30D Controlled Entry Insert 1.000 1 ™
< - ToToo > OK. Cancel Help

A. All normal Prize Types, Prize

Pars and Prize Counts are
available with an
Aspirational Master
Promotion

B. The Controlled Entry Insert

prize type MUST NOT BE
USED, even though
configurable.
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Linear Participation with Aspirational Sub - Matrix

Promo Type

Linear Participation with an Aspirational
Sub Promotion

Ex: Threshald 100 Slat Fointz, Swipe atter earning 23

This choice is NOT like a | Slot Points: only OME prize is awarded. Plaver must now
Promo Part |Linear Prize Promotion reach 523 Slat Points far the nest prize.
Mot recommended - howewer, see note on Tiers, could be
Master Bllaw Muli Sub multiple card tiers on one sub

Promation Tupe

Must Use Linear Participation - must earn the
Evaluation threshald in the zub since the last participation.

MOTE: NOT the zame behaviar 2z Linear Prize!

Master Bucket

Mo

Group Under Master

Canbe uzed

Dizplay as A=pirational

Do mot uze with Aspirational Sub Promation

Plaver Action + Thresh

Mat recommended- Eval and Threshald set in Sub Proma

Can Use Demographic Tupes

‘ez

Sub Proma Configuration Winda

Linear Participation 'Window - decided when Master
Promotion Tupe w as configured

Sub Promotion Fange
Iz FIXED. Participation Banges are not available. Limited
Evaluation Range use far determining plaver value, if desired.
Display a5 A=pirational Fequired
Game Tupe Arw Standard Game or Proma Spp after Consultation
Evaluation Play Target Ewal Field Must be Configured &llow &zpirational
Calculates to determing if the plaver has earned the
Evaluation Thresh threshold anew since last participation
Max Farticipation # of participations for the entire promations can be earned
Al Plavers, ar Lovalty Card Tiers can be used. Ma Tiers
Tier Tiers Huwailable requiring plaver e arning or value
All Frize Types are Auailable. Because the Sub Promation lacks
Farticipation Dates and Ranges, Cantralled Entry Insert will break
. this pramotion.
Prize Prize Tupe Available
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(ﬁbout Linear Participation:

1. Linear Participation is NOT the same thing as Linear Prize.

2. With Linear Participation, the player earns the prize when they reach or exceed the Evaluation Threshold.
However, the next threshold is set by the total amount earned at the time the player claims the prize

3. EX: If the threshold is 100, but the player doesn’t claim the prize until 275 of the Play Target has been
earned, the next prize becomes available at 275+100 (375 total)

4.1n Linear Prize, the player would have earned three of the prizes. In Linear Participation, the player would

\ have received two after 375 have been earned. The property benefits from the breakage. /

~

Linear Participation Aspirational Sub

17%

You need 83 Slot Points Earned to qualify

100

1. Linear Participation with Aspirational Sub — Master Configuration

™ Master Promaotions Editor

Promotion Description

Linear Promotion Participation

Promotion Type

Linear Promotion Participation

() Wedding Anniversary

Linear Promotion Participation

Player Action On Participation Day

Naone

% Adive Allow Multi-Sub Participation

Demographic Type
®) Unrestricted Master Promotion Date Type
(O Age or Birthday @ Mone

(O Enrollment Date Low
0 >=And <

Aspirational / Sub-Promotion Grouping

Group Header Descriptionto Appear on Kiosk

Multiple Sub-Promations can b
qualified against the subs in o
all sub promotions to which th
allowed in all sub promotions

‘Gender
® all
Month Years New O Male
High
0 () Female

Group Sub Promotions Under this Master Header on Kiosk

[] Display as Aspirational (Requires Aspirational Same Day Play Threshold)

Configurations for this promo
type:

Promotion type must be Linear
Promotion Participation.

Group Sub Promotions Under
this Master Header may be used.
If B is true, Description for the
Master Header must be
completed

Display as Aspirational must NOT
be checked.
Player Action On Participation
Day AND a threshold are not
used.

© 2015-2020 Everi Payments Inc. or its dffiliates

This is proprietary and confidential material of Everi. No part of this material may be disclosed in any manner to another party without the prior written consent of Everi. In no event will Everi be 237

liable for direct, indirect, special, incidental, economic, cover, or consequential damages arising out of the use of, or inability to use, the documents, materials, and/or software.



24/7 TECH SUPPORT: 702.360.8550
TECH SUPPORT: support-mgt@everi.com

2. Linear Participation with Aspirational Sub — Sub Configuration

MET Linear Sub Promeotion Editor X

TGID: 2015 Active

Description Description Of Promotion to Appear on Kiosk
Linear Participation Aspirational Sub =2 | LinearParticipation As pirftiqnal Sub

Dgfmotion Button Display
Button Display Image (Optional)

Optional Button Image Filename.ext . . . ":.; 0-all Day {3 =

Promotion Start Date Promotion End Date Days

Linear Evaluation

Display as Aspirational

# ) ; ; 1
Evaluation Period of Prizes Displayed By This Game

AUGUSTINER

Evaluation Start Date Evaluation End Date TeiE CONGRATULATIONS!
10/08/2018 S 10/31/2018 . 24 YOU HAVE RECEIVED..
Evaluation Play Target Evaluation Threshold Maximum Participations
Slot Points Earned - 200pts - 500 =
Gaming Activity Play Field Basis on which Required Amount of the Evaluation Limits the Maximum Number
Linear Activity will be Evaluated Play Target that must be Earned for of Participations over the Life
Each Participation of the Promotion
Access Options
Controlled Entry Options Secret Access Code Zip Group
About Linear Participation: \

A. Linear Participation is NOT the same thing as Linear Prize.

B. With Linear Participation, the player earns the prize when they reach or exceed the Evaluation
Threshold. However, the next threshold is set at the time the player claims the prize

C. EX: If the threshold is 200, but the player doesn’t claim the prize until 375 of the Play Target has
been earned, the next prize becomes available at 375+200 (575 total)

Q For Linear Participation Aspirational Sub, Display As Aspirational Must be Checked. /
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3. Linear Participation with Aspirational Sub — Tiers Available

| Enter Filker Text ...

Tier Editor

' Filter

[ Cancel Fiter | Filter Evaluation Field ...

D

4 | Description

Slot ADT $100 or >
Grand Slam
Home Run
Triple
Double
Single
walk
Strike Three
Segment 1
Segment 2
Segment 3
Segment 4
Segment 5
Segment 6
Segment 7
Segment 8
Segment 9
Segment 10
Segment 11
Segment 12
Segment 13
Segment 14

Eval Field

Slot Avg Daily Theo
None

None

100

None
None
Nane
None
None
None
None
None
Nane
None
None
None
None
None
None
None
None
None
None

Low Value

Higt A

9999

Edit Tier Values

[T] Mot Currently Used
[] Mot Currently Used
] Mot Currently Used
[] Banned DAP
[] self-Banned

None

Card Tier Levels

All Card Tier Levels

All Players, Segments with no
Eval Field, or Loyalty Card Tiers
can be used.

No Tiers requiring player earning
or value, since Eval Range is used
for the Linear Earning period

Cancel Help

4. Linear Participation with Aspirational Sub — Prizes Available

Prize Editor

rg"?"@l Enter Filter Text . ..

Filter

Cancel Filter

MGT TES 2
MGT TEST PRIZE 2
MGT TEST PRIZE 3
MGT TEST PRIZE4

MGT TEST - §2 PROMO...

UGuess the Number
UPick Prize Kit

$10 Match Play

§10 Free Play

§10 Food Credit

$100 Free Play

1 Free Buffet

$100 Free Play

1 Drawing Entry

2 Drawing Entries

3 Drawing Entries
Upick Promotion Prizes
Gift of the Month

New Enrollment Prize Kit
Gift of the Month

UPick Prize Kit New

MGT TEST PRIZE 12 New
January UPick Prize Kit

§100 Food Credit at Will...

