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About This Manual

Every Promotion built in Promo Manager requires that five steps be successfully configured. Manual has been created to
systematically walk you through this process

1. An Active Master Promotion

Purpose: serves as a filter to disqualify large groups of people. Begins the process of defining
your promotion partly by defining what the promotion is not.

2. An Active Sub-Promotion — At Least One

Purpose: in the Sub-Promo Editor, Scheduling takes place, not only the length and days of the
promotions but frequency of participation and the period of player activity that will be used to
evaluate levels of performance by players.

3. A Tier — At Least One

Purpose: now that filtering has taken place and the kiosk has checked to see if the promotion is
active at this date/time, the Tiers, Evaluation Fields and Low/High values, (together with the Evaluation
Range from the Sub-Promo) are used to determine the level of play and the attached prize(s).

4, An Active Prize or Offer — At Least One

Prize: A prize is what you will give the player based on qualified play during the Evaluation
Range.

Offer: An offer is the ‘carrot’ that you dangle in front of the player to help them, 1) join the
Player’s Club and increase frequency of visits, 2) stay at the property longer, 3) increase play activity, or
4) bring a friend to sign up for the Player’s Club.

5. A Kiosk — At Least One

Any promotion does not have to be linked to every kiosk on the casino floor. For example: PIT
only promotions can be linked to the kiosks in that area; VIP promos can be linked only to the kiosks in
the VIP Lounge; bus promos can be linked to the kiosks near the bus drop-off area.

NOTE: though not required to make the promotion work at the kiosk, a great next step would be to
run a Promo Design Report to preserve the integrity of the original promo configuration.
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Congratulations!

You have purchased MGT Promo because you recognize that:

1) SUCCESSFUL PROMOTIONS CREATE MAJOR EXCITEMENT in your casino; and,

2) SUCCESSFUL PROMOTIONS MEAN INCREASED REVENUE!

At Micro Gaming Technologies, we understand that the challenges of creating and configuring a
successful casino promotion can cause sleepless nights to anyone involved, from Marketing to IT. We
also are aware of how the rapid changes in information-processing and networking technology affect
and steal your time — the time your business needs for research to stay on the leading-edge of the
many opportunities offered by this new generation of technological advances.

The MGT Promo 4.5.5 Suite is THE leading-edge solution to creating and activating kiosk-driven
promotions. There is no other software available that can do what Promo 4.5.5 will do for you and
your casino promotions. Promo 4.5.5 provides the tools to create a wide variety of self-service
promotions using an intuitive interface that is able to streamline the management of the many details
of kiosk promotions.

MGT Promo 4.5.5, is not a collection of pre-packaged promotions. Micro Gaming Technologies
has created an open-ended application that gives your casino management the power to create
personalized promotions based on a player’s value. Combined with our electronic drawings (MGT
EDraw) and fun, interactive games, your casino’s promotions and special events will soar to new
heights.
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MGT Promo Suite 4.5.5 — What’s New?
Overview

MGT V4.5.5 is a release that was primarily driven by the need to improve the usability of Staff Member Editor.
There are other system enhancements to CCPromo, the addition of messages to allow MGT to deliver Player

tracking system (PTS) offers as well as a number of bug fixes and enhancements to the core MGT Promotional

Suite.

MGT Promo

Added the ability to Enable and Disable EDraw functionality on specific kiosks.
Changed the default of Tier and Prize Schedule Submission to the ALL Day time group.

Offer Kiosk Module (OK Program)

Modified CardReader to allow insert readers (USB devices)

Added Functionality to enable or disable EDraw by device.

Corrected ticket printing for P2C Redemption ticket to properly show quantity

Fixed a function that was not correctly validating the CCPromo License key.

Added ability to allow rank information for Account information screen to come from MGT calculations
or the PTS interface.

Added configuration values to allow MGT to filter, display and release PTS offers and the ability for
those PTS offers to be shown under different button on main kiosk screen.

Added ability for PTS Offer to be printed with separate detached disclaimers.

Fix a bug in the Pick A Prize functionality that would force flash back to main screen

Added ability to configure which tiers can use a specific kiosks (high limit may only want top 2 tiers on
those kiosks)

Changed drawings functionality to not return entries for players excluded from drawings instead of
excluding those players at time of populating the drawing drum.

Kiosk Manager (KMan Module)

Modified reprint to not allow showing of Offers or reprint of MGT Offers from KMan

Changed reprinting of UGuess tickets from printing to default printer instead of configured printer for
KMan.

Fixed a bug that the “Notes/Alert” button only showed up when looking a player up by PlayerID and not
by swipe, ticketnumber or name.

EDraw Module

Modify Configuration connection options for external displays. Added option for TCP/IP. This
configuration information will all be stored in the registry since they may differ by device (where the
EDraw server is installed)

Change DrawingStatus file name to always be DrawStatus.xml.

Modified Auto Check-in behavior in Editor. Separated Auto Check-in from Auto Enroll on form and
Disable/Enable controls depending on Auto Check-in status
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e Fix bug where all players in a drum were being retrieved and not filtering by the ExcludedByPriorDrum
field.
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MGT Promo Suite 4.5.4 — What’s New?

Overview

MGT V4.5.4 is a release that added an enhancement module (“CCPromo Premier” Fantasy Sports Promotions) and a
variety of other feature enhancements or bug fixes to the core MGT Promotional Suite.

MGT Promo

Added ability to enable EDraw functionality on individual kiosks
Added messages for CCPromo Premier (Fantasy Sports) Promotions

Offer Kiosk Module (OK program)

Added functionality for CCpromao Premier {Fantasy Sports) and categorical picks

Improved efficiency of the MGT Offers being delivered

Fixed a bug that when an MGT offer was redeemed that it would exit to the Swipe screen

Added PIN lockout when a player enters the wrong PIN at the kiosks more than the configurable number of
times — Lockout is from MGT Kiosks only, not the Player Tracking system or slot machines.

Remapped the CCpromo name, period and card descriptions for flash.

Change the method that the played record is being inserted.

Allow disclaimers to be assigned to tickets rather than hardcoded on actual ticket for redemption types, Win
Loss, uGuess and CCPromo

Kiosk Manager (KMan Module)

Added ability to reprint CCpromo, Win/Loss statements and UGuess statements

Added ability to unlock the player PIN from Kiosk lockout condition by PlayerlD

Added Gaming Activity tab. This tab will add the functionality to get the player gaming info and broken out by
eval fields.

Added configuration to controlling whether or not the MGT offers tab should show.

Allow user to add/edit player email and phone number in MGT_Email

Improved audit logging for enrollments and added workstation to KManauditlog

Choose The Champs (CCProma) Module

Added ability create and process Fantasy Sports type promotions
Added ability to do Race and Categorical Pick type Promotions (e.g. Academy Awards)
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MGT Promo Suite 4.5.3 — What’s New?
Overview

MGT V4.5.3 is a release that added a new module (“Promo Apps Module”), a variety of feature enhancements as
well as a number of bug fixes to the core MGT Promotional Suite. MGT V4.5.2 was an experimental build to
integrate a new line of kiosks that would allow the reprint of player cards. This functionality was abandoned and
therefore V4.5.2 is being skipped.

MGT Promo

e Added Virtual Bucket Promotion types to allow the casino the ability to setup a promotion based on a
players selected earnings criteria with offsets of previous participations against the same criteria in a
designated timeframe.

e Added Inventory countdown feature for Prize management.

e Added ability to enroll customer into a promotion based upon collection of email address.

e Added an AutoPlay promotion type which will play automatically at time of swipe at the kiosk without
the player having to press a button (e.g. Happy Birthday Promo)

e Added new prize type for awarding CCPromo cards

e Added ability to enable Choose the Champs Promo functionality on specific kiosks.

e Modified Exclusion Editor to display the type of exclusion (Drawings, Promotions, All)

e Modified master promotion linking window so that the last modified master promotion is selected to be
linked to a kiosk.

e Linking a master promotion to a kiosk is now logged in audit trail

e Made the login only list properties the user can access to improve security in multi-property operations.

e Added additional logging of changes that users make to promotions

e Added an information box to the Schedule Editor form to instruct the user that the changes they make
are immediate.

e Added the ability to go paperless at POS redemption using the MGT2Micros interface version 2.0

e Ability to configure a single ticket for a revenue center and to have a discount able to be applied in the
Micros interface.

e Added check boxes to Prize editor to allow prize visibility in EDraw and CCPromo
e Modified to prompt user to change password when expired.

Games Editor

Changed how Games editor in MGT Promo displays available Games and makes them available for selection in a
promotion. Some of the changes include:

e Enabled browsing to file directory for the game to add
e Enabled preview of the game with sample prizes
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Enabled setting Game Types and Styles for filtering purposes
Enabled Syncing the Game to the Network Share

Enabled Flash sending the FlashKey and the number of prizes
Added ability to input a game description

Offer Kiosk Module (OK Program)

Added functionality for Promo Apps (UPick and UGuess) promotion types. These new promotion
applications allow the player to (1) participate in a promotion and then make a choice from a group of
predefined prizes or (2) make a guess about some confirmable event (e.g. jellybeans or pennies in a jar,
date of first 100 degree day, etc.)

Ability to validate when a player’s selections are correct for a SafeCracker type UGuess promotion
Added ability for a property to enable self-service printing of Win/Loss records from the account
information screen of the kiosk

Added functionality to allow the property to configure options for the how the kiosks are to behave
when a kiosk is reporting paper out or paper low.

Added a SwipesLog to capture select information when a valid swipe is processed

Added ability for transactions to be processed by the Kiosks and the System Manager (SM)/Transaction
Processor is the backup for failed transactions.

File Sync was corrected to allow overwrite of existing files

Corrected how drum multipliers were calculated on the OK Drawing entries screen. The entries were
correct for the actual DrawTicketBank but amount shown on the kiosk did not reflect the correct value.
Corrected behavior so that the posting of points and comps to return a transaction code for successful
redemptions

Corrected rounding errors for applying card level discounts to point redemption costs the system was
automatically adding .5 to any number causing whole numbers to round up to the next whole number.
Added logging of the winning prize values to MGTapps.log
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Kiosk Manager (KMan Module)
e Enhanced the way Player Demographic Fields are displayed.
e Added a Void Button for Self Redemption Items that will mark the record as voided in MGT. This feature
does not restore the points or comps in player tracking system.
e Removed the No Drawings Available message boxes
e Added log file rollover to log a separate file for each day
e Modified to print the Button Description instead of the Tier Group description when reprinting a ticket
e Modified to allow selection of a desired printer instead of the system default printer

EDraw Module

e Added functionality to Start and Stop Display of Drawings

e Added an External Display Mode to control how the external display information will be handled.

e Added functionality to create a path and a Drawing XML file to be consumed by an external display.

e Added an option to award one free entry into a drawing without the players having to go to a kiosk.

e Added configuration to allow earning of fractional entries.

e Improved the options for assigning prizes to winners of a drawing including ability to set prize expiration
dates and handle multiple prize types.

e Optimized the process used when clicking on the checkbox to be moved to the picked and winner panel.

Choose the Champs (CCPromo) Module
e Added ability for creating opportunities for an EARNED CCPromo card. This is done through a promotion
using MGT Promo Manager with a new Prize Type- #15 (CCCard Add).
e Modified to allow property to set Timeframe for expiring prizes by card
e Modified application so that the CCCardID shows on various windows for user reference
e Added an option to allow user to modify rules file from application
e Modified to use drop down of Card Tiers instead of check boxes to be consistent with MGT Promo
e Added logging to improve audit trail when changes made to a CCPromo based promotion
e Added ability to rank and award prizes for period cards.

Promo Apps Module
e New application designed to support the use of the UGuess and Pick A Prize games.
e Ability to define and process sessions generated from UGuess or Group Participation Promotions.
e Ability to allocate awards to players based upon the ranking in a session
e Awards allocation can be done with straight Prize Allocation, Equal Distribution from a pool amount and
a contribution-based pool allocation
e Ability for authorized users to update license keys for applications requiring license keys
e Ability to generate and encrypt random numbers for SafeCracker type UGuess promotions
e Added new configurations for UGuess File Location and UGuess Ticket File Name.

System Manager/Transaction Monitor

o Added configuration values to enable the SM to process selected transaction types
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e Added ability to require a manual release of a kiosk awarded promotional credit from KMan.
e Added a process to expire prizes generated from CCPromo.

Import Tool

e _.Net version and combined the Import to CE and Import to DrawME tools into a single MGT Import Tool.
e Added logging for import processing

Drawing Import Highlights
e Added Find Players functionality
o Added Delete Players functionality
e Fixed the grid sorting
e Added creating a file for duplicate players when duplicate players exist in the import file. The import will
still proceed and just sum up all tickets for duplicate players.

Controlled Entry Import Highlights
e Default back to Summarize Data when doing a new search
e (Clear out player ID on new search
e Added a throttle and modified the import processing function.

Staff Member Editor

.Net Replacement of the MGT User Editor for managing MGT application permissions.
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Promotion Process Overview

( An employee decides to run a ( G The Marketing Employee does a
promotion. The goal of the promotion MGT prospectus on the anticipated
Marketing is based on a desired result, such as Promo participation level, expense and
increasing mid-week play or increasing estimated ROI. Then they determine
the frequency of visits. Worksheet the desired prize distribution rate.
. .
|
\ 2
( An employee builds a promotion that is ( MGT The Marketing Employee links the
designed to meet the determined promotion to the desired kiosks.
MGT objectives and qualifies players for the | Promo to
promotion. .
Promo Kiosk
. .
]
A 2
4 . . R . )
The promotion becomes active at the . The Kiosk system queries the Player
L : ) Kiosk/Player ) ) ,
specified time and players swipe their Tracking System to determine a player’s
Kiosks reward cards at the kiosk to discover if > Tracking demographic information and gaming
they are eligible to participate. System activity to determine if the player
qualifies for the promotion.
. L N
@ When a pl iteri ( h ici i
player meets the criteria for the When a player chooses to participate in
promotion, it shows up under the the promotion, the kiosk determines if
Kiosk promotion section of the screen > Kiosk the promotion was configured to allow
the player to play a game to receive a
prize or offer.
. L A
|
2
( After the player completes the game, a ( If required by the type of prize, the kiosk
record is saved to the database with will print a ticket for the player.
Kiosk specific information pertaining to the > Kiosk
prize the player received and other "
pertinent information
L .
|
A
( The Transaction Processor evaluates the @ D If the prize i d i
prize issued requires the player to
prize issued to the player, and when redeem the ticket, the player takes the
Transaction required, makes an adjustment to the > KMan ticket to the appropriate redemption
Processor player’s account in the Player Tracking center where an employee looks the
System ticket up in the system.
. . y
|
A 2
é After validation of the player’s é A Marketing Employee runs reports and
information and the details of the ticket, evaluates the performance of the
KMan the employee redeems the ticket > Repo rting promotion and, if necessary, makes
through the MGT system and issues the adjustments to increase the
player their prize. effectiveness of the promotion.
. .
]
* D
The Marketing Employee reports the
effectiveness of the promotion to
Marketing management and receives tremendous

© 2015-2021 Everi Payments Inc. or its affiliates
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INTRODUCTION

Understanding MGT Promo Manager

The Beginning
1. Open MGT Promo 4.5.5
a. Select: Start, All Programs, MGT, MGT Promo.
b. The MGT Promotions Manager window will open.
c. All MGT Applications require that each user be granted specific permissions in order to open the software.
d. Enter a User Name and Password supplied to you from IT/MIS.

-
- MGT prmo Login
LR
Wetans [
Beswd [ |form
4.5.0
s, Inc

Copyright MGT Inc. 2010

2. MGT Promotions Manager presents menu options:

Properties  Window Tools Help i

a. Properties: allows you to select and open a property database

. Window: allows you to rearrange the open windows in the program
Tools: opens to allow you to configure MGT Promo.

Help: accesses the software version number.

oo o
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Menu Selections (with an Open Database)

T bAGT Promotions hanager - [MGT Casino 454 1]
M Properties  Editors  File  Refresh  Window  Help

OIOL-;/“PrDmD .:” Filter | Cancel Filker
!....

Promaotions | ListView:

fj Bills Tests
[} Fre= Buffet 2015
fjJ Spirit Mountain Free Buffet 2015

1. Six menu selections appear at the top of the MGT Promotions Manager screen when a Property database is open:

a. Properties: Clicking on Properties will allow you to select the Property for which you wish to create or
modify a Promotion.
b. Editors: Allows access to the following:

1) Edit Master Promo Orders

M BAGT Promotions bManager - [MGT Casino 454 1]
M¥ Properties | Editors | File  Refresh  Window Help

o = / IT: Edit Master Fromo Qrders
Tiers
Ej Prizes
fj Free Titne Groups
: r:,] Spitil Zip Groups
. L}] Prarm Exclusion List
*
J:_] PMyst Add Mew Garne
f:] MGT TEST - TEST PROMCS

a. Gives the property control over the order in which the promotions are presented on the kiosk.

b. It does not change the order in the Promotions window in Promo Manager.
c. Opens the following screen to allow Edits to the promotion order:

B3 Master Pramo Orders E@
1. Select the Promotion to be
moved in the order 4| Fromo Descrpion B
—— | 2015 Training with Chris
& 27 MGT Training BILL
. Seniors Earn 100 Slot Pts for Free Buffet
2.Button is selected once for ] New Member Prono
. Cema for Manual
each desired move Multi Tier Slat and T able Prize Count L
Mew Member 5
3. Promotion will now be Proma 46
Mew Pramation
higher on the kiosk Canttralled by Tier Test
. 3 Know Grome
Promotions display. Piize Count Test =
MGT Training BILL
Febeccas Having a lat of Funl
Thiz Description is Visible in the Tree Wiew
4. Repeat as needed to Fuen Mot baiinn Prarmns =
achieve the desired result.
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B3 Master Prorno Orders EI@
5.Select the Promotion to be

moved in the order

| Promo Description | -
2015 Trainitg with Chiiz
2017 MGT Training BILL

6. Button is selected once for Seniors Eam 100 Slot Pts for Free Buffet
/ Mew Member Proma

each desired move Diemo for Manual
DEC 2017 Wed Ornament Pick
tulti Tier Slat and Table Prize Count

m

7. Promotion now higher in pew Member
the order in MGT Promo Mew Promation
. Controlled by Tier Test
and on the kiosk Know Ghame
. . Prize: Count Test
Promotions display MET Training BILL

Rebeccas Having a lot of Funl
This Description is Visible in the Tree Yiew
8. Repeat as needed to F e btk b ailing Prarmas

achieve the desired result

o J

NOTE: In Promo Manager 4.5.5, the Master Promo list is now ordered by creation, with the most recently created at the
top of the list. This order cannot be changed via Edit Master Promo Order.

2) Tiers
a. Allows Tiers to be created and configured ahead of the actual use by a promotion.

3) Prizes
a. Allows Prizes to be created and configured ahead of the actual use by a promotion. The Par
Value of the Prize is configured at the time of linking.
4) Time Groups
a. Allows Time Groups to be Created, Modified or Deleted without accessing a Sub Promotion
b. ATime Group must have a Time Range linked. If no Range is linked, the following prompt will

Tirme Group Editor
Time Ranges

1D | Start Time End Time

Currently Selected Time Group

| New Group

Time Groups

=]

Description
0 - Al Day

Bam - 12pm
Mews Group

e —

MBT Promo =]

Al time groups must have linked time ranges prior to exiting this screen, Please
check all time groups for linked time ranges,

Save | Cancel | Help |

appear:

c. Time Groups created in Error can be deleted.
i. Right click on the Time Group to be deleted.
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This is proprietary and confidential material of Everi. No part of this material may be disclosed in any manner to another party without the prior written consent of Everi. In no event will Everi be liable for

direct, indirect, special, incidental, economic, cover, or consequential damages arising out of the use of, or inability to use, the documents, materials, and/or software. 13



EVERI (3

MGT Promo Manager 4.5.5 User Guide

ii. Click Yes to Confirm or No to cancel

Tirne Group Editar

Are you sure you want to delete the selectsd Time Graup?

=d_ = |

Currently Selected Time Group Time Fiang
ID_[ Stat Time T Evd Te

[ New Group
~Time Groups

Descripkion o)

0- Al Day 1

fam - 12pm M

Mew Group 4

MGT Promao =7

I ] »

5) Zip Groups

S|

Help

Allows Zip Groups to be created and configured ahead of the actual use by a promotion.

6) The Exclusion List
By Selecting Exclusion List from the Editors Menu you can exclude any player or employee account

from using the kiosk. In MGT Promo, adding a Customer’s Account Number will exclude that
customer from ALL Kiosk activity. This action can be removed by right clicking the account you

would like to activate under the Current Exclusions List.

et Exclude Custorners
| File |

Acct #
1463

148566
249875

Reason

Account Number Type [
O | [Fveopee oo

Excluded Players

7) Add New Game

| Description [ Reason
Al Employee Accourt
Fromotions SelfLimited
Dravings Banned

T Exclude Custormers
File

| Account Number

Drai:
Kinsk Card Reprint
CCPromos

Promations

Exchange Transactions
Fedemption ltem Transactions
Supplemental Updates

Adding a New Flash Game to Your Property Game Collection
1. The ability to Add a New Game has additional features in 4.5.3:
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The Game Name will automatically be configured by the game file name (i.e., newgameflash.swf) will be

added as newgameflash

Depending on the type of game added, a Flash Key may be required in order for that particular game to

function.
B3 Add New Game [E=EIE] )
Server Sync Folder l\\mgt—tram-davZWGT\FL.ﬂSH\ Save
File To Add I
B Cancel
Sync This Game | [~ Overwrite Existing Game = 1
Desaiption
7
« v
Metal
Standard - B
Flash Style < »
Reveal | Meta2
License Key o
< 3
Game Name: | #ofprizes | Game Type Game Style Description | Lic
Game 1 GameTypeS... GameStyleR...
PickACard 5 GameTypeS...  GameStylePick

2. The new Game must first be added to the \\mgtservername\MGT\Flash\ folder.

Browse to this folder from your desktop or Windows Explorer.

If you do not know how to get to the MGT Share folder, ask IT to do this for you.
Copy and Paste the new Game file to the folder described above.

3. Atthe right end of the File to Add box, click on the box to open an Open File window.
Browse to the MGT Share\Flash folder

a.
b.
C.

a.
b.
c.

Select the new game
Select Open

L. b Network » mgt-train-dev2 » MGT » Flash »

New folder

4 Recent Places

G Libraies
) Documents
& Mhsic
S Picures

B videos

% Computer
&k Local Disk (C)
mgt-nastl\users) (H=

File name:  christmas-gift

8 chip

@ christmas-gift

|l Clover

©] clubss

6] COGBirthdsyBalioanMod2

@) Combole 6
@] CesteDrop

8 Cupid

) drlashWithXhL
6] Drawkntries

6] Dreamcar

8] eror

@ Fishing

@] FlipAChip

4. The new Game flash will now show in:

a.
b.
c.

The File to Add path
Name of the Game
The Flash demo window
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=
B3 Add New Game

Server Sync Folder I\\mgt—train-devz\,rleT\FLASH\

Save
File To Add [\ngt-train-dev 2MGT Flashchristmas-gift.snf |
Number of prizes [~ 1 Cancel |
Sync This Game | [ Overwrite Existing Game Name of the Game e 1
x - christmas-gift Description
- 3 -
Flash Key ]
4 b
Metal
ISiandard ;I i
Flash Style ] -
Reveal Meta2
i [Reveal -
Wheel il
< -
Game Name

Game Style | Description
GameStyleR...

Game
PickACard

Lic

5 GameTypeS... GameStylePick

5.

Configure the following choices depending on the type of Game being added:
a. Enter the Number of Prizes that will be displayed on the screen when the game plays.
i. NOTE: this number is NOT a determining factor in how many prizes might be linked to a

particular Tier for a promotion. This simply determines how many prizes or prize choices will
appear when the player participates in the promotion.

b. Flash Type: Standard which Offers the Following Flash Styles:
i. Reveal (this is a game that requires no action from the player. The prize is simply revealed.
1. Typically, this type has a ‘1’ in Number of Prizes
ii. Wheel

1. Typically, this type has 8 to 20 spaces for prizes to display

2. The Wheel may or may not require action from the player
iii. Scratch
1. This might be a single scratch card, or multiple cards where the player is looking to
match scratch card prizes
iv. Pick
1.

This game requires action from the player by touching the choice
c. Flash Type: Pick A Prize
i. The Flash Style will note that this Flash Type requires a Prize Kit in order to function

—_—
- Filters =
hd

| Game Types Game Styles

IPlck A Prize ;I Al ;I

All
Game Na... | P... | T ) diaf
MNone i

d. Flash Type: UGuess
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i. The Game Styles offered here are:

1. Safe Cracker: Guess the right combination to the safe

2. Instant Win

Game Styles

Al

All

3. Jelly Bean
rFilters
Game Types
UGuess _VJ
GameNa...'P... IType |Sty|
MNone 1

3. File: allows for Exit of the application

4. Refresh: Allows you to refresh the directory tree in a promotion after you have edited added or deleted Tiers,

Prizes, etc., from that promotion.

5. Window: Selecting Window will allow you to organize your open Windows, or access another open Properties

database.

ions Manager - [MGT Casino 454 1]

Editars  File Refresh[Windnw Help

'romo vI I

Promotions

j Contralled By Tier Test S
Promaotion
o4.6

Cascade
Tile Horizontal
Tile Wertical

Arrange [cons

v | 1MGT Casino 454 1

eskt

2017 wWed Ornament Pick.

6. Help: Selecting Help will allow you to access the product version information.
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Understanding the MGT Promotions Manager Windows

1. Select Properties
a. Select Your Property
b. Your Property Database will open in the MGT Promotions Manager window.
c. Thisis the main MGT Promo database screen.

Mt MGT Promations Manager - [MGT Casina 454 1]
m Droperties  Editors  File  Refresh  \indow Help
Q2|7 |[From ~ | Filter ca
Fromotions IGT TEST - TEST PROMOS
- ) ils Tests ~ [tempp [ wrem | 1aiD | Description Type | Start Date | End Date | count Down | cardrequired | Recurring
L ] Free mutfer 2015 1 1 1 WGT TEST - GAME 1 10/13/2018 10/30/2015 False True False
- 10 i 10 MGT TEST - Comp dd 10/13/2015 10/26/2015 False True False
) s Mountain Free Buffet 2015 11 1 1 WGT TEST - Comp Multplier 0 10/13/2015 10/26/2015 False True False
() Preme fpps Promstions =l e 1 12 MGT TEST - Drawing Entries o 10]13/2015 10/26/2015 False True False
=t ] 13 i 13 MGT TEST - Poink Deduction 0 10/13/2015 10/26/2015 False True False
: (21 Wystery Free Play Promotion 14 1 14 MGT TEST - Comp Deduction 0 10/13/2015 10/26/2015 False True False
SR ] vaT TeST - TEST PROMOS 15 1 15 MGT TEST - Cortrolled Ertry By Sub @0 10]13/2015 10f26/2015 False True False
= 2 16 1 16 WGT TEST - Cortrolled Ertry By Tier 0 10/13/2015 10/26/2015 False True False
T @ war Test - qane s 17 L 17 MGT TEST - Free Play o 10]13/2ms 10/26/2015 False True False
B~ all Players 18 1 18 MGT TEST - PRIZE KIT PRINTING o 10/13/2015 10/26{2015 False. True False.
{24 ver TesT pRazE 1 2 1 2 WGT TEST - GAME 2 0 10j13/2015 10/26i2015 False True False
= 3 1 3 MGT TEST - GAME 3 o 10/13/z015 10/26§2015 False True False
MGT TEST PRIZE 2 4 1 4 MGT TEST - GAME 4 [ 10/13/2015 10/26/2015 False True False
e {3 MGT TEST PRIZE 5 5 I 5 WGT TEST - GAME 5 0 10/13/2015 10/26i2015 False True False
i —— 3 ; : WGT TEST - GAME 6 ] 10/13/2015 10/26/2015 Fals True i
{2} MG TEST PRIZES 8 1 8 . . . False
y: I
@ oz [ - : The main MGT Promotion Manager window L
[ MGTTESTPRIZE? |+ R R
consists of 3 sections:
e [ Servers . . . .
L ) Kot 1. Promotions Detail Tree View by MTGID in
oo (1) Workstations .
) g Condoctrs descending order (most recent at top)
>
() orawing Displays . .
£ Test evices 2. Devices Tree View
3. Promotions Detail View

The MGT Promotions Manager is the Start Screen

From this screen you can:

Add and/or Edit a Promotion

Add and/or Edit a Sub Promotion

Add and/or Edit a Tier

Add and/or Edit a Prize

Edit a Schedule

Link a Master Promotion to a kiosk on your casino floor

ounsEwNE

Using Your Mouse in the MGT Promotions Manager

1. INsimplest terms, LEFT-CLICKING on an item selects it. RIGHT-CLICKING on an item presents options.
2. By left clicking on an item in the Promotions window, the details for that item will be displayed on the right side of
the screen.
3. By right clicking on an item in the Promotions window, you will be presented with a popup menu. From this menu
you will be able to:
a. Adda New Sub Promotion
b. Add a New Master Promotion
c. Edit the selected Master Promotion
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4.

M MGT Promaotions Manager - [MGT Casino 434 1]
M Properties  Editors  File  Refresh  Window Help

o =] / ‘Promo j | Filter
| Promotions IDEC 2017 Wed Ornament Pick|
B [1] Contralled by Tier Test TGMPID | MTGID | TGID

ﬂ] Mew Promation cB ii2) ¢

[j Proma 4.6

2

Current User = MGBT

fj ki Tier Slat & Add A Mew Sub Promotion

[:J Demo For Manud Add A Mew Master Promotion
fj Mew Member Py Edit This Master Promotion

L?] Mew Member

[j 2017 MGT Training BILL
fj 2015 Training with Chris

ﬂ] Seniors Earn 100 Slok Pts For Free Buffet ‘

This pop-up menu list is where you will begin to create your new promotion.

MGT Promo Manager Hierarchy

1.

s w

Promo Manager displays the hierarchical structure of promotions, sub promotions, tiers, prizes and devices on
your system.

The Promotions will always have the most recently created ACTIVE Master Promotion at the top of the list and will
list them promotions in descending MTGID.

To select an item left click on it

To expand an item double click on it or left click the + symbol to the left of the item.

The left side of the Manager window contains the folders in the chosen system. The Manager view begins at the
Property Level, showing Promotions, and listing any Sub Promotions, Tiers and Prizes.

The directory structure is indicated by the indented levels in Promo Explorer's left pane. The right side shows the
items that are contained within the item you selected at left.

A minus (-) sign in the box to the left of a folder means that it is fully expanded.

A plus (+) sign means that more items are contained within the folder

M 1AGT Promotions Manager - [MGT Casino 434 1]
M Properties  Editors  File  Refresh  Window Help

o = / |Pr0m0j| Filker
|

Promotions h:nntrnII;

%] Controlled by Tier Test = | TGMPID
Ew Controlled By Tier Test Same Day
> E]----X& Slat Paints Earned 50 - 99

Fove () MIGT TEST PRIZE 1
@ Slok Points Earned 100-250

»
»

- 4 Slot Points Earned 250- 1000
- @ Slok Points Earned 10004
------------- @ Slot Points Earned O - 50
e (7] MLive Nested Prize Kit

NOTE: The MGT Promotions Manager is Color-Coded.
This feature allows you to quickly identify potential problems in a promotion. For example: an item that shows in RED. The
Color-Coding Schedule is as follows:

e Purple Master Promotion Object
e Black Sub Promotion Object

e Green Tier Level

e Blue Prize
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e Dark Blue Prize Kit
e Red Inactive or Invalid

The Plus, Minus and Lightning Bolt Buttons

When a database is open in Promotions Manager, three new buttons will appear:
Plus Sign: Shows or Hides Archived Promotions
Minus Sign: Shows or Hides Deleted Promotions (though no promotion data is deleted from the database.)

Lightning Bolt: Shows or Hides Promotions Items that have been made inactive. Inactive Promotions will appear
in RED

El A

M MAGT Prormotions bManager - [MGT Casin

/nﬂ‘ﬁam\witms File Refresh
([ olol#|F==|
\1\_/

Promotions

[ fj Conktrolled by Tier Test

............. Ej MNew Promakion
fi] Pramo 4.6

(| F/-I [ ] =l T & B LW NP0 TP E Mi-l
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NEW FEATURE: SEARCH THE MASTER PROMOTIONS

1. MGT Promo Manager 4.5.4 allows you to search for a specific Master Promotion.
2. This Search can be conducted in one of two ways:

By Searching for the MTGID - The Master Promotion ID
a. Before Search
b. Select MTGID
c. Enter the MTGID for your search
d. Select Filter

Refresh  Window Help

Filter | Cancel Filker
Bills Tests
TGMPID MTGID

) Free Buffet 2015 5 &

[ﬁ Spirik Mountain Free Buffet 2015
E:] Promo &pps Promokions

g Mystery Free Play Promotion

- [j MGT TEST - TEST PROMOS

e. After Search

Cancel Filter

Prnmntinns\ Mystery Free Play Promotion

e () taystery Free Play Promog

By Using a Key Word

a. Before Search
Select Promo
Enter the Key Word
Select Filter

2aoo

Mt MGT Propmatings Manager - [MGT Casina 454 1]

wer pfiperties Editors Mg Refresh  Window Help

Filter | Cancel Filker
bills Tests

TGMPID
25 & 25

(2 Fres Bufret 2015
[j] Spirit Mountain Free Buffet 2015
- fj Promao Apps Promokions

fﬁ Mystery Free Play Promotion

Z [:] MET TEST - TEST PROMOS
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e. After Search

M Properties  Editors File  Refresh  Window Help

ololy o clpie [
m&ons
(1] Free Buffet 2015 TGMPID | MTGID |
[j Spirit Mountain Free hFFst 2015 24 S

To Clear the Search

1. Select Cancel Filter

Mt Properties  Editors  File  Refresh  Window

OI =) | ;;'/IIPromo ;I IBuffEt ( Cancel Filker
I_ Promotions ree Buffet 2015
(7] Fres Buffet 2015 TGMET | MTGID
[j Spirit Mauntain Free BUFfet 2015 24 >

2. The Active Master Promotions will return to the View

B

m Properties  Editors File Refresh ‘“Window Help

Q|| |frew <]
-

Promotions "‘Iystery Free Play Promotion

Filter | Cancel Filter |

............ L’] Eills Tests
............ (7] Free Bufet 2015
[:] Spirit Mountain Free Buffet 2015
[_7,] Promo Apps Promotions
= @ Mystery Free Play Promotion
‘ fj Mystery Free Play Promotion
- Ej MET TEST - TEST PROMOS
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CONFIGURING PROMOTIONS

REMEMBER: Every Promotion built in Promo Manager requires that five steps be successfully configured. Manual has
been created to systematically walk you through this process

1. An Active Master Promotion

Purpose: serves as a filter to disqualify large groups of people. Begins the process of defining
your promotion partly by defining what the promotion is not.

2. An Active Sub-Promotion — At Least One

Purpose: in the Sub-Promo Editor, Scheduling takes place, not only the length and days of the
promotions but frequency of participation and the period of player activity that will be used to
evaluate levels of performance by players.

3. A Tier — At Least One

Purpose: now that filtering has taken place and the kiosk has checked to see if the promotion is
active at this date/time, the Tiers, Evaluation Fields and Low/High values, (together with the Evaluation
Range from the Sub-Promo) are used to determine the level of play and the attached prize(s).

4, An Active Prize or Offer — At Least One

Prize: A prize is what you will give the player based on qualified play during the Evaluation
Range.

Offer: An offer is the ‘carrot’ that you dangle in front of the player to help them, 1) join the
Player’s Club and increase frequency of visits, 2) stay at the property longer, 3) increase play activity, or
4) bring a friend to sign up for the Player’s Club.

5. A Kiosk — At Least One

Any promotion does not have to be linked to every kiosk on the casino floor. For example: PIT
only promotions can be linked to the kiosks in that area; VIP promos can be linked only to the kiosks in
the VIP Lounge; bus promos can be linked to the kiosks near the bus drop-off area.

NOTE: though not required to make the promotion work at the kiosk, a great next step would be to
run a Promo Design Report to preserve the integrity of the original promo configuration.
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STEP ONE: THE MASTER PROMOTION

THE MASTER PROMOTION: Essential Purpose

1.

The Essential Purpose of the Master Promotion is to serve as a filter to DISQUALIFY as many large groups of players
from the promotion as quickly as possible. The more groups that can be disqualified means faster operation for
those players who DO qualify for a promotion.

For example: If the promotion is an Age-based promotion for players 55+, all players who are not at least 55 are
disqualified immediately. No other information is needed for these players related to age.

Another example: If the promotion is an Age or Birthday Promo, and is configured to look at the current month for
a player’s birthday, the kiosk can immediately disqualify the player look-up simply because it is not the month of
their birthday.

Another example: If the player is required to earn X amount of Slot Points today to qualify for an offer, and they
have not yet reached that threshold, they are disqualified until they reach or pass that level. At that time the kiosk
will continue to see if the player meets all other criteria to qualify, and if so, will show the player that available
promotion at the kiosk.

IMPORTANT NOTE: Because the software is designed to be an ‘open’ software to allow you to make the choices
that YOU want, you must click on the choices that you want to make.

THE “RULE OF BLUE’: do not assume that something in a list of choices is selected simply because it is highlighted.
You will need to select or click on the choice for it to be confirmed as your choice.

Master Promotions can use the following criteria to control participation:

Player Gender Player Enrollment Date

All, Men Only, or Women Only Define if the Player is a New Enrollment

Player Age or Birthday Define days after the player’s enrollment into the club
Define days before/after the player’s birthday Define years low/high that the player has been enrolled
Define if it is the month of the player’s birthday Define if it is the anniversary month of the player’s

Define by age: low/high years “=>55 and <101” enrollment

Player Wedding Anniversary Player Action Today

Define days before/after a player’s anniversary Player must earn this qualifier today, points earned today,
Define if it is the month of player’s anniversary Coin In over 50 today, etc.

Define by age: low/high years “player’s 50t" anniversary”
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The Master Promotions Editor

1. Under the Promotions Window right click on any space open space or any existing Master Promotion to access the

drop-down menu.

i MGT Promotions Manager,

Properties Flle Reports View Window Help

ZZ MGT DEMO DATABASE 1

[+IIES

[ Promations

=
= mdd A New Sub Promotion
[ add & ew Master Promotion
(=20 BIG W Edit This Master Promotion
=g EeWhed
G sl Dlayere

2. Left Click on the option “Add a New Master Promotion”. The “Master Promotions Editor” will open.

This is the Master Promotions Editor. It may look like a simple screen, but it does an important task. Not only does it
begin to define what your promotion IS, but more importantly, it defines what your promotion IS NOT.

-

- -
e Master Promotions Editor &J
e
Acti v A
‘\ r Ve B} R TR B T e Multiple Sub-Promotions can be defined. Patron will be qualified
description against the subs in order. They will only be shown the first sub
[ promotion to which they qualify. Participation is limited to only the

shown sub promation, If ‘Allow Multi-Sub Partidpation' is selected
then all sub-promiotions which the player qualifies for will be
displayed and participation is allowed in all visiable promotions.

™ Group subs under this master on kiosk

|Description to appear on kiosk

Promotion Type [ /pe E [
]Swipe and Win Ll |None Ll
D ic T Gendi

emograph.lc o Master Promotion Date Type - Bl
{* Unrestricted £ None £ Da r ; I . e o |
" Age or Birthday
(™ Enrolment Date Low High " Male
.l i i ,— 3 ]—

Wedding Anniversary 0 ==And < 0 ' Female

Player Action On Participah'ﬁn Day
Mone LJ | 0

1. Select and check the Active box at the top of the Master Promotions Editor

a. The reasons promotion can be made ACTIVE, is so that they can also be made INACTIVE.

b. INACTIVE promotions can be hidden from view in the Promotions window.
2. Enter a Description for your new master promotion. (for example: April Showers of Cash)

a. Asyou configure more and more promotions in MGT Promo, ‘naming conventions’ will become

increasingly important.

b. Be sure to clearly identify this particular promotion (month, year, etc.) in the description field.
3. Choose a Demographic Type. Choose from:

a. Unrestricted

b. Age or Birthday

c. Enrollment Date
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d. Wedding Anniversary

NOTE: as you select Types, the text above the Low and High windows will change, and the radio
buttons will highlight or dim depending upon the Master Promotion Type chosen.