Free Buffet

Reorder Kit Prizes
Email Hook & Line
CElinto TGID 46 30D
CElinto TGID 47 30D
CElinto TGID 48 30D
CElinto TGID 49 30D
CElinto TGID 50 30D
CElinto TGID 51 30D

Prize Type Desc

Single Ticket

Single Ticket

Single Ticket

NonNegotiable Proma Credits
Single Ticket

Prize Kit

Single Ticket
NaonNegotiable Proma Credis
Single Ticket

NonNegotiable Proma Credits
Single Ticket
NonNegotiable Promo Credits
Drawing Ticket

Drawing Ticket

Drawing Ticket

Prize Kit

Single Ticket

Prize Kit

Single Ticket

Prize Kit

Single Ticket

Prize Kit

Single Ticket

Single Ticket

Prize Kit

NonNegotiable Proma Credits
Controlled Entry Insert
Controlled Entry Insert
Controlled Entry Insert
Controlled Entry Insert
Controlled Entry Insert
Controlled Entry Insert

1.000
1.000
1.000
1.000
2.000
1.000
1.000
1.000
10.000
1.000
100.000
1.000
100.000
1.000
2.000
3.000
1.000
1.000
1.000
1.000
1.000
1.000
1.000
1.000
1.000
1.000
10.000
1.000
1.000
1.000
1.000
1.000
1.000

Actian

1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1
1

~ | Edit Prize Values

Prize Disclaimer

Disclaimer Here

v
OK

Prize Description Prints Ticket Active
MGT TEST PRIZE 1
o] Prize Type
1 Single Ticket 4
Quantity Discount Factor Prize Value
100 “* 0= s 0.00 =
Enter the Revenue Center Number
Expires In Time Frame
None
Prize Visibility
EDraw Other Modules
Prize Action
None Immediate Queued

Place Disclaimer Here Place Disclaimer HereFlace

Disclaimer HerePlace Disdaimer HerePlace Disclaimer
HerePlace Disclaimer HerePlace Disclaimer HerePlace
Disclaimer HerePlace Disdaimer HerePlace Disclaimer
HerePlace Disclaimer HerePlace Disclaimer HerePlace
Disclaimer HerePlace Disclaimer HerePlace Disclaimer
HerePlace Disclaimer HerePlace Disclaimer HerePlace

All normal Prize Types, Prize
Pars and Prize Counts are
available with an
Aspirational Master
Promotion

MGT Best Practice: The
Controlled Entry Insert prize
type MUST NOT BE USED!

Cancel Help
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ADDENDUM 2: MGT Nested Prize Kits (NPK)

NPK: Function

1. This function only functions when using a UPick Nested Prize Kit Promo App game.
a. NOTE: this functionality does not exist in a standard UPick game.
2. It allows the configuration of Prize Kits within Prize Kits (Nested)
3. For example:
a.  Your property wants to present the choice of either $100 Free Slot Play OR $100 Match Play to
a player. (This will be the Level 1 prize kit described below.)
b. If the Player chooses $100 Match Play in Level 1, the property wants to present options of how
that $100 might be broken down:
i. 1 =$100 Voucher
ii. 2 = $50 Vouchers
iii. 4 = $25 Vouchers
iv. 10 = $10 Vouchers
c. These offers will be configured in Level 2 Prize Kits

Nested Prize Kit (NPK) Levels

A. Configuration for the Nested Prize Kit
1. Level 0 = Container Level
a. This level is invisible in OK and its only purpose is to contain other items Levell and
Level2 Prize Kits
2. Level 1= First Selection Level
a. This segment contains the first set of Prize Kit(s) selections a player would see at the Kiosk.
b. IE: Free Slot Play or Match Play?
c. There can be more than one Level 1 Prize Kit with varied amounts that are awarded based
on configured Par Value (see the illustrations below.)
3. Level 2 = Final Prize Issue Level
a. This is where a breakdown of amounts is configured.
b. These varied breakdowns are each contained in their own Prize Kit.
c. 'This is what is referred to as a ‘Nested Prize Kit.’
d. This segment is where the final game prizes are configured.
e. These can be Prize Kits filled with prizes, a regular prize of any type, or a mixture of these
elements up to the limitations of the game.
f.  Whatever option is chosen at Level 1, the Level 2 Prize Kit prizes are awarded to the player.
B. IMPORTANT NOTES:
1. an NPK promotion using a UPick NPK game can only have a maximum of 3 Prize Kit (Levels)
attached.
2. If there are more than 3 Levels the promotion will not work.
3. The final Prize Kit (Level 2) works in the traditional way that Prize Kits have always worked. 1E:
awards each of the prizes in the NPK.
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C. Here is an illustration of how prizes should be arranged on the Prize Issue level:
1. Showing Level 0, Level 1, Level 2

|Mex MGT Casino 454 |

Sub Promations | | Target Contains Text . . .

Promotions

CASIND Mested Prize Kits
Player would: _
- @% CASIND Mested Prize Kits
B gl Al Plapers

-l NPK-Leveld

e

1. ‘win’ the Level 1 Prize, (if only
one prize kit) or

2. be awarded Level 1 by RNG
Par Value, or

3. select aLevel 1 Prize if there
were Multiple Levell Prizes or
Prize Kits under the Level 0

0 2Fick - Lew

- ‘ 2 - $60 Match Play Youchers LEVEL 2

- ‘ 4 - $25 Match Play Youchers LEYEL 2

- l’ 10- $10Match Plapouchers LEVEL 2
69 $100 Free Play - LEVEL 2

8 1-$100 Match Play Voucher

2. Showing Level 2 (Expanded: the prizes in the kit)

24

Promotions

[ = @b CASIND Nested Prize Kits

Sl $1002Pick - Lewel 1
-l 2- 450 Match Playp Vouchers LEVEL 2
@ 450 Hatch Py

@ 850 Metch Flay 201 2
W+ #25 Match Flay Vouchers LEVEL 2
© $25 Maich Play
0 $25 Match Play 2 of 4

4. Player would be awarded the : — :a: -
prizes in the Level 1 Prize Kit they '\ [ 12510 Py Veuchers LEVEL 2
selected — by printed voucher(s) ___: :E:::: :::
(Match Play) or posting to their B HOMaeh Pl
account if Free Slot Play ' - @ $10Hach Py

@ ¥10Match Play
@ ¥10Match Play
© $10 Maich Flay
© $10 Maich Flay

B $10 Match Play

B 10 Match Play

© $100 Free Play - LEVEL 2
© 1- 100 Match Play Youcher

HOW NPK AUTOTIMERS (TIMEOUT) WORK

1ST PART AUTO TIMER (MAIN SECTION)
If Sub Promotion button is selected and NO Level 1 option is selected

a. The game will ‘ime out’
b. Itis designed to pick the first Level 1 prize in the list
c.  And award the Prize(s) configured in that Nested Prize Kit.

/Please Note:

The Level 0, Level 1, and

~

Level 2 descriptors in these

illustrations are for manual

identification purposes only
and would likely not be used

in your real NPK

promotion configuration.

B gl Al Plapers
- WPK-LewelD

J
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On the following pages:

ADDENDUM 3:

Evaluation Fields by Player
Tracking Systems and Versions
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ADDENDUM 3a: MGT vs Interface Evaluation Fields (PUMA ATI)

w00 el T M s L O

s B Y C o
MGT Evaluations |[PUMA - BASE ATI PUMA CM1 - GLI ATI PUMA CM1- Non GLI ATI
Silat In SlatIn SlatIn Slat In
Slak Clut Slat Cut Slat Cut Silat Clut
Sl JP Slat JP Slat JP Slat JP
Silat i Silat Wi Silat Wi Slot blin
Slat Theo Slot Theo Slat Theo Slat Theao

Slat Average Daily EP

Slat Average Daily EF

Slat Average Daily EP

Slat Average Daily EF

Slot Comps Earned

Slot Comps Earned

PUMA Total Comps

PUMA Total Comps

Slot Paints Earned

Slot Paints Earned

PUM& Tier Points

Slot Tier Paints

Slat Paints Bedeemed

Slot Points Bedeemed

Slot Points Bedeemed

Videao Poker ETG Tier Points

Slat Daus Played Slat Davs Played Slat Davs Played Slat Days Played
SlatTimePlayed SlatTimePlayed SlatTimePlayed SlatTimePlayed
Pitln PitIn PitIn PitIn
Pit Clur Pit Dl Pit Dl Fit e
Pit "fim Pit "wfim Pit "wfim Pit "win

[PitEP Pit EF Pit EF Pit EF
Pit &werage Daily EP ||Pit Average Daily EP Pit Average Daily EP Pit Awerage Daily EF
Pit Comps Earned Pit Comps Earmed S bt
Pit Days Played Pit Days Played Pit Days Played Pit Davs Played
Pit Points Earned Pit Points Earned * Table Tier Points
PitTimeFlawed PitTimePlaved PitTimeFlaved PitTimePlayed
PitdugBet PitdugBet PitdugBet PitdugEet
PitBatedV alus PitBated\V alus PitBatedV alus PitRatedValus
Otk In Otker In Otker In Dther In
Other Chut = b X
Cther JP * * x
Other 'win = * =
Cther EF * b *
Other Average Dailu ER = S bt
Other Comps Earned |+ * *
Other Days Plaved = * =
Other Pointz Earned  ||% b Other Tier Paints
OtherTimePlaved = * *
Totalln Totalln Totalln Total In
Total Oue Total Out Total Out Total DOt
Total win Total win Total win Tatal win
Total EP Total EP Tatal EP Tatal EP

Total Average Daily ER

Total Average Daily EP

Total Average Daily EP

Total Average Daily EP

Total Davs Plaved

Total Days Played

Total Days Played

Total Days Plaved

Total Points Earned

Total Points Earned

Total Paints Earned

Tatal Tier Faints

Total Points Fedeeme

Total Paints Redeemed

Total Points Redeemed

Tatal Points Redeemed

Card Tier Paints

Total Points or Sum of all points

Total Points or Sum of all points

Total Points or Sum of all paoints

Calculated Field 1

b

Faus Tier Paints

Faux Tier Paints

AutaCheckin Method ||COS_Bufferview CO3_Bufferview COS_Bufferview
PTS0ers PUMA Stored Proc PUMA Stored Proc PUMA Stored Proc
Plaver Mame Lockup [[PUMA Data Query PUMA Data Query PUMA Data Query
MetaBucket] = b X

MetaBuckets bl s bt

MetaBucketd bl bl bl

MetaBuckerd = * =

MetaBuckets = * *
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ADDENDUM 3b: MGT vs Interface Evaluation Fields (PUMA ACSC)

w00 -l I M e L

A E F G
MGT Evaluations PUHh BASE ACSC PUMA CM1 - GLI ACSC PUMA CH1 - Non GLI ACSC
Slot Im SlotIn Slot I Slot In
Silot Ol Slor Clut Slot Cut Slot Ol
Slot JP Slat JP Slot JP Slot JP
Slat hwiin Silat win St win Slat hwiin
Slot Theo Slat Theo Slaot Theo Slat Theo
Slat Average Daily EP | Slat Average Daily EP Slot Average Daily EP Slat Average Daily EF
Slot Comps Earmed | Slot Comps Earned PUMA Total Comps PUMA Total Camps

Slot Points Earned

Slot Paints Earned

PUMA Tier Paoints

Slot Tier Points

Slot Points Bedeemed

Slot Paints Bedeemed

Slot Paints Redeemed

Video Poker ETG Tier Points

Slot Days Plaved Slot Davs Plaved Slot Days Plaved Slot Days Plaved
SlotTimePlaved SlatTimePlaved SlotTimePlaved SlotTimePlayed
Pit Im Pitlrn Pit Im Pit Im

Fit Clut Pit Dt Pit Ot Fit Dt

Fit hfin Pit bfin Pit Ylin Fit "wiin

Fit EF FitEF Fit EF Fit EP

Pit Average Daily EF | Pit Average Daily EF Fit Average Daily EF Pit Awerage Daily EF
Fit Comps Earned Pit Compz Earned S bt

Pit Daus Played Pit Davs Played Pit Days Played Pit Daus Plaved
Pit Pairtz Earmed Pit Paintz Earmed bl Takble Tier Points
PitTimePlaved PitTimePlaved PitTimeFlaved PitTimePlaved
PitAugBet = = X
FitRatedYalus bt * *

Cther In Otk In COlther Im Cther In

Other Cut bl > bl

Cther JF * " *

Cther Ywin * " *

Cther EF > * *

Other Awerage Dlailu EF| = S bt

Other Comps Earned | = * *

Other Days Played * * *

Cther Pointz Earmed | = " Qither Tier Paints
CtherTimePlaved * * *

Total In Tatalln Tatalln Tatalln

Total Clut Total Out Total Out Total Dut

Tatal \Win Total \Win Total ‘Win Tatal win

Total EP Total EP Total EP Tatal EP

Total Average Daily EF

Total Average Daily EP

Total Average Daily EP

Total Average Daily EF

Total Days Played

Total Days Plaved

Total Days Plaved

Tatal Days Plaved

Total Points Earned

Total Points Earned

Total Tier Paints

Tatal Tier Paints

Tatal Points Bedeeme

Total Points Redeemed

Total Points Redeemed

Tatal Points Redeemed

Card Tier Paints Total Points or Sum of all paintd Total Paints or Sum af all points Total Points or Sum of all paints
Calculated Fisld 1 * Faus Tier Paints Faus Tier Paints

AutoCheckln Method |A5400 Logical File A5400 Logical File 45400 Logical File

PTS0fers PUMA Stared Proc PUMA Stared Proc PUMA Stared Proc

Plaver Mame Lookup  |PUMA Data Query PUMA Data Query PLUMA Data Query
MetzBucket] * * *

MetaBuckets bl > bl

MetaBuckets * " *

MetaBucketd bl R "

MetaBuckets bl * *
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ADDENDUM 3c: MGT vs Interface Evaluation Fields — (HALO, CMS)

oo 0 - O M e La

B H | J
MGT Evaluations |[HALO CMS 7.2 CMS 11
Sletlh T4 Slat In SletIn Slat In
Sliat Cluat Slat Ot Slat Out Silat Ot
Slot JP Slot JP Slat JP Slot JP
Slot Wi Silot bwlin Slat bwiin Slot Ywin
Slot Theo Slot Theo Slot Thea Slot Theo
Slat Average Daily EP || Slot Average Daily EP Slot Average Daily EP Slot Average Daily EP
Slot Comps Earmed || Slat Camps Earned Slat Comps Earned Slat Comps Earned

Slat Points Earned

Slat Paint Earned

Slot Points Earned

Slat Paints Earned

Slat Points Bedeemed)| = Slot Points Bedeemed Slat Points Bedeemed
Slat Davs Played Slat Davs Played Slot Days Plaved Slat Davs Played
SlatTimePlaved SlatTimePlaved SletTimePlaved SlatTimePlaved

Pit I Pit I Pit I Pit I

Fit Dt Pit Ol Pit Clut Fit Cluat

Pit \wfire Pit "ir Pit "in Pit \wfir

FitEF Pit EF Fit EF Pit EF

Pit Average Dailb EP ||Pit Awerage Daily EP Pit Average Daily EP Pit Average Daily EP
Pit Campsz Earned Pit Comps Earned Pit Comps Earned Pit Campsz Earned
Pit Days Plaved Pit Days Played Pit Days Plaved Pit Days Plaved

Pit Points Earned = Pit Poirts Earmed Pit Points Earned
FitTimePlayed PitTimeFlaved FitTimePlaved PitTimeFlaved
PitfugBeat PitfwgBet PitdwgBet PitAwgBet
PitRatedValue PitRatedalue PitRatedYalue PitRatedV alue

Cther In > Other In Other In

Ceher Clut = Other Cut Clther Cut

Cther JP bl Other JF Other JF

Other "in bl Other '/in Other 'in

COther EP = Other EF Cther EF

Other Awerage Daily ER = Other Average Daily EF Other Average Daily EP
Other Comps Earmed |2 Other Comps Earmed Other Comps Earmed
Other Days Plaved = Other Davs Plaved Other Dayvs Played
Cther Paints Earmed = Other Paints Earmed Other Pairts Earmed
OtherTimePlaved = OtherTimePlaved OtherTimePlaved
Total I Tatal In Tatalln Tatal In

Total Cut Total Cut Total Out Tootal Cut

Total win Tatal 'win Total ‘win Tatal win

Tatal EF Tatal EP Tatal EP Tatal EF

Tatal Average Daily EH

Tatal Average Daily EF

Tatal Average Daily EP

Tatal Average Daily EF

Total Davs Played Tatal Days Plaved Tatal Days Plaved Tatal Days Plaved

Total Points Earned || Total Paints Earmed Tatal Points Earned Total Pointz Earmed
Total Pointz Bedeeme||[ = Total Paints Bedeemed Total Pointz Bedeemed
Card Tier Paints Card Tier Paints Card Tier Paints Card Tier Paints
Calculated Field 1 = = *