4. Inthe Master Promotion Editor, you begin the process to configure how you will control qualification for a
promotion. You will decide who will be qualified for the promotion. Accordingly, your decisions will also decide
who will not be qualified. Examples of each follow.

Understanding Master Demographic Types

Low Value/High Value

1. Anytime a configuration option calls for a Low Value and/or High Value, the following is always true:
a. The LOW VALUE will always be EQUAL TO or GREATER THAN the number entered. In the illustration: the
player MUST be at least 55 on the day they swipe.

b. The HIGH VALUE will always be LESS THAN the number entered. In the illustration: the player CANNOT be
110 on the day they swipe.

Master Promotion Date Type

] " Days (" Month % Years Z]
Low Years High Years
55 == And < 110]

Unrestricted Type
1. Choose the UNRESTRICTED Demographic Type when you want to do little or no qualification of the players at this

level.
M Master Promotions Editor )
File  Help
[~ Active [~ Allow Multi-Sub Partidpation

Multiple Sub-Promotions can be defined. Patron will be qualified
[Promotion description mgainst the subs in order, They will only be shown the first sub

“ promotion to which they qualify. Participation is limited to only the
ishown sub promation. If *Allow Multi-Sub Participation' is selected
I~ Group subs under this master on kiosk ithen all sub-promotions which the player qualifies for will be
displayed and partidpation is allowed in all visiable promotions.

|Description to appear on kiosk

Promotion Type

Swipe and Win j ‘None j

D ic T Gend
SITELIES Master Promotion Date Type b

(& Unrestrictsd T ~ vorth ~ & al

" Age or Birthday

" Enrolme Low High " Male

ing Anniversary 0 »>=And < 0 € Female
Player Action On Participation Day
Nane j ‘ 0

2. This is the Master Promotions Editor screen presented when selecting UNRESTRICTED as the Demographic Type.
This promotion type does not require Low and/or High Values.

3. Player Action On Participation Day should be set at “None” if no player action (ex: points earned today) is
required to qualify on that day.
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Age or Birthday Demographic Type

1. Choose the AGE OR BIRTHDAY Type for promotions based on Birthday or Age-based events.

2. Examples of AGE OR BIRTHDAY Type Promo would be birthday promos, offers to seniors, any bonus targeted to a
specific age group.

3. Selecting AGE OR BIRTHDAY PROMOTION requires information in the Low and High fields. Selecting a Low of 0
AND High of 0 would indicate a single day.

“Age” Master Promotion Date
Type Definitions:

LOW is always > or =

HIGH is always <

Day = Day of Birthday

Days before the birthday

< Days after the birthday

Month (of Birthday)

Not used

Not used

Years

Age or Birthday Promotion Examples

Range Based on >=Players Age

Range Based on <Players Age

1. Inthis example the player is allowed to participate in the promotion only on the day of their birthday.

D hic T Gend
en:.lora.:be;-pe Master Promotion Date Type i
il (¥ Days (" Month " Years {7 (Al

{* Age or Birthday
(" Enrollment Date Davys Before Days After " Male
e o eting <. " Female

2. Inthis example the player is allowed to participate in the promotion 3 days before thru 3 days after, including the

day of their birthday.

D hic T —— Faci
:mograp _IC ;pe Master Promotion Date Type ; bt
Unrestricte {* Days {" Month " Years @ + Al
(* Age or Birthday
™ Enroliment Date Days Before Days After " Male
~ Weddi : =

Wedding Anniversary 3 ==And < r Femdle

3. In this example the player is allowed to participate in the promotion any day during the month of their birthday.

Demograpﬁc e Master Promotion Date Type it
" Unrestricted S iy ~ & Al

{* Age or Birthday

" Enrolment Date Low " Male
{~ Wedding Anniversary 0 == And < o

4. Inthis example the player is allowed to participate in the promotion if they are 55+ but younger than 120.
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—Demographic Type
" Unrestricted
{+ Age or Birthday
" Enrollment Date
" Wedding Anniversary

Master Promotion Date Type Enaer

" Mone " Days " Month (¥ " Hew & Al
Low Years High Years | Male

l 55 e . i{“ Female

Enrollment Date Demographic Type

1. Selecting Enrollment Date as the Master Demographic Type may require an entry in the Low and High fields.

“Enrollment” Master Promotion
Date Type Definitions:

LOW is always >or =

HIGH is always <

Days = Anniversary of Enrolling*

Days before Enroliment
Anniversary

Days after Enrollment Anniversary

Month (of Enroliment)

Years

N/A

Minimum Membership Years

N/A

Maximum Membership Years

New

Enrollment Promotion Examples

Days Ago Enrollment Occurred

N/A

1. In this example the player is allowed to participate if today’s date is the anniversary of their original club

enrollment.

Demographic Type
{7 i
" " Age or Birthday

+ Enrollment Date
(" Wedding Annivers;

~Gender ——

Master Promotion Date Type
" Mone ¥ ]

Days Before

" Month " Years

™ New @« Al

Days After |~ Male

0 == And <

a !(" Female

2. Inthis example the player is allowed to participate if today’s date is within the 3 days before or 3 days after the

anniversary of their original club enrollment.

Demograp@cType Master Promotion Date Type ikt
(" Unrestricted { Mone i* Days = Month " Years = Mew « Al

= Age or Birthday

{+ Enrollment Date! Days Before Days After i Male
~ Wedding Anniversary i 3 >=And < 4 P e

3. Inthis example the player is allowed to participate in the promotion during the month of the anniversary of their

club enrollment.
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| | |
DemographlcType Master Promotion Date Type ==
" Unrestricted = Mone " Days * Month (" Years = Mew & Al
i~ Age or Birthday
* Enrollment Date Low High " Male
i~ Wedding Anniversary | 0 ==And < ]  Female

4. In this example the player is allowed to participate in the promotion if you are celebrating the 10™ Anniversary of
their Players’ Club enrollment. Their 10t year must have begun on the day they swipe. (Same as Age or Birthday:
55+)

?fr:‘lor?r;asﬂggpe Master Promotion Date Type ﬁe:iler
{~ Mone ~ Days " Month % Years = Mew 2
£ Age or Birthday
+ Enrollment Date Low Years High Years " Male
(" Wedding Anniversary | [ 10 == And < I 11| ' Femdde
5. Inthis example the player is allowed to participate in the promotion if they have enrolled in the Casinos Players
Club TODAY..
e . g ey
?fmaphm Master Promotion Date Type ~ \ rener
— { Mone " Days ~ Month {  Years f* Ne & al
" Age or Birthday
* Enrollment Date Days Ago Enrolled " Male
Wedding Annive 0 »=And < 0 {~ Female
6.

Club within the past 7 days.

Demographic Type

In this example the player is allowed to participate in the promotion if they have enrolled in the Casinos Players

" Unrestricted

{~ Age or Birthday

{* Enrolment Date

{~ Wedding Anniversary

Master Promotion Date Type

Gender

" Mo ays " Month " Years

Days Ago Enrolled

f* Mew @ Al

" Male

i~ Female

Wedding Anniversary Demographic Type

1.

Choose the Wedding Anniversary Promotion Type to qualify players for promotions based on their wedding

anniversary. Example of "Anniversary" Type Promo would be Newlywed Promotions, Wedding Anniversary Offers,
and Golden/Silver Anniversary Events.
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2. NOTE: not all properties collect wedding anniversary information. Ensure that your property has this information
before configuring an anniversary type of promotion.

3. Selecting Wedding Anniversary Promotion as a Master Demographic Type requires an entry in Low or High fields.
Selecting Days + Low of 0 AND High of 0 will qualify the player only for the day of their anniversary

“Anniversary” Master Promotion
Date Type Definitions:

LOW is always > or =

HIGH is always <

Day of Wedding Anniversary

Days before Anniversary

Days after Anniversary

Month (of Wedding Anniversary)

N/A

N/A

Years of Marriage

Ex: 25, or 50

Ex: 26, or 51

Anniversary Promotion Examples

1. In this example the Player would only be allowed to participate on the day of their Wedding Anniversary.

DEngrap"!lC s Master Promotion Date Type Cemks
(™ Unrestricted ) * Days " Month (" Years o (Al
" Age or Birthday

" E Days Before Days After " Male
i 0 ==And < 0

" Female

2. Inthis example the Player would only be allowed to participate on any day in the month of their Wedding
Anniversary.

Demograpl'!m e Master Promotion Date Type ey
" Unrestricted P " Days = - = Al
(" Age or Birthday

" Enrolment Date Low High " Male
f» Wedding Anniversary 0

" Female

3. Inthis example the Player would only be allowed to participate if they are celebrating their 25th year of marriage.
Their 25" anniversary must be today or in the days to come to qualify.

Dn hic T Gend
:mograp ,IC ;’pe Master Promotion Date Type i
- Unrestnc.te - (" Days " Month (% Years " Al
Enrollment Date Low Years High Years i Male
‘ {+ Wedding Anniversary || 25 »=And < 26]

" Female

Making Additional Player Evaluations

1. GENDER: Make an evaluation of your player for the promotion by selecting a Gender variable:
a) All: Male, Female or Undefined
b) Male: Not Female, not Undefined (for example, Father’s Day)
c) Female: Not Male, not Undefined (for example, Mother’s Day).
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{* Unrestricted

" Age or Birthday

¢~ Enrolment Date

= Wedding Anniversary

Master Promotion Date Type ot
{* Mone " Days {° Month € Years £ Mew o al
Low High Eh
| o s it {” Female

Demoaraphic Type

¥ Unrestricted

= Age or Birthday
" Enrollment Date
" Wedding Anniversary

Master Promotion Date Type Sy

{+ Mone " Days  Month € Years T Kew Al
Low High  Male

| 0 ip ety 0 & Eamai
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PLAYER ACTION: Choose a Player Action on Participation Day Variable, or Choose

None

" Wedding Anniversary 0 == And <

Player Action On Participation Day

Maone ﬂ | i}

Slat Average Daily EP
Slot Comps Earned

1. PLEASE NOTE: MGT has made a significant modification to the way that Player Action on Participation Day (PAPD)
functions. Previously, PAPD for a promotion required the player to have achieved that level of play only on that
day from the beginning of the property gaming day, and before 11:59PM.

2. THE NEW PAPD:

a) Promo 4.5.5 has added the ability for the kiosk to note the date/time of the swipe and use the play of the
corresponding Gaming Day for evaluation.

b) This adds a function on one hand and changes a function on the other.

c) ADDED FUNCTION ILLUSTRATION with a 4AM Gaming Day time on February 14.

If PAPD is used and Player A swipes at the kiosk on February 14, AFTER 4:00AM and BEFORE
11:59PM on February 14, the kiosk will look back to 4AM on that day to qualify Player A for the
promotion.

If Player A swipes at the kiosk on February 14, AFTER 12:00AM and BEFORE 3:59AM, the kiosk
will look back to the beginning of that Gaming Day for February 13, or, back to 4:00AM
yesterday.

d) WHAT ELSE CHANGES?

An increased exposure to ONCE PER DAY double-dipping if not configured correctly.
ILLUSTRATION: When a player participates in a ONCE PER DAY promotion (TGID), a Played
Record is written to prevent the player from continuously participating in that same TGID more
than once that day. This record expires at 11:59PM on that day, and is removed by the MGT
System Manager (SM). This is the standard behavior and enables the player to participate the
next day if promo configuration allows.

CAVEAT SCENARIO: Player A swipes at the kiosk and participates in the promotion using PAPD, at
11:45PM on February 13. At 11:59PM, the Played Record is expired and removed. At 12:10AM
on February 14, using ONCE PER DAY, Player A is able to participate again, however the PAPD will
consider the same Gaming action (for ex: Slot Points Earned) that were used to award Player A
on February 13.

3. Player Action on Participation Day treats all qualified players the same. If you want to treat better players with
better offers, you should consider:
7. Using the Sub Promotion Evaluation Ranges and Play Evaluation Tiers, or
8. Using Card Tier Levels with Play Evaluations.
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MGT Player Activity Evaluation Fields Dictionary

Availability in EDraw
Draw Rules

Slot In (Coin In)

Slot Out (Coin Out)
Slot JP

Slot Win

Slot EP (Theo)

Slot Average Daily EP
(NA)

Slot Comps Earned

Slot Points Earned

Slot Points Redeemed
(NA)

Slot Days Played (NA)
Pit In

Pit Out

Pit Win

Pit EP (Theo)

Pit Average Daily EP
(NA)

Pit Comps Earned

Pit Days Played (NA)

Other In

Other Out

Some Evaluation Fields are not available in EDraw Draw Rules. Those NOT available will
be noted by an (NA) at the end of each evaluation field name.

Looks at total Slot In (Slot Dollars In) per the # of Days configured in the History Range
Days

Looks at total Slot Out (Slot Dollars Out) (returned to the player) per the # of Days
configured in the History Range Days

Looks at Total amount of Slot Jackpots per the # of Days configured in the History Range
Days

Looks at Slot Win (House perspective in Oasis, IGT, Konami, Player perspective in CMS)
per the # of Days configured in the History Range Days

Looks at total Theoretical Slot Win per the # of Days configured in the History Range
Days

Looks at Theoretical Slot Win per the # of Days configured in the History Range Days
divided by days played (not trips)during that range

Looks at Comp Amounts Earned from Slot Play over the # of Days configured in the
History Range Days

Looks at Slot Points Earned per the # of Days configured in the History Range Days.
Does not include Bonus Points (except in IGT, where Earned Slot Pts and Bonus Slot Pts
are dumped into the same bucket. As an alternative, use Slot In). When evaluating for
today’s play only, this Only includes today’s GAMING DAY points unless using the
History Time Group option in the Sub Promotion. (History Time Group not available in
some player tracking systems.)

Looks at Slot Points Redeemed per the # of Days configured in the History Range Days

Looks at Slot Days Played per the # of Days configured in the History Range Days

Looks at Total Pit In (Pit Dollars IN) per the # of Days configured in the History Range
Days

Looks at Total Pit Out (Pit Dollars Out) (returned to the player) per the # of Days
configured in the History Range Days

Looks at Pit Win (House perspective in Oasis, IGT, Konami, Player perspective in CMS )
per the # of Days configured in the History Range Days

Looks at total Theoretical Pit Win per the # of Days configured in the History Range Days

Looks at Theoretical Pit Win per the # of Days configured in the History Range Days
divided by days played during that range.

Looks at Comp Amounts Earned from Pit Play over the # of Days configured in the
History Range Days
Looks at Pit Days Played per the # of Days configured in the History Range Days

Looks at Total Other In (Other Dollars In) (returned to the player) per the # of Days
configured in the History Range Days (Bingo, for example)

Looks at Total Other Out (Other Dollars Out) (returned to the player) per the # of Days
configured in the History Range Days
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Other JP
Other Win
Other EP (Theo)

Other Average Daily EP
(Theo) (NA)

Other Comps Earned
Other Days Played(NA)
Total In

Total Out

Total Win

Total EP (Theo)

Total Average Daily EP

(NA)

Total Days Played (NA)

Total Points Earned
Total Points Redeemed
(NA)

None

Pit Points Earned

Other Points Earned

PitTimePlayed

PitAvgBet
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Looks at Total Other Jackpots per the # of Days configured in the History Range Days

Looks at Other Win (House perspective in Oasis, IGT, Konami, Player perspective in
CMS ) per the # of Days configured in the History Range Days

Looks at total Theoretical Other Win per the # of Days configured in the History Range
Days

Looks at Theoretical Other Win per the # of Days configured in the History Range Days
divided by days played during that range

Looks at Comp Amounts Earned from Other Play over the # of Days configured in the
History Range Days
Looks at Other Days Played per the # of Days configured in the History Range Days

Looks at Total Slot In + Pit In + Other In per the # of Days configured in the History
Range Days

Looks at Total Slot Out + Pit Out + Other Out per the # of Days configured in the History
Range Days

Looks at Total Slot Win + Pit Win + Other Win per the # of Days configured in the History
Range Days (House perspective in Oasis, Player perspective in CMS)

Looks at Total Slot EP + Pit EP + Other EP per the # of Days configured in the History
Range Days

OASIS: Looks at Total EP (Theo) Divided by the Total Days Played per the # of Days
configured in the History Range Days

CMS: Looks at Total EP (Theo) but does not represent unique individual days played
during the time frame. It is the sum of SlotDays, PitDays and OtherDays. l.e., if a player
has both Slot play and Pit play on the same day that will count as two days.

OASIS: Is a total of Unique days played per the # of Days configured in the History
Range Days

CMS: Does not represent unique individual days played during the time frame. It is the
sum of SlotDays, PitDays and OtherDays

Looks at Slot Points Earned + Pit Points Earned + Other Points Earned. Does not include
Bonus Points (except IGT) per the # of Days configured in the History Range Days

Looks at Total Points Redeemed per the # of Days configured in the History Range Days

There is no evaluation required at this level (i.e., Master, Tier or Drawing Rules)

Looks at PIT Points Earned per the # of Days configured in the History Range Days. Does
not include Bonus Points. When evaluating for today’s play only, this Only includes
today’s GAMING DAY points unless using the History Time Group option in the Sub
Promotion. (This option not available through some player tracking systems.)

Looks at Other (Bingo, racing, as examples) Points Earned per the # of Days configured
in the History Range Days. Does not include Bonus Points. When evaluating for today’s
play only, this Only includes today’s GAMING DAY points unless using the History Time
Group option in the Sub Promotion. (This option not available through some player
tracking systems.)

Amount of PitTime posted at the time of the close of the Rating. Value expressed in
minutes

Average pit bet per the # of Days configured in the History Range Days
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PitRatedValue Average bet per hour per the # of Days configured in the History Range Days
SlotTimePlayed Amount of SlotTime posted at the time of the close of the Rating. Value expressed in
minutes

OtherTimePlayed (NA) Amount of OtherTime posted at the time of the close of the Rating. Value expressed in
minutes

MetaEval 1-10 (NA) These are configurable Evaluation Fields. The logic used is mathematical only (+, -, x, +)
Options for ‘or’ types of logic are not available. The Configurable Evaluations are
created, tested and updated by Everi only at the request of the property.

CardTierPoints (NA) This option is used by properties that track a player’s card level advancement through a
bucket designed for that purposes. Not available in some player tracking systems.

PointBucket 1-20 (NA) This field is used when a player’s action must meet a defined point bucket level. This is
defined by the player tracking system and property and configured by Everi.

Allow Multi-Sub Participation

1. If you were scheduling a Master Promotion that had smaller or shorter-term sub promotions, you would check this
box. For example, Multiple Sub Promotions that allowed a player to receive an amount of Free Play for every 500
slot points they earned. This box would allow them to participate in each of those Sub Promotions as they
achieved them.

Ta—

w2 Master Promotions Editor

File Help o
[v Active v Allow Multi-5ub Partidpation:
g

IPromotion desgription
[MGT Training Environme—

[ Group subs under this master on kiosk

-

|Description to appear on kiosk

Promotion Type

Checking the “Allow Multi Sub Participation” would allow you to create this type of promotion.
2. NOT checking this box allows for a different type of set of sub promotions.
3. The Evaluation Process used by the kiosk will be determined by the ORDER BOX VALUE on each Sub Promotion
linked to the Master Promotion.

o
m Sub Promotion Editor I&

File Help {

TGID: 19 Description : Description Of Promation to Appear on Kiosk Order Master Plgmotion Bucket

V¥ Active |5ub Promotion Editor 4.5.3 This is the button your players will see 1 Bucket Thfeshold / Depletion Amount

Date Scheduling 0

Promotion Start Date Promotion End Date Days - Pty cat .
712014 | 12/31/2014 184 Submit Schedhie i eneatE
Particination Rang=

4. Refer to next chapter, ‘Sub Promotions’ for more information about multiple sub promotions.
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Master Bucket Promotions

1. Master Bucket Promotions allow players to qualify for promotions:

a. ‘Virtual Points’ are calculated using the configured evaluation field and a configured earning period.
b. Based on qualified play: for example, if Slot Points Earned was the Evaluation Field configured, 500 Slot
Points Earned = 500 ‘virtual points’
i. A Master Bucket promotion uses the PARTICIPATION RANGE to determine the earning period.
ii. This period is typically during the entire promotion period, but could also be configured to use a
Rolling Earning period using the Once Per Range setting.
iii. NOTE: The Evaluation Start and End Dates are NOT used for Master Bucket point calculation for

a Master Bucket Promotion. However, these are still valid for evaluating the value of players, if
desired.

c. These ‘used’ virtual points are then deducted from a ‘virtual Master Bucket’.
2. The Master Bucket points are not visible at the kiosk, but the Sub Promo button will display at the kiosk if the
player has enough UNUSED VIRTUAL POINTS from qualifying play during the configured period.
The Master Bucket points are calculated ‘on the fly’ at the kiosk and in determining Available Promotions in KMan.

4. The Master Bucket points are visible in KMan/Available Promos only when a player does not meet the threshold
necessary to qualify for the promotion.

w

Select Master Bucket from the Master Promotion Editor

1. Under Promotion Type, select Master Bucket from the drop down list.

e Master Promtions Editor ==
File Help
s ™ Alow Mult-Sub Parbopation [Mltile Sub-Promotions can be defined, Patron il be qualfied
= agamst the subs  order. They vil be shown alsub pramotions
acter Promotn Far 453 o which they quaify. Partidpatin depletes Master Bucket
balance by tand ariy sub promo

¥ Group subs under this master on kiosk

ybon appears on the avaliable promo
< - Promotion Type 1N Promotion Type Evaluation Field

that the player has sufficent balance to particpats remain visble

[Master Bucket ~] e -]

Sripe and Win

Gender
- . o]

Master Promotion Date Type

& unrestricted ot

Age or Birihday

Hgh  Male

R Z € Female

 Weddng

Player Action On Par tidpation Day

[rone = | 0

PART ONE: Select the Promotion Type Evaluation Field

1. The Evaluation Fields are the same list of fields seen in the Player Action on Participation Day.
2. Master Bucket Points will be calculated as determined by the field chosen.

3. NOTE: This Evaluation Field has NO connection to the Player Action of Participation Day evaluation fields, and
typically would not be used in conjunction for a Master Bucket promotion.
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e Master Promations Editor -

File Help
e Am e s e Sub-Promotons can be defined, Patron wl be ausifed
12 ion description jagainst the subs in order. They wil be shown all sub promotions.
[Master promoton Editer 4.5.3 to which they quaiify, Partiopation depletes Master Bucket

alance by sub promotion requrement and only sub promotions
¥ Group subs under this master on kiosk that the player has suffident balance to participate remain visible
[Description to appear on kiosk

[This description appears on the avaiable promo but

Promation Type Promation Type Evaluation Field
[Master Bucket -~

D e | Master Promotion Bgg Type

€ Unrestricted ay®

(" Age or Brthday f
€ Envoliment Date | Low Years

& Wedding Anniversary !—n >= A0

Player Action G Particpation Day

pians Hy ¢

PART TWO: Configure the Sub Promo for a Master Bucket Promotion

1. There are two configurations that must be completed on the Sub Promotion for a successful Master Bucket Promo:

a.

The Bucket Threshold, which sets the amount of the evaluation field needed to qualify a player for the
promotion.

The Bucket Threshold/Depletion Amount should be configured for ‘=" (equal to) the threshold amount
required. This is because the value needed is calculated at < (less than) the value configured.

For example if the threshold value is set to 31 Slot Points Earned, customers would have to earn 30 (or, <
31) Slot Points during the earning period.

Another example: if ADT is being used for the evaluation, a configured amount of $100 would mean the
player would need to have at least $99.99 (< 100) to qualify.

ster Bucket - 'Slot Points Earned'

mex Sub Promotion Editor
—
File Help
TGID: 121 Description : Description Of Promotion to ar on Kiosk Order
W Active Master Bucket 30 pts today Master Bucket Breakfast Buffet 30 points I 1 { Bucket Threshold / Depletion Amount

~Date Schedufi

31

Promotion Start Date Promotion End Date Days b chedul Edit schedul
I T I oS 14 Submit Schedule i edule

Participation Range
® Once Per Day

The Threshold/ Depletion Amount
Start Time End Time window will only become active when
12:00:00 AM 11:59:00 PM .

Master Bucket is selected on the Master

© Once Per Range

Range Start Date Range End Date Diays
= = 14 . . . .
i ad romo Itor. e cvaluation rield wi
| 419/2015 | 5/2/2015 . p Editor. The Evaluat Field will

be visible.

The Bucket Threshold/Depletion
Amount should be configured for ‘=’
(equal to) the amount required.

In the illustration above, the Player is able to select the Master Bucket Promotion, Once Per Day or Once
Per Range. (In the same manner in which a Promo Manager promotion behaves.)
i. If you want the player to participate in the Master Promotion more than one time (Once Per Day,
or Once Per Range) a Sub Promotion must be created for each ‘allowed’ participation.
ii. This multiple sub participation can continue until the player has a calculated amount LESS THAN
the required amount.
If more than one Sub Promotion is linked to the Master Bucket Promotion, each Sub Promotion will only
become available after the player has earned the Bucket Threshold/ Depletion Amount over any amount
that has already been used.
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i. For example: if the required amount is 30, and the player has 30 virtual points but uses them,
that player will be required to earn an ADDITIONAL 30 (of the evaluation field) to see the offer
again.

g. The Earning Period to be considered when calculating Master Bucket Points is configured using the Range
Start and Range End dates.

M Sub Promotion Editor

File Help

| TGID: 121
¥ Active

Desaription ;

Description Of Promotion to Appear on Kiosk

[Master Bucket 2000 pts since 7 24

|Master Bucket 2000 pts

Order
1

Master Bucket - 'Slot Paints Earned'
Bucket Threshold / Depletion Amount

- Date Scheduling
Promotion Start Date

7/24/2014 D

—Participation Range -

Promotion End Date

7/27/2014

'@ Once Per Range

e
4

2000

Edit Schedule

Submit Schedule

Il o once per Day

Range Start Date

Range End Date

7iariamg

| /2472014

Evaluation Range

bluation End Date
7/27/2014

T~ Use History Time

ith a Master Bucket Promotion, the
P+f Range State Date and Range End Date
determine the period where the player
must have earned the Threshold value
of the Master Promo Evaluation field.

The Evaluation Range is typically not
used in this type.

2. The Once Per Day configuration is one of two options that can be used with the Master Bucket Promo Type. The
eligibility is based on how many ‘virtual points’ were earned TODAY only, MINUS any points (from the same
Evaluation Field) that have already been used:

a. From any TGID linked to this Master Bucket Promotion, or

b. From any other Master Bucket Promotion that is using the same evaluation type

i. And a player has used virtual points in a period that overlaps with the Master Bucket TGID in 3.a.

c. For example: if there are two Master Bucket promos running at the same time, and they both use Slot
Points Earned for calculating ‘virtual points,” using 300 points from one promo will affect the other Master
Bucket promo’s available ‘virtual points.’

d. The Once Per Day configuration also controls participation in the same manner as a Swipe and Earn
promotion.

3. The Once Per Range configuration uses the Range Start/Range End period to behave in the same manner as the
Rolling Range does in the Evaluation Range (Evaluation Start/Evaluation End).

a. The period used for determining how many ‘virtual points’ a player has will start at 0 (zero) on the first
day of each new range until that player’s gaming activity begins.

b. For example: if a Master Bucket Promotion is scheduled to run for 28 days, and the Range Start and
Range End = 7 days, and Once Per Range is selected, on Day 8, a new calculation window begins, on Day
15 a new calculation window begins, etc.

c. The Once Per Range configuration also controls participation in the same manner as a Swipe and Earn
promotion.

Using KMan’s ‘AVAILABLE PROMOS’ to Determine Master Bucket Qualification

1. If a player has qualifying play during the Master Bucket earning period and has achieved or surpassed
the threshold value, the kiosk will display the Master Bucket promotion.

2. If the player’s qualifying play is still at or above the threshold value of the evaluation field after
participating in the Master Bucket promo, the promotion button will appear until the time the player
has ‘deducted’ an amount sufficient to fall below the threshold.
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3. Although the kiosk WILL NOT display the amount of qualifying play, that amount WILL be visible in KMan
under ‘Sub Promotions Not Available to this Customer’. The amount required (threshold) and the
amount of ‘points the player has earned will be visible.

4. In theillustration below, the player has NO qualifying play as of yet.

Select a Kiosk ™ Auto Refresh Devices
BILL-H-KIOSI

Master Promotions Linked to this Kiosk Sub Promotions Avalable to this Customer

Master Bucket 4] i

Subs for Charlotte Nifty Fifty 2014
(Call In Controlled Entry Happy Birthday
(Club Anniversary

Free Daily Entry for 2014 Corvette

Nifty Fifty Plus

2014 New Member

Prize Countdown Test

JumerOpoly Test |

- —
Sub Promotions Not Available to this Customer

Promotion "N\ TGID

Master Bucket 2000 pts since 7 24 - This is a Master Bucket Promotion that requires 2000 Slot Points Earned and the Player has 0 121
Subs for Charlotte - Player Gender is not in the correct range.

W%Me promotion is controlled entry and the player is not enri pated or the 0... 112
Free Daily Entry for = e Inked to this device

Flayer Info

»

2014 New Member - Player Enroll Date is not in the correct range for new member.
Prize Countdown Test - No Active Sub Promotions for Master Promotion 39 are linked to this device
JumerQpoly Test - No Active Sub Promotions for Master Promotion 19 are linked to this device

’le Promos

Grouping Subs Under One Master Button (Requires New Kiosk Flash)

1.  When configuring Multiple ‘Swipe and Earn’ Promos, this option allows for each of the qualified Sub Promo
Buttons to Appear ‘under’ a single Master Promo Button when selected at the kiosk.
2. Before being selected, the button would display:
a. The text from the ‘Description to Appear on Kiosk.’

-
et Master Promotions Editor

File Help

T Multi-Sub Participation
I ion description N\
!MGTTraining Environment

¥ Group subs under this master on kifsk
ibscn'pﬁm to appear on Iﬂ'nskl

| Mame of Proma for GFOUW
.\Emmoﬁon Type —

lSwipe and Win

3. After being selected, any additional Sub Promo buttons will appear ‘under’ the Master button:
a. MASTER BUTTON
i. Sub Promo Button 1
ii. Sub Promo Button 2
iii. Sub Promo Button 3, etc.

This concludes, STEP ONE: The Master Promotion configuration.

Exit and Save

1. Choose File/Save or close the window for a prompt to save or cancel changes without saving any of your work.
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You are ready to define the details of your promotion in the Sub Promotion Editor.
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REMEMBER: Every Promotion built in Promo Manager requires that five steps be successfully configured. Manual has
been created to systematically walk you through this process

1. An Active Master Promotion

Purpose: serves as a filter to disqualify large groups of people. Begins the process of defining
your promotion partly by defining what the promotion is not.

2. An Active Sub-Promotion — At Least One

Purpose: in the Sub-Promo Editor, Scheduling takes place, not only the length and days of the
promotions but frequency of participation and the period of player activity that will be used to
evaluate levels of performance by players.

3. A Tier — At Least One

Purpose: now that filtering has taken place and the kiosk has checked to see if the promotion is
active at this date/time, the Tiers, Evaluation Fields and Low/High values, (together with the Evaluation
Range from the Sub-Promo) are used to determine the level of play and the attached prize(s).

4, An Active Prize or Offer — At Least One

Prize: A prize is what you will give the player based on qualified play during the Evaluation
Range.

Offer: An offer is the ‘carrot’ that you dangle in front of the player to help them, 1) join the
Player’s Club and increase frequency of visits, 2) stay at the property longer, 3) increase play activity, or
4) bring a friend to sign up for the Player’s Club.

5. A Kiosk — At Least One

Any promotion does not have to be linked to every kiosk on the casino floor. For example: PIT
only promotions can be linked to the kiosks in that area; VIP promos can be linked only to the kiosks in
the VIP Lounge; bus promos can be linked to the kiosks near the bus drop-off area.

NOTE: though not required to make the promotion work at the kiosk, a great next step would be to
run a Promo Design Report to preserve the integrity of the original promo configuration.
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STEP TWO: THE SUB PROMOTION

SUB PROMOTION: PURPOSE

e After the Master Promotion has been configured, the next step is to schedule the promotion for day, time and
make additional qualification choices

e The best way to understand a Sub Promotion is that it is the Promotions button that a qualified player will see
after swiping at a kiosk.

A number of important choices are made at the Sub Promotion level:
1. How many Sub Promotions are necessary?
How long will the promotion run?
How often will the promotion be offered?
What Player data do you want to use to evaluate promotion qualification?
What time of the day will the promotion be available to the player?
What Zip Groups will the promotion be available for?
Will the Sub Promotion use Controlled Entry?
Will the promotion use an interactive Flash Game?

N AW

Adding a New Sub Promotion

1. Inthe Promotions window, Right-click on the Master Promotion you just created.
2. NOTE: The next Step in configuration a new promotion will be the first choice in the list from this Step forward.
3. The following choices will appear:

e Add a New Sub Promotion

e Add a New Master Promotion

e  Edit This Master Promotion

T MGT Casino 4531

[ Promotions Master Promotion )" Note that the Windows
(] meT TEST - TEST PROMOS User Name is being

logged as the person

ﬁ] B Current User = bhoshauer
randon Test
who is creating or

fi] You will blow this out Add A Mew Sub Promotion
Add A Mew Master Promotion edltlng this promotion.

Edit This Master Promotion

4. Select Add a New Sub Promotion by highlighting it and left clicking on it with your mouse.
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5. The Sub Promotion Editor window will now be open.

r
W Sub Promotion Editor [
File Help
TGID: 0 Description : Description Of Promotion to Appear on Kiosk Order Master Promotion Bucket
[~ Active  |New Sub Promotion |New Promotion [ 1 Bucket Threshold / Depletion Amount.

~ Date Schedufi 0

Promotion Start Date Promotion End Date Days e Edit Schedule
ubmit Schedule
I G E: I e Eg 4

Participation Range

© Once Per Day ® Onice Per Range
Start Time End Time

12:00:00 AM 11:55:00 PM

Range Start Date Range End Date Days
| 712014 D | TH/2014 D 1

® Roling Range ® Roling Range By Swipe Date

[~ Use History Time Group.

Evaluation Start Date Evaluation End Date Daps
| 711/2014 ] | 7/1/2014 E: 1
- Zip Group ~Options
I [ = | El
Desc Start Zip End Zip D et Gt st e e | # of Prizes Displayed By This Game | i

All Zip Codes forosrrersd
I~ Is Email Promotion

[~ Auto-play Promotion After Swipe

[ Mo Deduction |

Enter The Minimum Balance The Player Must
Have to be Eligible For This Promation

| 0

Check the
Active Box

GID: 1 iption : Description Of Promotion to Appear on Kiosk Order
| ¥ Active INew Sub Promotion INew Promotion | 1
- Date Scheduling-
‘ Promotion Start Date Promotion End Date | Days
| Submit Schedule Edit Schedule
[ - E |

1. First things first: Click on the Active box (see red arrow in illustration above) to make the New Sub Promotion
Active before proceeding. If you do not make the Sub Promotion ACTIVE, it will not function.
a. The reason that things are made Active/Inactive in Promo is so that Inactive promotions can be ‘hidden’
from the displayed list of Promotions.
b. No promotional data is ever deleted from the database, i.e., making a promotion Inactive does not delete
it. Maintaining the integrity of the promotional data allows comparative analysis to be available for
promotions that have run for several years, for example Birthday Offers.
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2. Select FILE and SAVE.

a. Note that a numeric value has now been assigned to your Sub Promotion next to the TGID (right above
the Active box).

b. The TGID is the identification number for this Sub Promotion. It is the Unique Identifier in the database.
This number is needed for many reports and for troubleshooting purposes.

3. Enter a Description for your new Sub Promotion. Follow the pattern of your established naming convention for
promotions and offer.

a. The Description appears in the Enrollment Options window in KMan for Controlled by Sub types of
promotions.

b. It also appears in the list of Sub Promotions Available/Not Available in the Available Promos section of
KMan.

c. ltisthe Promotion Description in the Import Tool when the Promo is Controlled Entry by Su.

4. Enter the Description Of Promotion to Appear on Kiosk.

a. This description will be what you want the players to see at the Kiosk when they swipe their card and view
any promotions scheduled for them. This name will appear on the screen button that will take them to
this specific promotion.

i. Asarule of thumb, the simpler this description, the more simple it will be for your players at the
kiosk.

b. This description will also be used in naming the promotion as it prints on the customer ticket. Remember
that it is possible to have multiple Sub Promotions in the same Master Promotion. Use a name that will
help you identify both the Master Promotion and this new Sub Promotion.

Selecting Promotion Date Scheduling

1. A number of decisions will need to be made when it comes to configuring the Schedule for your promotion. Each
of the decisions has some bearing on the other choices, especially as it relates to the Range Dates and the
Evaluation Dates. We'll do our best to explain these relationships here.

2. The Range Dates and the Evaluation Dates work in conjunction to help you determine the time period that will be
used for the player evaluation (if any) that will qualify them for an active promotion.

a. Forexample: you might want to use a player’s Average Daily EP/Theo for the last 90 days. That 90-day
window can be a Fixed (always the same 90 days) Window, a Rolling (moves in increments determined by
the Range Days) Range, or a Rolling Range By Swipe Date (Swipe meaning the day the kiosk is issuing the
prize. This option would look at the 90 days immediately preceding the player swiping the card at the

kiosk.)
3. Select the Promotion Start Date by clicking on the calendar and selecting the day the promotion is scheduled to
begin.
a. The Promotion Start Date is the first day you want this promotion to show at the kiosk to qualified
players.

b. Do nottype a date in the form. Dates must be selected from the drop-down calendar by left-clicking on
the date. Use the left/right arrows to scroll one month at a time.
4. Inthe same manner, select the Promotion End Date calendar and select the last day of the promotion.
5. This date range assigns the start and end dates of a promotion. The maximum single span of any Promotion is 365
days. Note the number of days for the promotion will appear in the small Days window. (Promotion below is set
for 38 Days)

Date Scheduling

Promotion Start Date Promotion End Date Daps S—— o Schec
‘ 13/28/2010 ‘ 2/3/2011 - Submit Schedule it Schedule

— W Orcererrance I e ey
= Start Time End Time

12:00:00 AM 11:59:00 PM

_+| Dpecember2010  * |

22 29 30 1 2 3 4

5 6 7 8 9 10 11
Range End Date
2013 14 15 16 17 9 P

|19 20 21 2 23 24 g' EEE R
5

26 27 @8 29 30 31
2.3 4. 5 & 7 38

T aToday: 2/17/2011

| StartTime End Time
S —
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Calendar Shortcuts
1. Click on the name of the month.
2. A drop-down window will allow a quick selection of the beginning promo month.