AutoCheckln Method ||COS_Bufferview . 85400 Logical, 5515 Package | S5I5 Package S35 Package
PTSOffers MOT & STANDOARDYET MAT & STANDARDYET MOT A STANDARD YET
Player Name Lockup ||HALO Interface Call CMS Lagical File Look Up CMS Lagical File Loak Up
MetzBucket] bl Paint Tupe 1 Tier Paints
MetaBuckets = Paint Tupe 2 *

MetaBuckets = Paint Tupe 3 X

MetaBucketd Enrollment Date Point Tupe 4 bl

MetaBuckets = = *
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ADDENDUM 3d:

o7

L= K L ]
1 |MGT Evaluations [[ACSC 11.5 ACSC 13 ATI
2 | Slatln Slat I SlatIn Silat In
3 | Slat Out Slot Cut Slot Cut Silat Cut
4 [Slat JP Slot JP Slot JP Slot JP
5 | Slat win Slot 'win Slot win Silat win
& | Slot Theo Slot Theo Slot Theo Slat Theo
7 | Slat fverage Daily EP || Slot Average Daily EF Slot Average Daily EF Slot Auverage Daily EP
& | Slot Comps Earmed || Slot Comps Earned Slot Comps Earned Silat Comps Earned
9 | Slot Points Earned Slot Points Earned Slot Points Earned Slot Pointz Earned
10 | Slat Points Bedeemed| Slot Points Bedeemed | Slot Points Bedeemed Slat Paints Bedeemed
| Slat Days Played Slat Days Plaved Slot Days Played Silat Days Played
12 | SlotTimeFlaved SlotTimePlaved SlotTimePlaved SlotTimePlaved
13 |Pitln Fiit I Fiit I, Pt Iy
14 | Pit Ot Pit Dt Pit Dt Pit Chuat
15 | Pit win Fit Wi Pit Wi Pt \wiin
1€ |PitEP Pit EF FitEF Pit EF
17 | Pit Average Daily EP ||Pit Average Daily EF Pit Average Daily EF Pit Average Daily EF
1 | Pit Comps Earned Pit Comps Earned Pit Comps Earned Fit Comps Earned
13 | Pit Days Plaved Pit Days Plaved Pit Days Plaved Pit Days Plaved
20 | Pit Paints Earned Fit Points Earned Fit Points Earned Fit Points Earned
21 | PitTimeFlayed FitTimeFlayed FitTimeFlayed FitTimeFlaved
22 | PitAugBet * PitdwgBet FitdugBet
23 |PitRatedValus “ FitBated alus FitRatedalus
24 | Cther In Other In Cther In Cther I
25 | Other Clue Other Clut Other Clut Cther Clut
26 | Dther JP Other JP Other JP Cther JF
27 | Other 'Win Othier 'Win ket Wwin Cther 'wiin
28 | Other ERP Cither EF Cither EF Cther EF
28 | Other Average Daily EJ Other Average Daily EP | Other Average Daily EF Other Average Daily EF
20 | Cther Comps Earmed || Other Comps Earmed Other Comps Earned Cther Compz Earned
3 | Other Davs Plaved COther Days Plaved Other Davs Plaved Other Davs Plaved
32 | ther Points Earned || Other Points Earned Other Paints Earned Cther Points Earned
22 | DtherTimePlaved OtherTimePlaved OtherTimePlaved CtherTimePlaved
4 | Tatalln Tatalln Tatalln Tatalln
36 | Total Dut Total Out Total Out Total Out
36 | Total'Win Total Win Total Win Total Win
37 | Tatal EF Tatal EF Tatal EF Tatal EF
38 | Total Average Daily ER| Total Average Daily EP | Tatal Average Daily EF Total Average Daily EF
38 | Total Days Plaved Total Daus Played Total Daus Played Total Davs Played
40 | Taotal Paintz Earmed || Total Paints Earmed Tatal Paintz Earmed Tatal Paints Earmed
41 | Total Points Bedeeme|| Total Points Bedeemed | Total Pointz Bedeemed Total Paints Bedeemed
42 | Card Tier Paints Card Tier Points Card Tier Points Card Tier Points
42 |Calculated Field 1 * * *
44 | AutoCheckin Method || AS400 Lagical File 5515 Package!Stared Proc | COS_Bufferview ar 3515 Package
45 |PTS0Hers MNOT A STANDARDYET |NOT A STAMNDARDYET MOT & STANDARDYET
46 | Plaver Mame Lookup ||AS400 Lagical File 525 Meszage ‘winDasiz Data Lookup
47 | MetaBucket “ “ *
42 | MetaBuckers - - -
43 | MetaBuckerd H H B
50 | MetaBucketd * * *
51 | MetaBuckets H H B
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MGT vs Interface Evaluation Fields — (ACSC, ATI)
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MGT vs Interface Evaluation Fields — (CMP. IGT, KONAMI)

2 T a F
1 |MGT Evaluations [[CMP IGT Konami
2 | Slotln _ SlotIn SlotIn SlotIn
3 | SlatOw &P Slot Out Slot Dut Slot Dut
4 | SlatJP Slat JP Slat JF Slat JP
5 | Slothin Slat b'in Slat bfin Slat blin
£ | Slot Theo Slot Thea Slat Theo Slot Thea
7 | Slot Average Daily EP || Slot Average Daily EF Slot Average Daily EP Slot Average Daily EP
& | Slot Comps Earned  |[Slot Comps Earned Slot Comps Earned Slot Comps Earned
3 | Slot Points Earned Slot Points Earmed Slat Pairts Earned Slot Poirts Earned
0 | Slot Points Bedeemed| = bl Slat Points Bedeemed
i | Slot Daws Plaved Slot Davs Plaved Slot Days Plaved Slot Days Plaved
12 | SlotTimePlaved SlotTimeFlaved SlotTimePlaved SlotTimePlaved
13 | Pitln Fit I Fit In Pit I
14 | Pit Ot Pit Cluat Pit Ot Pit Cluat
15 | Pit i Pit \fin Fit \wfir Pit \wfin
% | PitEP Pit EF Fit EF Pit EF
17 | Pit Bwerage Daily EFP |[Pit Average Daily EF Pit Auerage Daily EF Pit Average Dailu EP
12 | Pit Comps Earned Pit Comps Earned Pit Compz Earned Pit Comps Earned
13 | Pit Daus Plaved Pit Davz Plaved Fit Daus Plaved Pit Days Plaved
20 | Pit Points Earned Pit Paints Earned Fit Paointz Earned Pit Paints Earned
21 | PitTimePlayed PitTimePlaved FitTimePlayed PitTimePlaved
22 | PithugBet PitdugBet Pit&ugBet *
23 | PitRatedialus * FitRatedYalus *
24 | Otherln Dther In * Cther In
25 | Other Ciut Cther Out * Cither Ot
26 | Other JP Dther JP * Cther JP
27 | Other \win Dthier Wi x Cthier \win
28 | Other EF Cther EF x Cither EF
29 | Other Average Daily ER Other Average Daily EF x Cither Average Daily EP
30 | DOther Comps Earned || Other Comps Earned x Other Comps Earned
31 | Other Davs Played Dther Davs Played x Cther Davs Plaved
32 | Other Points Earmed || Otkher Points Earned x Other Paints Earned
33 | OtherTimePlaved OtherTimeFlayed ) CtherTimePlayed
24 | Totalln Totalln Totalln Totalln
365 | Total Out Total Out Total Out Total Our
36 | Total'win Total wWin Total \Win Total wWin
37 | ToralER Total EP Total EP Total EP
3% | Total Average Daily EF[Total Average Daily EF Total Auerage Daily EF Total Average Daily EF
29 | TotalDays Plaved Tatal Days Plaved Total Days Played Total Days Plaved
40 | TotalPointz Earmed  |[Total Paintz Earned Total Points Earmed Total Paints Earned
41 | Tatal Paints Bedeeme|| x Tatal Pointz Redeemed
42 | Card Tier Paints Caleulated Field Calzulated Field Card Tier Paints
42 | Calculated Fisld 1 * x *
44 | AutaCheckln Method [[ViewMGTPlavernfa!S5IS Package [S515 Package 5515 Package
45 | PTSOfers MOT & STANDARDYET PTS Yiew inta IGT DB MOT & STANDAROYET
46 | Plaver Mame Lookup |[CMP Interface Call IGT OB Look Stared Proc | Interface Lookup
47 | MetzBucket] * - *
42 | MetaBucketd * - *
43 | MetaBuckets * - *
50 | MetaBucketd * - *
51 | MetaBucketS > B >
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Addendum 4: How can | test a promo before it goes live on the floor?

Best Practices of MGT

1. Itis always strongly advised that each promotion be tested in a safe environment before that promotion goes live
on the casino floor.

2. To accomplish this, MGT encourages the property to set up and configure a ‘test’ Kiosk that is located in the
marketing or IT offices.

3. Any PC can be turned into a Kiosk by installing and configuring the MGT OK application. Any promotion to be
tested could be linked to that Kiosk via Promo Manager before the promotion is linked to the Kiosks on the
casino floor.

4. To accomplish this you would need:

a. A keyboard wedge card-swipe. NOTE: the Kiosks on the floor should ALWAYS use a Serial Card
Swipe and never a keyboard wedge. This ensures that a player is not able to swipe multiple times rapidly
in an attempt to ‘disrupt’ the Kiosk operation. KMan requires a keyboard wedge and would therefore
allow the person conducting the testing to additionally review the promotion via MGT KMan Available
Promotions option.

b. A touch-screen monitor is preferred but not essential. This gives the tester the opportunity to test the
player-experience at the test Kiosk.

c. A printer (normal or thermal receipt) that can print off a test voucher if the promotion is issuing one.

5. If this ‘Best Practices’ option is utilized, the promotion testing process can be simplified by
reducing the number of steps needed under Testing Your Promotion below.

6. If the testing is conducted in a ‘live’ environment (i.e., the casino floor), extra attention must be

given to Testing Your Promotion, Step 1, and Resetting Your Promotion.

BEFORE YOU BEGIN: READ THIS!
1. If you are testing the promotion on a Kiosk located on the casino floor: after you have completed
the testing, you MUST carefully reset the promotion to its original configuration, if you have altered
the dates as outlined in ‘Testing Your Promotion’, Step 1.
2. Failure to complete that step WILL cause your promotion to FAIL on the casino floor!

Build out your promotion: Things to Know

1. Your promotion should be configured to be exactly the way it needs to be for the Real Promotion and
linked to at least one Kiosk.

2. 1If the promotion is Controlled Entry by Sub or Tier, DO NOT import the official Controlled Entry list
until the testing has completed.

3. If the promotion is NOT Controlled Entry, configure it to Controlled Entry by Sub for testing
purposes. After the testing is complete, you will change the Option back to Open Participation.

4. 1If there is any type of Player Activity or Player Value that will be needed, or if the Promotion requires a
certain Card level to qualify, it will be essential that your test account/card meet the qualifications.

Testing Your Promotion: How to Proceed
1. Providing you have read and complied with the steps above, make the following changes to your Sub
Promotion:

a. Set the Promotion Start Date to today

b. Set the Range Start Date to today

c. Set the Evaluation Ranges to reflect the appropriate window of days as if the promotion begins
today.
Submit the Schedule

e. Reload the devices

2. Open KMan and do the following:
a. Look up the Test Card using By Player ID or by Card Swipe
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Select Enrollment Options

Select the Promotion to test. (Controlled Entry by Sub)

Select Enroll

Repeat this step using a Test Card that you know DOES NOT QUALIFY.

Go to Available Promotions

From the drop down list, select the Kiosk that you selected for linking the promotion.

If you are using an older version of KMan, enter the PlayerID and Get Promotions, or simply

select Get Promotions.

If the promotion is configured correctly, and the Test Player is qualified, the Promotion

should display in the Sub Promotions available to this player.

J-

If the promotion is not there, check the Sub Promotions NOT Available to this player in the

bottom section. KMan will give you a reason why the Test Player did not qualify:

k.

1) Player Activity does not qualify for the Master Promotion

2) Player Gender, Birthday, Age, Enrollment is not in the correct range.

3) Player Card Tier is not qualified

4) Player play activity does not qualify for any of the Tiers.

5) Identify the reason, if any, and correct it on the Player Card. Repeat Part 2 again until
the promotion shows as available.

Repeat the same process using the Test Card that DOES NOT qualify to ensure that KMan

shows this player as disqualified.

3. Once the Promotion shows as available go to the Kiosk on the floor and swipe to participate in the
promotion.

4. If you need to conduct an additional test, you will need to use a different Test Player, as a card can
only be used for a promotion Once Per Day or Once Per Range.

Resetting Your Promotion to the Original Configuration

1. Once You are Confident the Promotion is performing correctly, do the following steps:
d.
b.

C.

@ oo

>

Set the Promotion Start Date to the correct day

Set the Range Start Date to the correct day

Set the Evaluation Ranges to reflect the appropriate window of days for the day the promotion
actually starts.

If the promotion is NOT Controlled Entry, set Options to Open Participation

Submit the Schedule

Check the Schedule Editor to make sure the days are correct.

If you used Custom Time Groups on Days of the Week or Days of the Month, you may need to check
these and reset them as needed.

Reload the devices

If the promotion IS Controlled Entry, you can now use Controlled Entry Import to import your lists of
players.

2. Your Promotion should now be GOOD to GO!
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If you need additional assistance,
contact MGT Support at: 702-360-8550,

Or email: support@mgtinc.net
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ADDENDUM 5: MGT Promotion Review Check Sheet

Master Promotion

1.
2.
3.
4.

Is the Master Promotion Active?

Is the correct Promotion Type selected?

Is the correct Gender selected?

Is any play required to participate in this promotion?

Sub-Promotion

Tiers

Prizes
1.

2.
3.
4

Is a Sub Promotion linked to the Master Promotion?

Is the Active box checked?

Does the description to appear on the Kiosk adequately explain your promotion?

Are the Promotion Start and End dates correct?

Is the Range Start date the same as the Promotion Start Date?

Are you using Play History? Is the Evaluation Range looking at the correct range and fixed, or set to
move?

Is the Participation Time Range set correctly?

Are you targeting specific Zip Codes? Are these set correctly?

Is this a Controlled Entry promotion?

. Is the player to play a Kiosk game?
. Did you Submit the Schedule?
. If this promotion is specific to a Day or Days of the week, did you use Edit Schedule to make these

changes? Did you re-submit the schedule if you made changes?

Is a Tier linked to the Sub Promotion?

Is this an All-Players Tier?

If you are using custom Tiers, are the correct Low and High values set for each Tier? (i.e., does the
High Value reflect a < value?)

Have you linked a prize/offer to the Tier?
Is the Active box checked for each Prize?
Does this prize require a printed ticket? Is the Prints Ticket box checked?
Does the Prize use the correct Prize Type?
a. The Amount window is the number of that prize: 1 Single Ticket, 5 Drawing Entries, 4X
Point Multiplier
b. The Prize Cap is only for Multipliers
c. The Prize Value is the cost of that prize, or the amount of Comp
If this Prize prints a ticket, have you put a disclaimer in the Prize Disclaimer window?

Is your promotion linked to a Kiosk?
If you left-click on the Kiosk, does your promotion show in the window to the right?
Did you reload the devices?
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ADDENDUM 6: Troubleshooting Your Kiosk Promotions

PRESENTING PROBLEM

POSSIBLE CAUSES

STEPS FOR RESOLUTION

KIOSK MESSAGE:

“Unable to connect to the
Configuration Server” when
starting the OK application

KIOSK MESSAGE:
“Your account is being accessed
at another Kiosk”

This message indicates that the Kiosk
cannot communicate with the MGT Server.

Is this event occurring at this Kiosk alone,
or is the same thing happening at every
Kiosk?

If all Kiosks are demonstrating this
behavior, report this to the IT/MIS
department.

If just this Kiosk is presenting issues, the
procedure steps should return the Kiosk to
full function.

A record has been set in the Swipes table in
the MGT database with this acctnum and it
is preventing this player’s card from being
used.