Date
[ Promotion Start Date Promotion End Date Days I
12/28/2010 m I 2311 D . Submit Schedule it Schedule:

anuary =i Start Time End Time |
February - 12:00:00 AM 11:59:00 PM
Maich b Range End Date Daps
S I
1
May o
June <
July I Use Hstory Time Group [ FENERYT 11:53:00 PM
August Evaluation End Date Days
September : 12/28/2010 D 1
October it Games
Movembe: [¥ Promotion Uses Controlled Entry BirthdayBalloonMod2 ~| #Prizes
I~ Promotion is Restricted 1
et [~ This Promotion Deducts From Comp Balance

Edit Schedule

motion Start Date Prometion End Date Days
D - Submit Schedule

D | 2/3/2011

. CeTEr—
= L =3 Start Time End Time
25S 269 3;'0 é é 130 141 12:00:00 AM 11:58:00 PM
201314 15 15 17 B Ranqe End Date Daps
19 20 20 22 23 24 zsl 2/3/2m D 38
% 27 @ 2/ 0 31 1
7 i3 4l 5} B T 8

TiToday: 2/17/2011

Start Time

4. Click again on the calendar icon to close the calendar pop-up.
5.  When all the steps of configuring a Sub Promotion are completed, the schedule must be submitted to the
database...but not yet!

Selecting the Frequency of Player Participation Range

: Participation Range 1
| T W once et Range I '—
Start Time End Time |
| 12:00:00 AM 11:59:00 PM
| Range Start Date Range End Date Days
|| 12/28/2010 I 2/3/20M kS

1. Inthe same way, select the Range Start & End Dates by clicking on the calendar and selecting the dates.
a. Dates must be selected by left-clicking on a date in the drop down calendar. Use the arrows or shortcuts
to scroll for other months.
b. The dates entered for this range will determine the frequency with which the player can participate in this
promotion.
c. Note that the numbers of days in the Range will appear in the small Days window.
2. Inalmost every situation, the Range Start Date should be set the same as the Promotion Start Date.
3. The Range End Date cannot be scheduled past the Promotion End Date.
4. Click again on the calendar icon to close the calendar window.
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5. The Range Start & End Dates determine the frequency with which a player may participate in the promotion, i.e.,
once a day, 7 days, 14 weeks, etc.
6. Select your Range participation choice:

a. ONCE PER DAY
b. ONCE PER RANGE

Participation and Evaluation Range Rules

Things to Consider

1.

2.

RANGE

The Ranges are set in the database when the schedule is submitted.

The last day of each Participation Range will typically be the calendar date upon which the SM will clear the
Played records.

These records will be cleared at 11:59PM on that day.
This means the player(s) will be able to participate in that TGID again the next day that promo is active.

If, for some reason the SM was not running at the time the records were to be cleared, simply having MIS/IT
restart the SM service on the MGT server will result in the SM automatically clearing those expired records in a
matter of minutes.

Once the Submit the Schedule has been selected, Edit Schedule becomes available.

A person is allowed to participate in a promotion in only one of two possibilities:

1. ONCE PER DAY

a. The once a day option applies to every day that the promotion is valid on the kiosk.

EX: If the promotion is a Wednesday only promotion, the player will be able to participate every
Wednesday that they qualify for the promotion. If the promotion is weekdays only (excludes
Saturday/Sunday) the play will be able to participate ONCE PER DAY, Mon-Fri, assuming they have met
the qualifications.

b. If ONCE PER DAY is the choice, unless combined with a Rolling Evaluation, the Promotion Start Date, the
Range Start Date and the Range End Date should be the SAME DATE.

c. Thereasonis a ‘good, better, best’ scenario. i.e., if someone was reviewing your promotion and saw that
the ONCE PER DAY option was checked but saw an extended period (a range) configured for the Range
Dates, they would not be able to tell if the promotion was supposed to be ONCE PER RANGE (because you
have configured a range) and you forgot to check that option, or if the ROLLING EVALUATION was going to
be used and you forgot to check that option.

2. ONCE PER RANGE

a. Avrange can be set for any length of time, and the player can participate once in the specified range(s)
providing they are qualified for the promotion.

EX: a birthday promotion would be set for “once in a range” and the range would be set for 365
days. Once the player receives the birthday promotion, the Played flag will remain in place until the time
it expires — typically, at the end of the year. If the Range is set for seven days, the player can participate in
that promotion one time during the seven-day period, and once again when the next seven-day period
begins.

EX: If a Range is set for seven days, the player can participate in that promotion one time during
the seven-day period, and once again when the next seven-day period begins.
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b. NOTE AGAIN: In almost every case, the Range Start Date and the Promotion Start Date will be the same
calendar day.

c. An exception to this can be if the marketing department wants to control participation days at the
beginning or end of a promotion period. Call Everi for assistance.

_ Date Scheduli

Promotion Start Date Promotion End Date Days
| 7/1/2014 EJ | 12/31/2014 D 184

Participation Range

‘@ Once Per Day O Once Per Range

- Fuzhy

Range Start Date Range End Date Days
[GEAT D [EEIEIE D 170

d. As illustrated in this screen shot, the player can participate ONCE PER RANGE in the Range Date period of
5/19/2013 and 5/25/2013. The Played record for this would have: Expires 5/25/2013 11:59PM.

Some Examples

1. With a 60 day promotion, and “ONCE PER DAY” selected, a player can play up to 60 times, once each day for 60
days.

2. With a 60 day promotion, and “ONCE PER RANGE” selected, if the Range Start and End dates are set for seven
days, the player can participate once in every 7-day period during the 60 days.

3. NOTE: a patron can only participate in the same promotion and sub promotion one time per day or range. After a
patron participates, a flag is set in the Played table of the MGT database. This flag remains in the table until the
scheduled running of the System Manager (SM), at which time the System Manager clears the Played flag from the
table according to the Expires date set by the Once per Day/Once During Range rules. Clearing the Played flag
enables the patron to participate again according to the configuration of your promotion.

Selecting the Evaluation Range of a Player’s Play/Value

11:59:00 PM

1. Select the Evaluation Start & End Dates by clicking on the calendar and selecting the dates. Dates must be
selected from the drop down calendar. The dates entered for this range will determine what play Evaluation Range
or account info is reviewed to determine a player’s eligibility for the promotion.

2. There are three ways that the “window” of play Evaluation Range for a player can be configured to determine the
value of the player or amount of play: Fixed, Rolling Range or Rolling Range by Swipe Date.

Evaluation Range Rules

1. FIXED

a. In this choice, the amount of days necessary to provide the necessary evaluation of the evaluation field
chosen is controlled by the Evaluation Range Start Date and the Evaluation Range End Date.
b. These days are used for the entire length of the promotion and do not change.
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c. They are ‘fixed’ on the calendar and will always be the same for the duration of the promotion.

2. ROLLING RANGE

a. Inthis choice, the Evaluation Range “window” advances by a certain number of days throughout the
duration of the promotion.

b. The amount of days this window moves is determined by the number of days in the range setting.
EX: If the Participation Range Start and End Dates cover seven (7) days, the Evaluation Range window will
move forward by that amount every seven days. If fourteen (14) days, the Evaluation Range window will
move forward by that amount every fourteen days. If thirty (30) days, the Evaluation Range window will
move forward by that amount every thirty days, etc.

d. NOTES: as the Evaluation Range window advances the number of days as set by the Range, it is looking at
a new period of play, but it is also dropping off that same amount of days from the tail end of the
evaluation period, i.e., the promo is looking at a new 7 days, but it has also lost the furthermost 7 days of

play.

3. ROLLING RANGE BY SWIPE DATE

(Swipe Date means when the player swipes their card at a kiosk and participates in the promotion)

a. Inthis choice the advance of the Evaluation Range window is determined by the player swiping at the
kiosk.

b. If the Evaluation Range End Date is set for the day before the Promotion Start Date, no matter what day
of the promotion the player swipes at the kiosk, the Evaluation will look at yesterday and then back in
Evaluation Range the number of days determined by the Evaluation Range.

c. Ifthe Evaluation Range End Date is set for the same day as the Promotion Start Date, the kiosk will also
consider the play of the day the player swipes and then look back in Evaluation Range at the number of
days as determined by the Evaluation Range.

Some Things to Consider

1. Sayyou wanted to do a Weekdays-only promotion and to look at Play Evaluation Range for only weekdays in a
Rolling Range. If you set the Range for 5 days (Mon-Fri) the Evaluation Range window will only move forward five
days at a time.

2. This means that the first week of the promotion, the Evaluation Range will look at Monday — Friday. Then it will
move forward by five days, meaning the next Evaluation Range window would be a Saturday — Wednesday, the
next window movement would include Thursday — Monday and so forth.

3. The correct way to configure a promotion of this type would be to set the Range Start and End Dates for a seven
(7) day range and uncheck Saturday and Sunday in the Schedule Editor.

4. If you are unsure of what choice to make with Participation Range and Evaluation Range, call Everi Support (888-
532-3913, ext. 3, local 702-360-8550) and we will be happy to assist you.

Some Examples of Scheduling with Explanations

Participation Range
e e | —
Start Time End Time

12:00:00 AM 11:59:00 PM
Range Start Date Range End Date Days

12/28/2010 173720 D 7

Evaluation Range

Evaluation Start Date Evaluation End Date

‘ 722010 :] | 12/28/2010 m
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The dates used in the example above would have the following effect on your promotion:

Promotion Start and End Dates
This Promo is set to Start on December 28, 2010 and End on February 3, 2011

Participation Range Start and End Dates

1. The Promo has a Range Start Date of December 28, 2010 and Range End Date of 1/3/2011.

2. This Promo has been set for Once Per Range, meaning this player can swipe one time in every 7 day range of the
promotion beginning December 28.

Evaluation Start and End Dates

1. The Promo has an Evaluation Start of 7/2/2010 and Evaluation End Date of December 28, 2010. Meaning that the
play/value Evaluation Range being examined will begin today and look back 180 days.

2. This Promo has been set to use a Rolling Range By Swipe Date, meaning that on the day the player swipes the card,
the kiosk will look at the Evaluation Range applicable for the range configured for that day’s range.
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Simple Promotion
Participation Range= Once Per
Day

Purpose: to provide an
opportunity to drive trips.

For this: Range Start Date =
Promotion Start Date

Range End Date = Promotion
End Date

Participation configured to
Once Per Day

Result: Player participates in
this promo a max of 1x per
calendar day.

Once a Week, Once per
Promotion

Participation Range = Once
Per Range

Range Start Date =
Promotion Start Date
Range End Date sets the
length of days in which a
player can participate once

Purpose: to bring a player in
on a specific day, or allow
the player flexibility for
participating in the
promotion.
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wex Sub Promotion Editor

Master Promotion Bucket

Bucket Threshold / Depletion Amount

712014 3 | /12014

File Help
TGID; 19 Descipton; Desciption Of Promotion o Appear on Kiosk Order
¥ Actve |Sub Promotion Editor 4.5.3 [This is the button your players wil see ]
Date Scheduling —

Days
[ 701 &l [ 73U | ]
Particpation Range

Start Tme: End Tme
_ [12:00:00 am 11:50:00 PM
Range Start Date Range End Date Days

7iv Groun Options

Open Partidpation -
T : ;
Al Zip Codes ZIITIEIIEY

=

[~ Auto-play Promaton After Swipe

No Deduction -

Enter The Minimum Balance The Player Must
Have to be Eiable For This Promotion

[ o ]

& Sub Promotion Editor

Master Promation Bucket

Budket Threshold | Depleton Amount

File Help
TGID: 13 Deseription: Description Of Pramotion to Appear on Kiosk. Order
[ Active  |Sub Promotion Editor 4.5.3 [This is the button your players wil see 1
- Date —
Promotion Start Date Promotion End Date Days ) e
| 6/29/2014 & | 8/2/2014 B = Skt ekl
| -Particpation Range - -
o eww
Start Time End Time
‘ 12:00:00 AM 11:58:00 PM
Range Start Date Range End Date: Days
E232014 a ’W ‘ 7

| Evaluation Range

# Roling Range

[ - ]

|| 7/1/2014

7ip Group

a |

|Desc  [strtzp | Endzp

Al Zio Codes

zrzzEET

7/1/2014 m
Options
[OpenFartiooston  +]
I™ Enroliment Option Restricted in KMan
™ 1= Emad Promotior

I Auto-piay Promotion After Swipe:

No Deduction -

Enter The Minimum Balance The Player Must
Have to be Eliaible For This Promotion
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Ex: Monthly Mailer

Promotion: 6/1 —6/28
Range: Once per Day

Evaluation: Fixed, looking
at the 92 days of play prior
to the first day of the
promotion.

Because it is a FIXED
window, the Evaluation
period remains the same
during the entire length of
the promotion.

Simple Bounce-Back

Rolling Participation is Once
Per Range (Sun — Sat)

Evaluation Range:

Kiosk Promo Runs 6/29 — 8/2
Player begins qualifying play
based on Evaluation Start/End:
6/22 — 6/28 (the past week)
This range rolls forward every 7
days.

Result: Based on this play, the
player will qualify for an offer
1x each week based on the
quality of play during the
previous week.
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P
M Sub Promotion Editer

[

File Help

Master Promotion Bucket

TGID: 19 Description : Description Of Promotion to Appear on Kiosk Order
¥ Active |Sub Promotion Editor 4.5.3 [Thi is the button your players wil see [ 1 Bucket Threshald / Depletion Amount
~Date 0
Promotion Start Date Promotion End Date

I 6/29/2014 E: I

Days )
8/2/2014 D Submit Schedule Edit Schedule

Participation Range

# Once Per Day © Once Per Rangs

Start Time End Time ]
12:00:00 AM 11:55:00 PM

| 6/29/2014 m |

Range Start Date Range End Date Days
/572014 D 7

~Evaluation Range

© Rolling Ranae

'® Rolling Range By Swipe Date

[ | 52 ety it ot

I 6/22/2014 3 I

Evaluation Start Date Evaluation End Date T
6/28/2014 D 7

~Zip Group
Desc -Slart Zip End E!

All Zip Codes prerrerrery

Options
I Open Participation LI

™ Enroliment Option Restricted in KMan

I s Email Pramation
I~ Auto-play Promotion After Swipe
[ o Deduction ~|

Enter The Minimum Balance The Player Must
Have to be Eligible For This Promation

| 0

Mt Sub Promotion Editor

===

File Help
TGID: 19 _Desaiption: Description Of Promotion to Appear on Kiosk Order e b
[V Actve  |Sub Promotion Editor 4.5.3 [This is the button your players wil see [ 1 Bucket Threshold / Depletion Amount
~Date o
Promotion Start Date

Promotion End Date Days }
| 6/1/2014 m I /282015 m . Submit Schedule

Edit Schedule

Participation Range

Range Start Date

# Once Per Day ©F Once Per Range

Start Time End Time
12:00:00 AM 11:59:00 PM

Range End Date Daps
6/1/2014 6/7/2014 7
| i ) i

"Evduabon Range

# Roling Range # Rolling Range By Swipe Date

Start Time

I 5= Pistory i Graus: 11:59:00 PM

Days

I 312014 3 I 5/31/2014 D @

Zip Group Options

Open Partdpation -
start Zp End Zip I~ Enroliment Option Restricted in Kian
Al Zip Codes 2ZZTITZIIZ

I™ Is Email Promotion

[~ Auto-play Promotion After Swipe

No Deduction -

Enter The Minimum Balance The Player Must
Have to be Elidible For This Promotion

¢
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Rolling Evaluation Period

The Evaluation Period is set to
look at a 92 day period 3/1 -
5/31.

During the length of the
promotion, this 92 day window
will advance every 7 days as
determined by the ‘Days’ of
the Participation Range
configuration.

Result: every 7 days two things
happen 1) a new 7 days are
added (for example: 6/1 - 6/7)
and 7 days are dropped from
the evaluation (3/1-3/7),
while maintaining a 92 day eval
period.

‘What Have You Done for Me
Lately?’

Evaluation Period is set for 14
days with the option ‘Rolling
Range by Swipe Date.’

The Evaluation END DATE is the
day closest to the day the
player swipes, in this case with
the Promo Start 7/1 and the
Evaluation END of 7/1, the
kiosk will look at TODAY and
then go back 14 days.

Each day when a player swipes,
the kiosk evaluates from
TODAY and the past 14 days.

MGT Promo Manager 4.5.5 User Guide

Mt Sub Promotion Editor

[

Range Start Date

File Help
TEID: 13 Description : Desaription OF Promotion to Appear on Kiosk Order i
[ Active  |5ub Prometion Editor 4.5.3 [This is the button your players vil see 1 Bucket Threshold / Depletion Amount
- Date g
Promotion Start Date Promotion End Date Days bt ScF ekl B
I T I T 0 = Submit Schedule it Schecule
Participation Rang
# Once Per Day © Once Per Range
Start Time End Time |
12:00:00 AM 11:59:00 PM

Range End Date

6172014

2

6/7/2014

Days
@

g2

© Roling Range

® Roling Range By Swipe Date
Start Time
12:00:00 AM

I S i = ter o)

Zip Group
’7 Start Zip End Zip

All Zip Codes prrssrreerd

Evaluation Start Date Evaluation End Date Dape
3/1/2014 3 I 5/31/2014 D 0
~ Options Games

I™ Erroliment Option Restricked in KMan
I™ Is Email Promation

I~ Auto-play Promotion After Swipe
[NoDeducton ]

Enter The Minimum Balance The Player Must
Have to be Bligble For This Promotion

[ o ]

= of Prizes Displayed By This Game | T

-
mex Sub Promotion Editor

S

File Help
TGID: 19 Description: Description OF Promotion to Appear on Kiosk Order SRR AT
[ Active  |5ub Promotion Editor 4.5.3 This is the button your players will see 1 Bucket Threshold / Depletion Amount
Gt T 0
Promotion Start Date Promotion End Date Dape it Scheri
I STt i) | s i Submit Schedule it Schedule
Participation Rang
O Once Per Day ® Once Per Range
Start Time End Time |
12:00:00 AM 11:59:00 PM
Range Start Date Range End Date Days
77172014 Q | 7172014 E 1

| Evaluation Range

# Roling Range

@ Roling Range By Swipe Date

Start Time

I 2= R = e 11:59:00 PM

i Date
6/18/2014 3 |

ion End Days
7j1/2014 D 14

Zip Group
Start 7ip End Zip
all Zp Codes precereery

Options

I[!Den Participation

I™ Enroliment Option Restricted In Kian

I™ s Ernail Promotion
I Auto-play Promotion After Swipe

=

Enter The Minimum Balance The Player Must
Have to be Eliible For This Promotion

No Deduction

El

0
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Selecting the Participation Range Time Group

1. Any kiosk promotion can be configured to turn on, turn off, during the calendar day.
2. Kiosk Promotions ALWAYS operate on a calendar day and never on Gaming Day schedule.
3. Click on the box under Participation Range Time Group.

Participation Range

o Click Here
F Once Per Day r Once Per Ranae s
11:59:00 PM
Range Start Date Range End Date Days
| 12/28/2010 | 27372011 38

4. The Time Group Editor will open.

Time Group Editor

~Time Ranges

ID | Start Time | End Time
I 0 - all Day 1 12:00:00 & 11:55:00 PM
Time Groups

Currently Selected Time Group

Description 10

Swipe: T Win
Test

SR

Save Cancel Help

5. Select a Time Group for your promotion. This will be the time that the promotion is scheduled to appear on the
kiosk each day. Be sure that the correct Time Range appears in the Time Ranges window. Select “Save” to close.

6. The MGT Software “day” is from 12:00AM to 11:59PM. There is no feature at this time to make the
software the same as your local casino “day.”

7. A Time Range within a Time Group is for THE Calendar Day Only and does not apply to Gaming Day,
save where the Gaming Day is a part of that day’s Calendar Day.

8. Time Ranges within a Time Group cannot ‘wrap’ beyond 11:59P to include any part of the next day.
For example: 10:00PM - 3:00A would not work in extending the promotion past 11:59PM.

Submitting the Schedule

When Should You Submit the Schedule for the Sub Promotion?

1. When you have correctly configured the following:

a. Promotion Start and End Dates

Participation Start and End Date
Once per Day or Once per Range are correctly configured.
The Time Group is configured for the correct Time Range(s).
The Evaluation Start and End Dates are correctly configured (if needed.)
History Time Group is correctly configured (if needed and if your PTS allows)

m o o0 o

Before importing a list or lists of players if the promotion is Controlled Entry.
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2.  When the Promotion Start/End, Range Start/End, Evaluation Start/End dates, PLUS the Promotion Time Group
have been configured, the next step is: SUBMIT THE SCHEDULE

3. If the Sub Promotion Schedule has not been Submitted (published to the MGT database), the Submit Schedule
button will be GREEN

Mt Sub Promotion Editor

File Help

TGID: 25 Description ; T —— —
¥ active  Bils Test 1 Bills Te; L
i Date Scheduling y 4

A ¥
Promaotion Start Date Promotion End Date Days e
11/9/2015 D I 12/31/2015 53 bRt

Farticipation Range

® Once Per Day

Range Stark Date Range End Date Days
| 17972015 s | | T2/3172075 m 53

"Eva\uatinn Range

Fer Range
End Time
11:59:00 FM

# Roling Rangs

Start Time

12:00:00 AM

End Time:
11:59:00 PM

I~ Use History Time Group

Evaluation Start Date Evaluation End Date e
| 11/9/2015 g I | 11/3/2015 E: q

4. |If dates or time on the Sub Promotion have been changed, the Submit Schedule button will turn GREEN once
again.

.MGT Promo :

The Sub Promotion Schedule has changed since itwas submitted.

Select "Cancel” to Submit this changed Schedule before saving.

Select "MNo" to close the Sub Promotion and save the previously
Submitted Schedule,

Select "Yes" to Save this information without Submitting the changed
Schedule,

Cancel

When Do You Re-Submit the Schedule?
1. If you have made changes to one or more of a-g above after Submitting the Schedule. (HINT: the Submit Schedule
button will turn green.)
2. If your promotion is Controlled Entry and you have uploaded lists of players to this TGID, those players will need to
be removed from the promotion and uploaded again after the configuration is corrected.
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In the following section you can learn how to
Customize the Schedules and Times for Sub-

Promotions and/or Tiers and/or Prizes.

Configuring Custom Sub-Promotion Schedule in Schedule Editor

1. The Schedule Editor allow you to create a custom schedule according to:
a. Months
b. Days of the week
c. Specific Dates within the Month, or
d. Custom Time Schedules for any of the above

I3 Schedule Editor

Sub Promotion Rl

6 Litte River Holiday 2008 Promotion Start Date Promotion End Date Days
| {1500 | 1132009

Al Tiers
‘0 One Entry Per Day ® One Entry During Range

Al Prizes Range Start Date Range End Date Days
12115/2008 Tzns/z008

~Maonths————————— ~Daysof\Week |

uling

[#_Monday @ Fixed @ Rolling
[+ Tuesday History Start Date History End Date Days
~ wednesday | 17172008 | T/3172008 s
v Thursday
|~ Friday
v saturday
[+ Sunday
Chek AllfNane
Time Group
V1 [v8 [v15 |v 22 [v 29 —
2 9 [16 [ 23 [ 30
o ol ELO B L Start Time: End Time
- B oS 12:00:00 A 115200 PM
V5 [vi12 |19 [
V6 v13 v 20 v 27
V7 v14 [v 21 v 28
Chek AllfNane ‘ < I @

AN

2. Two main functions in the Schedule Editor:
a. The Check Box allows you to Select or Deselect: a month, the day(s) of a week, or the date(s) of a month.
b. Left-clicking on the text (January, Friday, or, the 16", for example, highlights that information and allows
to configure a custom time group for that selection.
3. You must left-click to remove the highlight from a month, day or date, before highlighting a different selection.
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Creating a Custom Sub-Promotion Time Group

1. Inthe Time Group window, left-click on the blue text box.

Time Gioup

2. The Time Group Editor will open.
3. Rightclick in the Time Groups window and select Add a New Time Group.

Time Group Editor

Currenty Selected Tine Group i

1D_[ Stat Tine En
r - AllDay T 12000084 T15300PH

4. A New Group will appear in the window. Right-click and select Edit This Time Group.

Time Group Editor

Time Fanges
1D Start Time. [End Tine

5. Enter a new name for this group.

Time Group Editor

Tine Fanges
1D Stat Time [ EndTime

Currently Selected Tine Group

Adding a New Time Range

1. Click on your new group in the Time Groups window to highlight the name.
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2. Right-click in the Time Ranges window and select Add a New Range.

Time Group Editor

Time R
Currently Selecked Time Group LUETAL Rl
D ‘ Stark Time | End Time
[ New Group
Time Groups

UD?:H"'S:S" IID Lmk‘A Rangs to the Cuent Tine Group
Eills Time Group 4 & ha s B
Swipe N Win 3 E

Test z Add a

The Time Group Editor screen will change.
4. Using the scrolling arrows, enter the Starting and Ending Times for this Time Range. Highlight the hour or minutes

for the Start Time and End Time, and use the scrolling arrows until the correct times for this prize show in the
window. In the example, the prize might be a Free Buffet coupon that is only available from 8:00 AM - 11:00 AM

w

Time Group Editor.

Add New Time R
Currently Selected Time Group SRR

| New Group

Time Groups

| Description o |
0- Al Dar
Eils Time Group 4
Swipe N Win [Enter The Starting and Ending Times far this
Test Range I

Start Time End Time

s:ooam = Tg [ttomoo T <

==

5. When the information is correct, click on the blue Save button to save, or cancel to return to previous screen.

Linking the New Time Range to the New Time Group

1. Click on your new group in the Time Groups window.
2. Right-click in the Time Ranges window. Select Link a Range to the Current Time Group.

Time Group Editor,

Time Ranges
ID | Stait Time | End Time

Currently Selected Time Group

| New Group

Time Groups

(=]

Description

0 - all Day

Bills Time Group
Swipe M Win
Test

Add a New Range

[ERERE S

3. All of the existing Time Ranges will appear in the window. Locate the Range you just created in the Choose the
Range to Link to the Current Time Group window, and click on it. If your Range does not appear in the window,
select Cancel Range Linking and repeat the preceding steps to Add a New Range.
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Time Group Editor
Currently Selected Time Group < The Current Time Group
I New Group / I Cancel Range Lin

.
Time Groups 10| Time Seart [ Time: End &
| Description 1 12:00:00 AM
2 DB00:00AM
3 1200:00PM
4 DEID0:0DAM

Swipe N Win
Test

Help

4. When you click on the new range, it will now appear in the Time Ranges window. If it does not appear, left click on
your group in the Time Groups window. The Range should now appear.

Time Group Editor

Currently Selected Time Group g G
18] I Start Tirne | End Time
[ New Group 4 08:00:00 &k 11:00:00 Pk
Time Groups
Description (]
0 - All Day i
Bills Time Group Ll
Swipe N Win 3
Test 2

5. If the information is correct, select Save.
6. The left window should show the correct Currently Selected Time Group, and the correct Time Range in the right

window.
7. You can create multiple Time Groups for a prize, i.e., you can “turn a prize off and on” throughout the day. Repeat

the above steps to Link additional Time Groups.

Check for Conflicting Time Ranges

1. Review the Time Groups carefully.
2. If you have TWO Groups in the window that conflict, you will need to remove the incorrect range.
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Deleting a Conflicting Time Range

1. If you find conflicting Time Groups for the same promotion then click on the incorrect Time Group to highlight it.
2. Select Remove this range from the current Time Group.

Time Group Editor

Time Fianges

Currently Selected Time Group

] Renamed Group

2 0300004 120000 P
4 0800000 At 11:00:00 &b

Time Groups

Description |1

0- Al Day 1

84M - Mihight 2

Rensmed Group 3
Link A Range ko the Current Time Group
Remave this range from the curent Time Group
Edit This Range
£d 2 Mew Range

< ? < b
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3.  When only the correct Time Group(s) appear in the window, select Save.
4. Your new Time Group with correct Time Range(s) will appear in the Participation Range Time Group window in the
Sub Promotion Editor.

Farticipation Range Time Group

Start Time: End Time
08:00:00 AM 11:00:00 PM
¢ I

History Time Graup

Start Time
12:00:00 AM 11:53:00 PM

Select File/Exit. Select Yes at the “Save Changes?” prompt.

Customizable Items in the Schedule Editor

The days of the month(s) for your Sub Promotion(s)

The days of the month(s) for participation for each Tier Group
The days of the month(s) of availability for each Prize

The days of the week for participation for each Sub Promotion
The days of the week for participation for each Tier Group
The days of the week for availability for each Prize

VVVYVVYYV

In MGT PROMO, the Time Groups Editor within the Schedule Editor allows you to create
Custom Times for any Tier and any prize linked to that Tier!

The Schedule Editor: Sub Promotion Level

1. To customize the schedule (Days of the Week, or Days of the Month) of a Sub Promotion, The Schedule Editor
window can be opened two ways:
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a. By right-clicking on the Sub Promotion and selecting Edit This Sub Promotion, and choosing Edit Schedule
in the Sub Promotion Editor window.

™ Sub Promotion Editor
File Help
| TGID: 1 Description :
¥ Active [New Sub Promotion
Date Scheduling
Promotion Start Date Promotion End Date

12/28/2010 [ 2/3/2011

Submit Schedule Edit Schedule

b. Or, by right clicking on the Sub Promotion and selecting Edit Sub Schedule.

iz MGT Promotions Manager

Properties  File Reports Wiew Window Help

= MGT DEMO DATABASE 1

Promaotions /;.evel 1 Triar

=1 [} Level 1 Training Promo
! T

+ J‘j Training Test Celebration | 7
i fj kest trigger
) B16 wHEEL
fﬂ Beach Getaway
%] Hannw Rirthday

2. The Schedule Editor for the Sub Promotion will open showing choices that were made at the Sub Promotion Editor

level.
3. Note: the Description of the Sub Promotion appears. “All Tiers” is present in the Tiers window, and “All Prizes” is

in the Prize window.
4. Note: the Months have already been set by the Promotion Start/End Dates that you established in the Sub

Promotion Editor.

dule Ed ]
. el SERERT s
13 Level 1 Trianing Promo Promotion Start Date Promotion End Date’ Days
I 3/7/2006 I 10/5/2006 e
All Tiers
Prizes 1 Range Range End Date Daps
| /772006 | /1172006 5
- Maonthe " Daps of Week
[v September 2006
|[v Dctober 2006 N N
History Start Date History End Date Days
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|
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Selecting Custom Days of the Week/Month for Your Sub Promotion

1.

You may have a promotion that only runs on a certain day of the week, or just weekdays, or just weekends. To select

and set the days of the week for your promotion follow the instructions:

Left-click on the first month in the Month list to select and highlight it. Note: the Days of Week and Days of Month

windows open.
This window will allow you to:

a.

Select/Deselect Individual Days of the Week by
checking or un-checking the appropriate boxes.
The example to the left shows a weekday-only
promo. When Saturday and Sunday were
deselected, the appropriate Days of the Month
were automatically deselected as well.
Select/Deselect Individual Days of the Month by
checking or unchecking the appropriate boxes.
When the Days of the Week and/or the Days of the
Month have been selected, you must left click on
the month to deselect it, and return to the
previous screen.

Repeat Steps 1 — 3 for each month of the Sub Promo
that you wish to edit.

When you are finished setting the days for your Sub
Promotion, you can close the Schedule Editor Window.

3b

ZZ Schedule Editor

Level 1 Trianing Promo

Days of Week

Chek All/None

Changes made to schedules are saved
automatically as you make them. They will be
applied upon reload of devices. Choose Exit from

the menu or close the window when you are

finished making changes.

Feptember 200 I
¥ October 2006 £ ik
¥ Tuesday
¥ Wednesday 33
¥ Thursday
¥ Friday
[~ Saturday
I~ Sunday
Chek All/None
~Days of Morth f
T 8 15 [# 22 v 29
r e 16 23 30
r 10 17 [ 24
o W 11 [# 18 [v 25
| V12 [# 19 [v 26
s #13 [ 20 [ 27
7T W14 21 [ 28
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Selecting Custom Times for Days with the Schedule Editor

1. Tiers and Prizes can be customized even further by establishing Custom Time Groups for any or all of them.
2. For example, let’s say that on Mondays you do not want the promotion to begin until noon, and on Fridays

you want the promotion to END at noon.

MGT Promo Manager 4.5.5 User Guide

3. To create a Custom Time Group, right click on the Tier or Prize that is to receive a custom time. Select Edit Tier

Schedule, or Edit Prize Schedule. The Schedule Editor will open.

4. Be certain that the correct Tier or Prize is visible in the Sub Promotion/Tier/Prize window.

o

Click on the first month to highlight it.
6. Click on the text of Monday to highlight it.

i Schedule Editor

File

Sub Promotion

66 Tier Scheduling Promotion Start Date Promotion End Date Days
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7. Click on the blue box in the Time Group window on the Schedule Editor.

8. Create a new Time Group from Noon to 11:59PM. Refer to the instructions for Creating and Linking a Time

Group in Chapter 8 of this manual.
9. When finished creating and linking the Time Group to Mondays, the window should look like this:
10. BEFORE CLICKING TO HIGHLIGHT FRIDAY, deselect Monday to remove the highlight.
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11. Repeat the steps selecting Friday, creating and linking a custom time group from 12AM-NOON

IZi Schedule Editor @ \;HEHX\

File

Sub Promotion
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Verify Your Edits

1. Highlight Monday and then select a highlighted Monday in the Days of the Month Section. You should now
see the custom time configured for Mondays of the selected month.
2. Repeat to view Friday’s Days of the Month

i Schedule Editor @ ‘;HE‘S‘

Fle
66 Tier scheduing Promotion Start Date Promotion End Date Days
[ e [ s =
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Clicking on each Monday ro raFE rgg———
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time.

3. Select other Days of the Month to see that the Participation Range Time Group from the Sub Promotion is still
the configured time for every day except Monday and Friday.
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Selecting and Customizing Days of the Week or Month for Tiers

If your Promotion has multiple Tiers, you can customize Days of the Week or Days of the Month in the other
Tiers in your Promotion with MGT Promo.

1. Right-click on the Tier you wish to customize and select Edit Tier Schedule.

ZZ MGT Promotions Manager

Properties File Reports Wiew Window Help
ZZ MGT DEMO DATABASE 1

Q=¥

fﬁ Level 1 Training Promo
[_’J Training Test Celebration
fj test trigger
) eae wreeL
= g1 Beach Getaway
=l q’ﬂ Eeach Getaway
=5 All Flayers
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Promotions

|

o Cuie Link & Prize
g SappyBiithday Edit This Tier
[,J Point Multiplier Remave This Tisr
fj Comp Deduction Exanmpls 2

) schedulng conceprs | Edit Prizs Orders
2 controlled Entry
[j Action Cash

v

2. Note: the Tier you selected (In this case “Birthday Gold”) appears in the Tier window of the Schedule Editor.

3. Repeat Steps 1 -5 under Scheduling Days of the Week and Days of the Month to customize promotion days for the
Tier, to include only Wednesday.

4. Remember to do this for each month listed in the Month window.

ZZiSchedule Editor

E Beach Getaway

E Birthday Gold
L P |
All Prizes

i~ Months- = 1 Days of Week -
v april 2006
[v May 2006
v June 2006
[v July 2006
v August 2006
[v September 2006
[ Dctober 2006
[¥ November 2006
[v December 2006 |
; Draps of Month-
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Selecting Days of the Week or Month for Prizes

If your promotion has Multiple Tiers, with MGT Promo, you can also customize Days of the Week or Days of the Month for a
prize linked to a Tier. For example: your promotion lasts for a month, and you want a 2X Prize Multiplier.

1. Right-click on the prize linked to the Tier Group. Select Edit Prize Schedule.

2 MGT Promotions Ma nager

Properties  File Reports  Wiew Window Help

[
iz MGT DEMO DATABASE 1

Q=]
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Promotions 12! Pa

>
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2. Note that 2x Points is visible in the Prize window of the Schedule Editor.

= Schedule Editor

Sub Promaotion

13 | Lewel 1 Trianing Promo

11 Training Attendeeas
13 20 Paints

i~ Months - -+ Days of Week -
v September 2006
v October 2006

Follow the steps as outlined previously to select the Days of the Week and/or Days of the Month that the prize will/will not
be available.
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RY TIME GROUP

Currently available only to ATl Oasis and some Bally’s CMP users!

Evaluation Range

Evaluation Start Date
| 12/28/2010

7‘ 12/28/2010 1

1. InPromo 4.5, an option is available that allows a promotion to look at play for a single and complete calendar day,
including play extending back to 12:01AM
2. Because the kiosk can only use information that it receives from the property player tracking system, at this time
this option is only available for customers using the Bally’s CMP or Aristocrat Oasis player tracking system. This
option instructs the kiosk to look at Gaming Action Detail for that day’s play information.
3. This option is limited in use and must meet the following criteria:
a. The History Start Date and History End Date MUST be set to only look at ONE day: i.e., the “Days” box
must display a value of ‘1’.
b. The Start Time cannot begin before midnight: Set the Start Time to 12:01AM or after.
c. The End Time cannot go beyond 11:59PM.
4. The Promotion Start and End can be set for an extended length.
5. The Participation can be One Entry per Day or One Entry During Range.
6. The Evaluation can be Fixed, Rolling, or Rolling Range By Swipe Date, BUT MUST BE CONFIGURED to only look at
ONE DAY
7. What happens:
a. The use of this option allows the promo to look at play for a single calendar day.
b. This look-up may overlap the end of gaming day but not calendar day. The look-up will be determined by
the Time Ranges set in the Evaluation Time Group.
—— - You can assign a Time Group when

TID: 1
IV Active

~Particpation

Date Scheduling
Promotion Start Date Promotion End Date

Days
WD [ wwmn [ = Submit Scheduie

Description : Desaription Of Promotion to Appear on Kiosk. Grder
[ew sub Promotion iNew Promation [

using History Time Group. This Time
Group can only have ONE Time Range

Edit Schedule ]

n Range

[r Oncs per Doy | DT | %
Start Time End Time

12:00:00 AM 11:53:00 PM

Range Range
1272872000 D 2037201 D

| Evaluation Range

Evaluation Start Date Evaluation End Date [ Daps |

12/28/2010 j 12/28/2010 D 4

linked to it. The Range will be used to
determine the time of player activity

Start Date End Date

the kiosk will use to evaluate a player.
I Use Hist tory'ﬁmeﬂmup

EX: create a promo so Slot Tournament

Options
|| ¥ Promotion Uses Controlled Entry

rizes
—————eB| 1 Prometion is Restricted B 8
t 7y nd Zy

| ™" This Prometien Deducts From Comp Balance

players can play to earn offers while

they’re waiting for their seat in the

Enter The Mirimum Comp Balance
Must Have to be Eleaible For Thi

Player

tournament.
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ASSIGNING A ZIP GROUP

Purpose of Zip Groups

1. A Sub Promotion can be configured to target a specific geographic population or exclude a population.

2. For example: if your property experiences a large ‘snowbird’ population in the cooler seasons, you can create one
Sub Promotion to target only the local zip codes or to exclude the locals by targeting those outside of the local zip
codes.

A player must have that zip code, or fall within one of the zip codes ranges in order to qualify for this promotion.
4. Only US Zip Codes are configurable in MGT Promo at the current time.

w

Creating a New Zip Group
1. Open the Zip Code Editor by clicking on the blue box in the Zip Group window of the Sub Promotion Editor.

Click Here  econvaedzy baree ___________ Eifdicd

Restricted 8
b Deducts From Comp Balance

Enter The Minimum Comp Balance The Player
Must Have to be Eleaible For This Promotion

2. Right click inside the white Zip Group box and select Add a New Zip Group.

Zip Code Editor

Ranges

10| Desiiptio

Currently Selected Zip Group

| New Group

7ip Groups

| Description D

Add a ew Zip Group

Edit This Zip Group

3. Right click on the New Group and select Edit This Zip Group

4. Enter a Name for the New Group. This name should identify the area of the Zip Ranges, for example: Las Vegas
SW, or Kansas City North.

5. To setup a new Range for your new Zip Group right click in the Ranges window then select Add a New Range.

Zip Code Editor

Curvently Selscted Zip Group aies

10| Descripion | ZpLow | Zip High

I Las Yegas

2ip Groups

5
=
S
5

ALl
Bahamas
Las Vegas

Link & Range to the Current Zip Group

G
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6. A new Zip Code Editor window will open.