This is a security feature in the MGT Kiosk
system. There is only one Swipes table in
the database. Therefore this message will
be true at every Kiosk.

This player’s acctnum was not cleared from
the table when exiting the promotion
screen.

1. Verify the network cable is connected to
the Kiosk and the network outlet.

a. Have IT/MIS verify the network
communication is functioning.
2. Try rebooting the Kiosk to see if the
database communications are restored.
3. Select YES to check the configuration
values of the Kiosk.

a. Is the MGSERVERNAME correct?

b. Is the Property ID correct? Should
almost always be ‘1’

c. Save the settings and restart OK
4. Can you access the shared folder
\\WIGTSERVERNAME\MGT from the Kiosk?
If YES, and the Kiosk will still not connect:

a. verify that the Kiosk user name or
password have not been changed

b. verify that permissions have not been
modified for the MGTUserGroup for the
MGT database or in the property Active
Directory
5. Is the MGT server operating? Has the
MGT database been moved to a different
server?

It should be noted that Clearing the Swipes
table will clear the entire table, not just the
acctnum with the presenting issue.

There are three ways to clear the Swipes
table:

1. Use Windows Task Manager (CTRL+
ALT+DELETE) to stop the OK application on
the Kiosk. Restart the app and when the
configuration screen appears, select Clear
Swipes (top right corner) and Start OK.

2. Use the Clear Swipes Function from the
Menu selection in the TP.

3. In KMan, select Utilities, then Unlock
Account. This will only function if the KMan
Log In account has the Options box checked
in User Edit.
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PRESENTING PROBLEM POSSIBLE CAUSES STEPS FOR RESOLUTION
Is this event happening at just one Kiosk or 1. Report this to the property IT/MIS
KIOSK MESSAGE: at every Kiosk? department.

“Unable to access your account
at this time”

The Kiosk did not print a ticket

The Kiosk is displaying a
Runtime Error Message

Swiping a card at the Kiosk has no
effect

KIOSK MESSAGE:
“Invalid Card Swipe”

The Kiosk is displaying an
incorrect number of drawing

entries

The Kiosk functions in real-time, meaning it
must have instant and constant round-trip
communication with the property’s player
tracking system.

This message is reporting an issue with that
communication.

This can occur for vatrious reasons.

This can occur for various reasons, mostly
related to database or user permissions.

Is the player swiping their card with the stripe
side toward the green light?

The card swipe will only activate when the
OK application is running.

Is the green light showing on the card swipe?

The card swipe has probably lost its
connection to COM PORT 1.

The player has positioned or swiped their
card incorrectly.

The primary cause of this issue will almost
exclusively be the System Manager (SM)
failing to import play or post entries.

2. Are there known issues: server down,
power outage with the player tracking
system, the interface between MGT and
the PTS, or the property network at the
current time?

3. Has the password for the Kiosk log-in
been changed?

4. Have any permissions been changed on
the player tracking system or the MGT
database?

5. Has there been a recent upgrade to the
player tracking system?

1. The promotion is not configured to print
a ticket.

2. The printer is out of paper.

3. The player did not retrieve the ticket and
the printer by default setting retracted it
and dropped it inside the Kiosk.

4. The printer is on strike and is demanding
an increase of ink supply. (it's a thermal
printer and does not use ink)

1. You will need to contact IT/MIS.

2. Have any changes at all been made to
the permissions settings on the Active
Directory Promo, Kiosk or Draw User
Groups, the player tracking system, the
MGT database or the interface/gateway?

1. Restart the Kiosk computer.

2. Restart the OK application, see if the card
swipe light turns green and try again.

3. The card swipe has gone to that great
technology place in the sky.

1. This issue is generally self-correcting. The
player will swipe again successfully.

1. Check the TP for proper function. If an
error message appears on the screen, select
OK to close the application and restart the
TP. The issue should self-correct in about 10
minutes or less.
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Generally, the club will hear, “I had mote
drawing tickets yesterday than are showing

2. Remote to the TP. Select View/Logs/Play
Imports. Yesterday’s date should be at the

PRESENTING PROBLEM

POSSIBLE CAUSES

STEPS FOR RESOLUTION

The Kiosk is showing an incorrect

number of points

When a player selects a particular
promotion, the screen goes blank

Kiosk screen 'freezes' when a

game is selected

today,” or, “I got my free drawing entry, but
it’s not showing up in my total of tickets.”

The Kiosk functions in real-time, meaning it
must have instant and constant round-trip
communication with the property’s player
tracking system.

This message is reporting an issue with that
communication.

OR, if the promotion is using an MGT Point
Multiplier Prize Type, their bonus points will
not be showing in the total until they are
calculated and posted by the TP after the
conclusion of the gaming day.

This indicates the Flash file for the selected
game has not been synchronized to the
Kiosk’s C:\Program Files\MGT\OK\Flash\
folder.

Kiosk may have been upgraded to a newer
version of Adobe Flash Player.

top of the list. There should be no missing
dates. Does the number of players posted

look similar or dramatically different from the
other days’ postings?

3. Check with Marketing to ensure the
drawing is configured correctly to award
tickets based on a player’s activity.

4. Further action will necessitate additional
analysis and possible correction. Consult
MGT Text Support via phone or by
support@mgtinc.net

1. Repott this to the IT/MIS department.

2. Verify the interface/gateway to the player
tracking system is functioning.

3. Have recent changes been made to the
player tracking system or the MGT database?

1. Use Windows Task Manager (CTRL+
ALT+ DELETE) to stop the OK application
on the Kiosk.

2. Restart the OK app, select Database
Configuration. Make sure that the
Synchronize Flash Files boxes are checked
and that the path file is:

\\wgtservername\ mgt\ flash

3. Restart the app and the missing file should
synch with the Kiosk.

1. Contact MGT Support. The Flash Player
version in the \\mgtserver\mgt\Tools\
folder may need to be reinstalled.
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PRESENTING PROBLEM POSSIBLE CAUSES STEPS FOR RESOLUTION

A player does not see any
promotions at the Kiosk even
though there are promotions
linked to that Kiosk

A player who should see a
Controlled-Entry Promotion does
not see it at the Kiosk

The Kiosk is designed to only show
promotions for which a player is 100%
qualified.

Are other people able to see and participate in
that promotion? The task is to discover why
this player has been disqualified.

Players must be enrolled to participate in
Controlled Entry. This record is imported to
the Barcodes table in the MGT database.

1. Use KMan to help you make this
discovery.

2. In the KMan menu bat, select Utilities,
then Available Promotions. Select a Kiosk
and enter the playet’s acctnum.

3. The utility will show which promotions
(sub promos) for which the player does/does
qualify and will indicate why the player does
not qualify.

1. Use KMan to help you make this
discovery.

2. In the KMan menu bar, select Utilities,
then Available Promotions. Select a Kiosk
and enter the playet’s acctnum.

3. The utility will show which promotions
(sub promos) for which the player does/does
qualify and will indicate why the player does
not qualify.

4. If the reason is, ‘promotion is controlled
entry and the player is not enrolled,” take the
following steps:

a. After determining the player should
indeed be included in the promotion, use
Enrollment Options in KMan to enroll the
player.

b. This enrollment is only valid for that
day.
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ADDENDUM 7: Five Reasons Why MGT Does Not Support Paper Ticket
Drawings

Reason 1:

Should something go wrong, there is no way to reprint the paper tickets at the Kiosk, nor through KMan
and a local printer. MGT Support is instructed to elevate a broken promo that prints drawing tickets but
will not assist in correcting and reprinting these tickets. This is how seriously we feel about not using the
Kiosks for this. A promotion set up to do this can or will cause ALL of the Kiosks to stop working on the first
day these are linked to the Kiosks.

Reason 2:

Here are some thoughts and numbers relating to the events of configuring MGT Promo promotions to issue
printed tickets for a drawing. This will not take into consideration the time that a property will spend in
the first configurations using the Master Promo and the subsequent labor hours for review. This must
point out that the following numbers will not take that labor costs into consideration.

The drawing could be set up in EDraw in less than 10 mins, and can be managed easily. We understand
that people are missing the ‘feel’ of paper tickets. However, using the software and the Kiosk to print the
paper tickets requires an enormous amount of work and maintenance, as you and your team well know.
And those properties that have tried to do this did not anticipate the volume of customer complaints about
the amount of Kiosk-time needed to print their drawing tickets.

So, what would it take to set this up? Here’s a picture using some real numbers:

The general idea is to print out a single slip of paper for each 50 accumulated Total Points Earned each day
for a month up to a daily top of 15,000 TPE. If this is a drawing open to all, let’s say that perhaps 20,000
(and easy number) people could end up going to a Kiosk to print tickets.

Reason 3: Let’s start with the configuration complications.

Let’s suppose that your largest point-earner could earn as much as 15000 total points in the earning period.
(Multiply this effect exponentially if this happened each day of earning). Because of the way the software
works, this would require one sub-promotion with a single Tier with a single ticket for a drum. Seeing as
how the plan is for this to happen in 50 point increments, this required 300 (three hundred) separate sub
promotions for the property (that would all have to configured perfectly), meaning that the player would
see one Kiosk button for EACH sub-promotion for which they qualified, with the possibility being that the
first visit to the Kiosk being at the end of the promo, or...the drawing day. (Those who have lived through
the days of BOCA printers laboring all day to print off tickets will remember why they hated that process
and why tickets were not earned on the day of a drawing.) A single player at this level visiting at a Kiosk
would be standing there pushing and printing for quite a while. Let’s say on average: 10 seconds per
button and with printing @ 6 buttons per minute @ 300 buttons, this would be 50 (FIFTY) minutes per
person. This would be for your better players...something they will NOT be excited about!

By our estimation from in-house studies, on the average, for every 20 seconds a player stands in line at a
casino, it costs the casino $1.70...lost revenue that you can never get back. This one, printed drawing ticket
event for this single, average player, costs the property $255 in lost play during the average drawing period.
Factor in less S for your bottom players but much more $$$ for your VIP players. The exposure if each
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player was an ‘average’ player would truly be in the MILLIONS of dollars. Factor this loss of revenue into
the equation of setting up a promotion this way, just to see paper tickets. Add the intangible frustration
level of the person at the Kiosk and the long line of players behind him. Let me note that a property who
tried printing paper tickets did this very set up. Please understand that the Kiosk must evaluate EVERY
active sub-promotion at the Kiosk. The result was that the Kiosks ‘timed out’ trying to evaluate each time a
player swiped. Also note that those players who were desiring to swipe at a Kiosk for reasons other than
the drawing raised loud complaints because they had to wait in line behind the players who were printing
tickets and then were subject to the unacceptable time it was taking to get to their promos at the Kiosk.

Reason 4:

Consider also the cost of the paper used at the Kiosk. Each roll will print out approx. 1200 tickets. At the
max, a player could potentially be printing out 300 tickets for the drums daily, meaning a new roll of paper
every 4 players. At 4 players per roll, printing paper tickets could use THOUSANDS of rolls of paper for a
single drawing. And don’t forget to add the number of man-hours it would take to accomplish the changing
of paper process and the downtime at the Kiosks, throughout the day. Don’t forget to calculate the
frustration levels and loss of play for the non-VIP guests who are coming to the Kiosks to participate in
other promotions.

1200 tickets x 2000 players = 166 boxes of paper @ $118.75/box = $19,791.67 property cost for paper.

Unseen is the environmental impact: the production of 166 boxes of Kiosk thermal paper would require
910 gals of oil, 44,515 gals of water and produce 5300+ Ibs of trash. Then factor in what happens to all of
those tickets after the drawing. They eventually go to a landfill. Unless you are in California...these
petroleum-based tickets are prohibited from California landfills. They are not bio-degradable.

Reason 5:
The printers will wear out quickly with this kind of printing demand.

So, this is what it would take to have a paper-ticket drawing via the software and the Kiosk.
As stated above, however, this could all be set up via the software and EDraw in about 10 (ten minutes)

and would be essentially maintenance free from that point on. We just wanted to share these thoughts of
the costs of putting paper tickets in the hands of the players.
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GLOSSARY

A

Active Box — appears in four places: the Master Promotion Editor, the Sub Promotion Editor, the Prize
Editor, the Edit This Device window. The box must be checked to make the event or device active, and
unchecked to be inactive. Promo allows for Inactive Promotions to be hidden from view in the
Promotions window. ALL ACTIVE promotions appear in BLACK, ALL INACTIVE promotions appear in
RED.

Activate on Device — a promotion can be made inactive on a device, and then can be made active once
again. Option available when right-clicking on a device in the Devices window.

Age/Birthday Promotion — this is a Master Promotion Type used to create an Age Range for a Master
Promotion. Age Promotions include birthdays and groups as in 55+.

Amount — the amount of the prize type to be issued. For example: ‘5’ Drawing Entries, ‘10’ dollars of Free
Play. 4 X points. When using a Single Ticket Prize Type, the Amount will always be ‘1’. Amount is not
the same thing as the Prize Value (monetary). See also Prize Value.

Audit Log — the log that records how each promotion is configured and tracks any changes to that promo.
The configurations/changes, user, computer and date/time are all tracked.

Auto Check IN — when checked in the EDraw Editor, this function allows players the option of being
checked in for a drawing based on an interval of time configured in EDraw. This interval time can
represent time in hours or minutes and is activated during the process of Update Activity and Populate
the Drum. The action being considered during the interval is ‘card in’ or ‘card out’ whichever is the
most recent within the time interval.

Auto Enroll - A feature in MGT EDraw that allows the property to have a player automatically entered into
the DrawTicketBank table simply by swiping at the Kiosk, being looked up in KMan, or by having
yesterday’s play imported.

C

Card Reader — located on the front of the Kiosk and allows the player cards to be read. Kiosks need to use
a USB Card Swipe only. KMan users need a Keyboard Wedge Card Swipe.

Check In (for drawings) — an important function at a Kiosk that only applies when running an Electronic
Drawing. Check In is usually configured when a player is required to be present to win. A player that
does not have a Checked In status of TRUE cannot be drawn in a drawing session.

Color-Coding — the Master Promotion, Sub Promotion, Tier and Prize Trees are color-coded to provide
quick assessment and trouble-shooting. See the Intro section in this manual.

Comp Deduction — not available in all gaming jurisdictions or player tracking systems.. Some casinos may
offer a promotion that allows a player to receive a prize or award for which the software deducts
(makes an adjustment to) comp value from the player comp bucket.

Configuration — the technical information necessary for the MGT SQL Server and the MGT Kiosk software
to function correctly. Only a certified MGT technician should ever make changes to the MGT Database
server or SM service configuration. Incorrect or changes to these configuration settings will most likely
cause the MGT software to stop working.
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Controlled Entry — This is the option to use if the controlled group of players is contained in a single list.
The option is selected in the Sub Promotion Editor if a player must have met certain criteria to play and
are in a database-generated list that is imported for that promotion.. For example: a bus group or
special invitation or mailing.

D

Detail Tree — shows the relationships under each Master Promotion: in this order: Master Promotion, Sub
Promotion(s), Tier(s), Prize(s).

Devices — these are the Kiosks, or PC’s that are a part of the property domain on which MGT software has
been installed.

Device Active — this box in the Edit This Device Window configuration window must be checked in order for
the software to work on that device.

Disclaimer (Prizes) — the legal disclaimer statement, entered in the Prize Editor, prints on each ticket. There
is space for approximately 200 words in a disclaimer.

Drawlog - the log file that records every action during the running of a drawing session.

<

E

Enrollment Date Promotion — this is a Controlled Entry promotion in which the Player’s Club or Cage can
enroll a player into the promo through KMan.

Evaluation Field — used in the Tier Editor or the Master Promotion Editor to determine how a Tiered Player
will be evaluated for eligibility to participate in a promotion. It works in coordination with the
Evaluation Range settings. For example, ‘slot in’ for the last 90 days.

Evaluation Start Date/Evaluation End Date — these two dates determine the range of days used for
evaluation of a player’s gaming activity that will be used to evaluate participation in a promotion. See
Chapter 3. See also: Fixed Range; Rolling Range; and, Rolling Range by Swipe Date

Evaluation Threshold — the amount or level at which a player qualifies and is able to participate in a
promotion. Found in Ticket Info in KMan when a specific ticket has been selected.

Exclusion List — if, for various reasons, a player or employee must be excluded from a Master Promotion,
that person’s information is entered in this screen.