St & Add New Zip Code Rangs

Loz Veoxe Enter The Description for this Zip Coll Range
Zip Groups ‘New Range

Description D
1
Bahamas 2

Enter The Starting and Ending 2ip Codgs: for this
2ip Code Range

Starting Zip Endiu 2ip

To

Save Cancel

7. Enter identifying name in Enter the Description for this Zip Code Range.

8. Enter the Starting Zip and Ending Zip codes in the appropriate boxes. For a single ZIP, the values will be the same
5-digit number.

9. Right-click in the Ranges window and select Link a Range to the Selected Zip Group.

Zip Code Editor

Currently Selected Zip Group s

ID__| Desciiption | ZpLow | Zip Hih

[ Terry is Helping

Zip Groups

=}

Description

Bahatnas

Las Vegas

Hew Group
Terry is Helping

Add a Hew Range ‘

10. The Zip Code Editor will open a new panel.

Rang Choose The Range to Link o The Current Zi Group

D Do B =

12346 123457 |
321

Urrently Selected ip Group

pr
o0 s9sm0
o0 e9em0

11. In Choose The Range to Link to the Current Zip Group window, select the Range you wish to link. The window will

revert to the previous screen and the Zip Code range will now appear in the Ranges window.
12. The initial Zip Code Editor window is still open. Choose Save to save and close; Cancel to close without saving.
13. The Zip Code Range(s) that you selected will now appear in the Zip Group window of the Sub Promotion Editor.
14. To add additional Zip Code ranges, repeat the above steps until completed.
15. Itis NOT necessary to re-submit the Sub Promotion schedule after creating a Zip Group.
16. Choose File/Save to save and File/Exit to close; Cancel to close without saving.
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Linking an Existing Zip Group
1.
2.
3.

MGT Promo Manager 4.5.5 User Guide

Zip Groups are Created and Assigned within the Sub Promotion Editor.

Right-click on the Sub Promotion in which you wish to edit the Zip Group.
Select Edit This Sub Promotion from the popup screen.

ZZ MGT Promotions Manager.

Properties File Reports

View Windor  Help

ZZ MGT DEMO DATABASE 1

4. The Sub Promotion Editor will open.
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Order Description OF Promotion to Appear n Kiosk, N |

1 |Beach Getaway [one =
~Date Scheduling =
; 7 ——— -Dptions
Promotion Start Date Promotion End Date B e
=

D:“ | This Promotion Deducts Prizes From Player Comp Balance

Enter The Mirimum Comp Balance The Player
Must Have to be Eleqible For This Promation

Histary End Date
] 1/31/2006 D ] 312006 1
Participation Range Time Group Zip Group — Gamcs
| | Hane =
Stert Tie End Time Desc StartZp | End 7ip e T e
12:00:00 AM 11;59:00 P I"al Zip Codes zzzzzzzzaz AR A T
| < E
Submit Scheddle Edt Schedule
5. Right- click on the blue Zip Group button.

6.
7.

The Zip Group Editor will open.

Select the Zip Group to which you wish to link from the left hand side.

Zip Code Editor

R
Currently Selected Zip Group ekt
I Unselected
~Zip Groups -

Save Cancel
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8. The details for that zip group should now be displayed on the right hand side.

Zip Code Editor,

Clxrontl) salocted 7 Srove G
10| Desciption [ ZpLow | ZipHigh
I SegasVest 2 Thelakes a1z a317
2p Groups 3 Sumen a1y e9120
Description
< E N 2 >
Save Caneel

9. Verify that all the details (Zip Low and Zip High numbers) are correct and click SAVE to return to the Sub Promotion

Editor.
10. The new Zip Code Ranges will be displayed as a new group in the Zip Group window of the Sub Promotion Editor.

Zip Group

Desc Start Zip End Zip
Surmmerlin 89119 89120

The Lakes 89117 89117

< |3

© 2015-2021 Everi Payments Inc. or its affiliates

This is proprietary and confidential material of Everi. No part of this material may be disclosed in any manner to another party without the prior written consent of Everi. In no event will Everi be liable for

direct, indirect, special, incidental, economic, cover, or consequential damages arising out of the use of, or inability to use, the documents, materials, and/or software. 70



MGT Promo Manager 4.5.5 User Guide
EVERI cg

SELECTING AND TESTING A GAME TO DISPLAY AT THE KIOSK

Notes about Selecting a Game
1. Asan Best Practice, if the player will not be participating in the promotion by using some type of interactive game,
you should generally use the game called, “Game.”

‘Game’ is a simple revealer-type, which will show the player’s prize or offer in a simple message using the Prize
Description from the Prize Editor.

Using a Game That Has Been Added from ‘Add New Game’

1. From the Games window, select the button for the drop-down menu.

M Sub Promotion Editor

[

File Help
TGID 0 Description : Description Of Promotion to Appear on Kiosk Order Ml PRt LS
[~ Active  |New Sub Promotion [New Promotion 1 Bucket Threshold / Depletion Amount

- Date

Promotion Start Date Promotion End Date Days s ki
S it S
I - | - i

Partidpation Range

[

Edit Schedule

& Once Per Day W Once Per Range
Start Time End Time |
12:00:00 AM 11:59:00 PM
Range Start Date Range End Date Days
772014 D | 7/1/2014 D 1
| Evaluation Range

® Roling Range ® Roling Range By Swipe Date

Start Time
12:00:00 AM 11:59:00 PM

[~ Use History Time Group

B i t Date B ion End Date Days
7/1/2014 : ] I 7/1/2014 D 1
7ip Group  Options Games r’
Ii I s LI = E
e End Zp I™ Enroliment Option Restricted in KMan [ #ofPrizes Displayed By This Qgme | 1
Al Zip Codes prrrerreerd
[T 1s Email Promation /
™ Auto-play Promotion After Swipe

[ No Deduction ~|

Enter The Minimum Balance The Player Must
Have to be Eligible For This Promotion

| [

2. The Games window will open.
3. The available Games will be displayed.
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e
mt Sub Promotion Editor

[

File Help
TGID: 19 Description : Desaription Of Promotion to ar on Kiosk. Order Master Promotion Bucket
¥ Active ISub Promotion Editor 4.5.3 IThis is the button your players will see 1 Bucket Thresheld [ Depletion Amount
— Date Schedulina " .
‘F%‘fd ~Fiers / Available games
ickACar
| Game Types | Game Styles J . .
[ | # of Prizes Displayed By This Game | |A|| L”A” 4 W'” be dlsplayed
; here and can be
GameNa... [ P... | Type | style | Description | License ...
HELLO AGAIN! dhristmas-... 6  GameTy... GameSty... sorted by Type and
NEW CLUB COAST MEMBE! Game 1t GameTy... GameSty...
1 Style. Select a
5

Pick A Card

Game to seeit
displayed in the
window to the left.

|Frae Buffet

IFrEe T shirt

[100 Points

|CofFEe Mug

[10x Points

|$10 Free Gas

|$5 Bounce Back Cash

IFrEe Might Stay In The Hotel

OPTIONS

Controlled Entry Promotions

One of the significant changes introduced back in Promo 4.5.3, is the ability to configure a Controlled Entry Promotion for
multiple levels of player values with the use of just one Sub Promotion! The new Controlled Entry tool offers the option. You

will be able to choose to import people into a Sub Promotion OR into a specified Tier of that Sub Promotion. (MGT Import
Tool 4.5.3 User Manual)

Browze |

From the new
NelMember FomNAGT Import Tool

Tier 1D

=iz =

Hew Member
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1. Does your new Sub Promotion Use Controlled Entry?
a. Inother words, is there a list of people who will be the only ones able to participate in the promo?
b. For Example: Does the customer have to be enrolled before they can participate in this promotion?
c. Arethey part of a bus group or special interest tour group?
d. Will they need to take some action before they can participate in the promotion, i.e., A Paycheck Cashing
promotion would require them to be entered into the promotion through MGT KMan by the cage
personnel that will cash their check?

1. Under Options the following choices appear

a. Open Participation: this option is used when the promotion is NOT controlled entry.

b. Control Entry By Sub: This option is used when the Sub Promotion uses a single Tier or multiple Tiers in
combination with the Evaluation Start and End Dates to let the kiosk evaluate the player and award the
prize/offer ‘on the fly.’

c. Control Entry By Tier: This option allows the Controlled Entry Promotion to only require one Sub
Promotion. This Sub Promotion can essentially have an unlimited number of Tiers. The Controlled Entry
Import Tool will allow the selection of BOTH the Sub Promotion (TGID) AND the Tier (TierID) for the
controlled list of patrons.

D. NOTE: WHEN USING CONTROLLED ENTRY BY TIER, THE TIERS/GROUPS THAT ARE CREATED CANNOT
USE AN EVALUATION FIELD OTHER THAN NONE.

E. ONLY CONTROLLED ENTRY BY SUB types of promotions are visible in KMan and can be used to add
players to a Controlled Entry promotion. Controlled Entry by Tier promotions are NOT visible in KMan.

2. NOTE: When Linking a Tier that is either:
a. A Card Level Tier, and/or
b. A Play Level Evaluation Tier
DO NOT select “Controlled Entry by Tier” under Options on the Sub-Promotion window. ‘Controlled
Entry by Tier’ assumes a list of specific players into a group (tier) will be imported into the promotion.
Using the Import Tool.

A Card Level Tier does not typically use a list of imported players.

Open Participatio
Control Entry By Sub
Control Entry By Tier

| Mo Deduction j

Enter The Minimum Balance The Flayer Must
Have to be Eligible For This Promotion
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Controlled Entry by Sub: Enrollment Option is Restricted in KMan

Options
I Control Entry By Sub LI

¥ Enrollment Option Restricted in KMan;
[~ Is Email Promotion
[~ Auto-play Promotion After Swipe

When this box is checked, it controls how this controlled-entry promotion can be viewed in KMan.
This limits the ability to enroll players into this promotion in the KMan Enrollment Option to only those personnel
who also have the Restricted box checked in KMan User Options and are logged in to KMan with that User log-in.

Controlled Entry by Sub: Is Email Promotion

Opfions
I Control Entry By Sub _v]

[~ Enrollment Option Restricted in KMan

[¥ 1s Email Promotion
[~ aAuto-play Promotion After Swipe

2.  When this box is checked, the promotion will be available to any player who has entered an email address at the

kiosk for the first time only.

Auto-Play Promotion After Swipe

Options
I Open Participation ﬂ

[T Enroliment Option Restricked in KMan
[T Is Email Promotion

|+ auto-play Promotion After Swipe;

1. Use this check box to have a promotion play immediately after a player swipes.

2. For example: set your Birthday Promo to Auto-play. When the player swipes and qualifies for the promo the
birthday flash will begin immediately.
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Comp or Point Deduction Promotion
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— Options

Mo Deduction

[~ Promotion Uses Controlled Entry
[~ Promotion is Restricted

[Foint Deducio] ~

Comp Deduction
Point Deduction

1. This Option in Promo 4.5.3 which allows a kiosk promotion to be used to offer a prize that also Deducts (make an
adjustment to) from a Player’s Comp or Point balance.
2. A Point or Comp Deduction Prize Type must be selected as the prize for this promotion, along with creating a

Deduction Prize Type in the Prize Editor.

3. Ensure that the Minimum Balance Required is set for more than the amount of the Point/Comp Deduction Prize
amount. This prevents a player’s account from going to ‘0’ or below. See Illustrations, next page.

- Options )
I Open Particpation LI
[T Enrclment Cption Restricted in KMan
[~ Is Email Promotion

[~ Auto-play Promotion After Swipe

Jcomp Deducton] =]

Enter The Minimum Balance The Player Must
Have to be Eligible For This Promotion

| 0

A player must have amount in

available Comp Balance in order for this
promotion to show as available at a kiosk.
The deduction takes place at the time the
prize is awarded at the kiosk.

—Options -
I Open Participation LI

[T Enrolment Option Reskricked in KMan
[~ Is Email Promation

¥ fuko-play Promation &fter Swipe

I Point Deduction ;I

Enter The Minimum Balance The Player Musk
Have to be Eligible For This Promokion

1oa

A player must have amount of

available Point Balance in order for this
promotion to show as available at a
kiosk. The deduction takes place at the
time the prize is awarded at the kiosk.
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Selection of Flash Game and Promotion Image

1. The use of .swf animation for interactive customer games is an amazing way to add a lot of WOW to your kiosk
promotion. See Chapter 11 for more reasons to use FLASH® animation.

2. If this promotion uses a .swf game to interact with the players at the KIOSK, choose an available game from the
Games drop down menu, by clicking on the arrow at the right side of the smaller window.

—Nate Srhedulinn I
—Games 5
1=t BirthdayFlaatR ler_MGT_1 [ Filters
[ I e _HirthaayHostevesler - Game Types Game Styles N |
# of Prizes Displaved By This Game 1 all - | lal -
d 2 | : = E
Game Ma.., | P... | Type | Style | Description | License ... | Flash ke
Dynamic2.., 1 GameTy...  GameSky,..
Game 1 GameTy Mone
Game_z-6.., £
I- Game Birk... 1 2T
1= Game_Birk... 1 GameTy,.. GameSty...
COI'I ratl]lati0n5! Game_Ca.. 4 GameTy,.. Gameskty...
[ Ygu have recelived... game_ga. . é game;v. . gamegiy. .. Maone
Free Night Stay In The Hotel e 3 G:Q:Ti . szsi .
uest -
Forioy ATdAC Game_Co... 3 GameTy... Gamesky...
= Game_Dy..., 1 GameTy,.. GameSty...
Game_Fis,.. 3 GameTy,.. GameSty...
Game_Far... 1 GameTy...  GameSky,..
Game_Ga... 6 GameTy...  GameSky,..
Game_Jell... 1 GameTy...  Gamesty...
Game_Pe... 3 GameTy... Gamesky...
Game_Pri... 16 GameTy... Gamesky...
Game_Pri... 16 GameTy,.. GameSty...
Game_Scr,,, 9 GameTy,.. GameSty...
—Tesk Prizes Game_Scr... 1 GameTy...  Gamesky...
Game_53... 5 GameTy...  GameSky,..
|Free Might Stay In The Hotel For You An Game_UG... 1 GameTy...  Gamesty...
Game_wh... & GameTy...  Gamesty...
IZ:S< Maone 1
PrizelsRig... 16 GameTy... Gamedty...
1000 Cash
I$ 2= PrizelsRig... 1 GameTy,..  Gameskty...
|Free T shirt Ucuess_J... 1 GameTy... Gamesky...
|100 Points
|COFfee fug
|10% Points
|$ID Free Gas
|$5 Bounce Back Cash
|Free Might Stay In The Hotel 4 m 3

3. The game animation will function in the Sub Promotion screen.

4. When you are satisfied with all of your Promotion Scheduling choices, choose File/Save to save your new Sub
Promotion or Choose cancel to exit without saving.

5. Asareminder, new Flash Games can be added to become available by using the Editors and Add a New Game. See

the Menu option in the Intro for steps to add a new game.
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Using Multiple Sub Promotions

There are several reasons that you would use multiple Sub Promotions for
the same Master Promotion. Below are just a couple of the basic examples:

Example 1: Local vs. Regional Players
There may be times when you would like to evaluate your local players by different criteria than criteria used for
evaluating your regional players. A promotion might evaluate a shorter Evaluation Range for a local player than for
the player you see every six weeks or even six months.

Z WGT Promotions Manager, - [MGT DEMO ¥4 1] A=
Mt Fle Edt Reports Properties Wiew Mindow Heln - 8ax
\ Promotions | Notice that the Master  f Day 2006
— o Promotion now has —
1 others Day 2006 three sub lovels |wreip | Ta [ Descripton | startDate | End Date
f:] Lacal Players 12 10 Iational Players 5/12/2006 5/15/2006
-~ g Tiele iocd Havers [ 3

[ redional Plaers 9 12 9 Regional Flayers Sjlzjenm  Sli5je00s
fj Mational Players
[ Fathers ay 2006
[i] Yalentines Day Proma 2006
[j ‘foung @ Heart
[j] ‘Weks Diay Promo v

‘ Devices
[ maT Laptop
[i] Terrys Laptop

Status 1262006 152 PM

Example 2: Multiple Swipes from the Same Player within the Same Day

You might want to offer a lower level (lower ranking of player activity) of the promotion for your player in the first Sub
Promotion. You then could offer a higher level for which they might qualify later in the day. This would be based on
the play activity since their first participation in the first Sub Promotion level.

For example:

Sub Promo 1: Earn 100 same-day points, earn ‘X’

Evaluation = 1 day, Tier = 100-999999999 Slot Points Earned

Sub Promo 2: Earn 200 same-day points, earn ‘Y’

Evaluation = 1 day, Tier = 200-999999999 Slot Points Earned

Sub Promo 3: Earn 500 same-day points, earn ‘Z’

Evaluation = 1 day, Tier = 500-99999999 Slot Points Earned

If the player swipes for the first time after reaching/crossing the Slot Points Earned threshold, they see three offers.

Options Using the “Allow Multi-Sub Participation” Check Box from the Master Promotion

Screen

1. WHEN BOX IS CHECKED: This allows a player to participate in EVERY Sub Promotion under that Master Promotion
for which the player is qualified.
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-
mer Ma{er Promaotions Editor

1 INC

|MGT Training Environment
[~ Group subs under this master on kinsk

Promation Type Evaluation Field

2. BOXIS NOT CHECKED: This option will only allow a player to participate in A SINGLE Sub Promotion under that
Master Promotion.

w1 Master Promations Editor
N
) [~ Allow Multi-5ub Participation

MGT Tréining Environment

[~ Group subs under this master on kiosk;

e

| Mame of Promo for Grouping Subs

a. When the box is NOT checked, the participation is determined by using the Order field in the Sub
Promotion Editor.

File Help /
TGID: 1 iption : iption Of Promotion to on Kiosk V4 Order
¥ Active New Sub Promotion Promotion | | 1
- Date Scheduling !
Promotion Start Date Promotion End Date Days . Eat
e | o] B
File Help [/
TGID: 1 Description : Description Of Promotion to Appear on Kiosk l' Order
¥ Active |Cor1tro||ed Entry Sub Promotion |Cor|tro||ed Entry Sub Promotion | | 2
—Date Scheduling
Promotion Start Date Promotion End Date Days s : S
| 12/23/2010 | 2/3/2011 e SRt RS : =
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MY Sub Promotion Editor
File Help
TGID: 1 Description : Description Of Promotion to Appear on Kiosk
¥ Active Controlled Entry Sub Promotion Controlled Entry Sub Promotion
-Date Scheduling
Promotion Start Date Promotion End Date Days : o S
—m Submit 5 it Schedu
12/28/2010 2/3/2011 8 ki
b.

The function of the Order: A player may participate in ONE Sub Promotion in this Master Promotion
according to the following rules:

Player swipes at kiosk. Software evaluates if the player has qualified under Order #1. If YES, that

Sub Promotion button appears. No other buttons under that promotion appear. If NO, a check

is made against Order #2.

Sub Promotion #2 appears. If NO, a check is made against the next Sub Promotion, if any.
iii.
listed will be available to the player.

Player does not qualify under Order #1; check is made against Order #2. If YES, the button for

IF A PLAYER QUALIFIES FOR ALL OR MORE THAN ONE, only the first Sub Promotion in the Order
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REMEMBER: Every Promotion built in Promo Manager requires that five steps be successfully configured. Manual has
been created to systematically walk you through this process

1. An Active Master Promotion

Purpose: serves as a filter to disqualify large groups of people. Begins the process of defining
your promotion partly by defining what the promotion is not.

2. An Active Sub-Promotion — At Least One

Purpose: in the Sub-Promo Editor, Scheduling takes place, not only the length and days of the
promotions but frequency of participation and the period of player activity that will be used to
evaluate levels of performance by players.

3. A Tier — At Least One (Only Active Players are Evaluated)

Purpose: now that filtering has taken place and the kiosk has checked to see if the promotion is
active at this date/time, the Tiers, Evaluation Fields and Low/High values, (together with the Evaluation
Range from the Sub-Promo) are used to determine the level of play and the attached prize(s).

4, An Active Prize or Offer — At Least One

Prize: A prize is what you will give the player based on qualified play during the Evaluation
Range.

Offer: An offer is the ‘carrot’ that you dangle in front of the player to help them, 1) join the
Player’s Club and increase frequency of visits, 2) stay at the property longer, 3) increase play activity, or
4) bring a friend to sign up for the Player’s Club.

5. A Kiosk — At Least One

Any promotion does not have to be linked to every kiosk on the casino floor. For example: PIT
only promotions can be linked to the kiosks in that area; VIP promos can be linked only to the kiosks in
the VIP Lounge; bus promos can be linked to the kiosks near the bus drop-off area.
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STEP THREE: LINK A TIER

*NOTE: DO NOT EDIT AN EXISTING TIER!!
EDITING AN EXISTING TIER WILL CHANGE THAT TIER FOR ALL
EXISTING PROMOTIONS CURRENTLY LINKED TO THAT TIER!

ALL Tiers linked to a single Sub Promotion MUST use the SAME
Evaluation Field from the Tier Editor.

Understanding the Purpose of Tiers

1.

Tiers allow you to award levels of prizes of increasing value to levels of players of increasing value to your casino. It
is at the Tier level where MGT Promo excels in helping you match your marketing dollar to a player’s value.

At the kiosk, players will only see promotions that are available to them. i.e., a brand new player will not see any
promotions that are only available to your highest level of player, unless the promotion uses the All Players Tier. In
that case, anyone who swipes a card at the kiosk will be able to view and participate in that promotion.

The Tier Editor allows you to:

a. Use the Tier information that is already defined by your Player Tracking System. (In the illustration above,
these are Diamond, Platinum, Gold, Silver, and Bronze. In MGT Promo, these are configured as the names
that your casino uses to identify the levels (Tiers) of players in your Player’s Club.)

b. Create an unlimited number of NEW Tiers for a promotion based on database criteria and low and high
values that you select.

c. Use an existing Tier for a new promotion. When selecting this as an option, it must be clearly understood
that this Tier must not be edited!

It is NOT necessary to create a new Tier for every promotion. For example: a Slot Point Earned Low
Value 100 and High Value 999999999, will always be the same. If you need a Tier such as that, and
one already exists, use the existing one. You do not need a Seniors Day Slot Points Earned = 50 and a
Bus Group Slot Points Earned = 50 tier in the list. Practicing using existing Tiers will help control
clutter in the Tier Editors window.
NOTE: When Linking a Tier that is either:

a. A Card Level Tier, and/or

b. A Play Level Tier
DO NOT select “Controlled Entry by Tier” under Options on the Sub-Promotion window. ‘Controlled
Entry by Tier’ assumes that you will be importing a list of specific players into a tier linked to the
promotion. A Card Level Tier does not use a list of imported players.
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Selecting the All Players Tier

1. Itisimportant to understand the name of the All Players Tier. It is ALL Players. This means that everyone is
qualified to participate in this promotion, providing they meet any additional qualifications configured in the
promotion. i.e., gender, age, birthday, play from today, zip code, etc.

2. The All Players Tier cannot be edited or modified.

3. If you wanted to use an All Players tier that also used the X to prohibit Banned or 86’d players, this custom flag
must be visible to the MGT software and offered as a choice in one of the five Tier Editor selections.

4. Add a New Tier, select the X in the Banned Players box and create an All Players — Except Banned tiers, Evaluation
is NONE and Low Value is 0.

5. You can now either Add a New Tier, or Use an Existing Tier.

Add a New Tier

1. Tiers need no other Description other than the evaluation that the Tier makes, i.e., Slot Points Earned, Total Avg
Daily EP (Theo), etc.
2. Tocreate a new tier, right click anywhere in the Tier Editor box and a pop-up menu will offer the following choices:
a. Add New Tier
b. Edit This Tier

Description Eval Field

Add New Tier

H jri.. 22
3 Edit This Tier | Ti... 22
+ WCOOTCEEN Ti,, 22
5 Action Cash Th.., 22
& action Cash Ti... 22
7 Birthday Flatinum 1

3 Birthday Gold 1

3. Selecting Add New Tier will allow you to Add Tier Values and/or Card Tier Levels and create a New Tier
Description on the right side of the Tier Editor.

999999995
59993995 )
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r~ Edit Tier Values

. [ Toplev Card Tier Levels
Card Tier Levels N T
. E fic Card Ti
1. From the Card Tier Levels you can select: L E?E:Te,iilmg‘i;
[ Leveld areTier or lomer
a. All Card Tier Levels: All Carded Players ™ New Player
i H . Tier Desaription
b. Specific Card Tier:
c. Card Tier or Higher: S
d. Card Tier of Lower: EZ =l
Low Value »=And < High Value
o [as9909599

You must know how the Tier Ranking is ordered in
your player tracking system. In some, the
Highest Tier Card Level = 1, in others, the
Lowest Tier Card Level is 1. The numeric
value is used in the MGT Tier Editor.

A

Specific Card Tier

Card Tier Levels ————————————————————— . . i .
Spedific Card Ter =] Selection for a Specific Card Tier, Card Tier

Card Tier Levﬁ Level 1 in this illustration.

Card Tier or Higher
Card Tier Levels — Selection for a Card Tier or Higher, Card
Card Tier or higher 3 Tier Level 3 and higher (numeric value) in
c=dieiagil 3 this illustration.

ANA

Card Tier or Lower

Selection for Card Tier or Lower, Card Tier
Level 3 or lower (numeric value) in this
illustration.

Card Tier Levels

CardTier or lower
Card Tier Leve! | 3

N

A
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Edit Tier Values

1. The “Edit Tier Values”, however they are defined, are set to correspond with database values used by ONLY by the
Oasis (Aristocrat) player tracking system or the CMS (Bally’s) player tracking system.

2. The text Displayed next to the check boxes can be edited by the MGT Tech Support to match Tier names for your
property.

3. There are three options available for each of these Tier Values:
[ A blank box means that MGT Promo is not requiring that field in the Player Tracking database to evaluate
players for a Tier.
& A checked box means that MGT Promo is requiring that field to evaluate players for a Tier.
X A crossed-out box means that players with that flag are prohibited from participating.
For example: VIP is CHECKED, and Banned is ‘X-ed” This player MUST be a VIP flagged player, but CANNOT be a
Banned player. Additionally, Employees are prohibited from participating in this promo.

4. To utilize this feature, click in a Tier Value box to enter a “check,” a second time to enter an “x” and a third time to
clear the box.

Edit Tier Values
Card Tier Levels
[~ ToplLevel
Specific Card Tier ﬂ
% Employes
Card Tier Level
W vIP L
[~ Mo Mail
¥ Banned
Tier Description
|'I.I'IP SLOT ADT 3000+
Evaluation Field
|5I0t Average Daily EP ﬂ
Low Yalue »=And < High Value
3000 399339999
Save Cancel

5. NOTE: When these Custom Flag boxes are used in multiples, the CHECK MARK requires that this player be flagged
in your player tracking system. Therefore, if you check MULTIPLE boxes, a qualified player MUST BE flagged as ALL
of these in your player tracking system. For example, Gold AND Snowbird.

Important Note Regarding the Edit Tier Values Window

1. For users of the IGT Player Tracking system. The Edit Tier Values options, Bronze, Silver,
Gold, etc., currently will not function with MGT Promo. Leave these boxes blank. Checking any of these boxes might cause
your promotion to function incorrectly.

Customizing the Tier Values Evaluation

1. The Tiers configured in the Tier Editor can also be used to define levels of value within a single Card Tier Level.
2. That configuration would look like the sample that follows:
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Edit Tier Values
Card Tier Levels
I~ TopLevel
Spedific Card Tier -
B¢ Employee
Card Tier Level 1

W VIR
I Mo Mail
B Barned
Tier Description
[viF sLGT ADT 3000+
Evaluation Field
[siot Average Daly EP |
Low Value >=And < High Value
[z000 [ogoz99999

Save Cancel

4. In this example, the following things MUST BE TRUE about a player in order to qualify for this promo:
a. They must be from a Specific Card Tier Level: Card Tier Level 1
b. They must be flagged as a VIP in the custom flags
c. They CANNOT be flagged as Banned or as an Employee in the custom flags
d. They must have a minimum of a $3000 Slot Average Daily Theo during the Evaluation Range Start and End

Dates.

5. Enter a Tier description. (Birthday Low Tier, Birthday Mid-Tier, etc.)

o

What qualifies a player for this Tier? From the drop down menu choose an Evaluation field.

7. Refer to the Evaluation Field table on page 2-32

Edit Tier alues

v Bl
[ Gold

[ Platioum
[~ Diamend

Tier Descriptior

[ANPlayers

Evalugfn Field
[ ot 1n » ~|

Low Value High Yalue
o [aoa009998

8. Enter the Low Value (the value is >/=) and High Value (the value is <) which will be used as the criteria for this Tier

in the promotion.

NOTE: the following Low Value/High Value scenario WOULD NOT BE A CORRECT configuration:

LOW VALUE
0

200

300

400

500

HIGH VALUE

199 (less than) the actual HIGH VALUES, in this
299 illustration they are 198, 298, 398, etc. Ifa
399 Player had exactly 199 points, they would ‘fall
499 through the cracks’ of this promotion.
999999999

Because the HIGH VALUE field is ALWAYS <
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9. The CORRECT CONFIGURATION for these Tier Values would look like this:

LOW VALUE HIGH VALUE
0 200

200 300

300 400

400 500

500 999999999

10. When you are satisfied with your choices, select Save and Close.

Using an Existing Tier

NOTE: Editing an Existing Tier will have the effect of editing that Tier for any promotion that is currently using it. If you are
not sure, it is safer to create a New Tier.

1. To use an existing tier, Right Click on the Sub Promotion and select Link A Tier.

= w EBeach Getaway
»

7 8 Link. & Tier
=l Happy Bitthday Edit This Sub Pramation
f,] Happy Birthday|  Remove sub Pramation
(=5 Paink Mulkiplisr Edit Sub Schedule
=g 2 - 10 Poinks
= @ 0l Dlsere At

2. The Tier Editor should now be displayed.

;
:
;
:
:
:

3. Select that tier by left clicking the mouse on that Tier and then select OK.
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4. That Tier is now linked to the Sub Promotion and will appear in the Hierarchy of the Promotions window.

| Promotions
]j] B-R.ads Big Bad Promao 1T A
= @ Tuesday Free Entry
= @ Tuesday Free Tickst
@ 2l Players
ﬁ] Million Dollar Giveaway
[i] Big Money Giveaway
ﬁ] An Everyone Plays Promotion

+

~ | IIlﬂ

H-#

= edule Promo
7 Date Time SubWNgomo

‘ Low Tier
@ Mid Tier
& High Tig

giah of Prizes

Sleigh of Prizes
& 2l Players
]:7] Cash I King

[ summer promo
S

Using Player Win or Player Loss to qualify players for promotions.

1. The MGT software allows you to configure promotion eligibility using evaluation fields: (Slot Win, Pit Win, Other
Win, Total Win). In order to configure this type of promotion correctly, you will need to know how your player
tracking system expresses these values.

2. WIN is a calculated value derived by subtracting the total coin-out and jackpots from the total coin-in.

a. The result of that calculation will be a positive number when the player loses.
b. This is called house perspective and it means that when the player wins the number will be negative.

3. Some player tracking systems invert the numbers so that player loss is represented by a negative number.

a. Thisis referred to as player perspective and it means that when a player wins the number will be positive.

4. Here are examples of the differences your player tracking system would make in configuring a promotion based on
player win/loss:

EXAMPLE 1: Player LOSES at Slot Play to Qualify for Promotion
1. You want to create a promotion that returns money based on same-day play, dollar for dollar up to
$100 LOST during Slot Play.

a. If your PTS expresses Slot Win from the player perspective, slot play loss would be expressed as Slot Win
but in negative numbers. The Low and High values would be reversed, where the larger negative value
would be entered into the Low Value field, while the smaller negative number would be entered into the
High Value field.

For example: Tier 1 would be set:
1. Evaluation Field: Slot Win
2. Low Value: -2 (recalling that Low Value is greater than or equal to[ > =])
3. High Value: -1 (recalling that High Value is less than [< ] and -1 has a higher value
than -2)
4. Prize would be: $1

Tier 2 would be set:
1. Evaluation Field: Slot Win
2. Low Value: -3
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3. High Value: -2
4. Prize would be: $2

And on it goes up to the point the Low Value =-100

2. Same scenario: You want to create a promotion that returns money based on same-day play, dollar for dollar up to
$100 LOST during Slot Play.

a. If your PTS expresses Slot Win from the house perspective, slot play loss would be expressed as Slot Win
but in positive numbers. The Low and High values would be as expected, where the Low Value field
displayed a lower value than the High Value field.

For example: Tier 1 would be set:
1. Evaluation Field: Slot Win
2. LowValue:1
3. High Value: 2
4. Prize would be: $1

Tier 2 would be set:

1. Evaluation Filed: Slot Win
2. Low Value: 2

3. High Value: 3

4. Prize would be: $2

And on it goes up to the point the Low Value = 100

EXAMPLE 2: Player needs to WIN at Slot Play to Qualify for Promotion
1. You want to create a promotion that awards players, perhaps a drawing for your better players, that awards free
drawing entries for every $100 WON during Slot Play, in addition to the play-based Earned
Entries awarded through MGT EDraw.
a. Ifyour PTS expresses Slot Win from the player perspective, slot play loss would be expressed as Slot Win
but in positive numbers.
For example: Tier 1 would be set:
1. Evaluation Field: Slot Win
2. Low Value: 100 (recalling that Low Value is greater than or equal to -- [ >=])
3. High Value: 200 (recalling that High Value is less than [< ]
4. Prize would be: 1 drawing ticket

Tier 2 would be set:
Evaluation Filed: Slot Win
Low Value: 200

High Value: 300

Prize would be: $2

Ll A

And on it goes up to the point the Low Value = -100

b. If your PTS expresses Slot Win from the house perspective, slot play loss would be expressed as Slot Win
but in negative numbers. The Low and High values would be reversed, where the larger negative value
would be entered into the Low Value field, while the smaller negative number would be entered into the
High Value field.

For example: Tier 1 would be set:
1. Evaluation Field: Slot Win
2. Low Value: -200 (recalling that Low Value is greater than or equal to -- [ >=])
3. High Value: -100 (recalling that High Value is less than [< ]
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4. Prize would be: carefully evaluate, remembering that in this case, the ‘larger’ the
negative numbers actually represents more casino money that this player walked out
the door keeping in his pocket!

c. So, in this case, you might want to award more drawing tickets to those who WON LESS (smaller negative
numbers) and fewer tickets to those who WON MORE (larger negative numbers.)

d. Accordingly, in this scenario, each following Tier would have larger sets of negative values: Tier2—Low
Value= -300, High Value=-200; Tier3—Low Value=-400, High Value= - 300; and so on.

CUSTOM TIER SCHEDULING

1. Just as with the Sub Promotions and Prizes, Tiers can be custom scheduled so that within a promotion specific Tiers
can be scheduled for select days.

2. Inour example, we want the Red Card Tier portion of the promotion to only be available on Tuesdays and
Wednesdays, and the White and Blue Tier portions to be available only on Mondays, Wednesdays and Fridays.

3. Right click on the Tier that has been linked to the desired Sub Promotion.

4. Select Edit Tier Schedule

EEroperu‘es Fle PReports View Window Help

olal|

Promotions Red Card

 Tier Scheduling TGPrizelD | TGTI

~

Link A Prize
Link A Prize Kit
Edit This Tier

) Test of refreshue
) Derek Flash Test
£ o multi s test: Remove This Tier
£ Little River Flash Test Edit Tier Schedule
£ TEST A 4.3.08uid 7 Edit Prize Order
) Testing
) Test Scheclle
) "

5. The Tier Schedule Editor will open displaying the selected Tier (Red Card) in the Tier window.

StatTme | EdTime
TZCO0MT  1SS00PH

6. Click on the text of the desired month (not the check box). It will highlight and new selections will appear.
Deselect every day except for Tuesday and Thursday.
8. The same type of Schedule Edit for this Tier could be done for selected days in the Days of the Month box.

N
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9. Repeat this step for each month of the promotion, first clicking on the highlighted month to deselect it, then

selecting the next month.

i Schedule Editor
File

Sub Promotion

66 Tier Scheduing

’T’Redcard—

Months

Days of Week

Prize

All Prizes

o ctober
I November 2009 I” Monday
¥ December 20090 [ Tuesday
[~ January 2010 | sy
[ February 2010 @ ek
I+ March 2010 I Friday
~ April 2010 | Sy
¥ May 2010 | STy
I~ June 2010
" July 2010 =l Chek AllNane
Days of Manth
r F8 [F15 v 22 v 29
r o [ 16 [ 23 [ 30
r [T 10 17 [T 24 [ 31
r 11 [ 18 [ 25
r 12 [ 19 [ 26
r 13 ¥ 20 | 27
7 [ 14 [ 21 [ 28
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Promotion Start Date Promotion End Date
‘ 10/7/2009 | 3/30/2010

'O One Entry Per Day ® One Entry During Range

Range Start Date Range End Date
‘ 10/2/2009 10/7/2009

1

‘O Fixed @ Rallin

History Start Date History End Date
‘ 10/7/2009 10/7/2009

Changes made to schedules are saved
automatically as you make them. They will be
applied upon reload of devices. Choose Exit from

the menu or close the window when you are
finished making changes.

Chek AllfNone

Time Group

[ ooy

Start Time [ End Time.
12:00:00 AM 11:59:00 PM

B
v

10. When finished, select File/Save.

11. DO NOT Submit the Schedule again from the Sub Promotion window. Doing so will over-write the edits that
have been made and will require repeating this process for each of the Tiers for each of the months.

Repeat this process for the White Tier and the Blue Tier for each month, this time selecting only Monday, Wednesday and

Friday.
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REMEMBER: Every Promotion built in Promo Manager requires that five steps be successfully configured. Manual has
been created to systematically walk you through this process

1. An Active Master Promotion

Purpose: serves as a filter to disqualify large groups of people. Begins the process of defining
your promotion partly by defining what the promotion is not.

2. An Active Sub-Promotion — At Least One

Purpose: in the Sub-Promo Editor, Scheduling takes place, not only the length and days of the
promotions but frequency of participation and the period of player activity that will be used to
evaluate levels of performance by players.

3. A Tier — At Least One

Purpose: now that filtering has taken place and the kiosk has checked to see if the promotion is
active at this date/time, the Tiers, Evaluation Fields and Low/High values, (together with the Evaluation
Range from the Sub-Promo) are used to determine the level of play and the attached prize(s).

4, An Active Prize or Offer — At Least One

Prize: A prize is what you will give the player based on qualified play during the Evaluation
Range.

Offer: An offer is the ‘carrot’ that you dangle in front of the player to help them, 1) join the
Player’s Club and increase frequency of visits, 2) stay at the property longer, 3) increase play activity, or
4) bring a friend to sign up for the Player’s Club.

5. A Kiosk — At Least One

Any promotion does not have to be linked to every kiosk on the casino floor. For example: PIT
only promotions can be linked to the kiosks in that area; VIP promos can be linked only to the kiosks in
the VIP Lounge; bus promos can be linked to the kiosks near the bus drop-off area.
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STEP FOUR: UNDERSTANDING PRIZES --LINK A
PRIZE OR PRIZE KIT

1. When a player swipes at a kiosk and participates in a promotion, the kiosk does exactly what you configure it to
do: Give the right prize to the right player. Par values for each prize for each Tier determine how this happens.

2. When this player swipes, the configuration in the software for this promotion, has determined what prize this
player is to have. And with the use of kiosk interactive games, can set the stage for that player’s ‘choice’ of a
hidden prize.

a. A“Wheel Game” for example, will spin and show the various prizes on the wheel, but the configuration of
par values for that Tier will have already decided what prize and where the wheel will stop.

b. A “Pick Game” for example, will present the player with a number of choices (boxes, chips, fish to catch, a
card to turn over, a carnival duck to shoot...etc.). No matter which one the player picks, the correct prize
will show behind that pick. A split second later the other picks will reveal their ‘hidden’ prizes to show
what the player ‘might have had’ if they had just made a different choice.

¢c. The manner in which the prizes populate the screen can be influenced in the set-up of the promotion.

3. Configuring the Prize Level of MGT Promo brings you to the event you want to happen: To match a prize to a
player, believing that prize to be just enough incentive to cause that player to:

a. Visit the property more frequently

b. Play longer during those visits

c. Increase their level of play (coin in, ADT, pit play, etc.)

4. There are two broad categories in configuring prizes:

e Configuring a promotion to give a prize or select from prizes configured with various par values to a single Tier

(All Players, or a specifically-targeted Tier or group).

e Configuring a promotion to give a prize or select from prizes configured with various par values targeted to
multiple Tiers or groups, with prize values increasing in relation to player/Tier value.

5. The first section of this chapter will introduce you to how the Prize Editor works and how to configure a prize for a
single Tier.

6. The second section of this chapter will walk you through the process of configuring prizes for multiple Tiers.

7. MGT has created an Excel spreadsheet that acts as a prize par calculator. This spreadsheet will give you the ability
to:

e Calculate the par of every prize

e Calculate the extrapolated costs involved in your promotions in order to operate within your promotion
budget

e (Calculate the amount of each of the prizes so you know how many to order/purchase.
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Linking a Prize to the Tier

1.

In the Promotions window, locate the promotion you’ve been configuring. Using the ‘tree’ boxes, pen the

Master Promotion and the Sub Promotion.
Right-click on a Tier to which you wish to Link A Prize under the Sub Promotion.

Select Link A Prize.

ZZ MGT Promotions Manager.

Properties Fie Reports View Window Help

ZZ MGT DEMO DATABASE 1

MGT Promo Manager 4.5.5 User Guide

- ) m1a wHeEL
S @1 Beach Getanay
o [7) Beach Getaway
B @ Happy Bithday
C D ) Hoppy Ethday
IR i thdz Platinon
@ Eirthday Gold
it This Tier
@ Bithday General
Remove Ths Tier
- poit Muitipler Edlt Tier Scheche
= @ 2% - 108 Painks Edit Prize Orders

Link A Prize

R W

4. The Prize Editor should now be displayed.

5.

Prize Editor

[+ICIP4
Promotions [Birthday Platinum
0 test wigger # | Teprizeln | TETienD
11

2

Description Prize Type

T The Active Box

10 500 Tckets 7 =00 should be checked
11 1500 Tickets 7 1500 - —

12 2500 Tickets 7 2500 1 0 o
13 100 Rocket Foints z 100 1 0 0

14 150 Rocket Points 2 150 1 0 0

15 200 Rocket Points 2 200 1 0 0

16 250 Rocket Points 2 250 1 o o

17 300 Rocket Points 2 300 1 0 0

18 350 Rocket Points 2 350 1 0 0

13 400 Rocket Points 2 400 1 o o

2 Take A Day Off 1 1 1 0 0

20 95 Cash 1 1 1 0 0

21 $10 Cash 1 1 1 0 o
22 §15Cash 1 1 1 0 0

23 $20 Cash 4 20 1 0 0

25 $25 Cash 4 25 1 0 0

26 430 Cash 10 1 1 o o

27 §35 Cash 10 1 1 0 0

28 940 Cash 10 1 1 0 0

29 §45 Cash 10 1 1

3 AWarm Welcome fro., 1 1 1

30 $50 Cash 4 50 1

31 25 Slot Credits 1 25 1

32 SDrawngTickets Test 7 s 1

33 Happy Birthday Lunchi.. 4 10 1

35 1 Free Drawing Ticket 7 1 1

3%  Comp Deduction 10 1 1

37 2free play 1 o) 1

B/ $5.00 Cormp to Cafe 10 5 1

39 $10.00 Comp to Cafe 10 10 1

4 1000 Tickets 7 1000 1

40 $15.00 Comp to Cafe 10 15 1

41 3 Points 3 3 2

42 §25Free Play 4 25 1

43 430 Free Play 4 30 1

3 T
L] ‘ multiplied)

Right click anywhere in the left window to show the options:

Prize Editor

Description

Prize Type | Amount Action

Eav| Field

Threshe

1 20 Cash

1 1 1

10 éZD Free Gas 10 1 1

1z Test Prize kit

13 2% Points
14 3N Points
15 4 Points
16 Sh Points
17 & Points
18 TH Points
19 =23 Points

2 $250 In Action Cash

20 In Points

Add Mew Prize
Edit This Prize
Copy This Prize

Wiew Promotions This Prize Is Linked To

3 8 H
1 1 1
3 9 2

[ Prints Ticket v Biive

You will notice that this field is faded and
cannot always be edited. It is used only
for specific Prize Types: drawing tickets
(used for DWID), drawing ticket
multipliers (used for DWID), CE Insert,
and point multipliers (allows you to
choose the types of earned points to be

Prize kit

i Prize: Kit

| IR
i

1
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Linking an Existing Prize
1. Right click on the appropriate Tier and select Link A Prize.

= @ Beach Getaway
i #
+ f,] Beach Getaway
= @ Happy Birthday
= @ Happy Birthday
+] L SEirthday

atinurg

@ Eirthday Gold Lok iprize

@ Erihd i Edit This Tier
| s Bithday:Genstel Remaove This Tier
- 21 Paint Multiplier Edit Tier Schedule

= @ 2% - 10% Paints Edit Prize: Orders
o] i ol Plavers

2. The Prize Editor should now be displayed.

ar

1. You can search existing

il Filt ar . .
< Ol=17] | e | e | prizes by entering a key
1D | Description Prize Type | Amount jﬂction | Eval Field l . .
GT TEST PRIZE 1 1 1 o word and selecting Filter
10 M

11 MGT TEST PRIZE 11

1z MGT TEST PRIZE 12

13 MGT TEST PRIZE 13

14 MGT TEST PRIZE 14

15 MGET TEST PRIZE 15

16 MGT TEST PRIZE 16

7 MGT TEST - 3 SINGLE ...
15 MGT TEST - SIMNGLE TL...
19 MGT TEST - 10 POINT ...
2z MGT TEST PRIZE 2

20 MGT TEST - 3x SLOTPR...
21 MGT TEST - $5 COMP ...
22 MGT TEST - 50 Drawin...
23 MGT TEST - $5 PROM, ..

25 MGT TEST - 3x COMP ...
26 MGT TEST - 10 Paint D...
27 MGT TEST - $5 Camp ...

28 MGT TEST - SIMGLE TIL...
29 MGET TEST - SINGLE TIL...
3 MGT TEST PRIZE 3

30 UGuess the Mumber

31 UPick Prize kit

32 $10 Match Plaw

33 $10 Free Play

2. You can sort the list of
prizes alphabetically by
clicking on ‘Description.’
Click once for ascending

o

order, or a second time for
descending order.

=]

3. You can sort the list of

oo

prizes by Prize Type. Click
once on Prize Type for
ascending order or click a
second time for descending

B T T B e e = R S e T T 14 [ ot B ST I LRy NS
e e R o R el =i e e e R, I B, R R LI
e e e e e e e e e e e e e e e e e B e e T e e e e e e e e e e e
== =R = = = = = R = R = T R T = R = R = R = R = R B = = = = = = B = = =]

34 $10 Food Credit

35 $100 Free Play 1 uli} Order
36 1 Free Buffet

37 $100 Free Play 1 uli}

35 1 Drawing Entry

39 2 Drawing Entries i} ']

4 MGT TEST PRIZE 4 1]

40 3 Drawing Entries o |4

5 MGT TEST PRIZE 5 1]

& MGT TEST PRIZE 6 1]

?‘ . MGT TES.[:[I_'[_PRIZE 7 B Dr b o |

3. Choose the prize you wish to link to from the left hand side.
4. The details for that prize should now be displayed on the right side on the window.
5. Verify that all the details are correct and if so, select OK.
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Adding a New Prize to Be Linked
1. Rightclick in the Prize Editor window and select Add New Prize.

Prize Editor

ole|/|

| Desarption Prize Type | Amount | Acton | EaviField [ Thre «
1 5 1 o

56 s5Free Flay 0 Prize Deserption | ¥ PritsTidet ¢ Active
35 $25FreePlay by 25 ! 0 0 | |||[Logo Jocket - Redeem at Rewerd Center
B ey i o ! 0 LI ] s - —
30 $100FreePlay i 100 1 0 0
1 100%onspons 2 10 1 0 0 ¥ e Tt =
62 2 250 L [ o [ Amount [ Multiphier Limit [ Prize Value
33 oints 2 500 1 0 0 n T o T
364 Ponts 2 1000 1 o 0
I
36 1 1 Add New Prize 0
i h dit This Prize e —
39 2500 Bonus Ponts 2 2500 Copy This Prize Nore = I
370 sDrawngEnties 7 500
371 10Drawing Entries 8 o View Promotions This Prize s Linked To [ (e}
372 Free Hotel Stay 1 1
7 freesesioseom.. 1 ! Archive This Prize T
375 Free Cruse 1 1 o
36 Fres Buffet ] H Delete This Prize
377 free Drink 1 1 T T T
) 3 3 2 0 o Sl e Wi
3|1 Free Nachos 1 1 1 0 0
32 $0.99 Hom &Eggs 1 1 1 0 0 I
m e eater 1 1 L 0 0 I Prize Didamer
Free Bottle of Wi 1 1 1 0 0
Bt Dcrane H H H H H Ploce Disdaimer Here
36 aponts 3 4+ z 0 0
37 wponts 3 s z 0 0 I
3 7ponts 3 7 2 0 0
3 10xXPpon 3 1 2 0 0
330 25 Drawng Entries 7 5 1 0 0
|21 1000rawingEntres 7 100 L 0 0
392 D Entries. 8 2 1 0 0 [\
393 4 Drawng Enties 8 4 1 0 0
33+ Logo Shirt 1 1 1 0 0 - o cancel - e
[ —— v °
I
[\
i

2. Note that the left window of the Prize Editor “grays-out” and the right window Edit Prize Values becomes active.
3. Enter all required information for the new Prize. Refer to your MGT Prize Par Calculator worksheet for accuracy.
a. Isthis prize active? Is it going to be used in a promotion?
e  Check ACTIVE for YES
e  Uncheck ACTIVE for NO
b. Enter a Prize Description. This Prize Description is what will appear on the kiosk screen to inform your
players what they have won. (Dinner for 2, Logo Jacket, 3X Point Multiplier, Free Drawing Tickets, etc.)
The Prize Description will also print on the ticket (if the Prints Ticket option is used)
c. Do you want this prize to print a ticket?
d. Check Prints Tickets for YES. (Some examples...)
1) Does this ticket need to be redeemed for cash? Ticket needed.
2) Does this ticket need to be redeemed for an item? Ticket needed.
3)Is this ticket a coupon for a meal or the Gift Shop? Ticket needed.
e. Uncheck Prints Ticket for NO. (Some examples...)
1) Does this prize add points or comps? No ticket needed.
2)l1s this a Point Multiplier? No ticket needed.
3)Is this a free Drawing Ticket? No ticket needed.
4)lIs this Free Play? No ticket needed.
f.  Prize Actions are set by default. Do not edit the Prize Action without a reason determined by your
promotion.
If you are unsure, or have questions, consult Everi Support.
4. From the Prize Type drop down menu choose the type of prize.

5. (Creating a New Prize is continued after this section on Understanding Prize Types)
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Understanding Prize Types

Edit Prize Yalues

" Prize Play is Based on Day Of Issue

QUICK OVERVIEW OF PRIZE TYPE “AMOUNT” FIELDS

#1 Single Ticket — AMOUNT WILL ALWAYS BE 1 (one)

#2 Point Add — The Amount of the Points to be Added/Adjusted

#3 Point Multiplier — The Amount of the Multiplier (i.e., ‘3’ for 3X points) ALSO NOTE: will ask for the type of
Points to be multiplied: Slots, Pit, Other, Total

#4 Comp Add - the dollar amount of the comp adjustment

#5 Comp Multiplier — the amount multiplier applied to the earned comp that day

#H6 Prize Kit — the amount will ALWAYS be 1 (one) and the Value ALWAYS ‘0’ (zero)

#7 Drawing Entry — The amount of bonus entries to be awarded from the kiosk.
NOTE: The DRAWING ID must be entered into the appropriate field.

#8 Drawing Multiplier — the amount of the multiplier to be applied to that day’s earned drawing entries.
NOTE: the DRAWING ID must be entered into the appropriate field

#9 For Future Use

#10 Deduction Prize — Amount is not used in this prize type and will default to ‘1.

#11 Non-Negotiable Promo Credit (Free Play) — The amount of the Free Play to be added to the player’s

account.
#12 Exportable Value — see notes on Prize Type 11
#13 Controlled Entry Insert — performs and automatic Controlled Entry into the configured Controlled by Sub

Sub-Promotion according to the configured time interval.
#15 CC Card Add — allows a promotion to award additional CCPromo Cards to players

UNDERSTANDING Prize Types

#1.Sing|e Ticket: For this prize type the ticket itself is the prize. For example: a hat, a key chain or a Printed
ticket that is going to be placed in a physical drawing drum. The disclaimer on these tickets would contain
instructions on how the player redeems the ticket.

a. Amount = 1 (with a single ticket, the Amount will ALWAYS be ‘1)

b. Multiplier Limit = blank

c. Prize Value = the cost of the prize (property cost). This amount will be calculated in the reporting to show
real-time costs of the promotion.
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Setting Single Tickets to Expire
a. Single Tickets can be set to expire in the database. This feature allows the casino to set a time limit on
when an issued ticket can be redeemed in the KMan application.
b. When the Single Ticket Prize Type is chosen, a set of configuration windows become active in the Prize
Editor window:

Edit Prize Values
Prize Description WV Prints Ticket [ Active
Mew Prize
L | Prize Type
|1 Single Ticket v
| Amaount | Multiplier Limit | Prize Value
1 | 0 I 0
I
| 0
| Expires In | Time Frame
|D Mone j
p—
Days
& Hours
Minutes
Evaluation Field [ Evaluation Threshald
|I-l-:-ne J|D

c. Function: using this option allows a prize only to be valid for redemption within a time frame. The start
of the time frame is Issue Date. The Expires Date is set from that point. For example: If the “Expires In” is
set to “7”, and the Time Frame is set to “Days”, the ticket would be marked as expired “7 Days from the
Issue Date.” The ticket will expire at 11:59PM on that night. This information is now available in KMan as
well. The Expiration Date information will show when this particular ticket is queried. Once a ticket
passes its Expire Date, the “Redeem Ticket” button in KMan will be made inactive, meaning that the ticket
can no longer be officially redeemed using the KMan redemption function.

d. NOTE: The Expiration rules should also be included in the Prize Disclaimer information that prints on
these tickets.

e. If no expiration setting is configured, the default setting for the ticket to expire is 30 days from the
IssueDate. If the ticket needs to be valid for a longer time be sure to set a longer expiration period.

#2.Point Add: This prize type causes the MGT system to immediately post the number of points specified in
the amount field to a players account.

a. Amount=the numerical value of the points to be awarded. These points are immediately sent and the SM
instructs the player tracking system to make a manual point adjustment for this amount. This process is
completed by a message from the PTS that these points have been awarded.

b. Multiplier Limit= blank
Prize Value= The value of the points being awarded. Used for reporting purposes.

#3.Point Multiplier*: This prize type causes the MGT system to queue a transaction that will multiply the
players points earned on the gaming date the prize was issued to achieve a multiple equal to the number
specified in the amount field.

a. The points earned from beginning to ending of the property gaming date will be multiplied. THE POINTS
WILL BE POSTED WHEN THE SYSTEM MANAGER PROCESSES THE QUEUED TABLE AFTER THE END OF
GAMING DAY WHERE GAMING DAY = THE CALENDAR DAY.

i. FOR EXAMPLE: POINT MULTIPLER ISSUED AT 11:55P ON CALENDAR DAY 3/17 (GAMING DAY
3/17). THE PONT MULTIPLIER WILL BE PROCESSED 3/18 AFTER THE END OF GAMING DAY 3/17.
CALENDAR DAY 3/17 = GAMING DAY 3/17.
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ii. POINT MULTIPLER ISSUED 1205A ON CALENDAR DAY 3/18 (GAMING DAY 3/17). POINT
MULTIPLIER WILL NOT BE PROCESSED UNTIL END OF GAMING DAY 3/18, WHICH IS CALENDAR
DAY 3/19, THAT IS, NOT UNTIL THE NEXT DAY, WHEN CALENDAR DAY OF KIOSK ISSUE 3/18 =
GAMING DAY 3/18.

b. For example, if the amount field contains the value 3 then when the System Manager (SM) is scheduled
to Process the Queue, the system will calculate the total points earned by the player, multiply that by the
configured value minus one. For example, a 3 is actually 3-1 and multiplies the same way your player
tracking multiplier works. MGT does the math prior to the multiplication.

c. The SM then automatically sends a message to the player tracking system through the interface
for that number of points to the player's account, resulting in the player earning 3X points.

d. This adjustment appears in your PTS in the same way it would if you made a manual point adjustment and

will be described: @MGTkiosk.
e. When you select Point Multiplier as the Prize Type, options of what types of points you wish to have

multiplied become available:

Edit Frize Values

[ Prize Description [v Prints Ticket [ Active
|New Prize
o | Prize Type
3 |Pc-int Multiplier i
Amount Multiplier Limit Prize Value
1 0 [v]
|
| 0
Choose Point Type:
D Total Points |
Total Points
~ Slot Points
Pit Points
Cither Points
Evaluation Field [Evaluation Threshald

If you select Slot Points, the multiplier will only apply to Slot Points Earned

If you select Pit Points, the multiplier will only apply to Pit Points Earned

If you select Other Points, the multiplier will only apply to Other Points Earned

If you select Total Points, the multiplier will apply to Total Points Earned (Slot+Pit+Other)

f.  Enter the Amount = How many points do you want to award when someone wins that prize
Enter the Prize Cap = The max points available for a Point Multiplier. For example: 3X points up to 25,000

points. The number 25000 would be entered in this field.
h. Prize Value = What is the value of the prize? Put the cost of the item ($2.50 = 2.50; $25.00 = 25)

NOTE: do not enter the prize value of a point in the Prize Value window. The point value of your
property was configured at the time of installation. Point Values are calculated automatically in the

player tracking system.

Real-Time Multipliers are possible in some PTS, see: Setting Up a Point Multiplier Promotion, see # 12, Exportable

Values

#4.Comp Add: This prize type causes the MGT system to immediately post the number of comp dollars

specified in the amount field to a players account.
a. Amount=amount of Comp to be adjusted on the Player’s account
b. Multiplier Limit = blank
c. Prize Value= adjusted amount, for reporting
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#5.Comp Multiplier: Same as Point Multiplier except it multiplies Earned Comp.

a. Amount=amount of multiplier
b. Multiplier Limit = blank
c. Prize Value= blank

#6.Prize Kit: This special prize type is actually a container for multiple prizes. When a customer receives this
prize they are actually receiving all the prizes that are linked to this kit. This allows the casino to have a single
prize that issues several other prizes, for example, a VIP Gift Bag or a Bus Group coupon set.

Once a Prize Kit is Linked to a Tier, Prizes can be linked to that Prize Kit: for example: A Prize Kit might include a
free hotel suite, and a Comp Deduction prize that deducts that amount from the player’s available comp balance.
(See Comp Deduction for more info)

a. Amount=1 (1 Prize Kit)

b. Multiplier Limit = blank

c. Prize Value= blank, value of prize will be configured for each prize in the kit

IMPORTANT NOTE: Prize Kits are not recorded in the Issued Table, as they are not technically a prize...they are only the
means of awarding multiple prizes with one touch of the button. The individual prizes linked to that Prize Kit ARE

recorded in the Issued table

Prize Kits are like ‘Gift Bags’. They allow you to award One
Prize Package that could contain: Free Play, an F&B offer,
Drawing Entries, a VIP pass to an event, etc.

ABOUT PRIZE KITS
NOTE:
1. Prize Kits are also used in the creation of prizes for a UPick (PickAPrize) kiosk game. In this case the #
of prizes in the Kit and the # of spaces in the UPick game MUST be the same.
2. Multiple Prize Kits can be linked and assigned distribution Par Values in any type of kiosk promotion

configured in Promo Manager.

3. Prize Count functionality DOES NOT work with Prize Kits
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Creating and Using Prize Kits

1.
2.
3.

4.

7.

10.
11.
12.
13.

14.

MGT Promo Manager 4.5.5 User Guide

Right click on the Tier to which you wish to add a Prize Kit.
You will be presented with a popup menu with the following choices:
Select Link a Prize.

Right click in the Prize Editor window and select Add New Prize to access the Prize Editor.

Prize Editor

= @ Beach Gekaway

T =

: [+ LJ Beach Getaway
= @ Happy Birthday

! (= §51 Happy Birthday

[eE]eeree Q Bkl kirwur

@ Birthday Gold

21 Point Multiplier
[ G 2~ 10K Points
[l Sl Bl Plawers

& Birthday General

Link A Prize

Edit This Tier
Remove This Tier
Edit Tier Schedule
Edit Prize Orders

D 1 Description

Action

| EaviField | Threshe [

1
10

12
13
14
15
16
17
18
19
2

20

Check the ACTIVE box.

1 Prize Type 1 Amaunt
1 1

$20 Cash 1 o
20 Free Gas 10 1 1
Test Prize Kit P Hewd Priee 0
25 Paints Edit This Prize 0
3% Paints Copy This Prize i]
4 Points 0
[ Paints Wiew Promotions This Prize Is Linked To i}
6% Paints 1]
T Paints i 1]
X Paints 3 g 2 a
$250 In Action Cash 1 1 1 u]
9 Paints 3 9 z o

Name the New Prize in Prize Description.
From the Prize Type drop-down Menu, select “Prize Kit”.

EaviField | Threshy [ Edit Prize Values —

Ackion

1 ] 0
1 a =
1 ] 0
1 ] 0
2 ] 0
2 ] 0
2 ] o
2 ] 0
2 1] 0
2 ] 0
2 a 0
1 ] 0
2 ] 0

¥ Prints Ticket [ Active

B
| [prize kit
|| Prize kit
| smount
ln

i}

0

0

0

0 |

i) | _
0

i}

0

0

1

Choose Save to save and close.

Select OK.

The Prize Kit takes the Par Value for the Promotion.
Set a Time for the Prize Kit.
Now the Prize Kit is linked to the Tier of your Promotion.
Right click on the Prize Kit and Select “Link a Prize to this Kit.”
i. Select the desired Prize, select OK.
ii. These prizes do not need a Par Value, as the Prize Kit carries the Par.
Prize Kits do NOT appear in the Issued table, only the Prizes within the Kit.

¢ Immediate

 Queued
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H#7. Drawing Ticket: This prize type produces entries into an electronic drawing. The number of entries is
specified in the Amount field and the prize must specify the electronic drawing (Drawing ID = DWID) that the
entries will be posted to.

a. Amount= amount of electronic drawing tickets. NOTE: If the goal is to have the Player become able to
Earn entries based on play, but not award the player a free entry, the Amount can be configured for ‘0’.
b. Multiplier Limit = blank

Prize Value= blank. Drawing Tickets only have “perceived value.”

d. You MUST enter the Drawing ID to which this prize is linked in order for the tickets to be applied to the
player’s account for this drawing. This is the Drawing DWID.

o

NOTE: If you have decided to use the kiosk for printing paper tickets for a ticket drum, the Prize Type would be
SINGLE TICKET, not Drawing Entry. The amount= 1. In order to print multiple tickets, use a Prize Kit with the
number of single tickets. To provide this function the configuration must create and use a new single ticket for
each drawing ticket to be printed from a Prize Kit.

NOTE: Everi does not support using the kiosk for printing tickets for a paper ticket drawing. Please refer to Four
Reasons Everi Does Not Support Paper Ticket Drawings

#8. Drawing Ticket Multiplier This prize type causes the recipient to have a multiplier placed on their
drawing entries in the electronic drawing that the prize is linked to.
a. The Multiplier is specified in the Amount field. The result of a Player being issued this type of prize is that
the total of all entries a player has received or earned ON THAT DAY will be multiplied by this number.
b. Inthe event that a player has received more than one multiplier then the highest single multiplier is used
as the multiplying value.
Amount= the amount of the multiplier. Real amount is Amount — 1 (3-1, for example)
Multiplier Limit = blank
Prize Value= drawing tickets have “perceived” value
You MUST enter the Drawing ID to which this prize is linked in order for the tickets to be applied to the
player’s account for this drawing. The Drawing ID = DWID

-~ o a0

NOTE: Drawing Multipliers that will apply to ALL players earning entries can also be configured by using
Drawing Rules in MGT EDraw Server.

g. The drawing entries earned from beginning to ending of the property gaming date will be multiplied.
THE ENTRIES WILL BE POSTED WHEN THE SYSTEM MANAGER PROCESSES AND POSTS THEM

h. ESSENTIAL TO NOTE: THIS PROCESS TAKES PLACE AFTER THE END OF GAMING DAY WHERE GAMING
DAY = THE CALENDAR DAY.

i. FOR EXAMPLE: FOR A DRAWING TICKET MULTIPLER ISSUED AT 11:55P ON CALENDAR DAY
3/17 (GAMING DAY 3/17):
1. THE DRAWING TICKET MULTIPLIER WILL BE PROCESSED ON 3/18 AFTER THE
CONCLUSION OF GAMING DAY 3/17. CALENDAR DAY 3/17 = GAMING DAY 3/17.
ii. FOR A DRAWING TICKET MULTIPLER ISSUED 1205A ON CALENDAR DAY 3/18 (GAMING DAY
3/17).
1. THIS DRAWING TICKET MULTIPLIER WILL NOT BE PROCESSED UNTIL END OF GAMING
DAY 3/18, WHICH IS CALENDAR DAY 3/19, THAT IS, NOT UNTIL THE NEXT DAY, WHEN
CALENDAR DAY OF KIOSK ISSUE 3/18 = GAMING DAY 3/18.

i For example, if the amount field contains the value 3 then when the System Manager (SM) is scheduled
to Process and Post, the system will calculate the total entries earned by the player, multiply that by the
configured AMOUNT -1. (minus one).

1. Forexample, a 3 is actually 3-1 and multiplies the same way any player tracking
multiplier works. The player would have the one (1) ticket earned, plus 2 more (3x — 1)
for an additional two (2) entries for a total of 3x entries. MGT does the math prior to the
multiplication.
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#9. Deduction Prize peduction Prize Types allow the property to make real-time Point or Comp
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adjustments based on the amount of the prize.

a. Iltrequires that a point deduction or comp deduction prize be set up in the property player tracking
system. This prize type will not work without a player tracking prize with which to associate.

b. It also requires that a Point or Comp Deduction be configured when this prize type is selected, a window

in the form will allow you to choose either point or comp deduction.

c. Select the deduction type.

r— Edit Prize Values

I Prize Description ¥ Prints Ticket [~ Active
|New Prize
o | Prize Type
10 IDeducﬁon Prize v |
| Amount | Prize cap | Prize value
J1 | o | o
| Enter the Player Tracking ItemID
| Deduction Amount Deduction Type
|0 No Deduction ;I
Prize Action Mo Deduction
Ie Comp Deduction
Hone Paint Deduction
L}
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d. AMOUNT will be 1. This amount has no function in this prize type.

e, Enter the Player Tracking System ItemID for this prize.

f.\ Enter the Deduction Amount. This Amount MUST match the amount of the prize/comp value in the
player tracking system.

[~ Prints Ticket | Active \

IDEducﬁ:ln Prize Type \

o] | \ Prize Type ;
10 ‘ IDeduction P\'ze v Edit Prixg Values
Prixe Description v prints Ticket ¥ Active
| Amount [ \prize Cap [ Prize Value |Deduchcn ﬁ‘ét
Il I * d | d D 1\ Prize Type
| Enter the Player Tracking ItemID 10 IDEdB\tiDn Prize v I
I [ Amount N\, Frize Cap [ Prize value
| Deduction Amount | Deduction Type |1 | \ ) | 0
I[] o Deduiction :l' Enter the Pyer Tracking ItemID
Frize Ackion \1‘
’7(" Maone & Immediate £ Queued ‘ Deduction Amount | N Deduction Type
0 No Deduction hd
| Evaluation Field | Evaluation Threshold I J RheE ‘J
Prize Action Llaaiaii ol
INone __V_H'J  Mone Comp Deduction
(~Prize Evaluation Range Point Deduction
™ Prize Play is Based on Day OF Issus | Evaluation Field | Evaluation Threshold
" Ptize Play is Based on Range INUHE _:II':'
= Prize Play is Based on History Range rPrize Evaluation Range

" Prize Play is Based on Day OF Tssue
{" Prize Play is Based on Range
" Prize Play is Based on History Range

Prize Disclaimer

Place Disclaimer Here

Prize Discaimer

Place Disdaimer Here

Save | Cancel |

Update Cancel |
Help |

#10. Non-Negotiable Promo Credits NOTE: This prize type subject to approval by local or state
gaming jurisdictions before use is permitted.

a. Promo Credits are added to a player’s account by the interface. These are non-negotiable credits and are
set to expire. The window for expiration can be set in minutes, hours, or days. For example: a new club
enrollment might be given $10 in Promo credits but told unused credits will expire after a certain amount
of time.

b. Amount=the amount to be credited to the player’s account

Multiplier Limit = blank

d. Prize Value = the value of the points credited to the account. NOTE: this can be a complex calculation.
Free Play has a number of ‘hidden’ costs, such as the cost of points or comp earned using the property’s
free play. Everi would be available for a longer discussion about the hidden costs of free play at your
property.

o

Creating and Configuring Non-Negotiable Promo Credits

1. A Prize type in MGT Promo gives you the ability to award Promo Credits if permitted in your gaming
jurisdiction. The interface tells the Player Tracking System to post these to a player’s account. These
credits can be awarded for limited times and all unused Promo Credits are removed at the time of
expiration.
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2. Non-Negotiable Promo Credits cannot be issued from CMS or ACSC systems due to the way free slot play is
handled in those systems.

3. The following screen shot shows a sample Non-Negotiable Promo Credit configuration:

BE

avlField | Thresh '

\SEI Promo Credits

T

[ NonMegotiable Promo Cr
| Amount | Przec

coocooo

2 | B

None
Days
" Naone
Minutes
E nFed i |

LE

\ =

||| " Prize Play is Based on Day OF Issus

4. Enter the Prize Description

5. Select Non-Negotiable Promo Credits as the Prize Type

6. Enter the amount of Credits being awarded.

7.Select None, Days, Hours, or Minutes from Expiration Type
8. Enter the Expiration Quantity

9.In the example above, 50 Non-Negotiable Promo Credits are being awarded. These expire 2 Hours after
being awarded.

#11. Exportable Value

a. This prize type (formerly ACI Point Multiplier) sets a single value (Amount) and the player’s
Acctnum/PlayerID (along with Swipe Time and Enroll Date) into the K_Swipes table on the MGTPromo
database. A property can then access that single value to import to use on the player tracking system
side. For example: property creates a group in the player tracking system for a real-time point multiplier.
The single value posted to the K_Swipes table can then be exported to that group with the value being
applied to the multiplier configured in the player tracking system.

b. Everi cannot create this function for a property as it would require the MGT system to write directly to the
PTS.

c. Amount=the amount (value) to be exported
d. Prize Cap =0 (does not apply)
e. Prize Value=0 (does not apply)

FUNCTION

1. When a player swipes their card and enters an Exportable Value promotion, MGT Promo records their
account number and pertinent fields to the K_SWIPE table. As a player continues to play and earn points, a
job created by IT in the PTS frequently reviews the K_SWIPE table, tracks those points and immediately
adds the multiplied points to the player’s account.

2. At the end of the day, OASIS once again reviews the player activity for that day, and identifies points that
were earned on that day before the player entered the point multiplier promotion, and adds those
multiplied points to the player’s account.

#12. Controlled Entry Insert

This new prize type allows a player to be automatically enrolled into additional Controlled Entry promotions by
participating in a qualifying promotion.
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a. This prize type would typically be used in a Prize Kit, allowing for the prize to be awarded as well as
enrollment into the qualified promotion.
b. For example: If Player A participates in Monday’s 3X Drawing Ticket Multiplier, he would receive the
multiplier as well as be enrolled into next Monday’s 3X Drawing Ticket Multiplier. By participating in next
Monday’s multipliers, he would automatically be enrolled into the next Monday’s 3X Drawing Ticket
Multiplier, etc.
c.  Amount = 1 (always for this prize type)
d. Prize Cap = blank (always for this prize type)
e. Prize Value = blank (always for this prize type)
IMPORTANT NOTE: When this prize type is selected, a box asking for the TGID of Sub Promotion for Enrollment. That
TGID MUST be a Controlled Entry promotion.

Edit Prize: Yalues
| Prize Descriptior " IV Prints Ticket | Active
|New Prize

| [ : S

[ =
I | Prizefap | e
i | ‘/0 [ 0

I

I I

|D ‘Nune j
S, = 5

I ticn | | E

| i |

L

("'

i

f.  Enroll Start Period: Enrollment is into the next scheduled range of the assigned TGID
i. None + Start Time Qty of ‘0’: the player is enrolled into this next TGID now.
ii. Days: Enrollment is Midnight + Enroll Start Qty of Days
iii. Hours: is the Enroll Start Qty of Hours
v. Minutes: the Enroll Start Qty of Minutes.

Rules for Using the Controlled Entry Prize Type

1. The promotion CAN ONLY be configured with Sub-Promotions that are a once-used, no repeat, no return-to-the-
beginning format. If it is configured differently, the promotion will turn off when the first player participates in it at
a kiosk.
2. If awarding a prize AND a CE Insert into the next level of Sub-Promotion, a Prize Kit MUST be used to facilitate this
process. Both prizes must be in the Prize Kit.
Initial Promotion can be Open Participation, Controlled Entry by Sub, or Controlled Entry by Tier.
Subsequent Sub-Promotions MUST be Controlled Entry by Sub.
The Sub-Promotions can only be Once Per Range for participation.
If using Multiple Subs:
a. The Promotion Start Dates and Range Start Dates MUST all be the same date.
b. The Promotion End Date, and the Range End Dates MUST all be the same date.
c. Allow Multi-Sub Participation must be checked.

ouvhkw

© 2015-2021 Everi Payments Inc. or its affiliates

This is proprietary and confidential material of Everi. No part of this material may be disclosed in any manner to another party without the prior written consent of Everi. In no event will Everi be liable for

direct, indirect, special, incidental, economic, cover, or consequential damages arising out of the use of, or inability to use, the documents, materials, and/or software. 105



MGT Promo Manager 4.5.5 User Guide

EVERI (3

" [cE Insert Test
TGMPID | MTGID | TGID | Description | pateT Start Date End Date
32 32 CE insert Test First Day 0 4/23/2015 4/29/2015
33 33 CE Insert Test Second Day 0 4232015 4292015
34 34 CE Insert Test Third Day 0 4232015 4292015
35 35 CE Insert Test Second Day Group A 0 4232015 4292015

| Edit Prize values

alll Prize Description ™ Prints Ticket W Active
[Controlled Entry Tnsert Prize Configuration Rules
| Prize Type . .
13 [controled Entry eert v . The Prize must be made Active.
Amount | _Mulipher mit__|__Prize Value . The Prize does not need to print a ticket.
1 | 0 | 0

. The Prize Type is Controlled Entry Insert.
The Amount field must be ‘1’

TGID of Sub Promation for Enrollment

|
I
|
| 35
|
I

AU AWN R

StartTme Oty | Start Time ( None = Now) . The Multiplier Limit must be ‘0’
b [Mone =l The Prize Value must be ‘0’
P Ao Days 7. The TGID of the Sub-Promotion this CE
" Mone Hours . o
T Inserts into must be configured. It cannot
l i E E E Ea . .
| [Nore — < S be a TGID that has already been used in this

—Prize Evaluation Range

promotion. IE, no repeats. |
8. Start Time and Start Time Qty:
a. 0+ None = Immediate Enroll
b. >0 + Minutes = the next promo will
be available in ‘X’ minutes
c. >0 + Hours = the next promo will be
available in ‘X’ hours
d. >0 + Days = the next promo will be
available in ‘x’ Days.

{" Prize Play is Based on Day OF Issue
(" Prize Play is Based on Range
" Prize Play is Based on History Range

Prize: Disdaimer

Place Disclaimer Here

Save | Cancel |
Help |
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#13. CC Card Add: Allows players to earn or receive additional Cards for a CCPromo participation
promotion.

Amount = the number of cards to be awarded to the player

Multiplier Limit = blank

Prize Value =0

YOU MUST enter the CC Card ID to which this prize is linked in order for the additional cards to be
available on the players account. The CC Card ID can be found in the Choose the Champs module under
the Cards button.

e. You must check the ‘Other Modules’ box in the Prize Editor for CCPromo to be able to use this prize.

oo oTw

Continue Entering Information About the New Prize

fPrize Action:

i. Enter the Prize Count — (this field is currently disabled.)
ii. The Prize Action shows the choice made when creating this prize.
The Evaluation Field shows the choice made when creating this prize. = Will a particular database figld be

iii.
used as criteria for éssuance of this prjge to §he customer? o .
These sections-of-the Prize-Editor e
qualifies.
v. The Prize Evaluation Range shows the choice made when creating this prize.

window:are currently disabled.
& viii. Prize Play is Based on History Range

a. Enter the Prize Disclaimer. This the legal requirements for prize eligibility or prize awarding as required
by your gaming jurisdiction that you would normally associate with a prize or award.
i. Thereis room enough in the Prize Disclaimer window for about 200 words.
ii. The ticket that prints will cut off after the last line of the disclaimer, as to eliminate the waste of
paper that prints from the kiosk.
b. When you are satisfied with your choices:
1. Choose Save to Save the new prize;
2. Choose Cancel to close without saving.

5. Select OK.
6. Before you can actually Link a Prize to a Tier, the Prize Index Editor will now open. This is where the prize par will
be entered

Scheduling Custom Prize Times

1. Inthe MGT Promo software, it is possible to schedule a prize to:
a. Have a specific prize be active for a promotion during specific times of the day.
b. For example: One Birthday promotion that has a prize that is on in the morning, a different prize in the
afternoon and still another different prize in the evening
c. Turn a prize off on days of the week or the month
d. We'll look at scheduling the Prize Time first, and then how to schedule days.

The Prize Scheduler

1. Prizes can be scheduled to only be available on certain days.

2. For example, the MGT Birthday Promotion is only set to run Monday through Friday each week
a. On Monday, players should get Lunch Is On Us
b. On Tuesdays, they should get a $5.00 comp to the Café
c. On Wednesday, they get a $5.00 Gift Shop Coupon
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5.
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On Thursdays, they get $5.00 Cash or Free Play

On Fridays, they get a drink at the Center Bar

Open the Promotion Tree so that you can see the prizes attached to the Tier(s) for the Birthday Promotion
Right-Click on the Prize for which you wish to Edit the Schedule and select Edit Prize Schedule

Note that at the top, the Prize being Edited will appear in the prize window

T Schedule Ed
File

118

All

228
Morihs

July
August

October
Novembe
Decembe
January

March
April

Days of Morih

ftor

Players

September

February

Birthday Pick a Balloon

2017
2017
2017
2017
2017
2017
2018
2018
2018
2018

Happy Blrthday Lunch is on US

Days of Wesk

Check AlNore oo i
are finished making changes.
Tie Gioup
StatTine |
12004 153PM
Check AllNone [

Date Scheduling
Promotion Start Date
[ 07/01/2017 ]

Promotion End Date
087302018 ]

Range Start Date
[ o7j01/2017 ]

Range End Date
06/30/2018 |

Evaluation Start Date
[ o7j01/2017 ]

Evaluaton End Date
iz i

Changes made to schedules are saved
automatically as you make them. They will be

applied upon reload of devices. Choose Exit
from the menu or close the window when you

6.
Mondays.
a.

b.
C.
d

box.