F
Fixed Range — in this choice, a player’s gaming activity is evaluated in a determined calendar range. This

range of days does not change as the promotion moves forward.
Flash® — interactive graphics using Shockwave Flash. (.swf)

G

Games — interactive games in which the player participates on the Kiosk screen by watching a wheel or
making a pick on the touch screen.
Gender — decides who will be eligible for a promotion: just men, just women, or all genders.
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High Value - the top value of a range. The High value setting is always expressed in terms of < (less than),
meaning the number 200 would be “less than 200.”

History Time Group — appears in the Sub Promotion Editor. This configuration option is only used when a
sub promotion is a one-day-only promotion and if available use the calendar day for the evaluation
period, not just gaming day. The function is not available in every player tracking system. Contact MGT
Technical Support for more information

Interface — the method used for the Kiosk to be able to send messages to the property Player Tracking
System.

L

Link — an essential connection between Tier Groups & Sub Promotions; Prizes & Tiers, Promotions & Kiosks.
If an item or group is not linked, it will not be a part of the Master Promotion. If a Master Promotion is
not linked to a Kiosk, it will not be seen by players at the Kiosk.

Link a Tier — Tiers are linked to Sub Promotions.

Link a Time Range — Time Ranges are linked to a Time Group as a part of the Sub Promotion Editor.

Link a Zip Range — Zip Ranges are linked to a Zip Group in the Sub Promotion Editor.

Low Value — the lower end of a designated range. The Low Value is always expressed in terms of >=,
(greater than or equal to). For example, 100 would be equal to or greater than 100. See also: High
Value

M

Master Promotion —is the top level of a promotion. Its purpose is to disqualify large numbers of people,
thereby dramatically reducing the number of Sub Promotions considered before showing ‘buttons’ of
available promos.

Master Promotion Editor — the first level of player evaluation criteria and elimination, where the
Promotion is given a name, and participation type, gender and player action are entered.

Multi-Sub Participation — an option in the Master Promotion Editor window that allows a player to
participate in more than one sub promotion linked to the same Master Promotion. For example, a
progressive earn and get promo might have 2-6 sub promotions in which a qualified player might
participate.

Multiple Sub Promotions — instead of creating multiple Master promotions, a single Master Promotion can
have multiple Sub Promotions.

N

Enrollment New — an option available for configuring Enroliment Date promotions. This player must have
joined the club today, or quite recently.

P
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Par Table — the numerical value assigned as “Par” for a prize determines the odds of receiving that prize
compared to the other prizes linked to a Tier. When a Tier only has one prize, the Par Value is always
“1”.

Play Fields — options available for selecting criteria by which a player will be evaluated for a prize or offer,
i.e., Slot In (Coin In), Total Points Earned, etc.

Prints Tickets — in the Prize Index Editor, this box must be checked if the Kiosk is to print a prize ticket and
unchecked if the Kiosk is not to print a prize ticket.

Prize — the item awarded from the Kiosk: prize ticket, drawing ticket, points, comp, Slot credits, etc.

Prize Cap —in a Points Multiplier promotion, this is the maximum number of points that can be multiplied
at the end of the promotion.

Prize Count — the ability to control prize inventory when linking a prize to a Tier. When the prize count
reaches 0 the prize is made inactive. Prize Count features do not work when the prize is a part of a
Prize Kit.

Prize Editor — where Prize description, values, and type are entered or modified. Note: Editing an existing
prize that is in use by other promotions will change that prize for the other promotions. However, you
are able to use an existing prize and change the par value for the new promotion without any adverse
effect on the other promotions.

Prize Index Editor — where Prize Par and Prize Count are configured.

Prize Kit — this special prize type is actually a container for multiple prizes. When a customer receives this
prize they are actually receiving all the prizes that are linked to this kit. This allows the casino to have a
single prize that issues several other prizes.

Prize Par —is the method used for setting the odds you want to give your customers on the prizes that are
being awarded on every promotion.

Prize Type — a variety of possibilities selected in the Prize Editor window. For example, single ticket, comp
multiplier, drawing ticket, etc.

Prize Value — the cost/value of the prize being awarded. This value is used for reporting purposes in order
to demonstrate the expense of a promotion according to the number of those prizes issued. See also:
Amount

Promotions Manager — this is the main window of MGT Promo. When a database is open in the
Promotions Manager, three button-options appear under the menu bar:

Exclamation Point - Inactive Button -- Shows/Hides Inactive Promotions.
Minus Button -- Shows/Hides Deleted items.
Plus Button -- Shows/Hides Archived Items.
Property — the casino property database.
Property ID —identifies the property in the MGT database. Almost always the Property ID will be ‘1’.

R

Range End Date/Start Date — these two dates primarily determine how often a player will be able to
participate during the course of the promotion. They also determine how an Evaluation Rolling Range
moves through the course of a promotion. See Chapter 3.

Redeem — when a player exchanges Kiosk tickets for goods/cash, the ticket is marked “redeemed” in KMan
which records a date, time and device used for this redemption process.

Reports — see SSRS

Rolling Range — a player’s playing evaluation range that is set in the Sub Promotion Editor. This range
follows the player through the promotion incrementally according to the Range Days setting.
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Rolling Range by Swipe Date — play history used for evaluation is based upon the player participating in the
promotion for the first time. In this case, the action of the player swiping at the Kiosk determines how
the evaluation range evaluates the player’s history.

S

Schedule Editor — allows the editing of days of the week, or a Custom Time Group for a Sub Promotion, a
Tier, or a Prize, depending on which is selected.

Scheduling — an essential part of a promotion, scheduling includes: promotion start/end, range start/end,
player evaluation range, and the times (hours/days/weeks/months) for each of these.

SSRS — SQL Server Reporting Services. These are web-based and configured after the Promo Software has
been installed and data validated.

Sub Promotion — a part of a Master Promotion. Think of the Sub Promotion as the ‘button’ on the Kiosk
that allows a player to participate in offers. There can be more than one Sub Promotion under a Master
Promotion.

Sub Promotion Editor — the window that allows editing of groups, schedules, ranges and prizes for a sub
promotion.

Submit Schedule — option chosen when all scheduling criteria has been entered on the Sub Promotion
Editor window. This action configures the promotion in the database so that the Kiosks (OK), and the
System Manager (SM) knows when to start and end a promotion.

Swipe — the act of running a card through or inserting a card into a card reader. (See card reader)

System Manager (SM) a service that runs on the MGT database servers— analyzes, adjusts, and takes
action based on what is happening in the MGT Promo software package or runs SQL Jobs as configured
and/or at preconfigured times. The MGT System Manager (SM) MUST be running for the Kiosk system
to function.

rl1

TGID — the Sub Promotion ID.

Tier —a Tier is linked to a Sub Promotion. Tier Groups set the Low and High Thresholds of qualification of a
player by evaluating that player’s play during a given period of time (Evaluation Range). Multiple Tiers
can be created and linked for any promotion. In multiple use, these Tiers could also be thought of as
demographic segments.

Tier Evaluation Values — See Low Value, High Value

Time Group — contains the Time Range(s) which limit or allow the promo to be visible at a Kiosk.

Time Range - the Time Range in which the promotion, the Tier, or the Prize is available.

Sub Schedule — The calendar day/time for the parent Time Range for the Sub Promotion
Tier Schedule - The calendar day/time for the Day of Week or Day of Month Time Range for a Tier
Prize Schedule - The calendar day/time for the Day of Week or Day of Month Time Range for a Prize

U

Unrestricted Promotion — No Demographic Type or Master Promotion Date Type is necessary for player
qualification. A Gender promotion is not a part of this Unrestricted choice.

W

Wedding Anniversary Promotion — this is a Master Promotion Type used to create an Anniversary Range
for a Master Promotion.
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4

Zip Code Editor — where Zip Groups and Zip Ranges are created and linked.

Zip Range — use Zip Ranges to determine the inclusion of players in your promotion by Zip Code. A Zip
Group can contain more than one Zip Range. Groups and Ranges are created and linked in the Zip Code
Editor.

Zip Group — appears in the Sub Promotion Editor, contains the Zip Ranges for a targeted promotion. A Sub
Promotion may only have one Zip Group, but that Zip Group may contain more than one Zip Range
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