Deselect the days of the week, except for Monday.
Now the Lunch is On Us prize will only appear on Mondays in October.

Repeat for each month of the promotion by clicking on the highlighted month to deselect it and sel
the next month in the schedule
The same type of Prize Schedule Editing can be done using the days of the month by selecting from

For each month of the Birthday Promotion, we only want the Lunch is On Us prize to show up on the kiosk on

Select the month by clicking on the text on the month (not the check box)

ot Schedue Editor

Tue
Wk}

10
wiy
[z
a1

16
23
[v]30

2017
2017

ks

Happy Blrthday Lunch is on US

Thu
Os
D1z
e
[SED

Days of Wesk

Monday
(] Tuesday
(] wednesday
[] Thursday
[ Friday

[7] Saturday
[7] Sunday

Fi sat
O O7
013 [
20 (21
27 28

Check All/None

Check All/Nore.

Date Scheduling
Promotion End Date
08/30/2015 |

Promotion Start Date
[ 07/01/2017 ] [

Range End Date
aef30/2018 ]

Range Start Date

[ wrfonjze1z ]

pcting

that

Evaluation End Date
07]012017 | 1

Evaluation Start Date
07j01/2017 [

Changes made to schedules are saved
autornatically as you make them. They will be
applied upon reload of devices. Choose Exit

from the menu or close the window when you
are finished making changes.

Time Group
Start Time, | End Time
12:00 &M 11:59 FM
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7. The $5.00 Comp to the Café will only be available on Tuesdays during October.

Date Scheduling

[ o7/01/2017 | | 067302018 | 65

Range Start Date Range End Date
[ o7jojzol7 | 06/30/2018 | 265

Evaluation Start Date Evaluation End Date

[ azj0fz017 | 07/01/2017 | 1

7] November 2017 |F Thursday

] December 2017 Friday Changes made to schedules are saved
] January 2018 Saturday automatically as you make them. They will be
ey 2 Sunday applied upon reload of devices. Choose Exit
j :pr:" z::: from the menu or close t_he window when you
@ are finished making changes.
Days of Month
Sun  Mon Tue Wed Thu Fri  Sat
1 F2 @2 F4 05 Os 07
8 o @10 [u [z 13 i Stat Time. | End Time
15 16 V)17 18 19 20 21 12004M 1153 PM
22 [23 [W24 [lzs [lze [ler [zs
20 []30 [4]31
Check &ll/Mone oK

8. Repeat for each prize and for each month of the promotion.

9. IMPORTANT: When using a Schedule Editor, DO NOT ‘Submit the Schedule’ again from the Sub
Promotion window. The Schedule has already been submitted. These steps are only making
modifications to that schedule. If the Submit the Schedule is selected, these steps will need to
be repeated again for the entire promotion!!

Changing the Prize Order

1. MGT Promo is designed to give the appropriate prize to the appropriate player. When a player swipes a card at
the kiosk, the kiosk immediately “knows” what prize the player is going to receive. This prize is designated as Prize
1 in the function of the software.

2. If you are using a ‘pick type’ game, Prize 1 will show when the pick is made. The other prizes will appear to
populate the remaining game randomly.

3. There is a psychological advantage to changing the prize order when using a wheel or pick type game. Here’s why:
When MGT Promo announces a prize in an interactive game, the application then populates the spaces, (boxes,
chips, fish, coins, etc.) with the appropriate number of prizes. For example, for an 8-space “Spin the Wheel,”
Promo will award the prize and the next 7 prizes in the prize list.

4. There s a psychological reason for doing this: Suppose you are giving away 8 cash prizes, $1000, $500, $100, S50,
$25, §10, and $5. If the prizes appear in sequential order, players would quickly become suspicious that the “game
is rigged.”

5. Note that on many game shows that show the prizes, the largest prize rests between two of the worst prizes, i.e.,
$10,000 sits between two Bankrupt spaces.

6. So, the wheel spins or the pick is made: the player sees that they “hit” $5, and on the screen they see several other
S5 spaces and a few scattered larger amounts. It seems more logical to them that with a larger number of $5
spaces, they would probably hit one.

7. Another player spins and hits $500. They also see three other spaces that have $5 amounts. They celebrate their
good luck.

8. Promo allows you to change the order that prizes appear, in order to help this process of “winning.” (Remember,
the prize is decided the moment the player swipes a card at the kiosk.)

9. Right click on the Tier in which you wish to rearrange the Prize Order. Select Edit Prize Order.
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11.
12.

BEFORE

= @ Beach Getaway

-i—f fj Beach Getaway

= q’fl Happy Birthday

@ Happy Birthday
(B . JEirthiday Pl
: @ Birthday Gold
@ Eirthday Seneral|

=54 point Multiplier

= 2% - 10% Points
(| Al ol Plavers
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Lirk & Prize

Edit This Tier
Remove This Tier
Edit Tier Schedule
Edit Prize Crders

The Edit Prize Orders window will open.

i Edit Prize Orders
File Help

] F'Qae{ﬂascription

ree Logo Golf Ball

& 45 Cash Training Test
$10 Caszh Training Test

$100 Cash Training Test

$1000 Cash Training Test

Free Logo Pen

Free Logo Koozie

Free Logo Tool

@ “al Edit Prize Orders
File  Help

Prize Description J
i | Free Logo Golf Ball

Highlight a prize that you wish to move, and use the arrows to relocate the prize in the list.
Repeat for each prize you wish to move.

$5 Cazh Training Test
Free Loga Pen

$10 Cash Training Test
Free Logo K.oozie

$100 Cash Training Test
Free Logo T ool

$1000 Cash Training Test

13. Select File/Exit to close the window.

The following pages show samples of the MGT Prize Par Calculator Excel Spreadsheet. Instructions for completing the form

begin on the page following the sample.

A copy of this spreadsheet can be found in the MGT Share folder. You can also contact the Everi offices during normal

office hours, M-F, 8A-5P (PST) and one of our staff will be happy send a copy of the file via email.
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*Prize Par is the method used for setting the odds/probability you want

to give your customers on the prizes being awarded on a promotion.

Setting the Par Value

The Prize Index Editor: HOW PAR WORKS

1. Your property wants to configure a promotion based on the Coin In of the Players that participate.
2.  You want to ensure that the higher value a player has the better offer/prize they will receive.
3. The Par Value associated with each prize, for each Tier will make that happen.

I

Tier 1 $1000 Cash 1
Cl > 250,000
TIERS in past 3 20,000 Points | 100
months
Free Drink 1000
Tier 2 $100 Cash 1
Cl < 250,000
& > 100,000 10,000 Points 1000
in past 3
months Free Drink 1000
Tier 3 $10 Cash 10
Cl < 100,000
& > 50,000 in 500 Points 2500
past 3 months
Free Drink 1000
Tier 4 Free Drink 1
Cl < 100,000 &
>0inpast3
months

1in 1101 chance of getting
$1,000.00 cash prize for
players in this group

1in 2,001 chance of
getting $100.00 cash prize
for players in this group

10 in 3,510 chance of
getting $10.00 cash prize
for players in this group

100% chance of getting a
free drink for players in
this group

© 2015-2021 Everi Payments Inc. or its affiliates

This is proprietary and confidential material of Everi. No part of this material may be disclosed in any manner to another party without the prior written consent of Everi. In no event will Everi be liable for

direct, indirect, special, incidental, economic, cover, or consequential damages arising out of the use of, or inability to use, the documents, materials, and/or software.

112



MGT Promo Manager 4.5.5 User Guide

EVERI

Configuring the Par Values of a Prize

1. Enter the Prize Par* in the Prize Par window.
a. If your promotion has a single prize, or only one prize per Tier, enter “1”.
b. A numerical value of “1” or greater MUST be entered in this field in order for this prize to become active.
c. Aspreadsheet is provided for calculating the “Par” on multiple Promo Prizes. A copy of this Excel
spreadsheet is in the \\mgtservername\mgt\manuals\ folder.

2. Enter the calculated Prize Par value.

S =
L\\, Prize Ngr Prize Count Frize Values
L] 0 - .- . .
=l - Prize Description Frints Ticket Aclive
1 - all Day Happy Blrthday Lunch is on US
Start Time I End Tims Prize Type
12:00 AM 11:59 PM Single Ticket
Amount Multiplier Limit Prize Value
1.000 [t}
Prize Values
Maone @) Immediate Queued
Time Frame Expires In
The Prize Par Yalue wil determine the More 0

distribution frequency of this prize. .
Prize Disclaimer

Place Disclaimer Here

Ok l l Cancel

3. The default Start Time will be the time configured in the Sub Promotion.

4. You can create custom times for prizes! For example: you can have the same Promotion use one set of prizes for
the morning, another set of prizes for the afternoon and still another set of prizes for the evening.

5. The custom time groups for prizes are set in this window and are configured in the same manner as setting the
Participation Time Group in the Sub Promotion window.

Time Group Editor

Currently Selected Time Group

| Unselected

Time Groups

Description jin]

10:304M-11:59PM
124M-3PM
1Z4M-7PM
9IPM-Midnight

Mew Group

Rush Hour

6. Select Save to close and return to the Prize Editor window.
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C EM

Plapers Club TShit

12:00:00 At

11:59:00 PM

Single Ticket

@

i}

¥ Prints Ticket ¥ Active

Frize Action
B

€ Immediate

MNone

Flace Disclaimer Here

3
\ ¥
‘(‘ Queved ‘

-0

7. Verify that all the information is correct and click OK to save and close the Prize Index Editor.

Editing Par Values

1. Left Click on the Tier associated with the Prizes and Prize Pars to be modified.
2. Inthe right window, right-click on the Par or Prize Count needing modification.

3. Select Edit Prize Par.

Pl AN

TtaPrizelD TiaTierIDr

Prizellr

Description

247 Jes [i [ MGTTESTFRIZE |

ag 2

MiET TEST PRIZE 2
MET TEST PRIZE 3
MiET TEST PRIZE 4
MET TEST PRIZE S

Par Count

Prize Count

Prize Type

Edit Prize Par

E RIS
Single Ticket
Single Ticket

=D I Description I Par Count Prize Count
M&T TEST PRIZE 1 10000 o
MGT TEST PRIZE 2 1000 o
MGT TEST PRIZE 3 100 o
M&T TEST PRIZE 4 10 o
MGT TEST PRIZE 5 1 o
Edit the value P
| Prize Par | Prize Count - Edit Prize Yalues
| 10000 | [
and select OK. r—
Stark Time |End Time |
12;00:00 AM 11:59;00 PM
The Prize Par Value will determine the -
distribution frequency of this prize.
Place Disclaimer Here Place Dis
HerePlace: Disclaimer HerePlacs
Disclaimer HerePlace Disclaimes
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1. Another way to reset the par values for a prize, follow these simple steps:
2. Right click on the prize for which you wish to change the Par Value.

I MGT Promotions Manager. - [Micro Gaming Technologies 1]

MR Properties Fle Reports View Window Help
Qlels
Promotions prize Availabl

(' No multi sub test -~
(D) Little River Flash Test
= @ TEST A 4.3.0Buid 7
= @) TEST A 4.3.0 Build 7 Prize Schedule
& Al P\qyers

E

[ Testng shaLer
) Test Schedule Prize

) Treasire Island Test Remove This Prize
) Indy Live Birthday Test Edit Prize Schedle
) comp Deduct 2 ize Par
) comp Deduct 1 r

3. Enter the reconfigured Prize Par value.

EBX
~Edi Piize
Prize Description I Prints Ticket ™ Adtive

Players Club TShit

Single Ticket -

Prize Cap Prize value

1 0 3

Pize Action

{(-‘ None © Immediate © Queued |

Evaluation Field Evaluation

None o

Place Disclaimer Here:

oK Cancel Help

4. Verify your information is correct.
5. Select Save to close and return to the Time Group Editor window.

Configuring the Prize Countdown (Inventory Control)

When using prize count first link the prize to the promotion then Edit Prize Par to Add the Prize Count.
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Configuration: Prize Par = 0, Prize Count =0

-
Mt Prize Index Editor

PN

Prize Par Prize r Edit Prize Walues
of 0 - =
Prize Description Prints Ticket (v Active
9 _Allpay MGT TEST PRIZE 1
Start Time rEnd Time
12:00:00 AM 11:55:00 PM | Prize Type
ISingIe Ticket ;I
Amount | Prize Cap Prize Value
1 | 0 a
—Prize Action
" Mone = Immediate " Queued
Evaluation Field | Evaluation Threshold
The prize will not be enabled beca e fa None L”D
Prize Par Value and the Prize Count V&
cannot both be set to 0. Prize Disdaimer

Place Disdaimer Here Place Disdaimer HerePlace Disclaimer =
HerePlace Disclaimer HerePlace Disdaimer HerePlace
Disclaimer HerePlace Disdaimer HerePlace Disdaimer
HerePlace Disclaimer HerePlace Disdaimer HerePlace
Disclaimer HerePlace Disdaimer HerePlace Disdaimer
HerePlace Disclaimer HerePlace Disdaimer HerePlace
Disclaimer HerePlace Disdaimer HerePlace Disclaimer Here =

Cancel Help

Configuration: Prize Par = 0, Prize Count=/>1

Prize Index Editor

Py

QK

Prize Par Prize Count — Edit Prize ' alue:
o 1 - -
Prize Description Prints Ticket  [v Active
0 AlDay PRIZE 1
Start Time End Time ] SREL
12:00:00 AM 11:59:00 PM 4 Prize Type
ISingIe Ticket ;I
| Amount | Prize Cap | Prize Value
J1 | ] | ]
Frize Action
’7(" Mone % Immediate  Qususd
Evaluation Field | Evaluation Threshold
When the Prize Count Value has been - None |0
depleted the prize will be disabled. J'
Prize Disclaimer

Place Disclaimer Here Place Disdaimer HerePlace Disdaimer =
HerePlace Disdaimer HerePlace Disdaimer HerePlace
Disclaimer HerePlace Disdaimer HerePlace Disdaimer
HerePlace Disdaimer HerePlace Disdaimer HerePlace
Disdaimer HerePlace Disdaimer HerePlace Disdaimer
HerePlace Disdaimer HerePlace Disdaimer HerePlace
Disdaimer HerePlace Disclaimer HerePlace Disdaimer Here =

Cancel Help
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Configuration: Prize Par =/> 1, Prize Count =0

' r
wex Prize Index Editor [E=REE

Prize Par r Edit Prize Walues

Prize Description [~ Prints Ticket v Active

Start Time End Time MELTESEERIE L
12:00:00 AM 11:59:00 PM | Prize Type

ISingIe Ticket ;I

Amount Prize Cap Prize Value
1 0 1]
—Prize Action
" Mone % Immediate " Cueved
Evaluation Field Evaluation Threshold

The Prize Par Value will determine the

None ~||0
distribution frequency of this prize. —I

Prize Disdaimer

Place Disclaimer Here Place Disdaimer HerePlace Disdaimer
HerePlace Disdaimer HereFlace Disdaimer HerePlace
Disdaimer HerePlace Disdaimer HerePlace Disclaimer
HerePlace Disclaimer HerePlace Discaimer HerePlace
Disdaimer HerePlace Disdaimer HerePlace Disclaimer
HerePlace Disclaimer HerePlace Disclaimer HerePlace
- Disdaimer HerePlace Disdlaimer HerePlace Disclaimer Here ™

Ok Cancel Help

Configuration: Prize Par =/> 1, Prize Count =/> 1

G Prize Index Editor
Prize Par
1

ol

r Edit Prize Walues

Prize Description [ Prints Ticket W Active
MGT TEST PRIZE 1

0 - All Day
Start Time |End Time
12:00:00 AM 11:59:00 PM | Prize Type

ISingIe Ticket LI
Amount Prize Cap Prize Value
1 a 4]
—Prize Action
" Mone (% Immediate " Queued
Evaluation Field Evaluation Threshold

The Prize Count value will determine the

Mone ~|[0
distribution frequency of this prize until it —I
has been depleted. Then the Prize Par Prize Disclaimer

Value will determine the distribution
frequency for the remainder of the
promotion.

Place Dizclaimer Here Place Disclaimer HerePlace Disdaimer -«
HereFlace Disdaimer HerePlace Disclaimer HerePlace
Disclaimer HerePlace Disdaimer HerePlace Disclaimer
HerePlace Disdaimer HerePlace Disdaimer HerePlace
Disclaimer HereFlace Disdaimer HereFlace Disclaimer
HereFlace Discaimer HerePlace Disclaimer HerePlace
- Disclaimer HerePlace Disdaimer HerePlace Disdaimer Here ™

oK Cancel Help
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A Simple Way of Understanding Prize Pars: ‘Ducks in a Pond’

Let’s go back to your days in elementary school...

1. One of the highlights of grade school was the annual carnival. In many schools, the gymnasium/cafeteria would be
turned into a menagerie of pre-adolescent fun.

2.  Among the carnival booths would always be a wading pool full of yellow rubber ducks.

3. Forthe person running the duck pond, the amount of ducks of each prize type like, yo-yos, ‘lick n stick’ tattoos,
finger handcuffs...and of course, the giant stuffed panda, helped control the likelihood (or probability) of the
distribution of prizes.

4. As this section goes through the process of calculating Par Values, it will return to the ‘ducks in the pond’
illustration.

5. But as you go forward, remember:

a. 1Duck=1ParValue

b. The more ducks of a particular prize = the more likely one of those ducks will be chosen, and that prize
awarded; and,

c. The fewer ducks of a particular prize = the less likely that duck will be chosen and that prize awarded

6. How many Pars (ducks in the pond) can a promotion have?

a. NOTE: Par Values can be set up to 22 digits of 9. That’s 1 in 100 septillion. These odds are essentially the
same as your house being struck and completely destroyed by an asteroid...TWICE in your lifetime, or

b. Imagine a stack of paper slips, a very tall stack. In that stack of paper slips you would find ONE marked
with an ‘X’. Drawing that one slip will get you $1,000,000,000,000 in cash. Interested?

c. Now imagine that stack of paper slips was SO tall that it reached into space. It reached so far that it
actually made round trips to the sun and back... 92.6 TRILLION round trips.

d. Maybe you just quoted ‘Dumb and Dumber’... “So you’re telling me there’s a chance.”

What Par Values Do

1. Par Values are what control the distribution of prizes when multiple prizes are attached to a Tier in a
kiosk promotion.
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2. When the player participates in a kiosk promotion, the Random Number Generator (RNG) generates a

number between 1 and the total number of Par Values for those prizes. The process then matches that
number with the corresponding prize with the same Par number.

a. Forexample: if a drawing entry has a Par Value of 25,000, and is the first prize in the list of
prizes, if the RNG generates the number 17,888, that number belongs to that drawing entry
prize and is awarded to the player.

b. If there is one additional prize, say, a diamond ring, with a Par Value of ‘1’, then the player has 1
chance (duck) out of 25,001 total ducks (Par) of getting the diamond ring.

c. Inanother example: if each prize attached to the Tier has a Par of ‘1’, then the player has an
equal chance of getting any one of those prize.

Four Steps to Correctly Calculate Par Values

1.
2.
3.

A Preliminary Step: Listing the prizes and their per-unit cost.

Step One: Everyone has a prize (a duck).

Step Two: How many total ducks (prizes) do | need in the pool to protect the distribution of my highest value
prizes?

Step Three: Do | need to trade one type of duck (increase or decrease) with a different kind of ducks so I can stay
within my budget?

If you have questions about the Prize Par Calculator Spreadsheet,
contact the Everi office during normal working hours,
M-F, 8:00A — 5:00P, PST, and we’ll be happy to assist you
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The MGT Prize Par Calculator

Instructions for Using the Prize Par Spreadsheet

Locate the Tab at the Bottom: Promo Outline

Will the patrons be enrolled into this promotion fro
If yes Please explain how the players are to be en

Fromotuon Uverview

This 4-week promotion is targeted to our general population. It's purposes are: 1) to promote playerrloyalty and increase ourname
recognition and visibility in the publicsector, and 2) to increase local player visits on Mondays through Thursdays. We will accomplish this by
distributing logo appareland merchandiseto ourlocal players through the kiosks. We anticipate a high rate of participation in this
promotion because we are motivating players with a fun game with a chance to win logo merchandise or the possibility of $5, 310, 5100, or
51000 in cash. With an estimated participation of 300 local players each day the promotion is active, we anticipate distributing approx 4300

Togoitem k.
e plarn tg =
—cachaayT] 1. Best Practices: ET;:
_ WithTogo] a. The MGT Prize Par Calculator is much more than just a probability
calculator that can help you configure Par Values for your promotion I
Master Pro b. This tool can do many things:
Trosssord 1) Help you design a promotion
Promotion i 2) Provide an accurate plan to help you control player reinvestment to
Promotion | L Members
Promation | the tiers at your property
et 3) Provide a method to help you control prize distribution —
4) Provide amounts of each type of prize that will need to be ordered
E;‘Zi =k and shipped. (instead of providing increased breakage that gets
What quant moved to the ‘Ghost of Promotions Passed’ warehouse.
] 2. Once completed, the Par Calculator can be:
Sub Promg . .
Name to Ag a. Used to present your promotion idea to Upper Management for
Puiatal consideration and approval
E b. Sentto MGT for promotlorf Par Values check. —
c. Help you become a ‘STAR’ in the marketing department.
3. Asyou enter data think about the Par Calculator as a regular calculator: ]
a. The upper section is the ‘10 key’ where data is entered
Bescabelth b. The lower section is the ‘LED’ display showing the calculations
Will the patrons be enralled into this promotion fram & predetermined NSt or by Paricipating in another actiity?
|If ves Please explain how the players are to be enrolled |_|Yes mNo |
[ |

1. Enter the details of the promotion in the Promo Outline page. This information should be details of the Master
Promotion configuration and the Sub Promotion information, including days, times and any play qualifications for
these levels.

2. The next step is to configure the prize distribution for each tier through the use of the Prize Par Calculator.
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An Example of How It Works
1. Here s the rationale from the previous page:

a. This 4-week promotion is targeted to our general player population. Its purpose is 1) to promote player loyalty and
increase our name recognition and visibility in the public sector, and 2) to increase local player visits on Mondays
through Thursdays. We will accomplish this by distributing logo merchandise to our players through the kiosks. We
anticipate high participation in this promotion because we are motivating the players with a fun game to win logo
merchandise or the possibility of $5, $10, $100, or $1,000 in cash. We will distribute approximately 4800 logo items
to an estimated 300 participants each day that the promotion is active.

b. During this promotion, we want to give away one $1000 prize during each week, one $100 prize each day, four $10
prizes for each day of the promotion, and eight S5 prizes for each day of the promotion. We plan to give away 25
Logo shirts (cost: $15.00) each day. 20% of the participants should receive a Logo cap (cost 4.75) and the
remaining players will receive either a Logo pen (cost $1.50) or a Logo Koozie (cost 5.85) in even distribution. We
have a budget of 525,000 for this promotion.

2. Try to enter this one on your own. (We’ve provided a completed sample if you get stuck. But try it on your own first.)

The Completed Promo Outline page would look similar to this:

Fromotion Uverview

This4-week promotion is targeted to ourgeneral population. It's purposesare: 1) to promote playerr loyalty and increase ourname
recognition and visibility in the public sector, and 2} to increase local player visits on Mondays through Thursdays. We will accomplish this by
distributing logo appareland merchandiseto our local players through the kiosks. We anticipate a high rate of participation in this
promotion because we are motivating playerswith a fun game with a chance to win logo merchandise orthe possibility of 5, 510, $100, or

31000 in cash. With an estimated participation of 300 local players each day the promotion is active, we anticipate distributing approx 4300
Iogo |tems,1cash prizes.

ﬁﬁl y(lzﬁ} The promotion 15 active. Each day, Wewanﬁogveawayzb o] osﬁlﬁs:SIS DUf 0% sﬁould recewea[ogo Cap?‘ OTE Bag,

wﬁh Logo pens or Logokoozies give to the remainder in even distribufion.

Master Promotion

Name[Logo or Cash Promotian |

Choose one of the following criteria
Promation is based on players Birthday HDEYS Manth Years

Promotion |s based on players Enrollment Date Days Manth | |Years |:|New Members

Promotion |s based on players Wedding Anniversary Days | |Month Years
X |None of the Above Low : High : l:l
Gender I:lAII I:lMaIe I:lFemaIe
Does this promotion require gaming activity on participation day? [res ILINU
If yes what is the play field to be used?
What quantity of gaming activity is required to qualify?
Sub Promotion
Name to Appear On Kiosk [Spin the Wheel for Cash or Logo Merch |
Promotion Start Date [ [Promation End Date | [
How frequently can a player participate in this promotion ? [Once Per Day |
When evaluating a player's gaming activity to determine the player tier, what window of time should be used?
[none |
Promotion Start Time:| 12:00 AM Zip Codes to Include In Promation
Promotion End Time:| 11:58 PM | [All Zip Codes |
Will patrons play a game at the kiosk? mYes |_|N0
Describe the game that patrons will play. [The players will see an 8 prize Spin the Wheel gams.

Will the patrons be enrolled into this promotion from a predetermined list or by participating in another activity?
If yes Please explain how the players are to be enrolled |_|Yes ml\lo
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Promotion Worksheet Total Avifge #of  #of Promos Eval Low’ Eval High
Tier Members Pa/ (cipants Per Month Eval Field Value Value
4 of Swipes
Before Prize
i izeD Prize Cost ar Issued Breakage Daily Cost | Monthly Cost | Annual Cost
1 s - 0.0000% = %[ 5 - [s - s =
2 s -/ 0.0000% = %[ - [s - s =
3 s -/ 0.0000% = 0%[ - |s - s =
4 s 7/ 0.0000% = 0%[ - |s - s =
5 s / 0.0000% = 0%[ - |s - s =
6 s /- 0.0000% = 0%[ - |s - s =
7 s /- 0.0000% = 0%[ - |s - s =
8 s ] - 0.0000% = 0%[ - |s - s =
3 s ] - N 0.0000% = 0%[ - |s - s =
10 s /- N 0.0000% = 0%[ - |s - s =
1 s /- N 0.0000% = 0%[ - |s - s =
12 s / N N 0.0000% = 0%[ 5 - |s - s =
13 s/ N N 0.0000% = 0%[ 5 - Is ~ s =
14 Fi N N 0.0000% = 0%[ 5 - Is ~ s =
15 £ N N 0.0000% = 0%[ 5 - Is ~ s =
16 s N N 0.0000% = 0%[ 5 - Is ~ s =
17 s N N 0.0000% = 0%[ 5 - Is ~ s =
18 VAR N N 0.0000% = 0%[ 5 - Is ~ s =
Totals // 5 N - 0% N 0%] § ~_|s - |s N
[ TPerEvent s - |Perweek s - |PerMonth s - [PerYear s
Prizes 7 #Issued Cost #Issued Cost #lssued Cost #1ssued Cost
Quantity [v4 - s = - s = - |s = - |s =
of v - [s - - [s - - s - - Is -
Individual - s = = = = - Is = - s -
Prizes. ) - — - s = - s = - |s = - |s =
lssued y 4 N\ - s = - s = - |s = - |s =
During - s = = = = - Is = - s -
s

TWO CRITICAL NUMBERS REQUIRED FOR PAR VALUE CONFIGURATION

1.

2.

Enter the Average Number of Participants from this Tier that you estimate will participate in this promotion EACH
DAY that the promotion is active. This number represents the PER DAY participation.

a. This s a critically essential number. The calculator uses the number of players for par probability
calculations.
b. You can calculate this number on past participation, or you can base this number on a percentage of

participation from a particular Tier.

Enter the number of times this promo will be available per month. For example: if it's a Wednesday-only
promotion, the number of Wednesdays in that month. If it's a weekends-only promotion, enter the number of
Saturdays and Sundays in that month. If it’s a total month promotion, enter the number of days in that month.

Promation Worksheet Total Average #of  #of Pamos Eval Low Eval High
Tier Members Per Miinth Eval Field Value Value
#of Swipes
Before Prize
PrizelD PrizeDese Priz: — Tssued Breakage Daily Cost | Mouthly Cost | Annual Cos
1 s 0.0000% = 0%[ 5 - s - [s =
2 s 0.0000% 0%| 5 5 B
3 s 0.0000% 0%| 5 5 B
4 s 0.0000% 0%| 5 5 B
5 s 0.0000% 0%| 5 5 B
6 s 0.0000% 0%[s s s
7 s 0.0000% 0%[ s s B
8 s 0.0000% 0%[ 5 s B
9 s - 0.0000% 0%| 5 5 B
10 s - 0.0000% 0%| 5 5 B
1 s - 0.0000% 0%| 5 5 B
12 s - 0.0000% 0%| 5 5 B
13 s - 0.0000% 0%[s s s
1 s - 0.0000% 0%[ s s B
15 s - 0.0000% 0%[ 5 s B
16 s - 0.0000% 0%| 5 5 B
17 s - 0.0000% 0%| 5 5 B
18 s - 0.0000% 0%| 5 5 B
Totals ] - 0% 0%[ § $ s
PerEvent § - |PerWeek s Per Month _§ Per Year S
Prizes #lssued Cost #Issued Cost #Issued Cost #lssued Cost
Quantity 5 - 5 5 5
of 5 - s 5 5
Individual 3 - s s s
Prizes 3 - s s s
Issued s - s s s
During s - S s B

Promo Outline

PARIEEN Tier 1 Tier 2

Preliminary Steps in Completing the Prize Par Calculator

1.

Enter a Detailed Description of the Prizes you intend to distribute to your players
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2. This should be the same description you will use in ‘Prize Description’ field in the Promo Manager Prize Editor.
3. Asyou enter the Prize Description, enter the Prize Cost (actual property cost, not the retail value) in the Prize Cost
column.

1 Promotion Worksheet Total Average # of # of Promos Eval Low Eval High
2 Tier All Players Members Participants Per Month Eval Field Value Value
3 4,800 300 16 None 0 999 999,999
# of Swipes
Before Prize

4 PrizeID PrizeDesc Prize Cost \ Par Issued Breakage Daily Cost Monthly Cost Annual Cost
5 1 ree Logo Pen 1.75 N 101 33.6667% 2.97 0%| 177 2,828 33,938
6 2 4 [Free Logo Koozie 0.85 100 33.3333%) 3.00 0%] 85 1,360 16,320
7 Free Logo Cap 475 0 0.0000% 5.00 0%] 285 4,560 54720
8 Free Logo Camp Shirt 15.00 8.3333%) 12.00 0%] 375 6.000 72,000
9 |85 Cash 5.00 2.6667% 37.50 0%] 40 640 7.680
10 $10 Cash 10.00 ] 1.3333% 75.00 0%] ) 640 7.680
11 $100 Cash 100.00 J £ 0.3333%) 300.00 0%] 100 1,600 19,200
12 $1,000 Cash 1,000.00 y Al 0.3333% 300.00 0%] 1,000 16,000 192,000
13 9 - 4 - 0.0000% B 0% B B B
14 10 N - y B 0. B B B B
15 1 - ) 4 - 0. = = = =
16 12 - 0. = = = =
17 [ERE e - 0. = = = =
18 14 0. = = = =
19 [T 0. = = = =
20 [T 0.0000¢ = 0%] = = =
21 17 0.0000¢ = 0%] = = =
22 L) - - 0.0000" = 0%] = = =
PE Totals 1437.35 300 100 735.47 0% 2102 33,628 403,536
24
25 PerEvent ¢ 2,102 [Per Week ¢ 7,760 [Per Month ¢ 33628 [Per Year  § 403,53
2% Prizes #Issued Cost #lIssued Cost #Issued Cost #Issued Cost Monthly Budget  § 33628
P70 Quaniity [Free Logo Pen 101.0 177 372.92 653 1,616 828 19,362 3,936 Vearly s 403,536
2l of  [Free Logo Koozie 100.0 85 369.23 314 1,600 360 19,200 6,220 Semi-Annual  § 201,768
P2l Individual [Free Logo Cap .0 285 22154 1,052 960 560 11,520 4.72 Quarterly s 100,884
S0 Prizes  [Free Logo Camp Shirt 250 375 231 1,385 400 000 4,800 2 Monthly s 33628
Bl Issued Cash .0 4 9.54 4 1 54 1,536 7 Bi - Weekly s 16,814
£l During [510 Cash 40 4 477 4 4 54 768 7 Weekly s 7,760
33 A 00 Cash 1.0 1 369 6 1 192 1 Daily s 1,106
£ Period 000 Cash 1.0 1,01 3.69 3602 E 16, 192 192

— = — — — = =

PAR CALCULATION: STEP ONE (Everyone Has a Duck)

1. In this first step, the question to answer is: Considering the ‘Average # of Participants’ value (300), how many of
the 300 people should receive the first Prize?
2.  When this step is done, Average # of Participants and the Total of the white Par column should be the same.

Promotion Worksheat Total Avefige # of Promos Eval Low Eval High
Tier Al Players Members _ Piffticipants _ PeMMonth __Eval Field Value Value
4,800 300 B None 0 999,999,999
# of Swipes
Before Prize
PrizeID PrizeDesc Prize Cost Issued Breakage Daily Cost Monthly Cost Annual Cost
1 |Free LogoPen 175 1 33.6667% 297 0%] 177 2828 33,936
2 ree Logo Koozie X 0 33.3333% 0%| 85 1,360 16,320
3 ree Logo Cap 5 0 20.0000% 0%) 28 4,560 54,720
8 4 ree Logo Camp Shirt 15 5 8.3333% 1 0%) 37! 6,000 72,000
9 5 Cash X 8 2.6667% 3 0%) I 640 680
0 6 0Cash 10. 4 1.3333% 75. 0%| 4 640 680
7 00 Cash 100. 1 0.3333% 30 0%) 10 1,600 19,200
8 51,000 Cash 1,000. 1 0. 300. 0%) 1,000 16,000 | € 182,000
9 - 0. - 0%) N N -
10 0. = 0%| =
11 0. = 0%) =
12 0. = 0%) =
13 0. = 0%) =
14 0. = 0%) =
15 0. = 0%) =
0 16 0.0000% = 0%) =
17 0.0000% = 0%) =
18 - - N\, 0.0000% - 0%) - - -
Totals 1437.35 |I 300 . 100% 735.47 0% 2,102 33628 |[§ 403,53
PerEvent % 2102 [Per Jeek $ 7,760 |Per Month  § 33,628 | Per Year $ 403,536
Prizes # Issued Cosy_ #gfued Cost #lssued Cost # Issued Cost Monthly Budget ~ $ 33,628
Quantity [Free Logo Pen 101 R 37797 653 1616 828 19,392 33,936 Yearly S 403,536
3 o ree Logo Koozie 100, 85 369.23 314 1,600 360 19.200 16,320 Semi-Annual  § 201,768
S Individual [Free Logo Cap 60 285 22154 1,052 960 560 11,520 54720 Quarterly s 100,884
0| Prizes  [Free Logo Camp Shirt 25 375 2.31 1,385 400 000 4800 72,000 Monthly 3 33,628
Issued Eﬁcm 8 40 9,54 148 128 640 153 680 Bi - Weekly 3 16,814
During  [$10 Cash 4 40 477 148 64 640 768 7,680 Weekly 3 7,760
A [$100 Cash 10 100 369 369 16 1,600 192 19,200 Daily s 1,106
Period Esw 000 Cash 10 1,000 369 3692 16 16,000 192 [ 8 192,000
— — — — = —

On the next pages, we will begin the process of determining the Par Values of our prizes to set the probability of prize
distribution and control player reinvestment.

Let’s Return to Our Pro Forma from the Promo Outline Page

1. During this promotion, we want to give away one 51000 prize during each week, one 5100 prize each day, four S10
prizes for each day of the promotion, and eight S5 prizes for each day of the promotion.
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We plan to give away 25 Logo shirts (cost: $15.00) each day. 20% of the participants should receive a Logo cap

(cost 4.75) and the remaining players will receive either a Logo pen (cost 51.50) or a Logo Koozie (cost 5.85) in even
distribution. We have a budget of 525,000 for this promotion.

Promotion Worksheet
All Players

Total
Members

Average # of
Participants

# of Promos
Per Month

4,800

300

16

PrizeDesc

Prize Cost

Free Logo Pen

175

334

Free Logo Koozie

0.85

33.3333%

Free Logo Cap

475

20.0000%

Free Logo Gamp Shirt

15.00

8.3333%

85 Cash

5.00

2 6667%

$10 Cash

10.00

1.3333%

$100 Cash

100.00

0.3333%

$1.000 Cash

0.3333%

1,000.00

0.0000%

0.0000%

0.0000%

0.0000%

0.0000%4

0.0008%

0,2600%

/0 0000%

0.0000%

0.0000%

1,137.35

3

100%

Per Event

$

2,102

Per Week

&l Individual

Prizes
Issued
During
A
Period

Prizes

#lssued

Cost

#lssued

Free Logo Pen

101.0

372.92

Free Logo Koozie

100.0

369.23

Free Logo Cap

60.0

22154

Free Logo Gamp Shirt

250

92 31

$5 Cash

80

29 54

10 Cash

4.0

14.77

100 Cash

1.0

369

1,000 Cash
—

1.0

369

3.
a.

Let’s begin with the goal of making the sum of the pars = the Avg
# of Participants. (300/day).

NOTE: the smallest # the Par Value in the Prize Editor is a ‘1’,
meaning the smallest acceptable Par Value is => 1.

The sheet calculates based on Per Day values.

Let’s begin with the daily numbers we were given

$100 = 1/Day, $10 = 4/Day. $5 = 8/Day. Go ahead and enter
those.

$1000 = 1/Day (it would seem as if it should be .25, but since the
Par Editor/Par Value can only accept a whole number,, ‘1’ is the
smallest we can use. We will make the adjustment to make the 1
‘look smaller’ in STEP TWO)

We want to give away 25 shirts per day. Shirts = 25.
20% of the 300 people will get a cap. 20% = 60.

That accounts for 99 players. The pens and koozies will be
equally divided among the remainder. Pens =101,
Koozies = 100

That gives us a total par of 300. but there’s a problem.

The problem? The promotion is $8,628.00 over budget.

The probability configured by the par values are not protecting the high-value prize.

b. The projection is the kiosk will issue 16 $1000 prizes instead of 4 (one per week).
4. The solution? More ‘ducks in the pond.’

1 Promotion Worksheet Total Average # of # of Promos Eval Low Eval High
2 Tier  All Players Members Participants Per Month Eval Field Value Value
3 4,800 300 16 None ey 0 999,999,999
[ # af Qo | -
Per Month § 33,628 |)
“8  PrizelD PrizeDesc Prize Cost Par # Issued Cost rakage Daily Cost
5 1 Free Logo Pen $ 1.75 101 1616 | $ 4 0% $ 177
6 2 Free Logo Koozie $ 0.85 100 1,600 | $ 1,360 0%| $ 85
T 3 Free Logo Cap $ 4.75 60 960 | § 4,560 0%| $ 285
8 4 Free Logo Camp Shirt $ 15.00 25 400 | $ 6,000 0% $ 375
9 5 $5 Cash $ 5.00 8 128 | $ 640 0% 40
10 6 $10 Cash $ 10.00 4 648 640 0% 8 40
11 7 $100 Cash $ 100.00 1 16[$ 1,600 0% $ 100
12 8 $1,000 Cash $ 1,000.00 1 16[% 16,000 0% $ 1,000
3 9 $ - - 0.0000% - 0% 8 -
14 10 $ - - 0.0000% - 0% $ -
15 1 $ - - 0.0000% - 0% § -

STEP TWO: The Promotion Needs More ‘Ducks in the Pond’ to Protect the High Value Prizes

1.

Back in Step One it was noted that the Par Value in the Prize Editor can only accept whole numbers.
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Currently, of the 300 ‘ducks’ (Par Value), 1 (one) of those is the $1000 prize.
We need to add more Pars (ducks) to the pool.

TWO KEY QUESTIONS:

a. But how many total ducks do | need to protect my biggest prize?
b. Which kind of ducks should | add?

Promotion Worksheet

Total

Average # of

# of Promos

Eval Low

Eval High

1
2 Tier All Players Members Particiy Per Menth Eval Field Value Value
2 4,800 300 16 None 0 999.999.999
# of Swipes

Before Prize
= PrizelD PrizeDesc Prize Cost Par Issued Breakage Daily Cost Monthly Cost | Annual Cost
5 1 Free Logo Pen 1.75 101 33.6667% 297 0% 177 2.828 33.936
6 2 Free Logo Koozie 0.85 100 33.3333% 3.00 0% 85 1.360 16.320
7 3 Free Logo Cap 475 60 20.0000% 500 0% 285 4,560 54,720
8 4 Free Logo Camp Shirt $ 15.00 25 8.3333% 12.00 0% 8 37518 6.000 | $ 72,000
9 5 $5 Cash $ 500 8 2 6667% 37.50 0% $ 40| $ 640 | § 7,680
10 6 $10 Cash $ 10.00 4 1.3333% 75.00 0% 8 408 640 | § 7.680
11 7 $100 Cash $ 100.00 1 0.3333% 300.00 0% $ 100 | $ 1,600 | $ 19,200
12 8 $1.000 Cash $ 1,000.00 1 0.3333% 300.00 0% 8 1.000 | § 16,000 | § 192.000
13 9 $ g - 0.0000% - 0% $ = $ = $ 2
14 10 $ - - 0.0000% - 0% $ = $ = $ 5
15 11 $ - - 0.0000% - 0% § - $ = $ =
16 12 $ 3 - 0.0000% - 0% $ = $ = § 2
17 13 $ - - 0.0000% - 0% 8 - $ = $ =
18 14 $ = - 0.0000% - 0% $ = $ = $ &
19 15 $ - - 0.0000% - 0% 8§ - $ = $ 2
20 16 $ = - 0.0000% - 0% $ = $ = $ =
21 17 $ = - 0.0000% - 0%| $ = $ = $ =
22 18 $ - - 0.0000% - 0% $ - $ = $ =
VEN  Totals $ 1,137.36 300 100% 736.47 0%| $ 2102 [ § 33,628 | § 403,536
24
25 PerEvent § 2102 |Per Week § 7,760 |Per Month  § 33,628 |Per Year $ 403,536
26 Prizes # Issued Cost #lssued Cost #|ssued Cost 4 # Issued Cost
YIS Quantity [Free Logo Pen 1010 § 177 37292 | $ 653 1,616 | $ I 2,828 19,392 | § 33,936
28 Of Free Logo Koozie 1000 | § 85 369.23 | § 314 1.600 | $ | 1380 19.200 | § 16,320
vl Individual [Free Logo Cap 6009 285 22154 | § 1,052 960 [$ | 4560 11.520 | § 54,720
<il| Prizes [Free Logo Camp Shirt 250 % 375 9231 8% 1,385 400[$ | 6000 4800 (% 72,000
“i Issued [35 Cash 808 40 2054 | § 148 1285 | 840 1536 | § 7.680
32 During  |$10 Cash 408 40 1477 | $ 148 64|58 I 640 768 | $ 7,680
33 A $100 Cash 10§ 100 369 |8 369 165 | 1,600 19218 19,200
34 Period  [$1,000 Cash 10§ 1,000 369 | % 3,692 168 I 16,000 192 | $ 192,000

PRIZE AMOUNT
Logo Pen 101
Logo Koozie 100
Logo Cap 60
Logo Shirts 25
$5 8
$10
$100
$1000
300

The numbers we’ve placed into the Prize Par Calculator look okay---as
far as having a prize for everyone is concerned. But our budget is
blown if we use these numbers for prize pars. This is where the
spreadsheet does its work: we need to make an adjustment for
the pars to control prize distribution. Since we only want to give
away four $1000 prizes, we need to get this number (16) down
to four (4).

We need more ducks in the pond. But how many? The answer is
found in the number being issued compared to the DESIRED

number to be issued. In this example, we want only 4, but we

are issuing 16. We are FOUR times too high,
We're anticipating 300 people to show for each of the 4 days the
promotion is active during the week. So we’ll use 4 as our
multiplier and see what happens. Multiply each of the current
Par Values x 4.
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D 3 F G H | il
1 Promotion Worksheet Total - # of Promos Eval Low Eval High
2 Tier Participants Per Month Eval Field Value Value
3 15000 300" 16
# of Swipes
Before Prize
4 PrizelD PrizeDesc Prize Cost Par Issued Breakage Event Cost Monthly Cost Annual Cost
& 1 Logo Koozie 3 0.85 404 33.6667% 2.897 0% $ 869 1374 |5 16,483
(5} 2 Logo Pen $ 1.45 400 33.3333% 3.00 0%| $ 145 | $ 2320($% 27,840
7 3 Logo Cap or Tote Bag $ 495 240 20.0000% 5.00 0%| $ 297 | % 4752 | § 57,024
8 4 Logo Safari Shirt $ 15.00 100 8.3333% 12.00 0%| $ 375| % 6,000 | $ 72,000
9 5 $5 Cash $ 5.00 32 2.6667% 37.50 0%| $ 40 | § 640 | S 7,680
10 6 $10 Cash $ 10.00 16 1.3333% 75.00 0%| $ 40($ 640 | $ 7,680
1" i $100 Cash $ 100.00 4 0.3333% 300.00 0%| $ 100 | $ 1,600 | $ 19,200
12 8 $1000 Cash $ 1,0 4 0.3333% 300.00 0% $ 1,000 [ $ 16,000 | 192,000
9 s o~ - Ny - 0.0000% - 0%| $ - |s - |s -
28 s - N 0.0000% - 0%| $ - [ - s -
Totals 1,137.25 1, 100% 735.47 0% $ 2,083 | § 33,326 | $ 399,907
Per Event $ 2,083 \Per Week $ 7,691 |Per Month  § 33,326 |Per Year $ 399,907
Prizes #Issued Cost Issued Cost # Issued Cost # Issued Cost
Quantity [Logo Koozie 1010 | $ 86 37292 (% 317 1616 [ § 1,374 19,392 | § 16,483
of Logo Pen 100.0 | $ 145 369.23 [ 536 1,600 | § 2,320 19,200 | § 27,840
Individual (Logo Cap or Tote Bag 600 | $ 297 22154 | $ 1,097 960 4,752 11,520 | $ 57,024
Prizes  |Logo Safari Shirt 250§ 375 9231 § 1,385 400 6,000 4800 | $ 72,000
Issued [$5 Cash 8.0 (% 40 2954 [ § 148 m 1,536 | $ 7,680
During  [$10 Cash 40 |$ 40 14.77 | § 1484° 64 |8 768 | $ 7,680
A $100 Cash 10|$ 10, 3.69 | % 3| 16 [ $ 1,600 | \ 192 | § 19,200
Period [$1000 Cash 10|$ 1, 369|9% S.Sh 16| 9% 16,000 ’ 192 | $ 182,000

1. Even when we use 4 as the multiplier for the par values, note that the Per Event amounts had no significant
change. That’s because we multiplied using the same number for each.
2. But we're still giving away 16 of the $1000 prizes and we need to change that.
3. Thereason we multiplied all the initial par values by 4 was to give us the ability to make the $1000 par ‘look’
smaller.
4. Change the $1000 par value of 4 back to 1, and watch what happens: the expected distribution of that prize
DROPS. There is now 1 duck of $1000 in a pool of 1197 ducks (Par Values).
5. BUT... thereis still an issue to address...

Promotion Worksheet

# of Promos
Per Month

Eval Field

Eval Low

Value

Eval High

Value

16

Prize Cost

# of Swipes
Before Prize
Issued

Breakage

Event Cost

Annual Cost

Logo Koozie

0.85

33.7510%

Logo Pen

1.45

33.4169%

Logo Cap or Tote Bag

4.95

20.0501%

Logo Safari Shirt

15.00

8.3542%

$5 Cash

5.00

2.6734%

$10 Cash

N\ 1.3367%

$100 Cash

100.00

Y0.3342%

$1000 Cash

1,000.00

10.0835%

JQ,0000%
J 0.0%8gY

h|o ||| v vle v vlvn

Totals

$
$
s
$
$
$ 10.00
$
s
$
$
$

1,137.25

100%

>

1,631.38

256,549

Per Event

Per Week

256,549

Quantity
Of
Individual
Prizes
Issued
During
A
Period

Prizes

# Issued

#Issued

o
@
-

ost

Logo Koozie

101.3

373.86

16,525

Logo Pen

100.3

370.16

27,910

Logo Cap or Tote Bag

60.2

222.09

57,167

Logo Safari Shirt

92.54

72,180

$5 Cash

29.61

7,699

$10 Cash

14.81

7,699

$100 Cash

3.70

19,248

$1000 Cash

0.93

ho o v v aleenle

48,120
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| 0% $ - |s

38 | 0% $ 1,355 | §

)4 ([Per Month § 21,682 |Pe

# |lssued Cost #1

54 1620 [ $ 23835

1 o, 1,363

3 92 [ $ \%_

38 401 (8 68,0158,

18 128 [ § 642

18 648 642

70 16§ 1604 |8

25 43 4010
- s - 1/
_ D 4

6. We're still not quite happy though. This is a PROBABILITY calculator and not just a spreadsheet. The values
displayed raise an alert. If this was a spreadsheet, 4 x 1000 = 4000. So, how is it displaying 4010 as the cost?
a. The calculated value tells us that if 300 people participate each day of the 16 promotion days, the $1000
prize should go out 4x’s strong. HOWEVER - there is a 1/100 chance it could go out an additional time for
a total of 5x’s.
b. Because we’d like to see the projected cost (54010) drop below the actual cost (4x1000=4000)
7. Solution? Add more ‘ducks to the pond.” How many? We can make some adjustments by adding Par Values to
our ‘junk’ prizes (pen, koozies). Note that it’s virtually impossible to give away a HIGH value prize at the kiosk
without having a least one LOW value prize to absorb the needed par values.

8. Let’s add 20 to both the pens and the koozies.
a. The Cost of the $1000 prize drops to $3880. A good number, meaning that the prize will go out 3 times

‘strong’ and probably a 4™. 1 swipe in 1237 swipes is the probability.
b. The monthly cost dropped from the initial $33,628 to $21,183, well within budget.
c. The#lssued (Col C, Per Event) for the $1000 prize went to .2. (Remember when we wanted that as the

value?)
Average # of
Participants
300 Per Event  § 1,324 |PerWeek s 4,888 |Per Month s 21,183 |}
Prizes #lssued Cost # Issued Cost #|ssued Cost |
Quantity [Free Logo Pen 1028 | $ 180 37968 | § 664 1645 [ $ 2,879
Pa of Free Logo Koozie 1019|§ 87 37610 | § 320 1630 (S 1,385
424 Individual [Free Logo Cap 582 (% 276 21491 | § 1,021 9318 4,424
Prizes  [Free Logo Gamp Shirt 2438 364 8955 | § 1,343 3888 5,821
420 lssued 85 Cash 78[s 39 2865 143 1248 621
240 During (810 Cash E 39 1433 | § 143 62§ 621
100 A $100 Cash 1.0]$ 97 358 | §$ 358 16([$ 1,552
32 Period (81,000 Cash 028 243 0908 895 4|8 3.880
16
4
1

d. And now we have solid Par Values for our eight prizes and can build the promo.

© 2015-2021 Everi Payments Inc. or its affiliates

This is proprietary and confidential material of Everi. No part of this material may be disclosed in any manner to another party without the prior written consent of Everi. In no event will Everi be liable for

direct, indirect, special, incidental, economic, cover, or consequential damages arising out of the use of, or inability to use, the documents, materials, and/or software. 127



EVERI é

MGT Promo Manager 4.5.5 User Guide

STEP THREE: Budget Time — | Might Need to Exchange ‘DUCKS’, Par Values to Control Player

Reinvestment
1. You may now be noticing that we are now $4134 UNDER budget, and you really want to reinvest $25,000 in your
players for this promotion.
2. There are two options:
a. Add another prize and set the par values to bring the total to $25,000.
b. Adjust the types of ducks to adjust the reinvestment
i. Trade cheaper ducks for more expensive ducks if you’re UNDER budget, or
ii. Trade expensive ducks for cheaper ducks if you’re OVER budget.
iii. By the way: what’s the cheapest duck available to you? DRAWING ENTRIES!!
3. From the example you’ve been using, we need to move from cheaper ducks to more expensive ducks in order to
move our costs up to hit our budget number of $25000.
4. The one constant in the process is this: you have already determined that you need 1237 ducks (Par Value) in the
pond to control the high value prize distribution. DO NOT add more to that number, just trade values.
a. In other words, you might take 100 koozie ducks and add 100 $5.00 Cash ducks.
b. Butthe TOTAL PAR will always stay the same: in this case 1237 Total Par.
5. Inthe example below, PAR VALUES (Ducks) were exchanged between values incrementally in order to (in this case)

give away more reinvestment value to the players. The Total Cost of this promotion went from $21,128 to
$24,966.
a. However, note that the distribution of the $1000 prize did not change. This is because the total number
of Par (Ducks) was determined in STEP TWO.

Promotion Worksheet Total - # of Promos Eval Low Eval High
Tier Members Participants Per Month Eval Field Value Value
15000 300 16
# of Swipes
Before Prize
PrizelD PrizeDesc Prize Cost Par Issued Breakage Event Cost B
1 Logo Koozie $ 0. 400 &3363% 3.09 0%| $ 82|%
2 Logo Pen $ 1 390 3N\5279% 3.17 0% $ 137 %
3 Logo Cap or Tote Bag $ 5 18N934% 5.38 0%| $ 276 | $
4 Logo Safari Shirt $ .00 7% 8.84 0%| $ 509 | $
5] $5 Cash $ .00 19% 32.55 0% $ 46 | $
6 $10 Cash 3 .00 52% 41.23 0% $ 73|%
7 $100 Cash $ 1@0.00 67% 154.63 0%| $ 194 | $
8 $1000 Cash $ 1,008.00 08% 1,237.00 0% $ 243 | $
9 3 \ 000% - 0%| $ - |s
28 $ \ “0000% - 0%| $ - |s
Totals $ 1,137.258% 100% 1,485.89 0%| $ 1,560 | $
Per Event $ Per Week $ 5761 |Per Month § 24,966 |P
Prizes # Issued Cost # Issued Cost # Issued Cost #
Quantity [Logo Koozie 97.0 |3 82 358.19 | $ 304 1,552 | $ 1,319
Of Logo Pen 946 | $ 137 34923 | $ 506 1,513 | $ 2,194
Individual [Logo Cap or Tote Bag 55.8 | $ 276 205.96 | $ 1,019 892 | % 4,418
Prizes [Logo Safari Shirt 340 |3 509 125.37 | $ 1,880 543 | % 8,149
Issued [$5 Cash 9.2 % 46 34.03 | $ 170 147 | $ 737
During [$10 Cash 738 73 2686 | $ 269 116 | $ 1,164
A $100 Cash 191 8% 194 716 | % 716 31|% 3,104
Period [$1000 Cash 02|% 243 090 |$ 895 4]|9% 3,880
< - -

As you begin adding information and prizes and the costs of those prizes, pay attention to two other areas on the Prize
Par Calculator.
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1. First, note the expense calculator to the right of the spreadsheet. As you enter the data from the rationale above,
the various Monthly, Annual, Weekly, Daily, etc., costs associated with this promotion will begin to appear and to

change as you continue to enter information.
2. Second, the Section called “Quantity of Individual Prizes Issued During a Promotion” will begin to populate and

update as you enter information.

3. Both of these sections can prove to be quite beneficial in calculating both the costs of the promotion and the
number of each kind of item you will need to order to have on hand. If you use this Prize Par Calculator to plan out
your promotion, and then use the information to configure the promotion in MGT Promo, we are certain that you

will discover that you have correctly planned for your promotion and your marketing department will look like

heroes for executing a successful promotion with no ‘blown budget’ surprises.

1 Promotion Worksheet Total - # of Promos Eval Low Eval High
2 Tier Members Participants Per Month Eval Field Value Value
3 15000 300 16
# of Swipes

Before Prize
4 PrizelD PrizeDesc Prize Cost Par Issued Breakage Event Cost 1
5 1 Logo Koozie $ 0.85 400 32.3363% 3.09 0% $ 82 |8
6 2 Logo Pen $ 1.45 390 31.5279% 3.17 0% $ 137 | $
7 3 Logo Cap or Tote Bag $ 4.95 230 18.5934% 5.38 0%| $ 276 | $
8 4 Logo Safari Shirt $ 15.00 140 11.3177% 8.84 0% $ 509 | $
9 5 $5 Cash $ 5.00 38 3.0719% 32.55 0% $ 46 | $
10 6 $10 Cash $ 10.00 30 2.4252% 41.23 0% $ 73 $
11 7 $100 Cash $ 100.00 8 0.6467% 154.63 0% $ 194 | §
12 8 $1000 Cash $ 1,000.00 1 0.0808% 1,237.00 0% $ 243 | §
13 9 $ - - 0.0000% = 0% $ - $
32 28 $ - - 0.0000% 0% $ - 3
<kl Totals $ 1,137.25 1,237 100% %| $ 1,560 | $
34
35 PerEvent § 1,560 |Per Week $ 1[Per Month S\, 24,966 |P
36 Prizes # Issued Cost # Issued Cost # Issued Colt #
<78 Quantity [Logo Koozie 97.0 | $ 82 358.19 | § 1552 [$ 1,319
38 of Logo Pen 946 | $ 137 349.23 | $ 1513 | $ 2,194
€i°N Individual [Logo Cap or Tote Bag 558 | $ 276 20596 | $ 892 | % 4418
40 Prizes [Logo Safari Shirt 340 | % 509 12537 | $ 543 | % 8,149
41 Issued (35 Cash 9.2 % 46 3403 |3 147 | $ 737
42 During [$10 Cash 731|% 73 26.86 | % 116 | $ 1,164
43 A $100 Cash 19| % 194 716 | % N\ 716 319 3,104
LZN  Period  [$1000 Cash 0.2|% 243 0903 '\ 895 4|3 3,880 |
4 L Ly

Configuring Par Values for a Point Multiplier
In this example there is no ‘high value’ prize to protect by adjusting the Par Values.

The rationale for this promotion and the division of prizes is explained as following:

1. This promotion is targeted to our general player population. Its purpose is to increase gaming activity on Wednesdays
this month. We want to tier this promotion to better control the prize distribution and minimize the cost. The
promotion will be based on a pick type game where the player will choose a chip to have a point multiplier revealed to
them. The point multipliers will be limited to 25,000 point maximum adjustment. Participation in this promotion will be

very high since it is available to the entire player base and we are advertising the promotion through radio, billboards

and print.

2. This promotion is going to be active on Wednesdays in direct response to our primary competition's 3X Point
Wednesday promotion. We expect to attract players who are motivated by 3X points by offering them a chance at up to
10X Points. Tier 1 Players should receive 3X Points 50% of the time and the remaining multipliers evenly distributed.
Tier 2 Players should only receive 6X - 10X 15% of the time with the rest evenly distributed.
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Let’s break these instructions down and plug the information into the correct places in the Prize Par
Calculator:

1. First Step: Enter the Participation and # of Promos
a. Average Number of Participants (Daily)= 400
b. Number of Promos per Month (# of Wednesdays this month) =4
2. Second Step: Create the Prizes in the Prize List:
3. Third Step: We're anticipating about 400 Tier 1 players to participate in this promotion each Wednesday of the
promotion. We want to award 3X points, 50% of the time to this group. 50% of 400 = 200. Enter 200 here

tion Worksheet Total Average ¥ of # of Promos

Tier Total ADT 0 - Members Participants Per Month
400 4
@\ PrizeDese Ml Par

3 -] - 0.0000%
4% -] - 0.0000%
Sx g - 0.0000%
Gx -] - 0.0000%
T® -] - 0.0000%
2 g - 0.0000%
S -] - 0.0000%
I.4 5 - 0.0000%
v g - 0.0000%

L -] - - 0.0000%

4. So, let’s go on: 200 of our 400 Wednesday players will receive 3X points. What about the rest? The instructions
tell us that the remaining point multipliers (4X — 10X) are to be evenly distributed. That means we take the
remaining 200 players and divide that number by the remaining number of point multipliers, in this case, that
numberis 7. (4,5, 6,7, 8,9, 10). 200 divided by 7 = 28, which is the par for each of those prizes. There were 4 left
over, so some Par values are 29.

Promotion Worksheet Total Average # of # of Promos
Tier Total ADT 0 - 200 Members Participants Per Month
400 4

PrizeDeasc Prize Cost ﬂ

PrizelD
1 Ix B N 200 [\ 50.0000%
2 4x 5 - 29 7.2500%
3 5x 5 - 29 7.2500%
5 4 6x B N 79 7.2500%
5 7x s N 29 7.2500%
8 8x s N 28 7.0000%
7 9x s N 28 7.0000%
3 10x g -\ 28| J | 7.0000%
9 5 - 4 | 0.0000%
10 5 - N\ .4 0.0000%
—

VARIATIONS

1. We could create this in several variations on the spreadsheet. We could create one 3X points item with a par of
200. We could create two 3X points lines with a par of 100 each. And the variations could go on.

2. Inour example, we have chosen to list four lines of 3X points with pars of 50, for a total of 200 in the 3X categories.
Let’s think about the ‘why’ of this choice...

3. When a choice is made on the game and an item on the screen is selected, the software populates the remaining
icons (stars, fish, balls, chips, etc.) with the next items in the list of prizes following the awarded prize. For
example, if a 9 Chip game is chosen, after a chip is chosen and the prize awarded, the remaining eight chip choices
reveal their hidden prizes. Consider the psychological factor:
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If the player is awarded a 5X multiplier, and when the other eight chips are revealed, of which three are 3X
multipliers, that player will feel some excitement about having received a ‘better than usual’ prize. On the other
hand, if that same player is awarded a 3X multiplier, and on the board are revealed two other 3X multipliers, they
will tend to think that since three of the nine chips were 3X multipliers, the odds were more likely that they would
have picked one of those three. This couldn’t happen if we just have one 3X point multiplier in our prize list.

=
Promotion Worksheet Total Average # of # of Promos
Tier Total ADT 0 - 200 Members Participants Per Month
400 4
PrizeID PrizeDesc Prize Cost Par
1 3x 5 - 50 12.5000%,
2 4x -3 - st 7.2500%
=) 5x 5 - 28 7.2500%
(¥ :3 - 29 7.2500%
5 5 - 8 7.2500%
] 5 - 28 7.0000%
T S 5 - 28 7.0000%
8 10x= 5] - 28 7.0000%
9 3x g - 50 12.5000%
10 3x 5 - 50 12.5000%
11 3 -3 - 50 12.5000%
12 -] - - 0.0000%

The instructions tell us that Tier 2 players should only receive 6X-10X multipliers 15% of the time, with the rest
evenly distributed. Look at Tier 2 on the sample spreadsheet. Of the 1000 players, we're expecting 100
participants. 15% of these (15 players) have five prizes (6, 7, 8, 9, 10) divided evenly between them. 15 divided by
5 =3, which is the par for the 6X — 10X multipliers.

There are now 85 players remaining (100-15 = 85). There are also three prizes remaining. So, 85 divided by 3 = 28,
which is the par for the 3X — 5X multipliers.

Promotion Worksheet Total Average # of # of Events Eval Low Eval High
Tier Tier 2 Members Participants Per Month Eval Field Value Value
400 100 4 TADT 200
[ \ # of Swipes
Before Prize
rizelD PrizeDesc Prize Cost \ Par Issued Breakage Daily Cost
1 3X Points - 28.2828% 354 0% =
2 4X Points - 28 28 2828% 354 0% =
3 5X Points - 28 28 2828% 354 0%
4 6X Points - 3 3.0303% 33.00 0%
5 7X Points - 3 3.0303% 33.00 0%
6 8X Points - 3 3.0303% 33.00 0%
7 9X Points - 3 3.0303% 33.00 0%
8 10X Points $ - 3.0303% 33.00 0%| §
9 $ - - 0.0000% - 0%/ $
$ - - 0.0000% = 0%| §
1" - - 0.0000% - 0% $
12 $ - - 0.0000% = 0%| §
13 $ - - 0.0000% = 0%| §
14 - - 0.0000% = 0%
15 - - 0.0000% = 0%
16 - - 0.0000% = 0%
17 - - 0.0000% = 0%
18 - - 0.0000% = 0%
Totals - 99 100% 175.61 0%
Per Event $ - |Per Week $ - |PerMonth §
Prizes # Issued Cost #Issued Cost # Issued Cost
Quantity [3X Points 283 = 26.11 > 13 =
of 4X Points 28.3 = 26.11 = 113 =
Individual [5X Points 28.3 = 26.11 = 113 =
Prizes  [6X Points 3.0 = 280 = 12 =
Issued  [7X Points 3.0 = 280 = 12 =
During  [8X Points 30 = 280 = 12 =
A 9X Points 30 = 280 = 12 =
Period  [10X Points 3.0 = 2.80 = 12 =
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3. Since the distribution of point multipliers is based on a percentage of the players, these par values will carry
through the promotion no matter how many players participate.

4. IF, however, the promotion called for only a minimum number of the larger multipliers to be awarded during the
promotion period, the steps from the first example of creating par values should be followed.
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STEP FIVE: Configuring & Editing Devices &
Linking Promotions

NOTE: Whenever you have edited any item (sub promotion, tier, prize) within a Master

Promotion, you must RELOAD THE DEVICES (Kiosks).

Understanding the Relationship Between Promotions & Devices

1.

Of all things that are essential to running a successful promotion, perhaps none is more essential than this step,
yet it is the one that often gets overlooked: the kiosk!
Every successful kiosk-available promotion must have five elements:

a. An Active Master Promotion

b. An Active Sub Promotion (at least one) linked to that Master Promotion

c. ATier linked to that Sub Promotion

d. An Active Prize (at least one) linked to that Tier

e. An Active Kiosk to which that Active Master Promotion is linked.
If one of these steps is missed or configured incorrectly, the chances are excellent that your wonderful, well-
thought-out promotion simply won’t work!
Since you don’t want this happen (and neither does Everil) the kiosk step must not be missed.

Prerequisite

1.

2.

Before a kiosk can be made Active in the MGT Promo software and the database, MGT OK (Offer Kiosk) must be
installed and configured to the Mgtservername and Property ID.
This step is generally completed and tested at the time of the MGT installation. However if your property has
purchased new kiosks since that time, ensure that the IT department has:

a. setup the kiosk(s) on the network

b. the kiosk is communicating correctly to the mgtservername server and

c. MGT OK has been installed and configured at each of the kiosks
Once this is completed, the kiosk(s) will be visible in the Devices window of MGT Promo where it must be
configured to function within the Promo application.
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Linking Your Promotions to the Kiosk(s)

1.

In MGT Promo 4.5, the kiosk configuration settings have been moved from the OK (Offer Kiosk) application. These
were stored locally on each kiosk, meaning that to change a kiosk configuration, or to update a flash or image file
from the MGT Shared folder required going to each kiosk or device and reconfiguring or re-synching each device
individually. These include:

a. Flash Changes

b. Setting the Ticket Path for each type of ticket

c. Setting the Kiosk File Sync options
This is now done completely through MGT Promo, meaning that IT can facilitate these configuration changes from
one desk.
ALSO NEW: Previously, Master Promotions could only be linked to one promotion at a time, meaning that a
property with 10 kiosks had to repeat the linking process 10 times.

a. In MGT Promo 4.5, groups of kiosks can be created, and a promotion only needs to be linked to the Kiosk

Group.
b. These groups can be created and/or deleted as needed.

Viewing Devices in the Devices Tree

i

..... 2 o
0 o servers, kiosk groups, workstation groups, or
Bt drawing computers that have MGT software
installed.
(e You can also view each of the devices that are

o] Werkstatons

[ serves [ —————1 1. The Devices Tree will display each of the

linked to each group.

; . ) is window, you wi igu
s 3. From this window, yo Il be able to configure
B e each of the devices for specific needs of the
raving Diclays
[1) Test Devices property.

Device Configuration Options

1. Right-click on Kiosks in the Devices Tree
— e Z=== ‘ 1. Add a New Kiosk Group: allows for kiosks to be put into a
E| T special purpose or designation (by area, for example) group.
Add A New Kiosk Group 2. Link Master Promotion to all Kiosks: will assign a Promotion
e to appear at all the kiosks.
8 byl i G e 3. Reload All Devices: tells the kiosks that changes have been
%3:;“‘;;2‘::‘5“ made to a promotion.
4. Re-sync Graphics For All Kiosks: in previous versions, this
step required each kiosk to be synched individually.
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2. Right-click on a Kiosk Group (workstation, Drawing Conductors, etc.)

Devices

5 fj Workstations
- L/] Drawing Candy
- f:] Drawing Displat
fj Test Devices

= [j Servers
\:1_,,] Kiosks

Current User = bhoshauer

Link Master Fromation

Enable Choose The Charnps On This Device
Dizable EDraw Features On This Device

Edit This Dewice

Reload This Device

Reload All Devices

Resync Graphics For This Dewvice

Flease Confirm Your Desired Action x

Avre you sure that you want to Disable EDraw Features On ThifKiosk?

This option allows for configuration choices to be made that
apply only to the selected kiosk group. These will not apply
to other kiosk groups.

Link a Master Promotion to This Group: only these kiosks
will display the promotion

Disable Choose the Champs on this Device

Disable/Enable EDraw Features on this Device: Selecting
the Drawings Button on the kiosk will display ‘There are no
drawings available.” The option to Check In at this kiosk will
be disabled.

Edit This Kiosk Group: allows for each kiosk in the group to
have specific configuration values

Delete This Kiosk Group: a Kiosk Group that was created
for a specific function that is no longer needed may be
deleted

Reload All Devices: sends a message to the kiosks to check
promotion configuration

Re-sync Graphics for This Kiosk Group: refreshes the
locally-stored flash folder with the MGT Share flash folder

Please Confirm Your Desired Action

Are you sure that you want to Enable EDraw Features On This Kiosk?

3. Right-click on a single kiosk/device in a group

L/J Warkstations

- fj Drawing Conductors
- L/J Drawing Displays

. fj Test Devices

| Devices /
]:}J Servers
q’”) Kiosks
. f) : I Current User = bhoshauer

Link Master Promotion

Edit This Device

Reload This Device

Reload All Devices

Resync Graphics For This Device

Link a Master Promotion: to this kiosk alone

Edit this Device: opens the configuration screen for this
device

Reload this Device: tells the kiosk that changes have been
made to the settings or promotion affecting this kiosk
Reload all Devices: tells all the kiosks that changes have
been made

Re-sync Graphics for This Device: updates the flash
graphics on this device alone
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Adding a New Kiosk Group

fj Servers

E ¢

Current User = bhoshauer
Add A Mew Kiosk Group
Link Master Promotion to all Kiosks
Reload All Devices

Resync Graphics For All Kiosks

«—

[;/J Crawing Displays
fi] Test Devices

Adding a New Device to a Kiosk Group

1. Right-click on a Kiosk Group and select Edit This Kiosk Group

2. The Kiosk Group Editor will open.

MGT Promo Manager 4.5.5 User Guide

3.

In the MGT 4.5 software suite, kiosks can be configured into
groups. Any promotion can be linked to All Kiosks, Any
Group of Kiosks or individual kiosks.

To create a Kiosk Group, right-click on ‘Kiosks’, and select
‘Add A New Kiosk Group3.

 New Kiosk Group

Enter the name of the New Kiosk Group

Enter the name of the New Kiosk Group.

4. The New Group will appear under ‘Kiosks.” For example:
Club Kiosks.

Resync Graphics For This Kiosk Group

Devices
e
B Kosks

-
g vy Current User = bhoshauer
) res Link Master Promation To This Group
[ mereu Edit This Kiosk Group

() Workstations Delete This Kiosk Group.

(7] orawing condu Reload All Devices

() TestDevices

5 MGT Kiosk Group Editor

Kiosk Group D 1

i,

open, displaying available devices to

Kiosk Group Wame 5. Kiosks
All Devices: Devices In The Group:
DeviceID | DevDesc. | Location [ computenti... | DeviceID | DevDesc | Location [ Computerni... |
3 Test Works. MGT MICHAEL?
- TestKiosk MGT MICHAEL7
10 DOCTORWHO  Orleans DOCTORWHO ,
115 MGTBUILD-45  Site 2 MGTBULLD-45 / . .
5183 BILVPC7  Site2 BILLVPC-7 h | d k k 1
5189 XPPROSP3 Site 2 ¥PPROSP3 T e Se eCte IOS grou p WI

add to the kiosk group.

Save and Exit
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3. Select the Device (in this case, a kiosk) that you wish to add to the group

B3 MGT Kiosk Group Editor

Kiosk Group ID 1

Kiosk Group Name [Cich Kiosks

5189 XPPROSP3.

BILL-VPC-7

Site 2

XPPROSP3
BILL-VPC-7

3

All Devices: Devices In The Group:
Device ID | DevDesc | Location | Computeri... | DeviceID | DevDesc
3 TestWorks... MGT MICHAEL7

4 Test Kiosk MGT MICHAEL7

bt DOCTORWHO  Orleans DOCTORWHO

115 MGTBULLD-45  Site 2 MGTEULLD-45

Select the device you wish to add
to this group and select the >’

\Repeat as needed.

£ MGT Kiosk Group Editor

Kiosk GroupID 1

Kiosk Group Name [ Kiosks

2=

v

« I

AlDevices: Devices In The Group: The selected device(s)
DevicelD | DevDesc | Locaton Computer... | DeviceID | DevDesc | Location | i ‘ i

- Test Works. MGT MICHAEL7 5188 BILLVPC-7 Site 2 Bl WIII move to the DeVIces
4 Test Kiosk MGT MICHAEL7 . 70

o COLTORUHO Crins  DOCTCRUNG in The Group’ list.

115 MGTBUILD-45  Site 2 MGTBUILD-45

5189 XPPROSP3 Site 2 XPPROSP3

4. Select Save and Exit

Save and Exit

5. Select ‘YES’ to save the devices to this group

Cancel

Save Devices to this Group?

Do you want to save the devices to this group?

=

6. The Kiosk Group will now include the added device.
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fi] Servers
@ Kiosks

f,] Workstations

ij Test Devices

o o

fj] Marks Test
fj Rewards Kiosks
- [} meTBUILD-45

L

The new Kiosk will appear
under the Kiosk Group.

Jj] Drawing Conductors
f:] Drawing Displays

Configuration for Each Kiosk or Workstation in the Devices Tree

1. Right-click on a specific kiosk or device and select Edit This Device.

fj Servers
@ Kiosks
Q_”:J Club Kiosks

il
L] Marks T
[j Reward:
[ markT
- [ meTBUL
[ mreLA

= ]i:] Workstations

Current User = bhosl

Link Master Pr . . .
S Edit this Device

Reload All Devices
Resync Graphics For This Device

= fj Drawing Conductors
[1] Drawing Displays
]i:] Test Devices
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Card Reader Enabled [+ i v
‘ 7) 8 9
Type Type Type
|Serial j
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The configuration screen for this device will open.

e

@ Device #5188 Computer Name: BILL-VPC-7
File Help

Options | Reserved

Device Desn@
BILL-VPC-7,

Device Loc{ \

| Site 2‘ ’

Card Reader

File § Opti
Device Info ile Sync Optiol

Iv Device Active

¥ Syncronize Graphics On Startup
[ Overwrite Newer Kiosk Files
|\‘\Vsts 1\mgt'Flash'ver4.4

Format =

W\Server Name\Folderiame\Folder Mame)

Frinter

Printer Enabled  [v Barcode Scanner Enable

neric j |Generic
Brand Driver name Brand
|Mag-Tek | |ErsON BA-TS00 Full cut | | Generic =
Port 5 Port i Port 2
Baud 9600 Baud 9500 Baud 9500
Parity M Parity M Parity N
Data Bits 3 Data Bits 3 Data Bits 3
StopBits [ 1 StopBits [ 1 StopBits [ 1
Card Read TimeQut
10

Device Active: Devices must be made active before they can function. Check this box.

Device Description: By default, the computer name (its identity on the network) will be seen in this box. The name
can be changed here to identify its location on the casino floor. The name change only has effect in Promo
Manager, and does not change the computer name as used on the network.

Device Location: This is the location or property ID used in the MGT software.

Files Sync Options: This kiosk function ensures that the kiosk always has the most current and intended flash
graphics to display. In Promo 4.5, this option to Re-sync the kiosk graphics can be accomplished through Promo
Manager. Itis no longer necessary to go to each kiosk and restart the OK application to synchronize the new files.

a. Synchronize Graphics on Startup: tells the OK application to synch the flash graphics with the
\\mgtservername\mgt\flash\propertyname folder when it is restarted. Previously, this configuration was
set at each individual kiosk.

b. Overwrite Newer Kiosk Files: if the flash graphics files on the kiosk and those in the MGT shared folder
have the same name, this option ensures that the file with the most recent design date is being used by
the kiosk. Previously, this configuration was set at each individual kiosk.

c. Path to Flash Files: this option should be \\mgtservername\mgt\flash\propertyname

Card Reader: the kiosk should ALWAYS use a Serial Card Swipe, made by MagTek, and configured to PORT 1. This
is the default COM PORT 1 used by the BIOS.

d. KMAN requires that a Keyboard Wedge type of card swipe be used. It does not require a Port setting in
order to function.
Printer Enabled: this box must be checked if the device is a kiosk or test device that will print tickets.
e. Type should be Generic
f.  Driver Name should be Default.

Barcode Scanner Enabled: this option is only used if the kiosk has a barcode scanner/reader configured at the
kiosk. Contact Everi if you have additional questions.
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1.

Both a kiosk device and a KMan (Workstation device) can be configured to use the same ticket for each type of
ticket. If a ticket is re-printed from KMan, the ticket will also display the word ‘REPRINT without needing to make
a modification to the ticket.

Ticket Path: Path to \\mgtservername\mgt\tickets folder

) Device #5188 Computer Neme: BILL-VPC-7
File Help

felfe =

General | Options | Reserved |

Ticket Paths

[Ticket Path (Must be UNC Path \\Server\Folder\) |

Prize Ticket Name

[\WsTs1MeTiTICKETS|

|pEFaLLT KiosK_TICKET.MGT

| Point to Cash Ticket Name [

COMP to Cash Ticket Name

|DEFALLT _Pnt2Cash.MGT

|DEFAULT_KIOSK _TICKET.MGT

[ Point to Comp Ticket Name [

COMP to Point Ticket Name

|DEFALLT _Points2Comp. MGT

|DEFAULT K10SK_TICKET.MGT

[ Point to Draw Ticket Name [

COMP to Draw Ticket Name

|pEFALLT_P2D.MGT

|DEFALLT K1osK_TICKET.MGT

[ Points to Item Ticket Name [

‘COMP to Item Ticket Name

|DEFALLT _Points21tem.MGT

|pEFaLLT KiosK_TICKET.MGT

| Points to Promo Ticket Name [

Comp to Promo Ticket Hame

|DEFALLT_K10sK_TICKET.MGT

|DEFAULT_KIOSK TICKET.MGT

Special Features
DO NOT TOUCH uless directed by MGT
Flash Version Number |7

[~ Use Birthday As PIN Override CMS 1P =
cvMs P 0.0.0.0
Override CMS Port. |

CMs Part )

W Show Ct tulati St
L [~ Use PIN For Access

I~ Promation Only Kicsk
¥ Reload After Each Promotion e
L{leetoct i [~ Landscape Printing

[ Use MGT Ranking

Point to Cash Ticket
Point to Comp Ticket
Point to Draw Ticket
Points to Item Ticket
Points to Promo Ticket
Prize Ticket (From Promo Manager)
Comp to Cash Ticket
Comp to Point Ticket
Comp to Draw Ticket
Comp to ltem Ticket
Comp to Promo Ticket

Special Features

1.
2.

LNV A

Show Congratulations Screen: Displays a Congratulations Screen after the Game plays

Promotion Only Kiosk: If a kiosk is only used for a single promotion, this option takes the patron immediately to
the game and allows them to participate providing they are qualified

Reload After Each Promotion: Participation in one promotion may affect a player’s ability to participate in other
promotions, for example a promotion that uses comp balance. This option makes the evaluation and removes or
adds a promotion respective to that choice

Use Local Tier: Displays information from the Local Tier table on the kiosk flash graphic

Use PIN for Access: Requires a PIN for access to the promotions screen

Use Birthday for PIN: Allows the patron to use MM/DD birthday information as their kiosk PIN

Refresh Customer: Refreshes player demographic or play information

Landscape Printing: Allows this kiosk printer to print in landscape instead of portrait.

Use MGT Ranking: Kiosk graphic displays Tier information as determined by MGT Tier Editor
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ADDENDUM 1: HOW CAN | TEST A PROMO BEFORE IT
GOES LIVE ON THE FLOOR?

Best Practices

1. Itis always strongly advised that each promotion be tested in a safe environment before that promotion goes live
on the casino floor.

2. To accomplish this, Everi encourages the property to set up and configure a ‘test’ kiosk that is located in the
marketing or IT offices.

3. Any PCcan be turned into a kiosk by installing and configuring the MGT OK application. Any promotion to be
tested could be linked to that kiosk via Promo Manager before the promotion is linked to the kiosks on the casino
floor.

4. To accomplish this you would need:

a. Akeyboard wedge card-swipe. NOTE: the kiosks on the floor should ALWAYS use a Serial Card Swipe and
never a keyboard wedge. This ensures that a player is not able to swipe multiple times rapidly in an
attempt to ‘disrupt’ the kiosk operation. KMan requires a keyboard wedge and would therefore allow the
person conducting the testing to additionally review the promotion via MGT KMan Available Promotions
option.

b. A touch-screen monitor is preferred but not essential. This gives the tester the opportunity to test the
player-experience at the test kiosk.

c. A printer (normal or thermal receipt) that can print off a test voucher if the promotion is issuing one.

5. If this ‘Best Practices’ option is utilized, the promotion testing process can be simplified by reducing the
number of steps needed under Testing Your Promotion below.

6. If the testing is conducted in a ‘live’ environment (i.e., the casino floor), extra attention must be given to Testing
Your Promotion, Step 1, and Resetting Your Promotion.

BEFORE YOU BEGIN: READ THIS!
1. |If you are testing the promotion on a kiosk located on the casino floor: after you have completed the testing, you
MUST carefully reset the promotion to its original configuration, if you have altered the dates as outlined in
‘Testing Your Promotion’, Step 1.
2. Failure to complete that step WILL cause your promotion to FAIL on the casino floor!

Build Out Your Promotion: Things to Know

1. Your promotion should be configured to be exactly the way it needs to be for the Real Promotion and linked to at
least one kiosk.

2. If the promotion is Controlled Entry by Sub or Tier, DO NOT import the official Controlled Entry list until the testing
has completed.

3. Ifthe promotion is NOT Controlled Entry, configure it to Controlled Entry by Sub for testing purposes. After the
testing is complete, you will change the Option back to Open Participation.

4. If thereis any type of Player Activity or Player Value that will be needed, or if the Promotion requires a certain
Card level to qualify, it will be essential that your test account/card meet the qualifications.

Testing Your Promotion: How to Proceed

1. Providing you have read and complied with the steps above, make the following changes to your Sub Promotion:
a. Setthe Promotion Start Date to today
b. Set the Range Start Date to today
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Set the Evaluation Ranges to reflect the appropriate window of days as if the promotion begins today.
Submit the Schedule
Reload the devices

2. Open KMan and do the following:

a. Look up the Test Card using By Player ID or by Card Swipe

b. Select Enrollment Options

c. Select the Promotion to test. (Controlled Entry by Sub)

d. Select Enroll

e. Repeat this step using a Test Card that you know DOES NOT QUALIFY.

f.  Go to Available Promotions

g. From the drop down list, select the kiosk that you selected for linking the promotion.

h. If you are using an older version of KMan, enter the PlayerID and Get Promotions, or simply select Get
Promotions.

If the promotion is configured correctly, and the Test Player is qualified, the Promotion should display in

the Sub Promotions available to this player.

j-

If the promotion is not there, check the Sub Promotions NOT Available to this player in the bottom

section. KMan will give you a reason why the Test Player did not qualify:

1) Player Activity does not qualify for the Master Promotion

2) Player Gender, Birthday, Age, Enrollment is not in the correct range.

3) Player Card Tier is not qualified

4) Player play activity does not qualify for any of the Tiers.

5) Identify the reason, if any, and correct it on the Player Card. Repeat Part 2 again until the promotion

shows as available.
Repeat the same process using the Test Card that DOES NOT qualify to ensure that KMan shows this
player as disqualified.

3. Once the Promotion shows as available go to the kiosk on the floor and swipe to participate in the promotion.
4. If you need to conduct an additional test, you will need to use a different Test Player, as a card can only be used for
a promotion Once Per Day or Once Per Range.

Resetting Your Promotion to the Original Configuration

1. Once You are Confident the Promotion is performing correctly, do the following steps:

a.
b.
C.

N S

=

Set the Promotion Start Date to the correct day

Set the Range Start Date to the correct day

Set the Evaluation Ranges to reflect the appropriate window of days for the day the promotion actually
starts.

If the promotion is NOT Controlled Entry, set Options to Open Participation

Submit the Schedule

Check the Schedule Editor to make sure the days are correct.

If you used Custom Time Groups on Days of the Week or Days of the Month, you may need to check these
and reset them as needed.

Reload the devices

If the promotion IS Controlled Entry, you can now use Controlled Entry Import to import your lists of
players.

2. Your Promotion should now be GOOD to GO!
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If you need additional assistance,
contact Everi Support at: 888-532-3913, ext. 3, local 702-360-8550

Or email: support@atrient.zendesk.com or support-mgt@everi.com
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ADDENDUM 2: MGT Promotion Review Check Sheet

Master Promotion
1. Isthe Master Promotion Active?
2. s the correct Promotion Type selected?
3. Isthe correct Gender selected?
4. s any play required to participate in this promotion?

Sub-Promotion

=

Is a Sub Promotion linked to the Master Promotion?
Is the Active box checked?
Does the description to appear on the kiosk adequately explain your promotion?
Are the Promotion Start and End dates correct?
Is the Range Start date the same as the Promotion Start Date?
Are you using Play History? Is the Evaluation Range looking at the correct range and fixed, or set to move?
Is the Participation Time Range set correctly?
Are you targeting specific Zip Codes? Are these set correctly?
Is this a Controlled Entry promotion?
. Is the player to play a kiosk game?
. Did you Submit the Schedule?
. If this promotion is specific to a Day or Days of the week, did you use Edit Schedule to make these changes? Did
you re-submit the schedule if you made changes?

Lo NOWUAEWN

[ el
N = O

Tiers
1. IsaTier linked to the Sub Promotion?

Is this an All-Players Tier?

3. If you are using custom Tiers, are the correct Low and High values set for each Tier? (i.e., does the High Value
reflect a < value?)

N

Prizes
1. Have you linked a prize/offer to the Tier?
Is the Active box checked for each Prize?
Does this prize require a printed ticket? Is the Prints Ticket box checked?
Does the Prize use the correct Prize Type?
a. The Amount window is the number of that prize: 1 Single Ticket, 5 Drawing Entries, 4X Point Multiplier
b. The Prize Cap is only for Multipliers
c. The Prize Value is the cost of that prize, or the amount of Comp
5. If this Prize prints a ticket, have you put a disclaimer in the Prize Disclaimer window?

PN

1. Isyour promotion linked to a kiosk?
2. If you left-click on the kiosk, does your promotion show in the window to the right?
3. Did you reload the devices?
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ADDENDUM 3: Troubleshooting Your Kiosk Promotions

KIOSK MESSAGE:

“Unable to connect to the
Configuration Server” when
starting the OK application

KIOSK MESSAGE:
“Your account is being accessed
at another kiosk”

This message indicates that the kiosk
cannot communicate with the MGT Server.

Is this event occurring at this kiosk alone, or
is the same thing happening at every kiosk?

If all kiosks are demonstrating this
behavior, report this to the IT/MIS
department.

If just this kiosk is presenting issues, the
procedure steps should return the kiosk to
full function.

A record has been set in the Swipes table in
the MGT database with this acctnum and it
is preventing this player’s card from being
used.

This is a security feature in the MGT kiosk
system. There is only one Swipes table in
the database. Therefore this message will
be true at every kiosk.

This player’s acctnum was not cleared from
the table when exiting the promotion
screen.

1. Verify the network cable is connected to
the kiosk and the network outlet.

a. Have IT/MIS verify the network
communication is functioning.
2. Try rebooting the kiosk to see if the
database communications are restored.
3. Select YES to check the configuration
values of the kiosk.

a. Is the MGSERVERNAME correct?

b. Is the Property ID correct? Should
almost always be ‘1’

c. Save the settings and restart OK
4. Can you access the shared folder
\\MGTSERVERNAME\MGT from the kiosk?
If YES, and the kiosk will still not connect:

a. verify that the kiosk user name or
password have not been changed

b. verify that permissions have not been
modified for the KioskUserGroup for the
MGT database or in the property Active
Directory
5. Is the MGT server operating? Has the
MGT database been moved to a different
server?

It should be noted that Clearing the Swipes
table will clear the entire table, not just the
acctnum with the presenting issue.

There are three ways to clear the Swipes
table:

1. Use Windows Task Manager (CTRL+
ALT+DELETE) to stop the OK application on
the kiosk. Restart the app and when the
configuration screen appears, select Clear
Swipes (top right corner) and Start OK.

2. Use the Clear Swipes Function from the
Menu selection in the TP.

3. In KMan, select Utilities, then Unlock
Account. This will only function if the KMan
Log In account has the Options box checked
in User Edit.
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KIOSK MESSAGE:
“Unable to access your account
at this time”

The kiosk did not print a ticket

The kiosk is displaying a Runtime
Error Message

Swiping a card at the Kiosk has no
effect

KIOSK MESSAGE:
“Invalid Card Swipe”

The kiosk is displaying an incorrect
number of drawing entries

MGT Promo Manager 4.5.5 User Guide

Is this event happening at just one kiosk or
at every kiosk?

The kiosk functions in real-time, meaning it
must have instant and constant round-trip

communication with the property’s player

tracking system.

This message is reporting an issue with that
communication.

This can occur for various reasons.

This can occur for various reasons, mostly
related to database or user permissions.

Is the player swiping their card with the
stripe side toward the green light?

The card swipe will only activate when the
OK application is running.

Is the green light showing on the card
swipe?

The card swipe has probably lost its
connection to COM PORT 1.

The player has positioned or swiped their
card incorrectly.

The primary cause of this issue will almost
exclusively be the System Manager (SM)
failing to import play or post entries.

1. Report this to the property IT/MIS
department.

2. Are there known issues: server down,
power outage with the player tracking
system, the interface between MGT and
the PTS, or the property network at the
current time?

3. Has the password for the kiosk log-in
been changed?

4. Have any permissions been changed on
the player tracking system or the MGT
database?

5. Has there been a recent upgrade to the
player tracking system?

1. The promotion is not configured to print
a ticket.

2. The printer is out of paper.

3. The player did not retrieve the ticket and
the printer by default setting retracted it
and dropped it inside the kiosk.

4. The printer is on strike and is demanding
an increase of ink supply. (it’s a thermal
printer and does not use ink)

1. You will need to contact IT/MIS.

2. Have any changes at all been made to
the permissions settings on the Active
Directory Promo, Kiosk or Draw User
Groups, the player tracking system, the
MGT database or the interface/gateway?

1. Restart the kiosk computer.

2. Restart the OK application, see if the card
swipe light turns green and try again.

3. The card swipe has gone to that great
technology place in the sky.

1. This issue is generally self-correcting.
The player will swipe again successfully.

1. Check the TP for proper function. If an
error message appears on the screen,
select OK to close the application and
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The kiosk is showing an incorrect
number of points

When a player selects a particular
promotion, the screen goes blank

Kiosk screen 'freezes' when a game

is selected

MGT Promo Manager 4.5.5 User Guide

Generally, the club will hear, “l had more
drawing tickets yesterday than are showing
today,” or, “I got my free drawing entry,
but it’s not showing up in my total of
tickets.”

The kiosk functions in real-time, meaning it
must have instant and constant round-trip

communication with the property’s player

tracking system.

This message is reporting an issue with that
communication.

OR, if the promotion is using an MGT Point
Multiplier Prize Type, their bonus points
will not be showing in the total until they
are calculated and posted by the TP after
the conclusion of the gaming day.

This indicates the Flash file for the selected
game has not been synchronized to the
kiosk’s C:\Program Files\MGT\OK\Flash\
folder.

Kiosk may have been upgraded to a newer
version of Adobe Flash Player.

restart the TP. The issue should self-correct
in about 10 minutes or less.

2. Remote to the TP. Select View/Logs/Play
Imports. Yesterday’s date should be at the
top of the list. There should be no missing
dates. Does the number of players posted
look similar or dramatically different from
the other days’ postings?

3. Check with Marketing to ensure the
drawing is configured correctly to award
tickets based on a player’s activity.

4. Further action will necessitate additional
analysis and possible correction. Consult
Everi Support via phone or by
support@atrient.zendesk.com or support-

mgt@everi.com

1. Report this to the IT/MIS department.

2. Verify the interface/gateway to the
player tracking system is functioning.

3. Have recent changes been made to the
player tracking system or the MGT
database?

1. Use Windows Task Manager (CTRL+ ALT+
DELETE) to stop the OK application on the
kiosk.

2. Restart the OK app, select Database
Configuration. Make sure that the
Synchronize Flash Files boxes are checked
and that the path file is:
\\magtservername\mgt\flash\

3. Restart the app and the missing file
should synch with the kiosk.

1. Contact Everi Support. The Flash Player
version in the \\mgtserver\mgt\Tools\

folder may need to be reinstalled.
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A player does not see any
promotions at the kiosk even
though there are promotions
linked to that kiosk

A player who should see a
Controlled-Entry Promotion does
not see it at the kiosk

MGT Promo Manager 4.5.5 User Guide

The kiosk is designed to only show
promotions for which a player is 100%
qualified.

Are other people able to see and
participate in that promotion? The task is
to discover why this player has been
disqualified.

Players must be enrolled to participate in
Controlled Entry. This record is imported to
the Barcodes table in the MGT database.

1. Use KMan to help you make this
discovery.

2. In the KMan menu bar, select Utilities,
then Available Promotions. Select a kiosk
and enter the player’s acctnum.

3. The utility will show which promotions
(sub promos) for which the player
does/does qualify and will indicate why the
player does not qualify.

1. Use KMan to help you make this
discovery.

2. In the KMan menu bar, select Utilities,
then Available Promotions. Select a kiosk
and enter the player’s acctnum.

3. The utility will show which promotions
(sub promos) for which the player
does/does qualify and will indicate why the
player does not qualify.

4. If the reason is, ‘promotion is controlled
entry and the player is not enrolled,” take
the following steps:

a. After determining the player should
indeed be included in the promotion, use
Enroliment Options in KMan to enroll the
player.

b. This enrollment is only valid for that
day.
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ADDENDUM 4: Five Reasons Why Everi Does Not Support Paper Ticket Drawings

Reason 1:

Should something go wrong, there is no way to reprint the paper tickets at the kiosk, nor through KMan and a local printer.
Everi Support is instructed to elevate a broken promo that prints drawing tickets but will not assist in correcting and
reprinting these tickets. This is how seriously we feel about not using the kiosks for this. A promotion set up to do this can
or will cause ALL of the kiosks to stop working on the first day these are linked to the kiosks.

Reason 2:

Here are some thoughts and numbers relating to the events of configuring MGT Promo promotions to issue printed tickets
for a drawing. This will not take into consideration the time that a property will spend in the first configurations using the
Master Promo and the subsequent labor hours for review. This must point out that the following numbers will not take
that labor costs into consideration.

The drawing could be set up in EDraw in less than 10 mins, and can be managed easily. We understand that people are
missing the ‘feel’ of paper tickets. However, using the software and the kiosk to print the paper tickets requires an
enormous amount of work and maintenance, as you and your team well know. And those properties that have tried to do
this did not anticipate the volume of customer complaints about the amount of kiosk-time needed to print their drawing
tickets.

So, what would it take to set this up? Here’s a picture using some real numbers:

The general idea is to print out a single slip of paper for each 50 accumulated Total Points Earned each day for a month up
to a daily top of 15,000 TPE. If this is a drawing open to all, let’s say that perhaps 20,000 (and easy number) people could
end up going to a kiosk to print tickets.

Reason 3: Starting with the Setup

Let’s suppose that your largest point-earner could earn as much as 15000 total points in the earning period. (Multiply this
effect exponentially if this happened each day of earning). Because of the way the software works, this would require one
sub-promotion with a single Tier with a single ticket for a drum. Seeing as how the plan is for this to happen in 50 point
increments, this required 300 (three hundred) separate sub promotions for the property (that would all have to configured
perfectly), meaning that the player would see one kiosk button for EACH sub-promotion for which they qualified, with the
possibility being that the first visit to the kiosk being at the end of the promo, or...the drawing day. (Those who have lived
through the days of BOCA printers laboring all day to print off tickets will remember why they hated that process and why
tickets were not earned on the day of a drawing.) A single player at this level visiting at a kiosk would be standing there
pushing and printing for quite a while. Let’s say on average: 10 seconds per button and with printing @ 6 buttons per
minute @ 300 buttons, this would be 50 (FIFTY) minutes per person. This would be for your better players...something they
will NOT be excited about!

By our estimation from in-house studies, on the average, for every 20 seconds a player stands in line at a casino, it costs the
casino $1.70...lost revenue that you can never get back. This one, printed drawing ticket event for this single, average
player, costs the property $255 in lost play during the average drawing period. Factor in less $ for your bottom players but
much more $S$S for your VIP players. The exposure if each player was an ‘average’ player would truly be in the MILLIONS of
dollars. Factor this loss of revenue into the equation of setting up a promotion this way, just to see paper tickets. Add the
intangible frustration level of the person at the kiosk and the long line of players behind him. Let me note that a property
who tried printing paper tickets did this very set up. Please understand that the kiosk must evaluate EVERY active sub-
promotion at the kiosk. The result was that the kiosks ‘timed out’ trying to evaluate each time a player swiped. Also note
that those players who were desiring to swipe at a kiosk for reasons other than the drawing raised loud complaints because
they had to wait in line behind the players who were printing tickets and then were subject to the unacceptable time it was
taking to get to their promos at the kiosk.
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Reason 4:

Consider also the cost of the paper used at the kiosk. Each roll will print out approx. 1200 tickets. At the max, a player could
potentially be printing out 300 tickets for the drums daily, meaning a new roll of paper every 4 players. At 4 players per roll,
printing paper tickets could use THOUSANDS of rolls of paper for a single drawing. And don’t forget to add the number of
man-hours it would take to accomplish the changing of paper process and the downtime at the kiosks, throughout the day.
Don’t forget to calculate the frustration levels and loss of play for the non-VIP guests who are coming to the kiosks to
participate in other promotions.

1200 tickets x 2000 players = 166 boxes of paper @ $118.75/box = $19,791.67 property cost for paper.

Unseen is the environmental impact: the production of 166 boxes of kiosk thermal paper would require 910 gals of oil,
44,515 gals of water and produce 5300+ Ibs of trash. Then factor in what happens to all of those tickets after the drawing.
They eventually go to a landfill. Unless you are in California...these petroleum-based tickets are prohibited from California
landfills. They are not bio-degradable.

Reason 5:

The printers will wear out quickly with this kind of printing demand.
So, this is what it would take to have a paper-ticket drawing via the software and the kiosk.
As stated above, however, this could all be set up via the software and EDraw in about 10 (ten minutes) and would be

essentially maintenance free from that point on. We just wanted to share these thoughts of the costs of putting paper
tickets in the hands of the players.

© 2015-2021 Everi Payments Inc. or its affiliates

This is proprietary and confidential material of Everi. No part of this material may be disclosed in any manner to another party without the prior written consent of Everi. In no event will Everi be liable for

direct, indirect, special, incidental, economic, cover, or consequential damages arising out of the use of, or inability to use, the documents, materials, and/or software. 150



MGT Promo Manager 4.5.5 User Guide

EVERI é

GLOSSARY

A

Active Box — appears in four places: the Master Promotion Editor, the Sub Promotion Editor, the Prize Editor, the Edit This
Device window. The box must be checked to make the event or device active, and unchecked to be inactive. Promo
allows for Inactive Promotions to be hidden from view in the Promotions window. ALL ACTIVE promotions appear in
BLACK, ALL INACTIVE promotions appear in RED.

Activate on Device — a promotion can be made inactive on a device, and then can be made active once again. Option
available when right-clicking on a device in the Devices window.

Age Promotion — this is a Master Promotion Type used to create an Age Range for a Master Promotion. Age Promotions
include birthdays and groups as in 55+.

Amount — the amount of the prize type to be issued. For example: ‘5’ Drawing Entries, ‘10’ dollars of Free Play. When using
a Single Ticket Prize Type, the Amount will always be ‘1’. See also Prize Value.

Anniversary Promotion — this is a Master Promotion Type used to create an Anniversary Range for a Master Promotion.

C

Card Reader — located on the front of the kiosk and allows the player cards to be read. Kiosks need to use a Serial Card
Swipe only. KMan users need a Keyboard Wedge Card Swipe.

Check In (for drawings) — an important function at a kiosk that only applies when running an Electronic Drawing. Check In is
usually activated when a player is required to be present to win.

Color-Coding — the Master Promotion, Sub Promotion, Tier and Prize Trees are color-coded to provide quick assessment
and trouble-shooting. See the Intro section in this manual.

Comp Deduction — not available in all gaming jurisdictions. Some casinos may offer a promotion that allows a player to
receive a prize or award for which the software deducts (makes an adjustment to) comp value from the player comp
bucket.

Configuration — the technical information necessary for the SQL Server and the MGT Kiosk software to function correctly.
Only a certified Everi technician should ever make changes to the MGT Database server or TP server configuration.
Incorrect or changes to these configuration settings will most likely cause the MGT software to stop working.

Controlled Entry — selected in the Sub Promotion Editor if a player must meet certain criteria to play. For example: a bus
group or special invitation or mailing.

Controlled Entry Criteria — see chart, Chapter 2.

D

Detail Tree — shows the relationships under each Master Promotion: in this order: Master Promotion, Sub Promotion(s),
Tier(s), Prize(s).

Devices — these are the kiosks, or PC’s that are a part of the property domain on which MGT software has been installed.

Device Active — this box in the Edit This Device Window configuration window must be checked in order for the software to
work on that device.

Disclaimer (Prizes) — the legal disclaimer statement, entered in the Prize Editor, prints on each ticket. There is space for
approximately 200 words in a disclaimer.

E

Enrollment Promotion — promotion based upon the date or time range in which the player enrolled in the players’ club.
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Evaluation Field — used in the Tier Editor or the Master Promotion Editor to determine how a Tiered Player will be
evaluated for eligibility to participate in a promotion. It works in coordination with the Evaluation Range settings. For
example, ‘slot in’ for the last 90 days.

Evaluation Start Date/Evaluation End Date — these two dates determine the range evaluation of a player’s play history that
will be used to evaluate participation in a promotion. See Chapter 3. See also: Fixed Range; Rolling Range; and, Rolling
Range by Swipe Date

Evaluation Threshold — the amount or level at which a player qualifies and is able to participate in a promotion.

Exclusion List — if, for various reasons, a player or employee must be excluded from a Master Promotion, that person’s
information is entered in this screen.

F

Fixed Range —in this choice, a playing history is evaluated in a determined calendar range that does not change as the
promotion moves forward.
Flash® —interactive graphics using Macromedia Flash.

G

Games — interactive Flash games in which the player participates on the kiosk screen by watching a wheel or making a pick
on the touch screen.
Gender — decides who will be eligible for a promotion: just men, just women, or all genders.

H

High Value — the top value of a range. The High value setting is always expressed in terms of < (less than), meaning the
number 200 would be “less than 200.”

History Time Group — appears in the Sub Promotion Editor. This application only used when a sub promotion is a one-day-
only promotion. Contact Everi Technical Support for more information

L

Link — an essential connection between Tier Groups & Sub Promotions; Prizes & Tiers, Promotions & Kiosks. If an item or
group is not linked, it will not be a part of the Master Promotion. If a Master Promotion is not linked to a kiosk, it will
not be seen by players at the kiosk.

Link a Tier — Tiers are linked to Sub Promotions.

Link a Time Range — Time Ranges are linked to a Time Group as a part of the Sub Promotion Editor.

Link a Zip Range — Zip Ranges are linked to a Zip Group in the Sub Promotion Editor.

Low Value — the lower end of a designated range. The Low Value is always expressed in terms of >=, (greater than or equal
to). For example, 100 would be equal to or greater than 100.

M

Master Promotion — is the top level of a promotion. Its purpose is to disqualify large numbers of people, thereby
dramatically reducing trips to the player tracking system for player information.

Master Promotion Editor — the first level of player evaluation criteria and elimination, where the Promotion is given a
name, and participation type, gender and player action are entered.

Multi-Sub Participation — an option in the Master Promotion Editor window that allows a player to participate in more than
one sub promotion linked to the same Master Promotion.

Multiple Sub Promotions — instead of creating multiple Master promotions, a single Master Promotion can have multiple
Sub Promotions.
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N

Normal Promotion — little or no criteria is necessary for player evaluation.

P

Par Table — the numerical value assigned as “Par” for a prize determines the odds of receiving that prize compared to the
other prizes linked to a Tier. When a Tier only has one prize, the Par Value is always “1”.

Play Fields — options available for selecting criteria by which a player will be evaluated for a prize or offer, i.e., Slot In (Coin
In), Total Points Earned, etc.

Prints Tickets — in the Prize Index Editor, this box must be checked if the kiosk is to print a prize ticket and unchecked if the
kiosk is not to print a prize ticket.

Prize — the item awarded from the kiosk: prize ticket, drawing ticket, points, comp, Slot credits, etc.

Prize Action — the Prize Action is set by default according to the prize type selected. This window shows the person
configuring the promotion what will happen with the prize type selected.

Prize Cap —in a Points Multiplier promotion, this is the maximum number of points that can be multiplied at the end of the
promotion.

Prize Editor — where Prize description, values, and type are entered or modified. Note: Editing an existing prize that is in
use by other promotions will change that prize for the other promotions. However, you are able to use an existing
prize and change the par value for the new promotion without any adverse effect on the other promotions.

Prize Index Editor — where Prize par and Time Group are configured.

Prize Kit — this special prize type is actually a container for multiple prizes. When a customer receives this prize they are
actually receiving all the prizes that are linked to this kit. This allows the casino to have a single prize that issues several
other prizes.

Prize Par — is the method used for setting the odds you want to give your customers on the prizes that are being awarded
on every promotion.

Prize Type — a variety of possibilities selected in the Prize Editor window. For example, single ticket, comp multiplier,
drawing ticket, etc.

Prize Value — the cost/value of the prize being awarded. This value is used for reporting purposes in order to demonstrate
the expense of a promotion according to the number of those prizes issued. See also: Amount

Promotions Manager - this is the main window of MGT Promo. When a database is open in the Promotions Manager,
three button-options appear under the menu bar:

Lightning Bolt - Inactive Button -- Shows/Hides Inactive Promotions.
Minus Button -- Shows/Hides Deleted items.
Plus Button -- Shows/Hides Archived Items.
Property — the casino property database.
Property ID — identifies the property in the MGT database. Almost always the Property ID will be ‘1.

R

Range End Date/Start Date — these two dates primarily determine how often a player will be able to participate during the
course of the promotion. They also determine how a Rolling Range moves through the course of a promotion. See
Chapter 3.

Redeem — when a player exchanges kiosk tickets for goods/cash, the ticket is marked “redeemed” in KMan which records a
date, time and device used for this redemption process.

Reports — are generated from the View tab in the main window menu bar using the Dashboard feature.

Rolling Range — a player’s playing evaluation range that is set in the Sub Promotion Editor. This range follows the player
through the promotion incrementally according to the Range Days setting.

Rolling Range by Swipe Date — play history used for evaluation is based upon the player participating in the promotion for
the first time. In this case, the action of the player swiping at the kiosk determines how the evaluation range evaluates
the player’s history.
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Schedule Editor — allows the editing of days of the week, or a Custom Time Group for a Sub Promotion, a Tier, or a Prize,
depending on which is selected.

Scheduling — an essential part of a promotion, scheduling includes: promotion start/end, range start/end, player evaluation
range, and the times (hours/days/weeks/months) for each of these.

SQL TP — the SQL System Manager (SM) -- analyzes, adjusts, and takes action based on what is happening in the MGT
Promo software package. The System Manager (SM) MUST be running for the kiosk system to function. (Also called
the TP’)

Sub Promotion — a part of a Master Promotion. There can be more than one Sub Promotion under a Master Promotion.

Sub Promotion Editor — the window that allows editing of groups, schedules, ranges and prizes for a sub promotion.

Submit Schedule — option chosen when all scheduling criteria has been entered on the Sub Promotion Editor window. This
action files the promotion in the database so that the System Manager (SM) knows when to start and end a promotion.

Swipe — the act of running a card through or inserting a card into a card reader. (See card reader)

T

TGID — the Sub Promotion ID.

Tier — a Tier is linked to a Sub Promotion. Tier Groups are created by evaluating a players’ play during a given period of
time. Multiple Tier groups can be used for any promotion.

Tier Evaluation Values — See Low Value, High Value

Time Group — the Time Range in which the promotion, the Tier, or the Prize is available.

System Manager (SM) (TP) — analyzes, adjusts, and takes action based on what is happening in the MGT Promo software
package. The System Manager (SM) MUST be running for the kiosk system to function. (Also called “The SQL TP.”)

y4

Zip Code Editor — where Zip Groups and Zip Ranges are created and linked.

Zip Range — use Zip Ranges to determine the inclusion of players in your promotion by Zip Code. A Zip Group can contain
more than one Zip Range. Groups and Ranges are created and linked in the Zip Code Editor.

Zip Group — appears in the Sub Promotion Editor, contains all of the Zip Ranges for a promotion. A Sub Promotion may only

have one Zip Group, but that Zip Group may contain more than one Zip Range

© 2015-2021 Everi Payments Inc. or its affiliates

This is proprietary and confidential material of Everi. No part of this material may be disclosed in any manner to another party without the prior written consent of Everi. In no event will Everi be liable for

direct, indirect, special, incidental, economic, cover, or consequential damages arising out of the use of, or inability to use, the documents, materials, and/or software. 154



	Copyright Information
	Contacting Everi Payments Inc.
	About This Manual
	1. An Active Master Promotion
	2. An Active Sub-Promotion – At Least One
	3. A Tier – At Least One
	4. An Active Prize or Offer – At Least One
	5. A Kiosk – At Least One
	MGT Promo Suite 4.5.5 – What’s New?
	MGT Promo
	Offer Kiosk Module (OK Program)
	Kiosk Manager (KMan Module)
	EDraw Module

	MGT Promo Suite 4.5.4 – What’s New?
	MGT Promo Suite 4.5.3 – What’s New?
	MGT Promo
	Offer Kiosk Module (OK Program)
	Kiosk Manager (KMan Module)
	EDraw Module
	Choose the Champs (CCPromo) Module
	Promo Apps Module
	System Manager/Transaction Monitor
	Import Tool
	Drawing Import Highlights
	Controlled Entry Import Highlights

	Staff Member Editor

	Promotion Process Overview
	INTRODUCTION
	The Beginning
	Menu Selections (with an Open Database)
	Adding a New Flash Game to Your Property Game Collection

	Understanding the MGT Promotions Manager Windows
	The MGT Promotions Manager is the Start Screen
	Using Your Mouse in the MGT Promotions Manager
	MGT Promo Manager Hierarchy
	The Plus, Minus and Lightning Bolt Buttons
	NEW FEATURE: SEARCH THE MASTER PROMOTIONS
	By Searching for the MTGID - The Master Promotion ID
	By Using a Key Word

	To Clear the Search

	CONFIGURING PROMOTIONS
	1. An Active Master Promotion
	2. An Active Sub-Promotion – At Least One
	3. A Tier – At Least One
	4. An Active Prize or Offer – At Least One
	5. A Kiosk – At Least One
	STEP ONE: THE MASTER PROMOTION
	THE MASTER PROMOTION: Essential Purpose
	The Master Promotions Editor
	Understanding Master Demographic Types
	Low Value/High Value
	Unrestricted Type
	Age or Birthday Demographic Type
	Age or Birthday Promotion Examples

	Enrollment Date Demographic Type
	Enrollment Promotion Examples

	Wedding Anniversary Demographic Type
	Anniversary Promotion Examples


	Making Additional Player Evaluations
	PLAYER ACTION: Choose a Player Action on Participation Day Variable, or Choose None
	Allow Multi-Sub Participation
	Master Bucket Promotions
	Select Master Bucket from the Master Promotion Editor
	PART ONE: Select the Promotion Type Evaluation Field
	PART TWO: Configure the Sub Promo for a Master Bucket Promotion
	Using KMan’s ‘AVAILABLE PROMOS’ to Determine Master Bucket Qualification

	Grouping Subs Under One Master Button (Requires New Kiosk Flash)
	Exit and Save

	1. An Active Master Promotion
	2. An Active Sub-Promotion – At Least One
	3. A Tier – At Least One
	4. An Active Prize or Offer – At Least One
	5. A Kiosk – At Least One
	STEP TWO: THE SUB PROMOTION
	SUB PROMOTION: PURPOSE
	Adding a New Sub Promotion
	Configuring Your Sub Promotion
	Selecting Promotion Date Scheduling
	Calendar Shortcuts
	Selecting the Frequency of Player Participation Range

	Participation and Evaluation Range Rules
	Things to Consider
	RANGE
	1. ONCE PER DAY
	2. ONCE PER RANGE

	Some Examples
	Selecting the Evaluation Range of a Player’s Play/Value

	Evaluation Range Rules
	1. FIXED
	2. ROLLING RANGE

	Some Things to Consider
	Some Examples of Scheduling with Explanations

	Selecting the Participation Range Time Group
	Submitting the Schedule
	When Should You Submit the Schedule for the Sub Promotion?
	When Do You Re-Submit the Schedule?

	Configuring Custom Sub-Promotion Schedule in Schedule Editor
	Creating a Custom Sub-Promotion Time Group
	Adding a New Time Range
	Linking the New Time Range to the New Time Group
	Check for Conflicting Time Ranges
	Deleting a Conflicting Time Range

	Customizable Items in the Schedule Editor
	The Schedule Editor: Sub Promotion Level
	Selecting Custom Days of the Week/Month for Your Sub Promotion
	Selecting Custom Times for Days with the Schedule Editor
	Verify Your Edits
	Selecting Days of the Week or Month for Prizes
	HISTORY TIME GROUP
	Assigning a Zip Group
	Purpose of Zip Groups
	Creating a New Zip Group
	Linking an Existing Zip Group

	SELECTING AND TESTING A GAME TO DISPLAY AT THE KIOSK
	Notes about Selecting a Game
	Using a Game That Has Been Added from ‘Add New Game’

	OPTIONS
	Controlled Entry Promotions
	Controlled Entry by Sub: Enrollment Option is Restricted in KMan
	Controlled Entry by Sub: Is Email Promotion
	Auto-Play Promotion After Swipe
	Comp or Point Deduction Promotion

	Selection of Flash Game and Promotion Image
	Using Multiple Sub Promotions
	Example 1:  Local vs. Regional Players
	Example 2:  Multiple Swipes from the Same Player within the Same Day
	Options Using the “Allow Multi-Sub Participation” Check Box from the Master Promotion Screen

	1. An Active Master Promotion
	2. An Active Sub-Promotion – At Least One
	3. A Tier – At Least One (Only Active Players are Evaluated)
	4. An Active Prize or Offer – At Least One
	5. A Kiosk – At Least One
	STEP THREE: LINK A TIER
	Understanding the Purpose of Tiers
	Selecting the All Players Tier
	Add a New Tier
	Card Tier Levels
	Specific Card Tier
	Card Tier or Higher
	Card Tier or Lower

	Edit Tier Values
	Customizing the Tier Values Evaluation

	Using an Existing Tier
	CUSTOM TIER SCHEDULING
	1. An Active Master Promotion
	2. An Active Sub-Promotion – At Least One
	3. A Tier – At Least One
	4. An Active Prize or Offer – At Least One
	5. A Kiosk – At Least One
	STEP FOUR: UNDERSTANDING PRIZES --LINK A PRIZE OR PRIZE KIT
	Linking a Prize to the Tier
	Linking an Existing Prize

	Adding a New Prize to Be Linked
	QUICK OVERVIEW OF PRIZE TYPE “AMOUNT” FIELDS
	UNDERSTANDING Prize Types
	ABOUT PRIZE KITS
	Creating and Using Prize Kits
	Creating and Configuring Non-Negotiable Promo Credits
	#11. Exportable Value
	Rules for Using the Controlled Entry Prize Type


	Continue Entering Information About the New Prize

	Configuration Rules
	Scheduling Custom Prize Times
	The Prize Scheduler
	Changing the Prize Order
	Setting the Par Value
	The Prize Index Editor:  HOW PAR WORKS
	Configuring the Par Values of a Prize

	Editing Par Values
	Configuring the Prize Countdown (Inventory Control)
	Configuration: Prize Par = 0, Prize Count = 0
	Configuration: Prize Par = 0, Prize Count =/> 1
	Configuration: Prize Par =/> 1, Prize Count = 0
	Configuration: Prize Par =/> 1, Prize Count =/> 1
	What Par Values Do
	Four Steps to Correctly Calculate Par Values

	The MGT Prize Par Calculator
	Instructions for Using the Prize Par Spreadsheet
	Locate the Tab at the Bottom: Promo Outline

	An Example of How It Works
	Select Page Tabs at the Bottom: Tier 1
	TWO CRITICAL NUMBERS REQUIRED FOR PAR VALUE CONFIGURATION
	Preliminary Steps in Completing the Prize Par Calculator
	PAR CALCULATION: STEP ONE (Everyone Has a Duck)
	Let’s Return to Our Pro Forma from the Promo Outline Page

	STEP TWO: The Promotion Needs More ‘Ducks in the Pond’ to Protect the High Value Prizes
	STEP THREE: Budget Time – I Might Need to Exchange ‘DUCKS’, Par Values to Control Player Reinvestment
	Configuring Par Values for a Point Multiplier
	VARIATIONS
	Tier 2

	STEP FIVE:  Configuring & Editing Devices & Linking Promotions
	Understanding the Relationship Between Promotions & Devices
	Prerequisite
	Linking Your Promotions to the Kiosk(s)
	Viewing Devices in the Devices Tree
	Device Configuration Options
	Adding a New Kiosk Group
	Adding a New Device to a Kiosk Group
	Configuration for Each Kiosk or Workstation in the Devices Tree
	Ticket Paths
	Special Features

	Addendum 1:  How can I test a promo before it goes live on the floor?
	Best Practices
	Build Out Your Promotion: Things to Know
	Testing Your Promotion: How to Proceed
	Resetting Your Promotion to the Original Configuration
	ADDENDUM 2:  MGT Promotion Review Check Sheet
	Master Promotion
	Sub-Promotion
	Tiers
	Prizes
	Kiosk

	ADDENDUM 3:  Troubleshooting Your Kiosk Promotions
	ADDENDUM 4:  Five Reasons Why Everi Does Not Support Paper Ticket Drawings
	Reason 1:
	Reason 2:
	Reason 3: Starting with the Setup
	Reason 4:
	Reason 5:

	GLOSSARY

